


WHAT NATIONAL CONTAINER HAS TO OFFER YOU 


All in one hand—everything for the shipping container that meets your actual needs 
What is behind National Container? 400,000 acres of timberland . . . 7 mills producing 
500,000 tons of Kraft board a year 23 converting plants producing corrugated ship 
ping containers and multiwall bags—one of them close to your shipping platform. A 
sales-service office close to your office to work out your special needs with you Yes, 


here is stability: more than a quarter-century of experience, and more than $80,000,000 
in assets. All this--at your service! 


NATIONAL CONTAINER CORPORATION 


Executive Offices * SEVEN CENTRAL PARK WEST, NEW YORK 23, N. Y. Gunny ttn 


CORRUGATED PAPER CONVERTING PLANTS - A 
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THIS UNIQUE 
REDINGTON 

. counts out the correct 
number of pencils, places them on a slide which has 
been fed into a pocket of the intake conveyor, and 
folds up one end of the slide over the group of pencils, 
from bottom end. After a carton is fed from the mag 
azine and formed, the slide and pencil assembly is in 
serted. The machine tucks in the top, and glues the 
bottom end panels; the completed packages are then 
discharged through a drier to set the bottom closure 
Pencils, slides and cartons are all automatically fed 
from the hoppers. The speed of the whole operation 
80 cartons per minute 














COUNTS, CARTONS PENCILS Automatically... | REDINGTON 
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AUTOMATIC MACHINES for 
CARTONING 
WRAPPING * SPECIAL PACKAGING 





MORE MODERN ..MORE EFFICIENT.. 


So often, the use of automatic packaging equipment means 
not only greater production speed, but increased efhmrency 
and more modern packaging in every respect 

EAGLE PENCIL CO., NEW YORK, N. Y got taster, 
steadier production when they replaced their old-style 
three-piece boxes and semi-automatic operation with new 
two-piece folding cartons and REDINGTON automati 
packaging 


what REDINGTON Auto 
matic Packaging could accomplish in your plant?’ Many 


Have you fully investigates 


smaller operations (as well as “famous name” packagers 
the country over) have found the right REDINGTON a 
highly profitable investment. Our engineering department 
will be glad to put REDINGTON more than half a 
centur ot experience in all kinds of pack iging at oul 


service—call us in any time 





WNEW EDITION OF COMPLETE ILLUSTRATED CATALOG NOW 
ON PRESS-—SEND FOR YOUR COPY TODAY 


F.B. REDINGTON CO. 


3010 ST. CHARLES ROAD 


BELLWOOD, ILLINOIS 
Chicago Phone: AUstin 7-4200 
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Facts for packagers 


A gnifieant ex imple ot inte llige nt industry (,overnment cooper ition 


the first monthly Census report on flexible packaging materials (p. 233 


ompliments to the National Flexible Packaging Assn., which initi 
pioneering eflort, and to the Business & Defense Services Ad 
ministration and the Sureau of the Census who worked to carry it out 
lt shows the way to the filling in of a serious gap in packaging 
Knowledge the lack of end-use statistics on important categories ol 
packaging materials. Any industry group which, like the NFPA, is 
willing to lend cooperation ind financial assistance may similarly 
yather it tatisty 
report has been issued with some ipologies for its latene 
failure to cover the industry as fully as had been hoped. But 
in this first attempt should disturb no one 
Not only will the monthly reports provide, for the first time, dollar 
in total and in breakdown on the various converted flexible 
ing materials, but they will give to the analysts of the Container 
& Packaging Division of BDSA the material for distribution studis 
which should be of interest and value to all packager 
Such analysis of the first flexible-packaging survey discloses, for 
example, that, in the bag field, polyethylene may be getting bigger than 
cellophane In January, at least shipments of polyethylene bag 
amounted to $2.3 million, while cellophane bags came to $1.9 million 
In printed rolls and sheets, cellophane ($4.1 million) far exceeded paper 
of all kinds ($1.4 million 
It shows that bakery product taking 25.4 of January productior 
ie by far the biggest users of converted cellophane in all form 
followed by meat products (10.3 confectionery and gum (9.7 
nack tems (6.48 ) and textiles and apparel (6.05) } Food items 
together used nearly three-quarters of all converted cellophane 
The end-use breakdown on converted polyethylene shows up the 
interesting fact that produce took 37.3% of this material, out of a total 
ot produc tion going to all food uses. “Other plastics’ go 42.9 
and 17.20% to hardware, housewares, tovs and sporting goods 
mie ind dehydrated foods take the lion’s share (5 i of 
polyethylene combined with paper, film and foil. Biggest items in foil 
laminations, excluding polyethylene, are again dry mixes and dehydrated 
fod 24.8°,) and military products (16.4%) 
Continuation and expansion of this kind of packaging data will de pend 


ipon the interest displayed in it. If you like it: tell Washington 
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pyrighted 1955 by Modern Packagir 
ng the right to reproduce thie b 
any form. The name Modern Packaging is registered 
Office. Printed in U.S.A. by Hildreth Press, In Briat 
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Dobeckmun | 
creates 


barrier materials that keep protection in and corrosion out 
Flexible barrier materials that perform all sorts of protective functions have greatly widened the field of indus- 


trial packaging. And, whatever the job of protection, Dobeckmun can create the right combination of flexible 


materials—plastic films, foils, papers, cloth—to carry it through successfully. Dobeckmun materials keep 


y A he ry ’ a 
preservative IN ... corrosive vapors and moisture OUT. Take Dobeckmun VM etalam pe riect package 


protection for a component or a large assembly, maintaining a totally dry atmo phere. Take Dobeckmun’s 


co 
Benbar ... it’s grease and oil resistant, holds those protective coatings in place. And so on down the line of 


Dobeckmun’s special combinations for special jobs. For samples and data, write: 


Dobeckmun Company, Box 6417, Cleveland 1, Ohio 
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J r : Laminating... Plastic coating... Slitting Printing of flexible papers, foils, flims and cloth 
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Facts for packagers 


A gnificant example of intelligent industry-Government cooperation 
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Dobeckmun : | 
creates 


. . . . . 
barrier materials that keep protection in and corrosion out 
Flexible barrier materials that perform all sorts of protective functions have greatly widened the field of indus- 
trial packaging. And, whatever the job of protection, Dobeckmun can create the right combination of flexible 
materials—plastic films, foils,; papers, cloth—to carry it through successfully. Dobeckmun materials keep 
preservative IN » + « COrTo ive vapor and moisture OUT. Take Dobec kmun’ M etalam: periect package 
protection for a component or a large assembly, maintaining a totally dry atmosphere. Take Dobeckmun’s 
Benbar ... it’ grease and oil resistant, holds those protective coatings in place. And so on down the line of 


Dobeckmun’s special combinations for special jobs. For samples and data, write: 


Dobeckmun Company, Box 6417, Cleveland 1, Ohio 
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Pays for itself 
by cutting your costs 


This is the story of one man who 
packaged his product in cellophane 
which he bought in ready-cut 
sheets. He decided to use a Beck 
Automatic Roll Sheet Cutter and 
cut his own sheets of cellophane 
from rolls. His unitsaving was small 
... but when multiplied by the 
number of sheets used per year, 
his total saving amounted to more 


than the cost of the machine! 


This is not an isolated case, either. 
Other Beck machines are making 
similar records cutting all kinds of 
papers, acetates, synthetics, foils, 
films and processed fabrics. In fact, 
Beck machines cut practically any- 
thing that comes in rolls, and they 
not only cut it into accurate sheets, 
but they also pile and count the 


sheets. 


DO YOU CUT or SLIT paper - CELLOPHANE - ACETATES 
SYNTHETICS + FOILS + PROCESSED FABRICS 
OR ANYTHING THAT COMES IN ROLLS? 


WRITE 


CHARLES BECK IME CORPORATION 
20 CHURCH ROA OF PRUSSIA, PA. 


Pacemakers since 1864 in the ENGINEERED APPLICATION of SHEET CUTTERS and SLITTERS 
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GERING Pre du 


costs no moneto Display-Protect-ldentify vour erowers 


Printable “TS” Ger-Pak with the non-rub-off printing surface gives you the opportunity to 
exploit the advertising and merchandising appeal of your product. You can be SURE every inch is print. 
able. GER-PAK’S low temperature flexibility, toughness, moisture-vapor retention and excellent 
heat-sealing qualities make it highly suitable to ALL phases of packaging. Ger-Pak 
has outstanding qualities for tear and tensile strength 
plus accurate gauge uniformity — it is odorless, 
tasteless, non-toxic, resistant to acids, 
alkalies and alcohols, 
Past availability 


— im gauges from 
D005 to 008 


"The Plant Behind The Product” 


SERVICE 
queasy | Decdlucle. Inu 
DEPENDABILITY 


Branch Offices: Chicege, Ill; Mansfield, Ohie; Cleveland, Ohie; Detroit, Mich KENILWORTH, WN. J. 





PROTECTED BY 
RIEGEL 


48 to 60 PACKAGES 
PER MINUTE 

Hayssen Model ‘‘F’’ 
Complete Packaging Machine | 
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Protecting the sales-winning qualities of fi 

products is only one of the many functions of Riegel 
papers. Saving money is important, too. Riegel 

does it for you by creating the right combination 

of the most efficient packaging materials 

and by “‘tailor-making” the paper to run and seal at 
high speeds on your machines. Tell us what you want 
paper to do for you. Riegel Paper Corporation, 

P.O. Box 170, Grand Central Sta., New York 17, N. Y. 


PROTECTIVE PAPERS FOR PACKAGING = 


GLASSINES AND GREASEPROOFS 


Piain © Waxed « Printed + Lacquer-Coated * Laminated 
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Shelf display value is today’s keynote in planning your 


NATIONAL CAN 


ON THE MARCH... 





... Not only developing 
better cans —for more 

products in the future 
but also improving 





today’s methods, 
materials and 
techniques 

Here's management 
that talks your 
language—and wants 


to serve you. 


Cl NATIONAL CAN 


CHICAGO + NEW YORK + SAN FRANCISCO 





Shelf display value is today’s keynote in planning your 
package wrap. To win the shopper’s attention in today’s 
highly competitive markets, the wrap requires vivid, color- 
ful, clean-cut reproduction of your selling ideas. That is 
why the wraps of so many leading products are printed on 
Oxford papers. Ask your Oxford Merchant to show you 
successful examples. 

TWO VALUABLE AIDS. (/) / he new OXFORD PAPER SELECTOR CHART, 
a time-saving master guide to the right grade for each purpose. 
(2) The new OXFORD PAPER COST CALCULATOR for finding the 


exact cost per 1000 sheets. Ask your nearby Oxford Merchant or 
wrile lo us, 





OXFORD 


1) 
r r , rj) OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. 
PAP Fits) OXFORD MIAMI PAPER COMPANY, 35 Last Wacker Drive, Chicago 1, Ill 


MILLS AT RUMFORD, MAINE, AND WEST CARROLLTON, OHIO 
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Safety Pins Need the 
Merchandising Needle! 


TRU-PAK PRODUCTS CO. found the sales stimulus for selling their safety 
pins and straight pins in Tri-State rigid plastic boxes. These eye 
catching, crystal-clear containers let the pins show through... keep 
them dust-free, quick-to-see, quick to sell. They cut down counter 
jumble. Retailers like buying assortments that come so functionally 


boxed: customers like the re-useable bonus container 


Think of practically any product — animal, vegetable, or mineral... it’s 
been packaged in Tri-State. There’s a fit and an unlimited future for what 


ever you sell in the world’s greatest assortment of rigid plastic boxes 


From a huge variety of stock sizes and shapes, or 
we will mold large quantities to your specifications. 


Left: Tri-State Box No. 501 Right: Tri-State Box No. 180 
2-13/32” x 1-3/16” x 23/32” diam: 6” x 2-1/2” deep 
(hinged lid) 


The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING CO., Inc. 


HENDERSON 6, KENTUCKY 
NEW YORK: 12 E. 41Ist St., MUrray Hill 3-8743 * CHICAGO: 176 W. Adoms St., FRonklin 2.5367 + ST. LOUIS: 1089 Francis Place, DEI; 
DETROIT: 18401 E. Warren Ave.,, TUxedo 5.5500 * SAN FRANCISCO: 1355 Market St, Klondike 2.1963 
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ee ALUMINUM 
PACKAGING 


Here's another “first” for the Jewel Tea Co., Inc., 78208 Gaee 
of Chicago—coffee in Reynolds Wrap Aluminum 
Packaging. It’s a handsome 2-pound economy pack 
.and it’s another case of handsome is as 
handsome does, because this package provides 
superior protection. 


Everybody knows the difficulty of retaining 
coffee’s delicate flavor and bouquet—after 
grinding. But its volatile oils cannot escape 
through moisture-proof, odor-proof aluminum. 
Light rays, prime cause of rancidity, cannot 
enter. And with this positive protection, 
aluminum also provides unequalled eye-appeal (aomily Coch , ; . 
as color-printed by Reynolds. | Continuous Promotion Builds 
Mef ‘alls Consumer Insistence. 


Full-color, full-page magazine adver- 


Royal Jewel Coffee proudly displays, like a 
24-karat mark, the Reynolds Wrap Aluminum \ tising...plus powerful weekly promo- 
Packaging Seal. Get the facts on }()| I \, tion on network TV*...that’s how 
Reynolds Wrap Aluminum Packaging for your Reynolds builds increasing public 


product—and on the Seal. Call the nearest Fete Toe awareness of the Reynolds Wrop Alv- 

: : minum Packaging Seal. Many stores 
Reynolds Sales Office or write to are now featuring Reynolds colorful 
Reynolds Metals Company, |Resder “rainbow” display of all foil packag- 
General Sales Office, Louisville 1, Kentucky. Pizet | ing. Look for it! 


"Soe Reynolds new dramatic series, “FRONTIER —Sundays, NBC-TV network 


REYNOLDS®® ALUMINUM 














THE FLAVOR 
1S SEALED IN 


Roasted by JEWEL TEA CO., INC. Chicago, Ill. 

















lot when you package with 


KIMPAK 


If you want positive protection against seratehed 
ind) pressure-marked finishes itech te Kimpak 
Interior Packaging! 
Kimpahk outstanding on morbens hield 
our product from rough bh otects it from 
ement within the ¢ On or e and from dirt 
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DIC Kimberly-Clark Corporation ® Neenah, Wisconsin 
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Made in Raleigh 
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window pac kages VPLIOFILM is ideal window material for these reasons: 

It's strong and puncture resistant. It doesn’t break. It’s grease-resistant doesn’t smear. 
And it’s wonderfully moisture-resistant, doesn’t shrink or stretch or wrinkle with ¢ hange 


in humidity conditions 
Is a PLioriLM window package the answer to your problem? Why not let the Goodyear 
Packaging Engineer help you decide? Write him at Goodyear, Packaging Films Dept. 


J-6418 Akron 16, Ohio 


Good things es 
are better in e P “ 
PACKAGING 
FILM 
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mart Blanket Maker 


F you're packaging blankets, or any textile 
| produc t, you'll welcome VITAFILM latest 
advance of the Goodyear Film Development 
Laboratories. It gives you these important 


advantages 


High tensile strength 
. 
Superior clarity 
. 
Exceptional resistance to sunlight— 
excellent aging qualities 
. 

Outstanding tear-resistance— 
permitting almost limitless handling 
without danger of breakage 
. 

Heat-sealability within a wide range 
of temperatures—a plastic film 
that heat-seals on current commercial 


overwrap equipment 


lor further details, write the 
Goodyear Packaging Engineer, 


Packaging Films Dept. J-6418, Akron 16, Ohio 
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Heat-resistant 


Las 


At last here's 


have long awaited. This new line of heat resistant 


the ink that cellophane bag printers 


ink now part of our famous high-gloss Gemglo 
serie really resists the heat generated on wrapping 
and bag machines 

These inks resist smearing, offsetting and blocking 
at the point of contact where the heat seal jaws 
clamp down on the thermoplastic coated cellophane. 

kven a solid area of ink withstands the heat from 
the sealing jaws. It stays more scratch-resistant . . 


more light-fast more scufl-proof. It retains its 


Pl. IC and Gemalo are trademark Wt Interchemical Cr 


Interchemical Corporation 


PRINTING INK DIVISION . 67 W. 44th ST., 
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Hallmark 


NEW IPI FLEXOGRAPHIC INKS FOR CELLOPHANE 
PRINTING RESIST SMEARING AND RETAIN 
BRILLIANCE UNDER SEALING HEAT 


poration 


NEW YORK 36, N.Y. 


FOR LEADERSHIP IN 












brilliance longer... and performs better on the press. 
The heat merely releases the solvent and makes the 
ink adhere without damaging the ink film. 

If you are plagued by customers’ complaints over 
the quality of printing on cellophane or any heat- 
sealable stock due to ink troubles, talk to your IPI 
salesman. He has the answer for ink smear caused by 
heat-sealing machines—it’s new IPI heat-resistant 
inks. They pay off in better running qualities—on the 


press and on the packaging machine with a better 


appearance all along the line! 





INTERCHEMICAL 
PRINTING INKS 









INK RESEARCH 
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~ the perfect package > 
...produced by 
_ CELLU-CRAFT! 
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I 
PROPERLY CONDITIONED FILMS 
PRECISION PRINTING 
CONTROLLED UNIFORMITY 
AMAZINGLY LOW COSTS 
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CELLU-cRAFT 


PRODUCTS CORPORATION 


De gne? (on } ? and Color Printer of Flexible Packaging Materia 














t. 1401 4th AVE., NEW HYDE PARK, N.Y., PRIMROSE 5-8000 = / h | 1. ADDISON, ILLINOIS - Office pr pal cities 
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ROLLS - POLYETHYLENE ~ PLIOFILM ~- FOILS « ACETATE « PLASTIC FILMS + GLASSINE 














Hallmark 
of the finest printing and 

converting 
equipment... C ‘ 


Rotogravure 


High-speed precision-register printing on 





practically any stock in any practical multiple 

of colors. Meet the ever-increasing demand for more 

and better wrappers, labels, and cartons for packaged goods 

with Champlain inline rotogravure. “Speedry” ink fountain insures true 
reproduction of color and instantaneous drying. Print from roll stock 8” to 44” wide. 


To complete a CHAMPLAIN rotogravure press—a CHAMPLAIN 
inline precision delivery unit: 





4 Cutting and Creasing Press 


In one pass — only once through the press — it cuts, 
creases, and automatically yet thoroughly strips 
7,500 to 10,500 cartons per hour from a continuous 
web. Platen press quality at betir than cylinder 
press speeds 











Sheet Delivery ? 


Delivers from 8,500 to 12,500 square cut sheets per 
hour with 1/64 accuracy. Faster than any other 
standard sheeter. Positive sheet handling eliminates 


damage. No waste trim 


‘WZ Rewind Press 


Hydraulically - actuated constant-tension roll unit 
rewinds from 400 to 800 ft. per min. Positively syn 





chronized to press for balanced speed, tension, and 


control, Single, multiple, and staggered-roll models 








—a complete line of other equipment 
for all printing and converting needs. 





LETTERPRESS PRESSES, FLEXOGRAPHIC PRESSES, 
SPECIALTY PRESSES—for Tag, Chart Paper, End and Bakery 
Seals, Die Cut Labels 


CUTTING AND CREASING EQUIPMENT Roll Fed Swing-Type 
Reciprocal and Stationary Die Cutting Presses — Vertical 
Extruding and Eccentric Punches and Perforators— Rotary 
Blankers 

SPECIALTY CONVERTING EQUIPMENT FOR INLINE USE Rotary 
Embossers — Perforators and Score Units — Slitting Equip- 
ment Hot Melt Thermoplastic Applicators — Special 
Delivery Equipment 

AUXILIARY EQUIPMENT — Automatic Electronic Register 
Controls (for multicolor and fabrication register on roll 














fed equipment) — Automatic Web Splicers “ ° 
o [~*~ ... and for special engineered equipment 
~~ 
a + Champlain's ability to design and build special units is 
% based on years of experience in developing inline printing, 
fabricating, and delivery equipment 
Write today for catalog of Champlai t. Champl Company, inc 





88 Liewellyn Avenue, Bloomfield, N. J. Chicago Office: 520 N. Michigan Avenue, Chicago 11, Il! 
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PLANNED 
TANGA, ONE ABNTE. 
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RIGHTLY designed corrugated packaging adds sales appeal to a 


sports equipment kit; an artistic dispenser-type folding carton adds 


sales appeal to practical every-day household supplies. Different 


products with different sales problems find common ground in discovering 
that our complete coordinated PLANNED PACKAGING facilities are 


equipped to boost the merchandising voltage of cartons and containers. 


(* Cut-Rite @® Scott Paper Co.) 


Manviacturers of paperboard, folding boxes, corrugated and fibre shipping 
containers, and converted specialties 
SALES OFFICES 

RITTMAN, O * AKRON. O * CLEVELAND, O * COLUMBUS, O 

YOUNGSTOWN, O « CINCINNATI, O * TOLEDO, O 

THE OHIO BOXBOARD co. MANSFIELD, O * CANTON, O * PHILADELPHIA, PA 
PITTSBURGH, PA * ERIE, PA * LOCKPORT, WN. Y 

RITTMAWN OHIO NEW YORK, N. Y¥. © CHICAGO, ILL. * DETROIT, MICH 

PLANTS 


RITTMAN, ©. © CLEVELAND, O. © CUYAHOGA FALLS. O 
NORWALK, O * YOUNGSTOWN, O * PITTSBURGH, PA 
SOUTH BEND, IND. * LOCKPORT, N. Y 





a whale of a package 
for Dorothy Gray 


Dorothy Gray Sun Tone. A name 
with sales magic. And very much a 
part of the dynamic shelf-appeal of 

this Dorothy Gray product, is the 

attractiveness of its superior squceze 
container. Of course, it is made by 
PRECISION EXTRUDERS. You, too, can 
count on PRECISION to give your 
products added sales 

appeal...and to 

give you top-level 


| 


all the way. 
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©) PRECISION EXTRUDERS 


DIVISION LAMEX CHEMICAL CORPORATION 


—~ 


SALES HEADQUARTERS: 112 WEST 34TH ST.. NEW YORK 1.N Y.. TEL.: WISCONGIN 7.6343 © FACTORY: LEOMINSTER. MASS. 
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for the time 
solids - liquids - powders 


packaged at speeds up to 


400 PER MINUTE 


on a single BELL-2vémachine 


Whether you use heat sealing film, foil or any laminated 
material, flexible packages are made as they are filled... at 
speeds up to 400 per minute! 
Whether your product is a liquid, cream, powder, solid, 
or semi-solid, it can be packaged on a single Bell-Pak 
Machine — within an accuracy of plus or minus 1%. 
Different items . . . different sizes... can be packaged 
simultaneously ... or individually, with package sizes 
ranging from %4” wide and 144” long, to 9” wide 
and 14° long. 
No cams or dies to adjust, package size changes can be 
made in minutes by unskilled operators. Complete 
automatic heat control, variable speed drive permits 
maximum speed in relationship to material and production, 
Send a sample... of your package, 
your product... your problem. 
Your costs, your packaging speed will be demonstrated 
on an actual “production run” of the Bell-Pak Machine. 
Address your inquiries to: 


BELL a6 oso 


THE BELL MACHINE COMPANY 


Designers and Builders of Precision Machinery since 1907 
Os$ HK OS # WFtitiscgewvJwns t © 


‘ - 2 





GUTENBERG 
NEVER 
HAD IT 
SO TOUGH ! | 


Ask us to tell you what converters of VISQUEEN flim 
serve your territory. Clip the coupon, attach to 


your letterhead, and mali. 


Yi Quen film ...a product of 


THE VISKING CORPORATION 
Plastics Division, P. O. Box HI0-1410, Terre Haute, Indiana 
in Canada: VISKING Limited * Lindsay, Ontario 
in England: British VISQUEEN Limited * Stevenage 


Name 
Title 


Products 


he man who first printed with 
moveable type had his prob-—- 
lems, but he didn't have to 
print on polyethylene. When 
this film was created, there 
seemed to be no way to get 
ink to stay on 


And then came VISQUEEN “C”. 
This superb polyethylene with 
unmatched ink adhesi 

another achievement of 
VISKING's research put to work 
to solve your packaging 
problems. More VISQUEEN is 
sold than any other polyethy- 
lene film. Here are a few 
reasons: 


VISQUEEN 


is tougher, has greater tensile 
strength, better tear resist- 
ance, resistance to puncture. 


VISQUEEN 


remains soft and pliable in 
temperatures as low as 
7O below zero fahrenheit. 


ion 1 


VISQUEEN 


is uniform in gauge and 
quality—keeps packaging 
lines at top speed, yields more 
units per pound of film! 


VISQUEEN 


has low moisture vapor 
transmission—keeps 
moisture out or in—where 
you want it. 


important! VISQUEEN film 
is all polyethylene, but not 
all polyethylene is VISQUEEN. 
VISQUEEN film is produced by 
process of U.S. Patents No 
2461975 and 2632206. Only 
VISQUEEN has the benefit of 
research and technical experi- 
ence of The VISKING Corpora- 
tion, pioneers in the develop- 
ment of pure polyethylene film 
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i/ TI 17th Century Gauntlet typifies the skillful 


f up dieval armormaker The 
oning and attachment of adjacent parts 
permi f ct ary fle ibility The intricate carving and 
embn ent ¢ il distinct, attractive appearance ind the 
care Ll de ( orkmanship assure the maximum prt 
lect hat { in jousts, combatants had to depend on 
the arn Olten for thet ve 
Steel Containers vide dependable 
r products. They i ) irdy, high 


quality J&L Steel Sheet. Careful manufacture assures accuracy 


CONTAINER DIVISION 


have a trim appear 

vith colorful designs 

4 | iph Process 
ipphied both inside and 


‘ illy treated to keep 
tection your 


plant y industrial centers 


4 prot p 


Sones + Laughlin 


STEE!|. CORPORATION 
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Five display placards fit this 


ten feet high pole for mass display 
helped sell 


on floor of gondola 
cranberry sauce and associated 


items Design by Philip Kaplan, 


jor National Cranberry 
Association, Art by Jack Hines 
and Gus Schmidi 

Honorable Mention 

Floor Merchandisers 


BARBECUE 


Lithographed TV set, with vacuum 
formed plastic screen, flasher lighted, 
is « striking dealer display. Design 
by Leroy Hopkins, for Motorola, 
Inc. Photography by Kenneth Ferreta 
Second Award— 


This eight foot tall display 
promotes related items in food stores. 


Alexander Stauf and Tom Cahill, wee é 


gets retailer good will 


jor Jackson Brewing Co. Photograph 


_wo by George Greb 


Honorable Mention — 


Design by 


~ Floor Merchandisers 


MERRY CHRICTMAS 
; 5 

’ ‘i 1S 

erw Lara tS 


This display was used largely in 

golf pro shops, to get pre-publication 

subscriptions for “Sports Mlustrated™ 
Dengn by Stuart Leech, for 

Time, inc. Art by Ben Harris 

Honorable Mention 

Counter Merchandiser 


Wraparound for a market cart makes 
a dramatic floor stand for Saran 
Wrap... Design by Stuart Leech 

and Ed Pacult. Photograph by 
George Greb 

Third Award—Miscellancous Displays 


A series of placards and poles make 
possible a wide variety of displays for 
window, counter, wall... Design 

Jor F. & M. Schaefer Brewing 

Co. Photograph by George Greb 
Honorable Mention Multi-plane Display 


The vacuum formed plastic horns 
get high attention, and build brand 
identity ... Design by Russell Sione, 
for National Distillers Products 
Corp. Art by Jack Hines. Sculpture 
by Arthur Cerveny 
Third Award —Combination Displays 


"Now these famous { wing 
are dreesod alike |" 


The Rheingold snowman holds in 
his arms vacuum formed bottle and 
can, features new packages... 
Design jor Liebmann Breweries, 
Inc. Photograph by Paul Hesse 
Honorable Mention—End Cards 








In the Lithographers National Association competition held 
last April in Chicago, fourteen awards of a possible forty-two in 
seven classifications went to Einson-Freeman...extraordinary 
recognition from advertisers and the lithographic industry. 


And such comprehensive recognition is further evidence of 
the value of the selling ideas, sales sense, research, art, showmanship 
and fine reproduction that go into EF displays. 


. y 
If you would like a private showing of our prize winners, and a 


possibly some counsel on your own display problems, please let 
us know. Because all the abilities of Einson-Freeman 
are available to all our clients. 


The vacuum formed vinyl frame 
sets off a superb photograph, makes 
a permanent sales help for jewelers 

Design by Stuart Leech 
Photograph by Lillian Bassman 
First Award —Counter Merchandisers 


Einson-Freeman Co., Inc. | Choices TUNA, 


Starr & Borden Avenues, Cemrer Cuts 
Long Island City 1, New York 


This flasher illuminated, vacuum 
formed plastic trademark serves as a 4 
floor stand, with product cases... 


Devised by Brisacher, Wheeler & Siaff, 
jor Van Camp Seajood Co 

Art by Robert Stephens 

Sculpture by Cerveny 

First Award — Floor Merchandiser 


The vacuum formed figures make 

a trademark character stand out in a 
competitive field design by Russell B. 
Stone, jor National Distillers Products 
Corp. Sculpture by Arthur Cerveny 
Second Award—Compbination Displays 


h. 
a ned 
Walkers 


De Luxe 


" Mh dy 


Trademark charact=r holds vacuum 


formed punch bowl, against hunt 
breakfast background 


Design by Alexander Stauf, for 


Hiram Walker, inc. Photograph by 
George Greb 


Third Award—Multi-plane Displays 


The lithographed roast revolves 
on the spit, as the amateur cooks toast 
their efforts... Design by Charles 
Noel, for National Distillers Products 
Corp. Art by Peter Stevens 
Honorable Mention—Motion Displays 


This display is notable for its fine 
photography and color, is printed in 
Spanish for Mexican born prospects 

Design for Lone Star Brewing 
Company. Photograph by Tom Kelly 


Honorable Mention—One plane Duplays 





THE NEW IMPROVED... 








MODEL 635 
WIDTH 32°——42"—52" 


CORE SIZES AVAILABLE 
1” THROUGH 6” 


MINIMUM SLIT WIDTH '/,”’ 


SPEEDS 1,000 FPM 
(Depends on machine widths, 
slit materials and drive) 


TYPE 635 AB 
REWIND 13'2”° UNWIND 18” 


TYPE 635 AC 
REWIND 18” UNWIND 30” 


TYPE 635 AF 
REWIND 18” UNWIND 42” 


TYPE 635 AH 
REWIND 24” UNWIND 42” 


All machines can be supplied 
with our Model 704 Unwind 
Stand featuring precise web 
guiding and air operated ten- 
sion controls. 


See Bulletin 704 








DUSENBERY 


SHEAR CUT 
AND 
RAZOR BLADE 


SLITTER 


MODEL 635 
for 
FILM e TAPE 
FOIL e PAPER 


This machine utilizes the latest technique in slitting plastic film, 
laminated foil, Lape glass cloth and paper. It has been thoroughly 
tested by the largest producer of plastic film and is now being used 


in thei plants. 


While used for large scale production slitting, several of our cus- 
tomers are now using the Model 635 in their engineering depart- 
ments and laboratories for slitting and rewinding new materials in 


small production runs, because of its versatility. 
The Model 635 can be supplied as either shear cut or razor blade 
or both. Change over from shear cut to razor blade cut can be done 


in a matter of minutes, therefore allowing complete flexibility. 


\ll tension controls on the unwind and rewind are air operated to 
determine the optimum running conditions for a given material, and 


to enable your people to repeat machine settings without guess work. 


JOHN DUSENBERY COMPANY, INC. 


275 GROVE AVENUE, VERONA, N. J. Tel: Verona 8-3915 


MANUFACTURERS OF 


SLITTERS, WINDERS, CONSTANT TENSION UNWINDERS, KNIVES, LEVERS, SLEEVES 
SPECIAL CONVERTING EQUIPMENT DESIGNED TO MEET YOUR PRODUCTION PROBLEMS 





TYPICAL 
INSTALLATIONS 


PRUNES 


FROZEN VEGETABLES 


»..@nd hundreds of other epplications 


1 Oe > Sea al 


FOOD MACHINERY AND CHEMIC 
P.O. Box 1120, San Jose, Calif. OR 
103 E. Maple St., Hoopeston, ti! 


s- 


AL CORPORATION 


Please send me more information on the Sure Way Package Caser 


Name ’ 


it’s Here! 


Biggest advance in continuous, 


high-speed automatic casing 


SUE YAY 


PACKAGE CASER 


---an entirely new concept of automation 


applied to packaged product casing 


The versatile, low-cost ‘Sure-Way ' cases a wide variety of package weights, sizes and arrangements 


yr 


prune s 


CR oh 


Exclusive Distributors: 


FOOD MACHINERY 
AND CHEMICAL CORPORATION 


Canning Machinery Division 


General Seles Offices: 
WESTERN: SAN JOSE, CALIF. + EASTERN: HOOPESTON, IL 





THE R A D 0 PACK 


BRITISH PATENT 
No. 673,813 
Sth OCTOBER, 1947 


PATENTS IN OTHER COUNTRIES 
AND FURTHER PATENTS PENDING 














Efficient 
Very economical 
Safest in distribution 


Simplest, most convenient 


. Attractive, Displays the product 


Wa Lightest, easiest to pack, Unbreakable 


- 








ALL the advantages of Unit Packaging are embodied in Packs produced by the RADO SYSTEM— 
based on the RADO patents—the only fast, efficient way of producing such packages. Further 
interesting developments pending ; ask for details NOW ! 


We will pack YOUR product in packages of YOUR own design, decoratively emboss them to YOUR 
wishes, print them attractively to YOUR requirements. Almost ANY kind of liquid, semi-liquid 
or pastelike product can be successfully packaged by the RADO SYSTEM. 


PACKAGING SERVICE STATIONS IN MANY COUNTRIES 


Hi A D O TECHNOPOL LABORATORIES LTD 


Tel ; CLErkenwell 9452-9453 212 Se. John Street, LONDON, E.C.1, England Cables : Telabor, London 
British Patent Nos 599,174, 599.183 and 675.073 U.S.A. Patent Nos. 2,530,400 and 2,517,027 
PACKAGING SYSTEM PATENTS IN 46 OTHER COUNTRIES AND FURTHER PATENTS PENDING 
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@ gives high super-lustre! 
@ grease proof! 
@ water proof! 
q @ alcohol proof! 
@ won't chip, crack or peel! 


@ scuff proof! 


P. F. Beauty Cote gives printed pieces a flexible, longer- 
lasting coating! Steps up sales appeal! Raises color-bril- 


liance to a new, all-time high in beauty! It's the perfect 


finish for coated-stock labels, packages, brochures, book- 
lets, folders, catalog covers, menus, car cards, displays 
and die-cut novelties! 


Send us your flat sheets or have our representative call on you. 


PRINTERS’ FINISHING 
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Budweiser—the largest-selling beer in 


history—is made by the finest brewing 
process on Earth. Backed by the ideals 
and traditions of four generations, every 
step is safeguarded—for quality of prod- 
uct, for attractive packaging, for safe 


delivery to the consumer. 
Arabol is proud to be a member of the 


Anheuser-Busch, 
We are proud that Arabol Icetite 


team of firms serving 
Inc 
Adhesives—made to the brewer's own 


most rigid specifications—are used to 
hold these famous labels in place, 


whether the bottles are dry or iced. 


Ihe Brewing Industry is one of a 
hundred in which Arabol ts privileged 
to serve the leaders. Out of 70 years of 
10,000 adhesives for 


pioneering—with 


mulas developed in our five laboratories 


Uy | 

| Yn," +) 
led 1% ‘ ? 7 
| ww S 4%. Lager} | 


Arabol Adhesives for a thousand end 


uses are in steady demand 


Somewhere in your business you use 
adhesives. Somewhere near your place 


of Arabol’s 


twelve plants and warehouses ready to 


of business there is one 


serve you 
We invite the opportunity to submit 
samples for you to test in your own plant 
under your particular working condi! 
tions—tor your specific 


That is 


kind of testing that assures 


requirements 


whatever their nature the one 


salt 


you of 


factory results. Your inquiry to Depart 


ment 36 will bring a prompt respons 


tHe ARABOL mroa. co 
EXECUTIVE OFFICES: 10 E. 42nd St., W.Y.17, N.Y. « 
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= YEARS OF PIONEERING IN 
= THE MAKING OF ADHESIVES 
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MATTER OF COVERAGE 


PRESCOTT 
oR asae-V iomee) be Vin id: ONTARIO OUST IW 


TORONTO . 
PLYMOUTH » 


COVERS THE COUNTRY WITH ‘epee “CUPP ues 


NJ. 
STRATEGICALLY LOCATED PLANTS! 


* LOS ANGELES * MEMPHIS 


ew of where you are... there is a OUR COMPLETE LINE OF 
CONTAINERS INCLUDES ... 


Cleveland Container plant near enough to ensure 


prompt, dependable deliveries. Plain all-fibre cans 
Long experienced service in packaging a wide variety Metal end slip cover cans, 
Metal end friction plug cans, 
of products, ensures low customer cost. Metal end turn-sifter top cans, 
, . Metal end screw top cans. 
All Cleveland Containers and tubes are packed in ! 
Metal end telescope cans, 


high-test cartons... easy to handle and requiring Umit Peck cans. 


2s Convolute type cans. 
minimum storage space. 


Why pay more? For good Quality PUBING in all sizes and lengths. 


call CLEVELAND! " SEND today to the plant nearest 
you for our latest literature 
that will increase your sales. 


PLANTS SALES OFFICES, 
ANO NEW YORK CiTy 
SALES OFFICES, yen ne oc 


CLEVELAND Y 


DETROIT COMPANY ®* west wanton, 


CHICAGO 
umes 6201 BARBERTON AVE., CLEVELAND 2, OHIO 
PLYMOUTH, wis * ALL-FIBRE CANS + COMBINATION METAL 
JAMESBURG NJ AND PAPER CANS + SPIRALLY WOUND 
OGOENSBURG NY TUBES AND CORES FOR ALL PURPOSES 


ABRASIVE CLEVELAND CONTAINER CANADA, LTD 
OivISION 


Plants & Sales Offices: Sales Office: 
CUNVELAND TORONTO AND PRESCOTT. ONT MONTREAL 








MODERN PACKACING 





YOU GET THE 
BEST 
AUTOMATIC CELLULOSE BANDING 
IN THE 


WORLD Automatic Cellulose Banding Machines are out on the job, 
replacing hand application, putting on daily demonstrations that prove automatic 
banding to be as precise, dependable, time and labor saving 
as WORLD automatic labeling. 


WORLD Banders take the banding material in its most economical 
form — in rolls. No missed containers. No upside down bands. Banding 
material in roll form is simpler to handle than individually cut bands. 


WORLD Banders apply plain bands of various diameter, printed bands and precisely 
spotted bands. They come in models to produce 75, 150 or 225 per minute. 
Banding, like labeling, becomes a fully automatic, high production, low 
operating cost element in modern packaging. Are you taking advantage of 
it? If not, let us submit recommendations and estimates on 
the best Bander in the WORLD for you. 


48 FREMONT STREET, WORCESTER 3, MASSACHUSETTS 
Division of Geo. J. Meyer Manufacturing Co. 
- . CUDAHY, WISCONSIN, U. S. A. 


WPM. ECONOMIC MACHINERY COMPANY 
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NOBODY HAS AS MUCH EXPERIENCE (eae, 
AT MOLDING POLYETHYLENE AS 


—TurrER! 


The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than 


« 


Tupper Seals are air and 
liquid-tight flexible covers. 
The famous Pour All and 
Por Top covers are designed 
for easy dispensing. They 
are made in sizes to fit all 


Tupperware containers. 


any other molder to make molded polyethylene a 
practical reality 


Aside from having designed, patented, and pro- 


moted successful seals, closures, and dispensers for 


polyethylene containers, the Tupper Corporation 


has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 
your product, in reducing your costs, when Tupper 
goes to work for you 


When equipped with Tup- 
Tupper’s combination of experience, 


technical 


ingenuity, and the most modern equipment is at 


per Seals, Tupper Canisters, 
Sauce Dishes, Wonder 


' Bowls, 
your service for the custom molding of your product 
in polyethylene. You can do no better than the best 


and the best at molding polyethylene is Tupper! 


[UPPER / 


Cereal Bowls and 
Funnels in various sizes are 
the most versatile reusable 
containers you have ever 
seen. 


~ TUPPER CORPORATION |Z le 


copyrights. cover 
Manvtlacturers of — CONSUMER, INDUSTRIAL, 4 


vorovs type 
PACKAGING AND SCIENTIFIC PRODUCTS Unovthor'z© 


will sub ect intringet® to 
y 


ucts 
Tupper Po 
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Factories, Laborotories and Sales Offices: 
Fornumsville, Mess., Ortende, Fle., i'Epiphente, P.Q. 
Shewreeme: 295 Fifth Ave., M. ¥. C. 


rents 


Y 


Address all communications to: Dept. MP-10 
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how to Show-Case your products... 
and Step-Up your sales with 


VLCHEK Plastic Boxes 


Display your products better and they'll move 
eee =faster. Attractive Vichek Plastic Boxes “show 
" case’ products and increase sales. They pro 
tect and enhance, actually add extra value, 
promote impulse sales and multiple selling 
of related items. 





































There’s a Vichek Plastic Box for virtually 
every application: food, cosmetics, hardware 

even soft goods. Vichek Plastic Boxes are 
made in eight standard sizes with 548 differ 
ent compartment arrangements. Special 
boxes are also available — often at stock 
box economy 


Proper packaging promotes profits. Our pack 
aging specialists will be glad to show you how. 


Packaged parts sales increase 
through the use of standard 
Vichek Plastic Boxes to hold 
lawn mower parts. The manu 
facturer says: “We have had 
many compliments from our 
customers and definitely feel 
that we have expanded our 
sales of these parts 
















Alert office materials’ merchan 
disers find that Vichek Boxes 


‘a help sell more supplies more 

\ conveniently. Box holds pens . 
i) pencils, paper clips, tacks—as ° 
s | a ‘ many as ten different items e 


Completely transparent, it pro 
j vides multiple selling at a 
r glance. Highly durable for 
long life, very compact for 
space economy 
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~~ The extra sizzle’ that sells 
more steak knives that’s 
} what a cutlery maker finds in 
using Vichek Boxes. Box holds 
Six knives securely in piace 





serves as point-of-purchase 


VLCHEK TOOL co. aitention-getter and 

















sales 
3001 East 87th Street clincher. Open or closed, knives 
Cleveland 4, Ohie remain in view. Alter sale, box 


serves as safe, permanen! 
place to store knives 














with 


International Staplers 


40 


Staple your car 
from the outside 
after theyre filled 
























Medel! AB-1 
THE AIR BOXER 














it's lighter... it's faster. ..it costs less! 
International's AIR BOXER is ideal for fast effi 
cient closure of all corrugated or fibre board car 
tons after they have been filled. Revolutionary new 
2-cycle motor drives and retracts through the entire 
stapling cycle—permits a lighter weight, highly effi 
cient stapler. Only 8 Ibs. 12 oz.—1s easier to han 


dle, reduces fatigue, increases carton closing speed 








Solve difficult carton closing problems 
International Staplers are ideal for hundreds of difficult carton 
closing applications. Whether you pack bicycles or beds, kitchen 
cabinets or beauty creams, aluminum windows or coils of heavy 
wire, there's an International Stapler to fit your needs. 

They are easy to install and are easily adapted for different 
packaging operations. Conforms to Rule 41 requirements; they 
operate quickly and efficiently, don’t tire the worker, and staples 
hold securely, even when shipped around the world. 

Maintenance costs are low, and they do the job when all other 
methods such as glue and tapes fail. 

Remember, International Staplers can close tops and bottoms 
of cartons simultaneously —after the cartons are filled. Standard 
units will close up to a thousand cartons per hour. There is a 
model to fit your exact packaging needs. Contact your nearest 
International dealer or write for details on how to solve your 


packaging problems, reduce your packaging costs. 


PACKAGE FOR PROFIT. USE INTERNATIONAL STAPLERS FOR FASTER, FINER CLOSURES 


[nternationa l fa plers 


6806 East Herrin Street, Herrin, Illinois Distributors in principal cities 


MODERN PACKAGING 








PROTECTIVE’S 
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PROTECTIVE LINING CORPORATION 


GENERAL OFFICES AND PLANT: 22 WOODHULL STREET, BROOKLYN 31, NEW YORK 





Collapsible tubes, metal 
containers, closures to 
your exact specifica- 
tion—and made with 
p-r-e@-C-i-sS-l-o-n 


AGENTS IN INDIA 


HOARE MILLER & 
COMPANY LIMITED, 
5 FAIRLIE PLACE, 
P.O. BOX NUMBER 63, 
CALCUTTA, I, 





JOHN DALE 


LIMITED 


Ql 


JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.I1, ENGLAND. TEL: ENTERPRISE 1272 





EYE APPEAL? 
YOU 





2.” 


Eye appeal, that indefinable 

something that stops the on 

looker, catches the imagination, 

MAKES THE SALE! 

For maximum eye and sales appeal, the EMENEI Assure your product eye and sales appeal on the re 
COMPANY, leading toy manufacturer, markets its tail shelf. Display ut in a “COLOR-PAK” carton - 
Golden Piano Accordian in this striking “COLOR available in a variety of attractive colors and designs. 
PAK” display and carry carton Call or write today. One of our sales representatives 

will call at your convenience 


Over 40 years of packaging America’s foremost products 


GRAND-CITY CONTAINER CORPORATION 
2001 TONNELLE AVENUE, NORTH BERGEN, N. J 
LONGACRE 4-1515 + UNION 5-4400 








Theres a 9000 Package 


Daf for products that need 


the SOFT touch 


Soft, warm feel of the Plax bottle makes it ideal for products that must 
he used with care and delicacy. The surface can be smooth pebbled, 
frosted and embossed in almost any design. Choice of 

colors and shape is almost unlimited. 

et trom 


ou can select the hest dispensing method for your prod j 


more than 50 different fitment spray drop by-drop, 


me 


direct application or controlled pouring What 


lightweight Plax bottles can save you hundreds of 
thousands of dollars in shipping cost Consult 


Plax for the best in convenience packaging, 


PLAX CORPORATION 
P. 0. Box 1019, HARTFORD, CONNECTICUT 


IN CANADA: Piax Canada, Ltd., Montreal and loronto 


In plastic bottle packaging, only Plax offers continuous 


research, complete design service, and long experience 





They threw two curves at us 


on this job! 


Looks like Mrs. Damar’s new “‘Water Broom” is 

well on its way to sweeping the market 
And this shipper-display designed and produced by 
Gair makes a fine travelling companion. The con 
tainer does a twofold job: (1) It protects the prod 
uct in transit, and (2) it stands up and sells the 

“Water Broom” in the stor 

Nota simple job to design, by the way. That double 
curve makes the Broom casy to use, but wrapping 
six of those awkward shapes in a container was a 
king-size headache. Our designers found the answer, 
however, in this compact, durable corrugated con 
llaps fold back and are locked in position by 
' iuickly turning the con 

oor displar 
use it’s light, easy to 
it of little floor space 
on the clay-coated sur 
im] hoppers’ eyes 
If ry » go places and meet people, 
let Gair experts try their hand at improving the con 
taincr it ¥ might as well get the most for your 
money, lik Damar. Call your nearest Gair 


office 


YOU'RE LIVING NEXT DOOR TO THE EXPERT 
GAIR CONTAINER PLANTS: Atlanta, Ge. © Cambridge, Mass. © Cleveland, Ohio © Holyoke, Mass. © Jackson, Miss. © Los Angeles, Cal. © Martinsville, 
Va. © New Orleans, la. © No. Tonawanda, N.Y. © Philadelphia, Ps. « Plymouth, Mich. © Portland, Conn. © Richmond Va. © Syracuse, N.Y. @ Teterbove, WJ 


SHIPPING CONTAINERS * FOLDING CARTONS 


PAPERBOARD © KRAFT BAGS AND WRAPPINGS 





When you think of saving... 


think of TAPE! 


Famous “SCOTCH” Brand Cellophane 
Tape is a time-saving, money-saving tool 
all over the plant! It’s crystal-clear and sticks 
at a touch, Use it for holding, sealing, 
joining, protecting—any of a thousand different 
jobs. What's more, you can get even greater 
versatility and economy from “SCOTCH” 
Brand Cellophane Tape with dispensers 


that turn manual jobs into production 


CELLOPHANE TAPE 


..one of more than 


300 Pressure-Sensitive Tapes 


for industry, trademarked... 


SCOTCH 


BRAND 


line Operations, You count the cost in 
pennies; figure the savings in dollars. 
Always specify “SCOTCH” Brand, the 


quality tape... and stick with it! 


[ prooucr oF | 


3M 


a 


RESEARCH 


EG CQVCH Col oh ene Teas 


SEAL boxes quickly, easily, eco- 
nomically with “SCOTCH” 
Brand Cellophane Tape and Type 
M Box Sealer. Sealer automat- 
ically applies strip of tape over 
box end and bottom; cuts it off. 


The term “SCOTCH” is a registered trademark of Minnesota Mining and Manufacturing Co., St. Paul 6, Minn 
Export Sales Office: 99 Park Ave., 


HOLD premiums or “deal” items 
to package with short strips of 
“SCOTCH” Brand Cellophane 
Tape. Tape sticks at a touch; stays 
on. Definite-length dispensers 
speed application, stop tape waste. 


New York 16, N.Y. In Canada 


BAND two products together. 
Crystal-clear “SCOTCH” Cello- 
phane Tape does not obscure label 
printing; “easy unwind” of roll 
makes application safe for brittle 
or easily broken products. 


P. O. Box 757, London, Ontario 


FREE FOLDER contains ideas 
and suggestions for saving money 
with “SCOTCH” Cellophane 
Tapes. Write on your letterhead to 
Minnesota Mining and Mfg. Co., 
St. Paul 6, Minn., Dept. FA-105 
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Looking for... 


LOW COST INVESTMENT! 

—Standard Simplex Eieehens Bag 
Making Machines, crimp or folded bot- 
tom, cost around $2,000 (plain bags). 
Send samples or bag sizes for specific 
quotation. 

LOW COST ATTACHMENTS! 
—Exclusive, low cost Simplex attachments 
convert standard Simplex Cellophane Bag 
Making Machines to almost any desired 
bag making need. 

LOW COST OPERATION! 

—Simplex engineering assures automatic, 
high speed heat-seal bag production, less 
change-over time and reduced labor cost. 


tear tape application, crimping, heat-seal labeling, et« 
And the Simplex heat-seal action eliminates your glue 
ing problem 


Whatever your requirements — plain or 


printed stock, single or duplex walls, folded or crimp 
sealable 
similar heat-sealing materials look to the 
satile Simplex Cellophane Bag Making 
Machines for the /ow cost answer to your high speed 
problems. For new bulletin SPM-533, 
write to Simplex Packaging Machinery, Inc., 534 23rd 
Ave., Oakland 6, Calif., Dept. MP-10 


bottoms, cellophane, Pliofilm, glassines, heat 


foils or 


completely ver 


bag making 


Check with Simplex for your bag and packaging needs... Other 


Simplex models for polyethylene bags...scrim and barrier bags 
and pouches semi-automatic filling machines and top sealing 
machines... Simplex-O-Matic for automatic bag making, filling, 


weighing or measuring, and sealing. For details write to Dept. MP-10 





MODEL NO. 1 


With low cost, exclusive attachments, one 


Simplex machine will do the work of several, including 


Simplex Model No. 1, Standard folded 
bottom bag machine costs about $2,000, including instal- 
lation (plain bags). Up to 4,000 heat-seal folded bottom 
bags per hour. Bag widths from 1% 
1A to 16— 
gusset, s 


attachments optional at extra cost 


to 9, lengths from 


Flat or tube, 


plain or printed stock, flat or 


ingle or duplex wall bags. Electric Eye and other 


— 


FOREIGN SALES 
OF SIMPLEX PACKAGING MACHINERY, INC. 


NOW HANDLED BY 


FMC EXPORT DIVISION 
P.O. BOX 760 


SAN JOSE, CALIFORNIA, U.S.A. 











SIMPLEX PACKAGING MACHINERY, INC. 


534 23rd AVENUE, OAKLAND 6, CALIFORNIA 
REPRESENTATIVES IM ALL PRINCIPAL CITIES 





OL 


COSMETIC CONTAINERS 


AIR-INSULATED 


The inner bow! and outer shell of Colt-molded polystyrene 
containers are separated by an insulating air space. This 
exclusive Colt construction retards separation of the in- 
gredients in the contents; minimizes losses due to deteriora- 
tion and poor appearance of the product packaged. 


FEATHERWEIGHT 


The light weight of these containers cuts shipping costs for 
the packager. It also gains additional acceptance with 
traveling people who appreciate less weight in their luggage 


PLASTICS DIVISION + COLT’S MANUFACTURING COMPANY 
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WRITE TODAY FOR YOUR COPY OF 
THIS CATALOG-AND-PRICE BULLETIN 


* 


HARTFORD 15, CONN. 
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| DICED FRUIT 


COCKTAIL 
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PEANUT 
BUTTER 
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PU UM 


DRUM FINISHED 


LABEL 


MADE ONLY 











Oil 


FOR SALADS 


} 
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BY THE CHAMPION PAPER AND FIBRE COMPANY + HAMILTON, OHIO 
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Spotlight YOUR Products 


Keep YOUR products moving from retail shelves to 
the home kitchen... by using labels and/or matching 
box wraps of Coloreast Drum Finished paper. Its clear, 
brilliant, fast to light colors provide the impact you 


need for modern selling. 


Available in White, Christmas Red, Christmas Green, 
Canary Yellow, Patent Leather Black, and Royal Blue. 


Sample swatch on request to our Advertising Dept. 


is manufactured by 


THE CHAMPION PAPER AND FIBRE COMPANY 


General Office: HAMILTON, OHIO 
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AVISCO 


It’s our business to help your business 
grow ! With cellophane. With new ideas. 
With the kind of personal service that 
helps you get the most out of cello- 
phane packaging, in sales and profits. 
Write or telephone Film Division, 
American Viscose Corporation, 1617 


Pennsylvania Blivd., Philadelphia 3. 











For All Packaging and Production Needs = 


orounc finish 


=-precision made by experts 
to the most exacting specifications 


FVENHLO Engraved surface meters ink auto- 


matically, makes time-consuming 


FLEXOGRAPHIC adjustments unnecessary. Save 
time, ink and rejects. Also recom 
INKING 


mended for applying all types of 
coatings by rotogravure 


no-flex Can't flex or whip, assure P 
FLEXOGRAPHIC : I impressions on every rt ubula 


construction reduces weig! 


PLATE stronger than solid stee 


finish to exact specifica 


PAMARCO , Accurate core or base cylinders tor 
” ’ rotogravure process reproduction 
ROTO- : ’ ~ Recommended for long service in 
continuous printing production 

GRAVURE Each roll 


carefully inspected prior 
to shipment 


PAMARCO Cores by Pamarco for rubber cov 
ered rolls are supplied for every 

RUBBER industrial application. All cores are 
COVERED machined from the finest grade 


shafting and ground finished by 
expert mechanics 


A , " e ‘ 
, Precision ground plain steel rolls by 
ne hire ; ] Y ‘ ; ry 
PAMARCO Pamarco can be supplied for every 
’ fir ’ 114) ’ a 
’ f f industrial purpose. All sizes and 
PLAIN : : me ‘ ty i shapes are made by Pamarco to 


$n , *t specifications including finish 
pole lon 0 desived or ae “« nadie 


PAMARCO ROLLS ARE AVAILABLE FOR EVERY 
PRODUCTION AND PROCESSING PURPOSE INCLUDING 4 at the 
LIGHT DUTY ROLLS — ENGRAVED ROLIS jon presses are eTiPPS, Rolls 
TUBULAR ROLLS HEAVY DUTY ROLLS Most y with EVENFLO 24 pendability on 
CHILL ROLLS = WARM SURFACE ROLLS is sige esses. Your Prose PE is 
IDLER ROLLS CHROME PLATED ROLLS yo jy data om 


RUBBER COVERED ROLLS 


PAPER MACHINERY & RESEARCH, INC. 
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Engineered 
Protection 
For You... 





a production line with built-in versatility 
to meet changing market requirements for your products 





Protection... against changing package sizes or number of 
packages per carton. A Bartelt machine can be adjusted to 
produce a variety of sizes and combinations of packages such 
as those illustrated at the right. 


KEN TUCKY 
CLUB 


o 
inexpensive webs or the finest barriers using laminated stock ’ Fluffy White 


depending on product shelf-life requirements ‘ 


¢ &% 
Protection for your product. Pouches can be made from y X 


P 2P 
Protection .. . against high labor costs. Completely auto- 1 POUCH PER penned 
matic from roll stock to finished carton PER CARTON 


Protection against machine production losses. Bartelt ma- 


chines are built to machine tool precision from the highest K ss) 


quality materials vero, | 
: 
Write today for information on the Bartelt Packaging Line! “% j 
be 
/ 





A ol lh JL Jf meaciaiiae co. — 


1900 HARRISON AVENUE ane 
ROCKFORD, ILLINOIS 3 POUCHES 


PER CARTON 
New York Office 370 Lexington Ave. 


Machinery fet Crcati € Ftc hag “Gg r 


(TOBER 1955 














A NEW ig gpury y, 
eS gv? * Rolls 


‘ 40 
CAN.. x cinna™ 
. «sor 
FOR A N p . ; designed and produced 
Ay ft 3 . 
4% ! for Pillsbury 
w' "i Sy ‘ 


by 


PRODUCT a R.C.CAN 


wo 
a on = 


| eee 


OPENS IN A JIFFY! 
EMPTIES ENTIRE CONTENTS! 


Pillsbury wanted a new package for their biscuits and 

new cinnamon rolls...R. C. Can produced it, and 

are currently manufacturing cans for both products 2 
in great quantities. 


The package had to be (1) simple enough in design 
to open easily without the use of any tool, (2) strong 
enough to hold more pressure than an auto tire, 
(3) efficient enough to discharge the entire contents 
quickly and easily, and (4) sealed well enough to 


reach the home kitchen-fresh as the day it was packed. 3 


The Easy-Open Pull Tab Container has a double-foil 
moisture and grease barrier—the foil lining and the 
foil label. It opens in a wink ... pull the tab, rap the 
package on the table edge— it’s open! Completely, too! 
No rolls in the ends to pry out. 


ANOTHER PACKAGING PROBLEM SOLVED BY R.C. CAN-GINEERING 


e CAN COMPANY 


MAN LTC’ 9430 Page Bivd., St. Louis 14, Mo. 


Bronch Fectories:s Arlington, Tex.; Rittman, O.; Turner, Kans. 


SALES OFFICES: C. E. DOBSON, 1003 Carondelet Bidg., New Orleans 12, La. * R. C. CAN CO., 225 West 34th St., New York, N. Y.°L. C. MORRIS 
CO., P. O. Bex 3218 Sta. F., 1156 Dalen Dr., N. E., Atlanta 6, Ga. © §. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn. © W. L. BENNETT, 
126 5S. Third St., Minneapolis 1, Minn. © CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles 15, Calif. 


56 





& 











Way Te a 


Mill completed (955 


Anmmmum Honms, nye, 





— a 








Cl. 














ST*CeR SECT SOPeLLONT 


Clearsite Plastic Containers are about Ys the weight of glas 


Get feather-light Clearsite Plastic Containers into your corner and you'll TRANSPARENT 


“KO” the problem of shipping costs. You'll score a victory over breakage 
too with these strong, shatter-proof containers. Clearsite doesn’t pull any 


punches when it comes to variety. The selection of sizes, shapes, closures . 
and colors is almost infinite. Any trademark or label can be multi-color 
printed right on the containers. ——_— 


Write for free samples and descriptive literature. 


CELLUPLASTIC CORPORATION PLASTIC CONTAINERS 


GENERAL OFFICES, 50 AVENUE L, NEWARK, N. J. that Sell 


The world’s largest manufacturer of Cylindrical Plastic Containers 


*REGISTERED TRADE MARK 





CROWN 
CLOSURES 


meet your sealing needs 


Crown Closures assure trouble-free 

application. Because Crown Closures are 
continuously tested and checked during their 
manufacture, they are unexcelled for precision 
and uniformity. This means smooth, untroubled 


action on production lines 





Crown Closures seal dependably. The 
special features of Crown Closures, such as the 
famous Deep Hook Thread on Screw Caps and 
scientifically selected liners, mean sure protec- 


tion...no matter what type of product you pack. 





Crown Closures have the features 
consumers want. Today's consumers want 
protection and convenience in the closures on the 
packages they take home. Crown Closures an- 
swer their demands. They can be removed easily 
they re-seal tightly... and they protect the 


original quality of the product, 


Crown's 
Laboratory Service 


Crown maintains two laborator- 
ies. One for research and devel- 
opment, the other as a customer's 
consulting service. The services 
of the latter are available without 
cost to help packers select the 
closure and liner best suited for 
their individual products. 


Crown’s 
Design Service 


Customers of Crown may use 
without cost the services of a com- 
prehensive design service. New 
designs will be created or adapted 
from present labels or trademarks. 


CROWN CORK & SEAL COMPANY, INC. Closure Sales + sattimone 3, mo. ee) 
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“VENCUS...VIDCUS... 
VICUS”* 


*"WE CAME... WE SAWED.. . WE CONQUERED” 


A year ago, we pioneered—and con 
quered—a new frontier the virgin pines 
of deep East Texas. From this abundant 
wealth of timber, we are supplying an ever 
expanding industry with the highest qual 
ity pulp, board and paper grades, Our 
modern facilities enable us to tailor a 
product to meet your most cxacting 


spec ifications 


TAs T TEXKAS 


Fis end Peper Company 


Evadale, Texas — Telephone ° 


Western Sales Office 
Telephone RAndolph 6-1068 


Eastern Sales Office 
122 East 42nd St, New Y 
3 Builders Bldg., Chicago, Illinois Telephor 


eles 





wrapping and 
packaging machines 


WRAPPER FOR MOLDED CANDY BARS BOUILLON CUBE PRESS AND WRAPPERS 


CANDY FOILING MACHINE 


CRISP BREAD WRAPPER 


INCREASE PROFITS 
Accomplish changeovers on SIG 
mochines in minutes of hours 
rather thon doys. Sove loss of 
valveble production time 


INCREASE EFFICIENCY 
15% to 20% greoter operating 
efficiency of SIG mechines ond 
fewer attendants greatly in 
creoses Output per operator 


SAVE FLOOR SPACE 
Compact design and increased 
production capacity of SIG ma 
chines mokes possible greoter 
yield per given oreo 


All SIG machines are designed and engineered for continuous high 
speed operation with minimum maintenance oar d operator expense 
Sturdy moderr yNstruction combined with many exclusive operating 
refinements increases operator etficien y and lowers produc tion costs 
Investigate the opportunity to boost profits and realize all around 
cost-saving efficiencies with a SIG machine 


Send us details of your requirements and we will promptly advise if there is a 
SIG Wrapping or Packaging Unit to profitably meet your need. 


eres 


Ce was 


i. ae 4 EE ai PE TO + 
STOKES € SMITH CO. 


4904-0 SUMMERDALE AVENUE, PHILADELPHIA 24, PA. 
Pacific Coast; SIMPLEX PACKAGING MACHINERY, INC, 534— 23rd AVE., OAKLAND 6, CALIF 


. ‘Cio A ee ‘ ee 


BVESIOIANY OF FOOD MACHINERY ONO CHEmicay 
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from every angle 


Round and square tace powder boxes 
Dusting powder boxes in three diameters 
Talcum powder boxes 
Guest soap and sachet set-up boxes 


BATAVIA, NEW YORK 





° 
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NEW Stade 1000" 


BRINGS VERSATILITY TO OHIO BOXBOARD GRAVURE DEPARTMENT 


The Ohio Boxboard Co. plant at Rittman, Ohio, 
has installed a Five Color Staude “1000” Roto- 
gravure Press, a Staude Butt Splicer and an in-line 
Mercury Die Cutter-Creaser. This combination, J 
equipped with a new web tension control system, 

is the closest approach to automation in the 
industry. , 

Ohio Boxboard knows well the quality, speed v a hae anargyasans A -ayhectretal i i 
and cost advantages of gravure. This new Staude ‘ P —— P : 
installation with its larger cylinders and design v¥ New web tension system in electric drive assures 
for quick change, adds the big operating advan- accurate register 


‘ ; S wd . 
tage of versatility. Frank Kulow, Gravure Super- Write for SGiude 1000 Bulletin 
visor, says of the new Staude, “‘We are very 
enthusiastic about the potential of the gravure E. G. Sade MANUFACTURING CO., INC. 
process and are looking forward to top product 2675 UNIVERSITY AVENUE . ST. PAUL 14, MINNESOTA 


quality, uniformity and production.” Eastern Office: 35 Beechwood Ave., Mt. Vernon, N. Y. 
Evropean: 33 Firs Drive, Cranford, England 


J Prints webs up to 45” wide with 23" to 46" circum- 
ference engraved cylinders—a production bonus of 
20% to 25% on every impression. 


Continuous press operation achieved with Turn Over 
Roll Stand, Automatic Butt Splicer and Mercury Die 
Cutter-Creaser. 


In-line Mercury Die Cutter-Creaser's 200 Butt Splicer automatically splices web of one 


Turn-Over Roll Stand brings all sizes of roll 
roll to another without stopping the press. 


strokes per minute allows continvous operation stock into position for uninterrupted splice, 
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Crd l nee od for sales... 





Packaging Specialists in on your Pians 


From knotty packaging problems to finished 


perfected packages is the constant experience of 


Dixie’s trained Packaging Specialists. 


Just call or write your nearest Dixie Plant for information 


on how Dixie's Packaging Specialists can heip you. 


Pose CS SS 
War Paper Company 


DALLAS, TEXAS @© MEMPHIS, TENN. © WASHINGTON, N. J. 6 BURLINGAME, CALIF. © MEXICO, D. F 





Miodern merchandising 
with Du Pont CELLOPHANE 


ee. 
H oe 
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Vi 


4 


Sparkling multiple-unit package 
offers sales-winning convenience 


Here’s an eye-catching example of 


modern merchandising—a multi 


ple-unit ice-cream package that 
shows today’s busy shoppers the 
extra convenience they're looking 
for 

Each of these two Golden Seal 
Farms packages feature five indi 


vidual servings of ice cream over 


wrapped in Du Pont Cellophane 


for extra sales appeal, extra pro 
tection. The company reports that 
crystal-clear Cellophane ‘‘spot 
lights”’ their brand names... gives 


Dall deaud«awu 


sparkling display to the insert that 
tells shoppers how easy it is to 
store, open and serve the individ- 
ual portions of ice cream. 

Take advantage of the wide 
range of unusual packaging ideas 
made possible with Du Pont Cel- 
lophane. Give your product more 
eye appeal .. . plus quality pro- 
tection. See your Du Pont repre- 
sentative or a converter of Du Pont 
films. E. I. du Pont de Nemours 
& Co. (Inc.), Film Department, 
Wilmington 98, Delaware. 








DU PONT 
PACKAGING AND 
INDUSTRIAL FILMS 


CELLOPHANE - POLYETHYLENE 


ACETATE + “MYLAR” POLYESTER FILM 


BETTER THINGS FOR BETTER LIVING 


THROUGH CHEMISTRY 
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MTR TRA 


BBD INTRODUC i EXCELLOPAKE 400 XTRA INKS 


featuring 2X CELLOPAKE White“4100 X-TRA’; 
an outstanding white with X-TRA exclusive properties 
that give trouble-free flexographic printing 





EXCELLOPAKE “400 X-TRA” is BBD’s newest im 
portant development in flexographic inkmaking—an 
ink with all the versatility and superior performance 
characteristics of our earlier “400 Series” multi 
purpose or untve rsal inks plus many added x-tra 
features 


EXCELLOPAKE White “400 X-TRA” has many 
outstanding x-tras. Just check the x-tra properties 
BBD has engineered into this new white and you'll 
see why its your best choice for cellophane poly 
ethylene, foil and various spec ialty papers 


X-TRA WHITENESS AND OPACITY 
EXCELLOPAKE W hite 100 X-TRA gives x-tra opac ity 
with maximum hiding power and sets a new standard in 
whiteness. When other colors are overprinted on EXCEI 
LOPAKE White 100 X-TRA” you get more contrast and 
sparkle. For reverse printing, because of its x-fra opacity 
you add beauty to the underlying colors with White 10) 
X-TRA 


X-TRA STRONG ADHESION 
EXCELLOPAKE White 100 X-TRA” gives x-tra adhesion 
at room temperature or at both extremes of temperature 
For printing anchor-coated stocks used for meat packaging 
or tor printing hea wer gr ace of moi tureproot cello 

thane which contains more plasticizer per square inch or 
7: winting treated polyet ivlene EXCELLOPAKE 100) 
X rha flexographic inks insure trouble-free results 
X-TRA BLOCK AND HUMIDITY RESISTANCE 

100) X TRA will not block ink to ink or ink to face it 
temperatures up to 130°) even in the presence of high 
humidity on anchor-coated or moistureproot cellophane 
foil or polyethylene. Because “400 X-TRA” inks are so stable 
to heat, various stocks printed with them run smoothly 
without jamming—on automatic wrapping and bag machine 


x TRA HEAT RESISTANCE 


“400 X-TRA” releases from heat-sealing elements at tempera 
tures to 275°F.—doesn't smudge, stick or smear 


X-TRA MOISTURE RESISTANCE AND 
X-TRA LOW-TEMPERATURE RESISTANCE 
EXCELLOPAKE White “400 X-TRA” withstands the low 


and moist temperatures used in dry or wet refrigeration, Test 
its x-tra water resistance by submerging prints on either 
are hor co ited ce llophane a cel ophane or poly 


ethylene in a mixture of water and ice overnight 


X-TRA VERSATILITY 


You can use “400 X-TRA” —with your regular alcohol sol 
ent—to print any standard type of cellophane, treated poly 
ethylene, aluminum foil, glassine and spec ialty paper. Does 
away with inventory and other problems ron an in using 
special inks for special stocks. Then too, in many instances 
i switch from one stock to the other can be made without 
changing fountains 


A-TRA MILEAGE ON THE PRESS 


You will find that “400 X-TRA”—~because of its high solid 
contents and extra opacity goes further per pound than other 
fle xour iphic inks Ziving you more for your money 


EXCELLOPAKE “400 X-TRA” has been thoroughly 
field-tested and proved. You can depend on it to 
print beautifully every time to increase produc 
tive press time by reducing the need for wash ups 
to eliminate those bleeding, offsetting and block 
ing problems that frequently result in spoiled jobs 
and lost accounts. EXCELLOPAKE “400 X-TRA” is 


the x-tra good ink for x-tra good results 


“400 X-TRA” ink also available in colors ... featuring the x-tra properties 


of stronger adhesion and greater resistance to blocking, heat, moisture and 
lou temperatures 


and Deeney 


@ For printed samples and complete C Bros. 
information about BBD EXCEL Bensing 5 ecialists 
LOPAKE “400 X-TRA” INK, con Fle »xographic Ink Pp CAL. 
tact your nearest BBD office or SAN LEANDRO, 


° caco 
Bensing Bros. and Deeney, 330! ADELPHIA cH . ROE, LA LA. 
Hunting Park Avenue, Phila. 29, Pa vm CAMBRIDGE, f, MASS. & 


col SLORA, A, 110 

TRENAL co ~ ae Gwitreriand 

ANTON. 808 Brussels, Belgium — York 
n 

ae” we pc LAURIN JONES CO. New 

190! 





as 
kill drud e @ There's no need to use noisy, hard-to-handle 
Ses 


machines that tire operators, resulting in im- 
. » proper packaging and general inefficiency. 
Arenco machines, designed with many features 
increase ‘0 uction requested by packaging plant management out 
of their actual experiences, provide greater 
operator comfort than any other packaging 


with Arenco machines made. 


Truly, Arenco machines are the ultimate in 
smooth-running, high-performance equipment. 


packaging machines — ssc.cie cee ter fee me 


Cigarette Packing 
Machine —-Handles { 
a wide range of pee | 
cigarette dimen- 

sions and package 

types withtop-notch 
performance. Fea- 

tures modern cen- | 

tral lubrication 

—- — an Powdered-Materials Packaging Machine (“push one button, | 
a oe practical. For Fills from 1 to 5 pounds of flour, the machine is lu- 
dust-proe and tamper ‘ ” 

proofl seals, The closure cereals, ete. in economical square-bot- bricated”). Our 


that permite opening bag 


sites tension. eink ones tom, self-opening bags. Bags are handled = lightweight 
reclosing. 0 feature con by our exclusive automatic bag opening cigarette § cassettes , 
and feeding mechanism. Machine pro- and automatic tray handling arrangement reduces 


vides extremely accurate weights. drudgery, increases efficiency. 





Collapsible Tube, Jar, and Vial 
Filling Machine——Used for pack- 
aging thick compounds, creams, 
liquids, and semi-liquids. It per- 
mits the quickest, easiest cleaning 
and changeover of any tube filling 
machine available, offers the “no 
tube, no fill” feature, and operates 
with exceptional quietness. 


Fish Cleaning Machine (heading and gutting ) 

This machine eliminates all hard work in pre- 
paring herring, sardines, and similar fish for curing 
or canning. Removes head, tail, and intestines 
mechanically, leaves milt, roe, and meat clean and 
intact, and with no bruising! 





Our extensive line includes machines for many packaging purposes. 


We'll be glad to send illustrated leaflets with complete data to you. 


AREWa ae) Machine Ca. INCORPORATED 


25 West 43rd Street, New York 36, N. Y 


R. P. Anderson Co., 2503 West Mockingbird Lane, Dallas 19, Texas 
Tom Mclay, P. O. Box 14, Port Deposit, Maryland 
R entatives:  Peckeging Equipment, inc., 2013 Olive St., St. Lovis 3, Missouri 
CPIeSOMNGNVOS: suse Packaging Machinery, S007 W. Neth Ave., Chicago 39, Iilincis 
J. W. Leser Co., 4408 W. Jefferson Bivd., Los Angeles 16, Calif. 
P. S. Equipment Ce., 2281 Scranton Road, Cleveland 13, Ohio 
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The Toni Co 


<> —_ Manufacturers Know 


APPEAL 


is buy appeal 
me From waving lotions to waffle syrups... 


NAGLE BLOC OCC * ee : quality products need qualits 


y labels, Get 
~~ quality plus buy-appeal with I-APPEAL® — 


3:15 
labels, designed to turn shoppers into buy- yw 
ers. Whether you use 
W_ A. Sheaffer 


10,000 or 10,000,000 ystnaci As 
labels... 
Pen Co 


Paramount can give you individu- ae ‘AN 
ally-tailored design . . . production know- “mewn 
how to save you money 


I-APPEAL 


. and more 
for your product. 


COOKED : Chin Co, 
eM 


——— 


—— 


Swift & Co 


H. Norris Co 


For the right labels to do the job right, write to 





amount 
APPEAL. 


PARAMOUNT PAPER PRODUCTS CO. 
4401 North 23rd Street 


Omaha 11, Nebr 








PUT A IN YOUR PACKAGING 


EXTRA ADVANTAGES 
AT NO EXTRA COST 


* Whiter »* Brighter 
* Glossier * Smoother 


Superiority in packaging is largely a matter of 
better design combined with better quality mater- 
ials. In packaging of the folding carton type, men 
who know choose Ridgelo! The reason is simple 

they get more for their money. And that's true 
regardless of whether the need is for low cost 
machine coated stock or for something as match- 
lessly fine as Ridgelo’s unique, porcelain-like 
#90 Ultragloss. Throughout the complete line that 
Ridgelo makes, and which is converted solely by 
independent box makers, manufacturers get extra 
advantages at no extra cost! 


— 


—_ 


_ 


AS 


< - 


STANDARD COATED + CUSTOM COATED « ° 75 BRUSH FINISH « 90 ULTRAGLOSS + METALLIC COATED » POLYETHYLENE COATED 


machine (glazed 


LOWE PAPER COMPANY «+ RIDGEFIELD, N. J. 
An Independent Mill + Serving Industry Since 1906 


‘ Representatives * Philadeiphia~Philip Rudolph & Son, Inc. + St. Lewis=A. E. Kellogg + Los AngelesNorman A. Buist 





tional equipment or 


EASY OPEN to work 


for mod 


on tt 


mm indising n 


tO resist 1 h handling in transit 


our pening tools on vertical pull 


Properly applied, Easy Open won't tear 
cases Can be reused or pt 


too retailers will 


vl 


new selling 


| 
j 


ind speed trot 


Write ft tails on a trial ord 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


‘Swift i 


51855. CENTENNIAL JR 
To serve !NDUSTRY Brier J 


fain Carton Stock 
it to work for 1 play pt 


open easily opened cases first 


t Swifts 


Mad 


irposes. Remember 


ct freshness 





USE THIS COUPON 


A SINGLE SOURCE FOR YOUR 
SEALING AND ADHESIVE NEEDS 


SWIFT'S CASE SEALING ADHESIVES 
water resistant or easy-open grades 


In regular, 
Swift's case 
sealers offer fast set, clean machining and low 
operating cost——on high speed lines or for hand 
application 


SWIFT'S 6-CAN PACK ADHESIVE 
machining and light in color 


Extremely fast 
Operates on a wide 
variety of carton stocks 


SWIFT'S PALLETIZING ADHESIVES. For carton stock 
paper bags, Swift's Palletite 
bring the economy and speed of unit loading to 


or multi-wall can 


shipping cperations. One gallon dors a carload! 


SWIFT'S TAX-STAMP ADHESIVE 


government 


A guardian of 
interests breweries 
throughout the VU. §.! 


able, easy to use 


in 


Water 


leading 


resistant, 


depend 


Write now for information on an economical 


trial quantity of any of Swift's adhesive products 


FOR FURTHER INFORMATION 








The Kidder Flexographic Press leads with many advanced features for fast, eye-catching, money-saving printing. 


You get a hard-working 
business partner... 


when a Kidder press starts rolling 
for you. In every detail of design, 
construction and performance, 
Kidder presses are proving their 
ability to deliver top-quality 
printing at lowest cost 
Throughout this Kidder Flexo- 
graphic Press, for example, gear 
are precision cut, rollers are ground 
and balanced, and bearings are 
carefully fitted. In operation, sin- 
gle centralized control automati- 
cally engages and disengages all 
colors from one point, with plate 


cylinders held rigidly in printing 
position under 150-pound hy- 
draulic pressure. Advanced fea- 
tures include Kidder’s positive 
web control, oversize dryer, cen- 
tralized hydraulic control, rigid ink 
rollers and no-splash fountains. 
Here’s a press you can depend 
on for profitable production on 
every job plus the kind of 
Flexographic printing that keeps 
your customers happy. For facts 
on how Kidder advantages can 
benefit your printing operations, 





write to Kidder Press Company, 
Inc., Dover, New Hampshire. 


Gili 


and Gravure Presses 
Slitters and Rewinders 














Pua oolo’y Nae... 


“FRESH CONTENTS” 


W rapper by 
pr otecte d by Pollock Paper Corp., 


Dallas, Texas 





A clean, crisp pac kage quic kly blo« king, and take a stronger heat- 

convinces the shopper—promotes seal. There's less rub-off, and greater 

the freshness of the product inside. resistance to cracking at low tem 

That's why bread wrappers are so peratures 

glossy and gaily colored—when you Bake ite Polyethylene is also used BAKELITE 

use paper coated with wax fortified to coat paper foil and film to in- 

with Bakevite Brand Polyethylene crease serviceability and eye-appeal patentee ‘ 
Adding these resins to wax en- For the full story on what it can con- Polyethylene Resins 

hances color and printing through tribute to pac kaging and pac kaging 

greater gloss. The wraps acquire materials, write today to Depart- 

greater resistance to scuffing and ment KX-105 


BAKELITE COMPANY, A Division of U1 1» Carhide and Carbon Ci rporation UCC) }0 East 42nd Street, New York 17, N. ¥ 


In ¢ iad Bakelite ¢ mpa 1) 1 of I ion Carbide Canada Limited, Belleville, Ontario 


The term Baxetire and the Trefoil S mbol are registered trade-marks of UCC 











MORE PROOF it pays to package in film made of BAKELITE Polyethylene 


owe 
“Vl remscoren we* ~~ 













Pacl ng by Central States Paper and Bag Company, Inc., St. Louis, Mr 
74 7 . . . 35 
Quality protection—quality appearance —savings, too 

That is how }.W Allen & Co., Chicago They are tough, neutral and tasteless 
Il.. has benetited | vitching t pach ind re-seal tightly to maintain product 
wing in fil wide of Bakexrre Brand initation for the user. And they pro 
Pol thy! | P| i i esa mote increased 
ceeds, decor ind other product iles by showin SPECIFY FILM MADE OF 
for buket nlectioners were sold oft the product 
pre “sly | e carton vhich wer ind letting customers see what they are 
ul ldy and lett the product unpro retting all the way through 
tected after initial pening Foods, chemicals, textiles, hardware 

These bag hel the user and have there practi illy no end to the kinds 

BRAND 

eflected a costs for u tate of products that benefit by the varied ” 
reece: Gaines oie Gt oe A Pelpetigions Pestle 
tal in our field. Polyethylene ba keep film made of Bakevrre Polyethylene 
the products dry and clean; any inf Why not explore the po ibilities for 
tation ull be potted immediately your See your pack iving upplier 


BAKELITE COMPANY, 4 Di: { Union Carbide and Carbon Corporation (9 30 East 42nd Street, New York 17, N. 


/ 
he term Baxetrre and the Trefoil Symbol are registered trade-marks of UC( 
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ONLY HEEKIN CANS 
ARE PRODUCT PLA NNED. room extensive research by chemists, en- 


gineers and market research studies, Heekin 


has prefected methods that will best meet your 


problems in metal packaging. Heekin Product 
Planned Cans PLUS Heekin Personal Service is 
the best buy in metal packaging. Call Heekin . 

Profit by Heekin's fifty-four years of can manu- 
facturing experience. Heekin Cans . . . plain or 


lithographed ...are Product Planned... Planned 


— 79. 


for YOUR profits, Let us work with you. 








HEEKIN 


pri~= 


y > gnc , 
1 
aw CANS 
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can your presses meet today’s 
ackaging printing requirements ? 


ATF’s GRAVURE PRESS mass produces wrappers for bread, 
soap, box wraps for cereals and other shelf items. In addi- 
tion, it can print long-run gravure specialties and adver- 
tising materials. 


‘awe . 
eed 
= 


ss 


fe 


ATF MANN SHEET-FED OFFSET PRESSES. Flexible, high-quality, high- 
speed producers, capable of handling many diversified and specialized 
packaging jobs. 


ATF LITTLE GIANT 6 LETTERPRESS.Unsurpassed speed, superior press- 
work, easy form changes make this press ideal for imprinting, 
printing inserts, strike-ins, and for many other shorter run packaging 
specialities. 





If you'll look around a supermarket some- 
time, you'll realize that more and more money 
is spent every year on packaging printing. 
You can capitalize on this trend for steady, 
profitable, volume business if you have the 
right equipment to handle it. ATF makes an 
extensive line of presses... letterpress, offset, 
gravure... to take care of a very wide range 
of package printing needs, both large and 
small. It would pay you to look into the ATF 
presses and equipment that give your plant 
the flexibility to do packaging work at a price 
. and at a profit as well. 


For high production printing of close register or multi- 
color work on laminated foil, cellophane, polyethylene, 
pliofilm, non-absorbent glassines and paper stocks... 
ATF GRAVURE PRESSES. These presses do beautiful 
work at amazingly low cost. Gravure gives excellent 
close register halftone reproduction, uniformity of 
color, smoothness and rub resistance. ATF gravure 
presses handle a wide range of the newest packaging 
materials, lay down one to eight colors in printing 
inks, lacquers, or metallized inks. Roll widths up to 
73”, speeds up to 1250 ft min. make them ideal for 


long runs of packaging materials. 


For printing a wide range of wrappers, inserts, foil 
for box and bag wraps... ATF ROLL-FED OFFSET 
PRESSES. Where shorter runs using different sets of 
plates are desired, the speed, ease and economy of 
plate-making and make-ready, simplicity of opera- 
tion of ATF Roll-fed Offset Presses make them 
extremely effective for printing many different kinds 


of packaging materials. 


For printing heavy labels, paperboard cartons, carton 
wraps, gummed and special stocks .. . ATF SHEET-FED 
OFFSET PRESSES. ‘This type of press is practical for 
even shorter runs than roll-fed offset presses, and 
especially suited to trial runs, experimental package 
printing, and custom work. ATF offers the most 
comprehensive line of sheet-fed offset presses to 
meet any packaging need, ranging from a sheet size 
of from 14” x 20” to 43” x 65”, with the only sheet 
fed offset press printing both sides of the stock, and 


taking sheets up to 38” x 53% 


For shorter letterpress runs, imprinting and strike-in 
work .. . ATF LITTLE GIANT PRESSES. If you can use 
letterpress, this is the press for you. Lowest cost per 
thousand impressions, faster speed than vertical 
cylinder or platen presses, easy operation, form 
changing on the bed of the press, and minimum 


work-ups insure quality work at low cost. 


Whatever your needs, talk them over with ATF. Our 
salesmen are widely experienced specialists in either 
roll-fed or sheet-fed equipment. Since ATF sells an 
extensive line of presses along with auxiliary press 
room, bindery and cutter equipment, they can give 
vou unbiased, objective recommendations exactly 


suited to your specific needs. Write us today. 





AMERICAN TYPE FOUNDERS, 200 Elmora Avenue, Elizabeth, N. J. 


One dependable source for all your printing equipment needs. 
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They do everything 
but 
jump off the shelf... 


Bags made of 


NIBROC 


white! 


At the very heart of today’s supermarkets, 
the point of sale, bags made of Nibroe White 


millions of them—really have sales jumping. 


—— stand out! Clean, brisk, bright printing 
s their dish! For you and your customers. 
a mean faster sales of your coffee. flour. 


rice, dog food. or whatever! 


They're stronger! From the grocer’s shelf 
all the way home to the pantry, tough-yet- 
flexible Nibroe White bags safeguard their 
contents — deliver your products fresh 


Our customers will make any bag you desire 
from Nibroe White. For samples and more 
information, write or phone our Paper Sales 


Division, Dept. RD-10, our Boston office. 


BROWN | Serie New Tompshine 


General Sales Office: 150 Causeway Street, Boston 14, Mass 


OLKA PULPS «+ SOLKA-FPLOK * NIBROC PAPER * NIBROC TOWRLS 
VinROCM ROWTOWLS + NINRBOC TOILET TISSUR + BERMICO SEWER PIPE 


AND CONDUIT « ONCO INSOLES « CHEMICALS 


MODERN PACKAGING 





For complete 
product protection... = 


‘ - x. : «! 


él 


think of Kaiser Aluminum Foil 


1. Positive vapor barrier Leading converters rely on Kaiser Aluminum as a major 


Won’t absorb liquids supplier because we are an integrated operation, producing 
Cl d — foil of unsurpassed quality in a wide range of specifications, 

ean and non-toxic 
Blocks heat and light rays For names of converters eager to tackle your packaging 


problem, contact the Kaiser Aluminum sales office listed in 
Imparts no taste or odor 7 

your telephone directory. Kaiser Aluminum & Chemical 
Bars contaminants Sales, Inc. General Sales Office, Palmolive Bldg., Chicago 11, 


Dimensionally stable Illinois; Executive Office, Kaiser Bldg., Oakland 12, California. 


P.S. And remember—Kaiser Aluminum Foil is unmatched for eye-appeal ... sales appeal! 
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FINISHED PLASTIC PACKAGES 
from a SINGLE MACHINE... 


st c-) ee -VOnn@)\V0-wE Le 


Lester AUTOMATIC Injection Molding 
Machines are in fact miniature factories for 
producing finished plastic packages at a 
single station. They are self-contained units, 
equipped to run as individual machines, or in 


batteries attended by one operator. 


Once the mold is installed, the proper tem- 
peratures established and the timers set for 


automatic repetition of the cycle—you can 


Tali-.eidlelam\lellelialom\/t-teialial—— 


almost forget them! A variety of automatic 
controls and safety devices are available to 
assure you low-cost, round-the-clock con- 
tinuous production. 


If you want assistance in planning your mold- 
ed plastic packaging production—we'll be 
happy to work with you—from consultation 
on the mold to getting your installation 
running. Give us a call. 


thei SESTER INJECTION MOLDING MACHINES 


REPRESENTATIVES FOREIGN 


Toronto, Canada 
Sydney, Australia 
Machinery Sales Co Japan 

A. 8. Geers Stockholm, Sweden 
Sydney W. Lohman Basile, Switzerland 


Steven F. Krould 

M. 8. Tenenbaum 

J. J. Schmidt 

Don Williams 

Morton Machinery Soles 


Modern Tool Works, Ltd 
Scott & Holladay, itd 
Okvure & Co., New York, inc 


Cincinnati index Machinery Corp 
Los Angeles 


St. Louis, Milwaukee Aktiebologet Servus 


Hermann Woalti 


2712-S CHURCH AVENUE « CLEVELAND 13 


oral Gables Providence 


tributed by LESTER-PHOENIX, INC OHIO 
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GUARANTEED 


against breakage 


CLIMATE CONDITIONED 


to unroll easy... stick tight 


| x 


{ 
/ 7], 


J 


LU II Lh 


PROOUCT OF PERMACEL TAPE CORPORATION, NEW BRUNSWICK N 


a Gohwonalohwnen compa: 
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J 


wrapping machine 


‘ 


these household products t 


TAKE YOUR CHOICE: 
FOOD PRODUCTS: 


Such as Sugar, Salt, Flour, Rice, Coffee, 
Tea, Cocoa, Paste Goods, Cake Mix and 
many others are economically packaged 


b y packaging machine 


FULLY AUTOMATIC 


| HESSER | PACKAGING MACHINES 
> 


ring programme includes many 
ch as 


ng and Closing Machines 


} ind Cutting Units for Dry 


or double package for 


os ng mach nes 


FR.HESSER 


MASCHINENFABRIK AKTIENGESELLSCHAFT 
STUTTGART-BAD CANNSTATT 


ted USA 


GEVEKE & COMPANY, INC. 


jroadway New York 4, N.Y USA 


high-speed carton filling machine 


Represented in CANADA 
PACKAGING EQUIPMENT « 


ed 44w wdole Street W wdole, ‘ oreo 


At the Packaging Show November 8 - 10 
in Toronto, we are showing a fully auto- 
matic double package maker — heat sealed liner with carton 


rotogravure printing machine for packoging 
material 
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PAPER + FOIL 


CELLOPHANE 





CELERO 








(ute 
INKS 


PAPER BOARD 
En meeting the demands of the rapidly growing 
package printing industry, S&V has developed o complete line FILMS + VINYL 
of rotogravure inks that are the most successful on the market 
Conceived and produced by the CELERO Division of S&V, 
these outstanding gravure inks offer package printers the answer to the 


PUBLICATION 


special requirements of cellophane, foil, paper, board, 
polyethylene, vinyl and other films. They are brilliant, outstanding for 
smooth printing, and highly resistant to scuffing. Their uniform 
high quality guarantees consistently better results every time. 
Package printers who have already tried S&V Gravure Inks have 
discovered there are no other rotogravure inks that 
can compare for clarity, performance and economy 
Try them yourself, and see! 


THE CELERO DIVISION OF 


Sinclair and Valentine Co. 


Main Office and Factory: 611 West 129th Street, N. Y. 27, N.Y 
OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 


TOBER 1955 
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ANY GOOD PACKAGE should protect BUT, above and beyond protecting the AN AEROSOL PACKAGE is not only ideal 


the product against breakage and spoil product in aerosol package mw new and for water repellents it's easential. In 


age or evaporation and retailers interesting It catches the customer's fact, hardly anyone would go to the 


surveyed recently gave aerosols an ex eve And there's plenty of room for an trouble of waterproofing garments with- 


tremely high rating for this protection informative, sale-clinching label out an aerosol! 
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water repelients shows 


working package 
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Ask Du Pont how aerosol packaging can make 
your product more effective and push up sales 


In the home market, aerosol packaging has 
changed “No Sale”’ into good profits for 
alert manufacturers of water-repellent com- 
pounds. 

In the past, few people bothered to have 
coats or jackets treated with waterproofing 
compounds or to have waterproofing re 
newed after a raincoat was cleaned. Now, 
the aerosol, push-button application of wa 
terproofing compounds is a simple task any 
housewife can perform. In these working 
packages, water repellent s are cleaner, easier 
to store and easier to use. 

Once again, the easy aerosol way has 
brought increased sales to those manufac 
turers alert to the potential of 
packaging. 


THE TREND IS TO AEROSOLS 


Water repellents are one of many product 


acre 801 


types in which aerosol packaging is keeping 
perceptive manufacturers abreast of market 
trends. Colognes, drugs, paints and insecti- 
cides are going into aerosols in glass bottles, 
plastic containers and cans. With low-pres 
sure aerosols in glass bottles, for example, 
cosmetic manufacturers are stepping out 
with more glamorous aerosol packaging of 
their products. 

EK ye-catching aerosol container shapes 
give retailers new reasons for displaying 
these attractive units. Merchants want to 
put your product on their shelves if it’s in 
an aerosol package. Their sales figures show 
that consumers look for the convenience 
of aerosol-packaged 


A. 


products 


\y 


kt. I. du Pont de Nemours & Co 


11500 Nemours Bldg 


PIN THIS COUPON 


DU PONT WILL HELP YOU ENTER THE FIELD 


If you are considering aerosol packaging for 
your product, Du Pont will help you select 
the one or more “‘Freon’’* propellents best 
You will be sure of 
getting the correct particle size. Du Pont 
will advise you on the correct mixture of 


suited to your needs 


product and propellent. We will put you in 
touch with contract loaders who have ex 
perience and the necessary specialized equip 
ment for filling all types of aerosol packages 

For nearly 25 years Du Pont has been 
manufacturing ‘Freon’? compounds to ex 
acting laboratory standards “Freon” pro 
pellents are nonflammable, nonexplosive 
and virtually nontoxic, and are the most 
widely used of all aerosol propellents. There 
is sure to be a combination of one or more 
“Freon” propellents that will give you the 
utmost in performance 


DU PONT AEROSOL MARKET SURVEYS 


Every year Du Pont accumulates a wealth 
of data on the aerosol market to help you 
plan a marketing and distribution program 
These surveys show in concrete sales figures 
just how enthusiastically dealers and con 
sumers are responding to aerosol packaging 
It will pay you to take a long, searching look 
into the aerosol market. Send for your copy 
of “Package for Profit’’—the fact-packed 
booklet on aerosol packaging. Clip out and 
mail the coupon below. See what aerosol 
packaging can do for you 


TO YOUR COMPANY LETTERHEAD 


Wilmington 94, Delaware 


Please send your booklet on aerosol packaging,’ Package 


FREON 


SAFE PROPELLENTS | 


| I am interested in market-research data 
** Freon” ia Dul Ceregia 


for its 


for Profit 


, . I am interested in learning how I can get tec hnical as 
’ pelle 
, sistance 


I'he type of product I have in mind for aerosol packaging is 








Better Things for Better Living . through Chemistry 


ae 








it’s the talk of the trade! 


MODEL CM-2 HIGH SPEED BRIGHTWOOD 


Produces 120 or more Finished Boxes per Minute 


il, In makers ¢ citchen wa This new model has been designed to make change- 

es these cartons with meral-cucung edges on the over even simpler than on the standard Brightwood. It 

e| CM.2 Brightwood at a rate of 120 per minut also has built-in safety features, new rotary feeders and 

nore, the CM produces them economically glue applicators that deserve your investigation, If you 

horently with a minimum of rejects haven't seen it in operation you're missing something 

Sl one.time users of Standard Beightwood machines special, Write US for full details today 
Marcal, Inc. bought one Model CM.-2 tor use in their 
New Jersey plant und liked it so well they ordered 

another for use in the Chicago lant 

The Model CM -2 combines traditional dependability 
and top quality work with high speed and versatility. It's 
capable of gluing and forming boxes from 2x 2x \” 
to 14 * x 3'9” deep twice as fast as older 
machines. It can handle two-piece boxes and covers 
one - piece hinged - cove oxes and trays for such 
varied products as cigarettes and chewing gum, food 


stulls and fuel pumps 


PACKAGING 


U.S. AUTOMATIC BOX MACHINERY CO., INC. MACHINERY 


MANUFACTURERS 


Owning and Operating NATIONAL PACKAGING MACHINERY CO. « CARTONING MACHINERY CORP ) INSTITUTE { 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 
Branch Offices: New York * Chicago 
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YOUR SALES START ROLLING HERE 


Top quality printing reproduction is the key to 
sales success, because a sparkling, outstanding wrapper 


will build the sale of your product 


Western Waxed has the finest, most modern, and widest range 


of printing equipment—rotogravure, letterpress and flexographic 


This means that we can offer you the best printing reproduction 
in the process most suited to your needs, to give you the 


brightest, most appealing package 


another reason why Western Waxed 


packaging materials are the best 


PAPER 
CORPORATION 








Lightning Labelers 
DESIGNED FOR TOP SPEED APPLICATION © 


on round containers 


Speeds up to 300 per minute 


HM for Bulle 129 


r container is round, the | 
u should look at, by all means! 
PNEUMATIC SCALE CORP., LTD., 82 Newport 
1, Mass { New York: C) 
Los Angeles; Seattle 


COO 
PNEUMATI 
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suburban living demands 
multi-unit 
packaging 
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ANTA PAPI 
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Yacuum-Hormed.,.. Lressure Hormed 


packaging 


FAUCET HANDLES 


Franklin E-Z Tach Faucet 
Handles, by Shaw-Randall , 


puts your product in selling shape! 


Vacuum-formed packaging with transparent Acetate 
is producing the most effective containers on store 
counters today. 


Formed Acetate 
® is completely protective to merchandise 
® offers full product visibility 
® is ideal solution for multi-part products 
® is economical 
8 will accommodate short or long runs. 


These are the solid reasons that account for the mush- 
rooming popularity of vacuum-formed packaging. 


Every day finds new applications—new selling ideas 
developing from this sure-fire packaging method. If 
you have a packaging problem--if you are interested 





ee lc, 
in getting more facts about vacuum forming, before 
you go ahead, get in touch with the Celanese Product 
Development Department. You will be given informa- 


tion about probable costs, and put in touch with fabri- 
cators. Use the coupon below. 


Celanese Corporation of America, Plastics Division, 
Newark 5,N.J. Canadian affiliate, Canadian Chemical 


Co., Limited, Montreal, Toronto, and Vancouver. 
*Reg. U. S. Pat. Off. 


ie , 
PLASTICS 


*Reg. U. S. Pat. Off 








Celanese Corporation of America, Plastics Division, Dept. 108-J, 


290 Ferry Street, Newark 5, N. J. 


Send me vacuum and pressure forming information. [_] | am interested in packaging 


| am interested in formed displays 
NAME 
TITLE 
COMPANY NAME 


ADDRESS 


(type of product). 


| am interested in forming machinery. 
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Every package a customer carries out of 
a store means one less the store has to de- 
liver. Gardner UNIFOLDS® . . . the truly 
complete package—with handles and tab- 


locks—encourage “take-withs.” 


UNIFOLDS*® speed up packing, cut costs, 
save space and protect merchandise. We are 
pleased to announce that four new, exciting 


“color-bonded” pastels have been added to 





“Carrying” more packages...with UNIFOLDS! 


our present wide range of standard board 
colors. These attractive packages are “walk- 
ing billboards,” advertising your store where- 
ever they are carried. 

UNIFOLDS*® are just one more sales- 
building packaging product, designed and 
produced by Gardner. Why not get in touch 
with a Gardner representative who will call 


at your convenience? Write today. 


Many of America's greatest products go to market in “Cartons by Gardner” 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 


SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis, Greensboro, N. C. 


THE GARDNER BOARD AND CARTON CO. 


ie Manufacturers of Folding Cartons and Boxboards 
tn © 
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Designed Mo Bell 


Tonight's dinner is often suggested by the 


tempting full-color pictorial reproduction 
such as this one 
for Gorton-Pew, printed by Nashua. And 
the color uniformity of Nashua printed 


of a package design 


pac kages wrapper alter wrapper inspire s 


onfidence 
At Nashua 
ol 

automat 
‘ otrol 


customer ¢ 


re sponsibility for mainten 


ance color standards 


The Vis 
Nashua, a 


‘ ontrol 
(left) 


equipment 


developed by 


4 
4 YrTArK 


ngfrya i 


is entrusted to 


Rf 


Fp) 


curately regulates color during an entire 
press run by providing icontinuous auto 


control of ink viscosity 
“The Power of the Package’ to 


buying habits and move merchandise is 


‘ hange 


a story of Nashua control devices as well 
as high craftsmanship. Let a Nashua rep 
this presentation. 
Nashua. N. H. In 
Canadian Nashua Paper Com 
Peterborough Ontario 


resentative show you 
Nashua Corporation 
Canada 


pany, Ltd... 


TIVE PA K / 


NASHUA 


4A /f 




















PHOTO COURTESY CHAIN STORER ACE, VARIETY EDITIONS 





Heavy traffic, rivaling that of the upermarket, is typical of new 
heck-out variety store which are pringing up by the hundreds 


This wa open day at Morgan & Lindsey store in Baton Rouge, La 


Check-out at the 5 &10 


This swing to full self service 
can be the biggest yet in impact on packaging. 


for ut affects no less than 10,000 items 


I 1@ variety store was the first retail outlet to swing to self-service retailing has forced variet 


use a rudimentary form of self service, but it has store suppliers to look at their packages in a new 
strangely enough, been one of the last to go all light 
the way. Completely seli-service operation which The lessons they are le imming are important not 
means centralized cash control by the use of check merely to those packagers primarily interested in 
out stands at store exits—has taken hold in the the variety-store field, but to all packagers every 
variety stores only in the last three years where. For, as has been frequently pointed out in 
Now the trend seems to have built up a full head these pages, s lf-service sclling of some sort exist 
of steam and 100° self-service stores are springing in all outlets today: it is only a question of degree 
up almost everywhere. And, as everywhere else, a And the variety stores rightly named—sell such a 


97 





Some typical 


packaging solutions - 
of new variety-store 4 


selling problems 


Transparent protection Smaller quantity 

for window shades for diapers 

Clopay Corp., Cincinnati, had been Riegel Textile Corp., New York, 
packaging its plastic and paper win had been packaging its diapers 
dow shades in plain kraft paper in dozen units wrapped in printed 
wrappers completely lacking point cellophane. Problem: In self-serv- 


olsale display appeal. Proble: ice selling, cellophane breakage 


self-service shoppers often tore the occurred frequently and many 


packages open to see what was in customers did not want as many 


ide, Solution: Clopay now wraps as 12 diapers at once. Solution 


hades in transparent coverings of Polyethylene was substituted for 


polyviny! chloride film, with color cellophane, a half-dozen quantity 


coded wrap-around paper labels that was adopted as the unit package 


make for easier stock taking instead of the dozen 


main ovens 268, VARIRTY EDITIONS 

tremendous variety of goods, drawing from almost 
every field of manufacture, that they provide an 
unusually broad and important study of what it 
takes in packaging to sell anything, anywhere today 

“Some of our oldest suppliers have fallen behind 
in their packaging and we're beginning to look 
around for other sources,” a top executive of one 
of the very largest chains told Mopern Packacinc 
recently. Said another: “Many of today’s packages 
leave a lot to be desired when they're put on a 
self-service counter.” 

What do the stores want in packaging to meet 
this new situation? They want the package to be 

1. Completely informative 


a ompact 


3. Designed for vertical as well as horizontal 
display 

L. Pre priced or with a price spot 

5. Pilferproof and tamperproof 

These considerations apply generally whether the 
store is wholly or only partly self service. It sounds 
like the supermarket problem all over again. But 
it would be a mistake for packagers to assume that 
the answers are the same. 

For background, it Is necessary to probe rather 
deeply into the present confused situation of the 


self-service trend, the underlying merchandising 


Cust " ; al ; ; principles of the variety store and the changing 
ustomers carry the merchandise they select . ; , 
in hand basket like this or push it in superar physic al situation mn the store 8. 


, ae 
not chulis eciutnte tes weir nhl .caucten unite Not all the major chains are convinced that 100% 
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Plastic tubes Combination packs Window carton 
for tacks for pencils and pens for archery set 
America Lead Pencil ¢ o., Hobs Withington Co... West Minot. \ 


been packaging . ‘ had not been packag had been packagit it 
ind screws in simp! j low-pricec rencils and archery et n 


ol Problen 


1d pted 
placement point on card imeside 
1 polyethylene bag, the other a 
1ding ur ix pencil 
da ir} er oth packages 
ervice racks 


check-out stores are the ideal form of operation 
the variety field. Some favor a modified form 
Secondly, the kind of self service we are beginning 
to see in the variety store is not exactly the kind 
we have found in the supermarket Most riety 
store operators insist that their units will never 
entirely eliminate personal service 
Packagers must always keep in mind that the five 


ind-ten. however tar toward comple te sell service 
it may go, is a unique animal. Its method of selling Sampling corner Open-window box 


or rather. the lack of selling—and the physical for dry goods for rubber bath mat 


irrangement of its stores have alway presented 
rather strict packaging requirements Now. more 
than ever pac kagers planning to make the variet 


store a target must aim very carefully 


Nature of the store 


In 1879, when Frank W. Woolworth opened | 
original Five Cent Store in Lancaster, Pa.. it was 
exactly that: a place where customers could buy a 
great number of things. none costing more than a 
nickel. The modern variety store is still the plac 
where customers can buy an amazing variety o 
things, but there is no longer much of a limit as 
to price 

Upwards of 40,000 separate items, selling up to 
$5 (and even more), may be carried in a large “five 
and-ten” today a tremendous number of things to 
be displayed, re-ordered and accounted for. Big and 


crowded as it may seem, the average-sized super 














Two Types 


of self service 


Wrapping desks, to which customers bring 
items to be paid for and wrapped are a partial 


form of self service for the variety store 


STORER AGH, VARIETY SprTieNs 





market sells only 4,000 to 5,000 items, at a much 
faster rate of turnover. 

Yet variety stores seem to be ever on the alert 
for more merchandise which they can sell profitably. 
They are broadening out in new lines and new price 
ranges, and into wider assortments of the tradi 
tional items 

In the tremendous amount of traflic which flows 
through its aisles, the variety store also exceeds 
the supermarket, According to figures compiled by 
the Limited Price Variety Stores Assn., the indus 
try s trade association, there were more than 6! ” 
billion separate sales made in variety stores last 
year—an average of 41 sales for every single pet 
son in the country. This, no matter how you look 
at it, is a lot of trath and a lot of potential cus 
tomers for any manufacturer's package! 

\nnual sales in the average variety store add up 
to about $450,000, although there are many success- 
ful ones down around the $100,000-a-year level and, 
at the same time, giant variety units——virtually 
junior-sized department stores 


lion dollar mark 


From the national point of view, the variety 


which top the mil 


scene is dominated by about a dozen large chains, 
each operating more than 100 stores. The sales of 


these companies account for more than two-thirds of 






Check-out counters 4! store exits give cen 


tralized cash control for 100% self service 


the nation’s variety business and what they do 
sets the pattern for the rest of the industry. Largest 


W. Woolworth, with more 


than 2.000 stores and sales that are more than 


of these chains is F. 


twice those of its closest competitor, Kresge. 

It has been the recent enthusiastic adoption of 
self service by several of these large chains—with 
Woolworth leading the way—which now marks it as 
a definite trend in the industry. With those still 
pondering the move, it is only a question of how 
far to £0. 

The principle of 100% self service is not as 
recent a development in this field as might be 
imagined. Smaller regional chains and independent 
stores began this kind of operation back in the 
mid-’30s, when it was widely believed that it was 
adaptable only to the small store. W. T. 


switched some of its smaller units to self service 


Grant Co. 


during World War II, primarily because of short 
age of sales help. However, Grant reconverted most 
of these to conventional operation after the war and 
is now one of those who take a more conservative 
view of self service. However, although classed as 
a variety store, Grant is not typical; it sells clothing 
and furniture and other large items which take it 
almost into the department-store category 
Tightening profit margins in the postwar period 
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impelled several chains to experiment with various 
forms of self service. The big turning point came 
when Woolworth converted one of its New York 
City stores to full check-out self service 
Since then, things have moved very rapidly 

Woolworth 
into 400 of its stores. with the total « xpected to be 
Li) by the end of the year. Several other large 
followed One. MeCrory 


Corp.. said in its most recent annual report 


already has put check-out counters 
neat 


chains have suit. Stores 
At the 
present time all our new stores scheduled for open 
ing in 1955 will be designed for self service It 
would seem that the only variety store not adaptabl 
to self service is the store where volume in excess 
of a million dollars is anticipated and where the 
selling space is broken up and spread over more 
than one floor.” 

The total of completely self-service stores now 
runs into the thousands and more are being opened 
or converted daily Add to these the even large 
number of semi-self-service outlets and you have a 


retailing revolution that everyone who wants to 


package successfully for this market must consider 
Physical requirements 


Despite its surface resemblance check stands at 
the entrance and built up pac kage displays a self 
service variety store is far diflerent from a super 
market in method of operation. 

as industry executives are 


Most important care 


Gone is the clerk when new kind sriet 


t 


x 
ile ertical packag 
ia witl price molding lett) 

j 


designed for 


the package 


ful to poimt out, is the fact that self service for 


them does not necessarily mean less service. In 


almost every case, the number of store personnel 


has not been reduced when self service has been 


adopted, Instead, girls have been transferred from 


spots where almost all their time was spent in 


making change and wrapping packages to places 
where they can be of positive help to customers 


Such departments as dry goods, apparel paints 
and the like, where customers need to ask questions 
can be better staffed. Freed from the routine task 
the sales 


shifted 


of standing behind an assigned counter 


force becomes more mobile It can be 


where it is most needed, or it can be free to perform 
the necessary “housekeeping” functions such as 
refilling stock, building displays, ete 

Physically, the store | of 


self-service variety 


course, tailored to fit’ its partie ular location and 


sales volume. However, in most cases “self service 

implies a battery of check stands at the entrance, a 
supply of hand baskets or supermarket-style push 
carts for customers and the elimination of the tradi 
tional “clerk aisles” in the centers of hollow squares 
of flat display counters. With the disappearance of 
the clerk aisle 


fixtures has found its way 


a whole new assortment of display 


into the variety store 
The way in which a package is displayed may be 
wholly changed 

The basic new fixture is the back-to-back counter 
variety-store 


lessentially this is a conventional 


ore 
ure ure used. Clerk aisle between counte j eliminated 
lypic ul types 
and mov 


irrange 





Bell Electric Co, 


Judged among 
the best 


variety-store packages 


counter with the center aisle eliminated and addi 

tional over-counter shelves added. 
Other fixtures are becoming popular, too. Gro 
Ihe Kesinite ‘TORK MERCH ANDIONR eery type gondolas, “lowboy” counters, flexible wall 
shelving anything, in fact, that can help to squeeze 
out that extra inch of display space. Self service, 
with these new fixtures, can increase by 40°. the 
available package display area in conventional 

stores, 

This new display setting is one thing which 
packagers should take most careful note of. For 


the combination of more self service and an entirely 





new set of display techniques can easily make ob- 
solete a package (or a product that has never 
needed a package) that has always been successful 
in conventional variety stores up till now. A 
package, for instance, whose only identifying label 

John Dritz & Sons was on the top surface may find itself on display 
on a shelf where only its end is visible. 

Even where check-out stands have not appeared, 
the familiar clerk-aisle counter is vanishing. The 
girls are being moved out from behind the counters 
and into the aisles, where they can better serve a 
larger number of customers. And the newer kinds 
of display fixtures are being adopted. 

Most popular approach along the path of partial 
self service is the use of area cashier-wrapping 
desks where customers may bring merchandise they 


lip-Top Products Co have selected with or without sales help. 


Arrow Fastener Co 


Pilferage and pricing 


The first view of a self-service five-and-ten 
arouses two quick questions: “What do you do 
about pilferage?” and “Isn't price marking a lot 
of trouble?” 

These are both problems, it is true, but variety 
operators have been pleasantly surprised to dis- 
cover that, with proper attention to packaging, 
neither is as formidable as might be expected. 


Pilferage has always been a variety-store bugaboo. 
Prize-winning packages in their product groups in 


But most self-service operations are finding it no 
annual Variety Store Merchandiser competition held this 


Continued on page 234 
Spring, these exhibit the package features which operators ye ected te 


variety stores say they want for self-service selling curs and Self Service,’ Movosan Packacune 
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Upgrading 
stationery 


Handy desk-caddy packages that come in 
ready-to-set-up display 


find a new market in drug stores 


| 
ready 


carton 1 | 
ind riser oday, a new prac kage approa h is often the only 


way to invade a new market. An example of this is 
found in a line of stationery sold in handy, new 
re-use desk-caddy packages offered in an eye-catch 
ing, self-selection corrugated display deal ready for 
counter selling on opening. 

The new packages are being marketed by Bell 
Engraving Co., New York, and sold through Rand 
Sales Co 

Bell Engraving is a big producer for the 5-and 
10s. For 20 years it has been selling conventional 
cellophane-wrapped packages of writing paper, suit 
able for variety-store bins and shelf stacking in 
other outlets. 

When the company decided to branch out into 
drug stores this year, it was apparent that something 
out of the ordinary was needed to crack this highly 
competitive field. 


Re-use betting that serves as cor Stationery for these outlets today has to be a 


r fo writi ape 
. r the writing pay self-selling impulse item. It has to be presented is 
npany'’s own plant from 


sn send eeindentiaaa a way that’s easy for the retailer to handle and that 
is unusually attractive to the shopper 

The gimmick that Bell Engraving devised is a 
colorful paperboard caddy which holds a cellophane 
wrapped quantity of 24 sheets of paper and 24 en 


velopes \ die-cut, gold-colored, black-printed, alu 


Thue minum-foil label inside the cellophane designates 
brand name and quantity. The caddies create not 
only an appealing setting for the stationery on the 
counter, but they may be re-used on the home desk 
as a convenient dispenser for the paper. The caddy 
is of sper ial one piece die-cut, folding-box construc 
tion f 


designed and manufactured in the company 
own plant 
anannsnnnee’ There are four caddy designs in different colors 
Charcoal and pink printing on dis to harmonize with four varieties of stationery which 
lay shipper gives pleasing color appeal have been styled to meet average consumer require 


Dealer cuts perforated lines to open Continued on page 229 | 





New Old Dutch 


The famous trademark now shows her face, 
and turns out to be a pretty girl, 


chasing grime with a touch of her wand 


F.. 50 years, the Dutch girl on the Old Dutch 
Cleanser package has hidden behind a white cap, 
“chasing dirt” with a stick. Today she turns her 
face to the public and carries a magic wand to sig- 
nify the ease with which the new, improved product 
“chases grease and grime.” 

This dramatic transformation of one of the coun- 
trys most familiar trademarks* is further striking 
proof that no package can endure without change. 
It shows how skillfully modernization can be 
achieved without the slightest loss of brand identity 
or recognition value. 

Old Dutch Cleanser got a new boss last May 
when it was purchased by the Purex Corp., Ltd., 
South Gate, Calif., from Cudahy Packing Co. 

First move of the new management was to sub- 
ject Old Dutch to thorough product and package 
scrutiny, 

The many changes in housekeeping methods over 
the past 50 years have called for cleaning products 


to meet these changing needs. Over the years Old 


Pachkaging’s Hall of Fame, Movean Pacx 


Face to her public, the way new Dutch girl 
irries a wand to suggest that Old Dutch Cleanser 
ease and grime” just like magic. A new 

© mnow be offered in addition 


sller, familiar | 4-oz. can 
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Dutch—oldest and first of the household cleaners in 


powder form-——had kept pace with formula changes 
to meet new demands 


Yet the Dutch girl trademark. it was felt 
heavy work out of 


made 
chasing dirt” in an era when 
every woman is looking for ways to make house 
work easie! 


belie the 


Something more 


The old-fashioned trademark tended to 
complete modernization of the formula 
descriptive of the modernized 
cleanser that Old Dutch is today was needed 

Stiff competition among the continually increas 
ng number of household cleaners also pointed to 
a revitalization of the historic trademark to stimu 
late consumer interest 

What was more logical, then, than to transform 
the trademark silhouette of a stocky woman shaking 
a stick into a slim modern girl waving a wand to 
suggest that Old Dutch Cleanser chases grease and 
grime like magic 7? 

Thus, the famous “old girl 


on posters to sell W at 


Puck in 1912 to lampoon leddy Roosevelt's trust 


who once appeared 
Bonds. who was used by 
busting and who has been a world wide good will 
French 


Portuguese, Chinese and Japanese is no more. In 


ambassador chasing dirt” in Spanish 


her place is a gay, happy-faced girl depicted in a 
much larger illustration than the one used formerly 
Yet the transition has been made so that the same 
identity and memory value are still there 

In the new trademark illustration, the heavy hood 
on the Dutch girl's head has been replaced by 
golden 
young face I he 
dress is still dark blue, but a brighter blue than on 
the former package 
printed boldly on the perky full skirt that nips a 


a perky cap with wings folded back to reveal 
hair and a mischievous, happy 
And the trade name stands out 


tiny waistline and reveals a swish of whit petticoat 
A white collar and saucy 
costume And the 


white apron complete th 

familiar red wooden shoes no 

in a spritely step 

new blue, white and red trademark stands 

dly against the familiar yellow background 
ed color value. Sell copy is printed in red 


block on the blue skirt. 
im the 


white 
lettering of the word “Dutel 
discernable, yet a comparison of old and 
nproved sharpness and 

for use are placed on the 

between the illustrative treatment eCupy 
than one-third the 
“Old 


( hange d to 


space required betore 
Dutch Cleanser in 
“New Old Dutch 


dropping new and ton dov n 


original name 
recent ears was 
Cleanser B 
the “Old” | means of black printing on the blue 
Purex Corp. places major emphasis on the words 


Dutch Cleanser while retaining the trademark 


For 50 years t\\ 
chasing dirt) with 
t her lissome succes 


e Old Dutch identi 


The red, blue and yellow of the Purex Old Dutch 


Cleanser label are the same colors used on othe 


Purex household products. Thus is provided pood 


continuity and promotion value on the shelf for 


the whole Pures family of product 


Package construction has not been changed. The 


spirally wound fibre container with metal ends 


which the company itself manufactures, has found 


lavor with consumer and trade alike 


The company is currently marketing Dutch 


») 


Cleanser in a new 22-072. giant-size container in 


addition to the familiar |4-oz. size 
kor sper ial introductory oflers two can bands 
now featuring the new Dutch girl are being used 


One holds three regular (14-07 cans: the other 


> 
Iwo 22-07, cans 


Credits: ahel designed by red Sterges A 
139 6S Woester ) ele Calif and printed hy 
Stecher-Traung ith Or] tN. G 


St... Roche 


ociares 


oodman 


introductory offers |. 


can bar ne i} 


Px CLEANSER 





Slick cover with luxurious lustre appear 
ance adds pleasant sense of touch to Cannon 
gift boxes. Once the shopper has package in 


hand, ite “good feel” may clinch the sale 


Hizgh-gloss cartons 


Vew cast-coated hoxboards, 
with special inks, have over-all lustre 


with feel of plastic laminations 


H.. important is the sense of touch in clinching 


the sale? 

It goes without saying that a package must look 
good to the shopper, but packagers in many fields 
are beginning to recognize that a pleasing reaction 
in the customer's hand may be as essential as good 
looks. Both of these luxury qualities have been 
achieved to a high degree by Cannon Mills in the 
packaging of Cannon's new “Blue Lustre” line of 
1955 towel gift sets, one of the company’s three 


principal gift lines for this year’s market. 


Covers of the large, rectangular, two-piece folding 
cartons for this line are as slick as the slickest maga- 
zine cover stock—a luxury quality achieved by the 
use of a new cast-coating process applied to paper- 
board that imparts extremely high gloss and lustre 
to the board. 

The effect is one that heretofore has usually been 
achieved by the use of plastic laminations or by the 
use of a glossy tight wrap on set-up boxes. 

And while cast-coated, high-gloss paperboard has 


previously been used commercially for cartons, re- 
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portedly the secret of the over-all gloss effect of th 
Cannon packages was the de velopment of inks that 
meet the requirements of keeping a high gloss after 
drying. Previous inks on high-gloss board had a 


tendency to dull the gloss over the printed areas 


The high-gloss inks on the Cannon boxes repre 


sent months of experimental work by th company 


which mar fabric ited and 


ufactured the board and 
printed the bo 
the board 

It was nece 
inks using onl 
able so that the 
ink 


These inks were specially adapted to the printing 


xes, as well as the « ompany that coats 


ink 


the most transparent pigments ay iil 


ssary tor the maker to develop 


gloss ol the board would enhance the 


gloss of the 


requirements of the board as well as to the type of 
equipment upon which it was printed By screening 
many varnish materials, the right combination was 
found which gives, with the transparent pigments 
binally 


cor pounds were added to prevent the rubbing and 
ot the 


used. a clear, glossy print ol great depth 


‘ 
r 


sculling ink as one carton is moved over the 


other 


The innon line consists of five different-sized 


ced in eight different designs, all two 


color printed in turquoise and black on white cast 


coated board with use of white areas as the third 


color. And the boxes are probably among the largest 


that have been made of cast-coated, high-gloss board 


the box dimensions in some instances ranging from 


Eight designs are al! two-color 
cast-coated board 
inks de 


with use of white f cor 


after drying, so that 


ep gloss 


tains 


turquoise il 
trastil 


its 


i length of 23 in. and measuring up to Lo un. wice 


This new boxboard is higher in cost than 


con 


ventional boxboard, but very worth while in terms of 


sales appeal according to Dorrit Osann. director of 
design for 


package design for Cannon. Planning the 


the colors 


the 


two-color and 


printing using sane 
throughout helped offset the additional cost of 
board 

Box bases are of a 


the 


picture-frame construction 


the 


frame, Sin 


showing merchandise within ‘ 
they require cellophane overwrapping in any case 
to hold the merchandise securely in place, Cannon 
decided that could be 
white, clay-coated 
high iy 


gloss in this instance from the cellophane overwrap 


the 


the bases made of 


machine board, printed in 


same colors as the loss colors, thus achieving 


The box designs are planned to 1ppe alto a variety 
of different shopper tastes with the following eight 
Laurel Le al Iwo Rirds Bird ( “age 


( herries, Peonies 


themes Leaves 


Clover, Ferns and 
Store buyers have been most enthusiastic about 
the new ( annon high gloss boxes whit h “are further 
enhanced by luxury touc he — ine luding satin ribbon 
dyed exactly to match the colors of the towels as well 
is smartly styled die-cut label tags 


Credits: 


Carton Co. 


Board cartor 

Middletown, Ohio Aro 
by The Champion Paper & Fibre Co 
by Ander Chemica 


and 


nati 


a black 
third ce 


lustrous appearance 


canner 
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gets caught in giddy competition 















i *s a curious thing how, in an industry where 
packaging is normally bound pretty closely by tradi 
tion, all rules seemingly are thrown to the winds 
for just a couple of months each year 

In packaging, the wines and liquors industry 
basically is one of the most conservative. Wine-bottle 
designs generally follow traditional shapes of Euro 
pean ancestors. Certain shapes distinguish certain 
products. Liquor labels express age, as synonymous 
with quality; modern design is abhorrent 
Yet today, the $5-billion wines and spirits in 
dustry particularly the whiskey part of it-—has 
found itself caught in an annual pre-Christmas 
battle royal for fabulous glamour gift packaging the 
like of which is seldom seen even in the cosmetics 
industry 


There's a lesson here for packagers in all fields 


Big trend this year is toward bottle 


a complete break with the traditional and the ornate. 


! 
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What happens when a tradition-bound industry 


for the most-lavish package? Here's the story 


with functional mode 





Wines 


For what's going on among distillers can crop up 
almost anywhere—and the one who starts it prob 
ably benefits the most. 

 sually, this relatively new kind of competition 
in packaging is by the little fellow trying to get 
a market foothold. If he’s successful, one competitor 
after another is forced to bring out an ever-more 
fabulous package: it becomes a deadly serious game 
of “Can you top this.” This is what has happened 


in the liquor field. 


Spirits 


Lp to about 10 years ago, the nation’s makers of 
whiskies never gave really serious concern to gift 
packaging. Then suddenly it became so serious that 
ac ouple of years agoa few leaders made a concerted 


effort to call a halt. It didn’t work. This year the 


rn forms 
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decanter-and-gift-carton race is hotter than ever 
ind was prime topic of conversation at the late 
summer pre vicws 
Packagingwise, it’s the outstanding problem in 
the liquor field, worked on the year around. Cost 
wise, according to certain leaders, it can make o1 
break not only individual companies, but the whole 
industry \ decanter bottle alone can cost from two 
or four times as much as a standard bottle 
But it’s a package supplier's paradise. Millions 
spent on new ind more elaborate ce 


Standout last year \ 


ne this year has a concealed music box i ss revised for 1955. Ney 


vase that plays “How dry | am” and “For he is a vase and gla 
i jolly good fellow Nearly every distiller is using cork is removed 
beautifully printed, full-color cartons, And there are etely hide 
extra touches such as hand-applied, gold-colored 
caps and hand-applied, die-cut foil labels 

The in portance ol meeting and bettering compe 

on in the holiday market is understandable when 
it is realized that 35°. of whiskey sales are concen 
trated in the last two months of the year. But beyond 
that immediate objective, each distiller sees his big 
splash at Christmas es a means of bolstering brand 
prestige in yeal round sales—which for domesti 
whiskies were off about 6 volumewtse, between 
1953 and 1954 

The nations lead package designers are e1 
ploved to create the dazzling array. Research ¢« kperts 
ire sent all over the country to probe into con 
sumers hidden desires 

And whether or not purchasing and production 
departments like the extra expense, and whether or 
not retailers like to carry double inventories through 
the holiday period, consumers apparently do want 
faney liquor packaging And they are fickle. Brand 
lovaltvy means little when it comes to picking the 


most impressive gilt pac kage 


It's the objective of each company to ste al the Quart-size aciaatiien 


spotlight for the season. in the same way that Brow: 


Forman apparently did last vear with its revolu till bid to trade-up 








18 Hiram 


tionary “new look” Old Forester decanter design. 

At least a half-dozen of this year’s decanter de- 
signs show the influence of last year’s tall, slim, un 
adorned modern decanter created for Old Forester. 
And the use of decanters is spreading out farther 
and farther this year into the popular straights and 
blends, with Schenley offering decanters for at least 
10 brands, including Schenley Reserve, and Calvert 
introducing decanters for Calvert Reserve and Lord 
Calvert, 

Four Roses, top s ller in the gilt field, is coming 
out with a decanter for a quart size reportedly to 
spur larger-unit sales. This, along with cartons de 
signed like florist boxes to hold multiple units of 
fifths or pints, called “A Dozen Roses,’ Frankfort 
Distillers believes, puts Four Roses in a position 
to attract gift purchases in a price range to suit all 
pocketbooks. The popular fifth bottle in its colorful 
Four Roses gift carton, popular for so many years, 
of course, is being continued. 

Of the “big four” distilling companies, only Sea 
gram and Hiram Walker still stay aloof from the 
decanter race. But this does not mean that they ar 
not deep in gift packaging. 

Seagram, biggest in the industry, has consistently 
refused to adopt decanters for its American brands 
saying that Seagram's enviable sales records needed 
no such help. But Seagram’s sales apparently have 
been slipping a bit too. This brought conjecture 
among the competition as to what Seagram would 
do this year. Late in August Seagram announced it 
would not have decanters, but would continue its use 


of gift cartons, 


See Decanter W rf ' Mooenn Pacxacine, De 194, ¥ 
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Distillery-wrapped gift packages which the customer 


can take right out of the store without further wrapping 





Walker's answer to retailer needs. Wrapping is 
done completely by machine, believed to be one of the 
largest machine gift wrapping operations on record. Re 
movable cellophane overwraps carry brand identity, comply 
with Federal 


regulations. Close-up shows a ribbon-tied, 


loilewe ipped package with cellophane overwrap removed 


Gossip in the trade has it that Seagram wanted to 
do what Hiram Walker is doing, but got started too 


late to set up produ tion. 


Hiram Walker's coup 


Unlike anything ever offered before, Hiram 
Walker is introducing a complete line of distillery 
W“ rapped gilt mere handise, using no dec anters ex- 
cept limited quantities of the Walker Deluxe de 
canter. And all of this wrapping is being done by 
machine on specially installed cartoning, wrapping 
and bow-tying equipment that meant tearing apart 
whole sections of the company’s Peoria, Ill., and 
Walkerville, Ont., distilleries to make room for the 
production, plus building a brand new railroad sid 
ing to handle the gift-packaged shipments. 

Hiram Walker officials believe this is the first time 
any manufacturer has attempted to pre-gift wrap 
merchandise comple tely by machine and make it 
available on a nation-wide basis. The operation is 
one that may have far-reaching impact, not only on 
liquor gift packaging, but in offering a mechanical 
method for pre-wrapping gift packages of household 
textiles, confectionery, clothing and many other 
items. 

The distinctive new packages are being used on 
all Hiram Walker brands except gin. Each package 
consists of the standard bottle enclosed in a plain 
white carton by means of a specially designed car- 
toning machine. The filled carton, in turn, is ma- 
chine wrapped with an exclusively designed deco- 
rative paper or paper-backed aluminum foil and 
tied, in some cases, with ribbon, also mechanically 
applied. And finally a printed cellophane overwrap 


containing brand identification and other informa- 
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tion to comply with Federal regulations is applied 
automatically. 


The cellophane can be removed once the sale is 


made and the customer has a beautifully wrapped 


package ready for presentation as a gift with no 
advertising or trade identification on the decorative 
wrap. The dealer does not have to supply a wrap 
at a time of the year when he has no time for wrap 
ping. Nor need the shopper feel impelled to put on 
his own gift paper. 

After Christmas, if the retailer prefers to display 
his merchandise without the gift wrapping, he has 
only to tear it off. 

Hiram Walker has been working on this program 
for three years. In its studies it found that the most 
frequent request from retailers was for gift-wrapped 
merchandise that could compete with the high-style 
offerings of merchants in other lines, yet would not 
take the retailer's own time. during the busiest sell 
ing season, to put on the wrap. The company also 
wanted to eliminate January inventory hangovers 

Early this year when it came time to work on the 
project, however, Hiram Walker found itself against 
a stone wall 

Hand wrapping on this scale was out of the ques 
tion. Machines to do the job were not yet produced 
By assuming a share of the engineering and de 
veloping costs and offering a sizable sum for the 
machines, the company says it was able to proceed 
[welve outside companies had a part in the develop 
ment of the machines to form cartons, apply wraps 
ribbons and cellophane and to pack the complete ly 
wrapper d pac kages into shipping containers 

The investment will run into millions, says Hiram 


Walker's preside nt Ross Corbit 


“an indication of 


Handsome cartons adorn most of leading brands 


motes three fifths or pints of Four Roses in the 


company 


our faith in this method of packaging to help our 
retailers do more business with less effort and 
expense.” 

Glenmore Distillers, Louisville, Ky., just before 
World War Il was among the first to show the effec 
tiveness of liquor gift packaging with a pottery jug 
for Glenmore bonded bourbon and a glass decanter 
jug for Kentucky Tavern. With the postwar lifting 
of glass restrictions, more and more decanters for 
bonded brands appeared each year, but nothing 
much happened to the big volume, low-margin 
blends until Schenley came out with a gift decanter 
for its popular-priced blend, Schenley Reserve, in 
1953.7 

That broke the blend barrier. But competing dis 
tillers, at first, threw up their hands in horror. The 
margin for packaging expense on these low-priced 
whiskies, they said, just wouldn't stand it. They 
pointed to mounting dealer complaints against the 
double inventory” situation in an effort to dissuade 
the rest of the blend makers from going to decanters. 

But they reckoned without the power of consumer 
demand, Gift buyers. in every price cla wanted 
the most ele vant looking prac kage they could get and 
competitors couldn't stand by and wateh one brand 
take all the business. Soon the race was on-——to 
newer and more attractive decanters and cartons 


and now to the pre gilt wrap 
Year-round stock 


Basic changes in standard liquor packaging have 
been few, yet it seems clear that the holiday pack 
aging is being reflected in improved design all along 


the line. An increasing number of brands are ap 


Long florist box pr 


famous gilt car 


tons as a “dozen roses.” Seagram’s Golden Gin private-mold bottles sho 


to advantage in an open-sided carton, with die-cut flaps t 


An Old Taylor decanter 1 


» secure the bott! 


reproduced in full color on its gift carton 

























pearing in new custom mold bottles, many of them 
with a decanter feeling, such as the new Fleisch- 
mann's gin bottle introduced during the past year 
and a new karly American bottle for Carstairs just 
announced, There is also a desire for improved label 
design to give higher quality appeal 

The power of tradition in bottle and label design 


is still very strong. Liquor customers want their 


purchase to look aged and rare, and designers iv 
this field have been expert at exploiting this desire, 
while at the same time meeting modern principles 
of legibility, brand distinction and “sell.” When the 
war forced all liquors into stock bottles, they pre- 
served their traditional look with labels alone: but 


when private molds were again permitted they were 


PHOTO COURTESY OWRS*-HLINOES CLASS CO 





Convenience i« offered by 6% ozs. of Meier's 
parkling wines, offering just enough for a couple 
y lame without having to open a large bottle 
that will go flat if not used, Bottles are minia 
tures of the traditional filth size 
rnote co 


cure wm <o 








wien «4 





Traditional look in the wine industry is evn 
onomous with quality. Most wine bottles are 
shaped like their European ancestors, just as 
American wines have taken names of European 


wines, Certain shapes identify certain wines 
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quick to return to them because of the distinctive 
appearance of a custom-designed bottle. 

In their effort to increase volume, some distillers 
have been successful in promoting (where legal) 
pint and less-than-pint sizes, sold in counter units 
convenient for creating impulse sales. The theory is 
that if you can get a shopper to try your brand, he 
is likely to come back for more. 

Attention has been paid also to packaging meth- 
ods that make it easier for the dealer to order in 
split-case lots. By fractionalizing the case into six- 
pint units, Brown-Forman not only has solved the 
split-case problem for wholesalers, but offers re- 
tailers a ready-made counter display. 

Distillers, where the law permits, are heavy users 
of displays and are quick to see the advantages of 
new materials to dramatize their products. An in- 
teresting example is a plastic display piece used for 
Hunter’s—-one of the most striking of the new 
metalized applications of vacuum-formed plastics. 
Wines 

Generally speaking, Americans favor spirits rather 
than wines, This fact is quite apparent by the break- 
down of national sales figures. Less than $!~ billion 
of the $5-billion total spent annually for wines and 
spirits goes to wines. 

(American wine growers have done some magnifi 
cent labeling jobs and have been most successful 
when they employed the traditional look of Euro 
pean wine packages. 

Wine bottles today 


containers for popular-priced table wines 


except for a few standardized 
pretty 
much follow design concepts that have been estab- 
lished for years, in the same way that American 
wines, themselves, have taken the names of European 
wines. 

Producers of domestic champagnes and sparkling 
wines have found it advisable to duplie ate as closely 
as possible the labels, bottles and corks of the 
French imports. The traditional look here is synony 
mous with quality: the consumer has been found 
definitely resistant to “modern” design. One break 
from tradition appears to be making headway— the 
use of polyethylene closures to replace corks on 
champagne bottles——a practice first adopted four or 
five years ago by California champagne producers. 
The plastic stoppers still pop. but re portedly the pop 
is not quite so resounding. A better closure is pro- 
vided, it is believed, because it can be more uni- 
formly produced. It reportedly imparts no taste ot 
odor to the wine and is easier to remove. 

At least two West Coast wineries have taken a 
bold step in introducing low-priced wines in 12-oz.. 
cone-topped cans, similar to soft drink and beer 
[Continued on page 236| 
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Changing merchandising conditions arouse 


this 154-year-old company to the value 


Cartons in color increase Rever 
ing by-the-set purchase Kitchen Jewel 


Purpose set (right) use tolding cart 


with die-cut platforms. New compact 


slotted tray into which individual pieces 


Paul Revere rides again 


of consumer appeal in packaging of Revere Ware 


A Ithough 


fully more than a century and a half since its 


t has been in business success 


founding by Paul Revere in 1801-—Revere ¢ opper 
& Brass. Inc.. only recently has had to learn the plus 
value of good consumer packaging. Late though 
it may have been in getting started, Revere has 
come a long way in a short time. 


Revere’s consumer line is the very popular Revere 





Ware kitchen utensils, made 


“copper clad bottoms to give better heat distribu- 


tion. These were introduced to the public in 1LO39 


and are produced by the firm 


divisions in Rome. N. Y Clinton, UL. and Rives 


side, Calif 


Without the use of anything more than the most 


basic kind of package--a plain printed corrugated 





ns heavy orrugated 
{ i ¢ k Set ha 





are slipped for display 


RTRSY REVERE COPPER 4 OF 


of stainless steel with 


« three manufae turing 


carton Revere Ware has soared upward since its 


introduction onto the market just 16 years ago to a 
place where it can claim to be the largest selling 
kitchenware product in the country 

But, not content to rest on its laurels, Revere 
has lately seized upon better packaging as a way of 
doing even better. Back of the change is the realiza 
tion that, with the decline of clerk selling in all 
types of stores, pots and pans are no longer just 


clerks 


samples, but must be out on the sales floor in their 


stockroom items, sold by from counter 
packages, ready to attract and appeal to the self- 
serving customer, 

A number of colorful cartons for sets of Revere 
Ware pieces have been introduced, Boxes used for 
individual open ston k utensils have been ( ompletely 


And 


practice 


redesigned in an interesting departure from 


standard Revere has developed its own 


all 


and has packaged them in 


line of miniature pots and pans for children 


potential householders 


Like mother’s a: 
Revere Ware 
Ke itself 


sets 
they 


builder of 


these 


are 


future 


attractive cartons that are done in the same style 
as grown-up Revere Ware. 

Up until very recently, Revere Ware's packaging 
had been on the plain side. Individual utensils were 
shipped in cartons printed in one color with only 
the Revere Ware seal and the and 
name on the end flaps. Two or three years ago, how- 
ever, Revere decided that better packaging would 
be of definite value. 

Actually, the idea of making up a Revere Ware 
set was not entirely new. A “beginner's set,” con- 
sisting of a sauce pan, skillet and double boiler, all 


packed together in a single carton, had been on 


item number 


the market for some time and the sales were quite 


encouraging. In fact, the dealers who were promot 
ing the set were showing the best sales records. 

So an attractive, well-pac kaged set seemed to 
offer real sales potential. One important factor was 
the nature of the market for Revere Ware 


pany knows that a large percentage of its products 


the com- 


miniature versions of 


Manufactured and distributed 


more than just toys; 


business 


Carton becomes stove when child turns it 


over. Reproductions of burners and separate * 


con 


trol panel” make up this toy kitchen set. Each of 


the 


utensils can be used for real cooking, too 








are bought for use as gifts, partic ularly to engaged 
girls and brides. A good-looking carton showing off 
a gleaming set of assorted Revere Ware should be 
more likely to attract gift buyers than the utensils 
alone, displayed in hit-or-miss fashion on a store 
counter 

So, in 1953, Revere began a new package design 
program, under the direction of C. M. McCreery, 
vice president in charge of manufacturing divisions 
and Albert Greacen, advertising manager of the 
Rome Mfg. Co. division. First of Revere’s new mul 
tiple packages to go on the market was the “11 
Purpose Set,” including five cooking utensils: 1- and 
}-qt. covered sauce pans, 8- and 10-in. covered skil 
lets, a 114-qt. double boiler and a specially designed 
steel hanging rack. 

In a striking departure from previous practice, 
the display carton was produced from 200-lb. white 
corrugated board, printed in deep maroon and light 
blue, using a repeated pattern featuring Revere’s 
famed Minute Man trademark. This was essentially 
i giant folded box in construction, made from a 
single sheet of board folded to produce double 
thickness walls to give extra protection. Outer 
dimensions of the carton were 20 by 281% in 

The five utensils were fitted into openings in a 
die-cut platform set into this carton. To show off 
its bright copper bottom, the largest skillet was 
placed upside down in the center of this platform, 
with the four other utensils grouped around it. As 
shipped from the Revere plant, all of these were 
wrapped in tissue paper, with the covers of the 
four smaller ones inverted so as to take up less 
room. If a dealer wished to open up one of th 
cartons for use as a display, he unwrapped the 
pieces and replaced the covers in normal position 

Special bases were provided under each of the 
items so that. although they were of 


depths, the 


different 
utensils would all have their covers 
lined up evenly 


display \ 


chemically 


when the carton was open for 
piece of kraft board 


sulfur-free so as not to discolor the 


rectangular 
coppel was placed on top of the carton’s contents 
ind this was topped with a printed headpiece whic h 
the retailer could fold and set up to make a counter 
display. For shipping purposes, the whole works was 


then enclosed in an outer carton of plain kraft board 


Sales of this 11-Purpose Set, which could double 


is display piece and shipping carton, were ver 


Continued on page 220 | 


Redesigned cartons {:: ’ 
stock utensils feature Minute Man tradem 
} will na ‘ ave and stock 


Revere new Patio Ware 
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New Philip Morris 


b iret guiheant package design change among major brand 
igarette ince “Lucky Strike green went to war” during 
the early 40s is the appearance of an entirely new Philip 
Morris package minu the familiar tobacco brown In 
1.00000 outlet Vhilip Morris regular and king-size cig 
irettes are now in a new red, white and gold package repre 


enting two year of the most intensive consumer, market 


ind desig research to meet the demands of “up-to-date 
merchandising teportedly, more than 1,000 design varia 
tions were considered before final selection was made. The 


Philip Morris name, formerly in capital letters on a curved 
line ha emerged in two lines of cap ind lower case in 
white on a red oval cartouche. The crest implified and 
trengthened, is printed in gold as an integral part of the 
irtouche, A white background with gold tracer lines was 
elected to uggest “mildness, ele gance and high quality 

Credits: Design program by Egmont Arer 

Vew York. Wray winted by The U. S. Printing 





New aid for artists 


\ new polyethylene dropper bottle for Carter Ink Co.'s 
Black India Drawing Ink will be welcomed by artists and 
draftamen, The new easy-to-use container is designed for fill 
ing reservoir pens, lettering pens and drawing instruments 
It ia made to ce posit just the right amount of “black India 
where it is wanted and eliminates the need for using quill 
ind separate droppers. The white polyethylene container is 
iade with a pointed applicator tip that can be pinpointed to 
the spot where the ink is needed, The tip is directed to the 
proper pot ind the polyethylene bottle is squeezed to di 
perme ust the amount of ink needed. The ink itself is re 
ported to be “electro-polarized” to prevent settling that might 
iffect its flow. A red urea plastic cap covers the ipplic ator 
The design, which appears in black against the white plas 
tie bottle, features an outline illustration of a drawing in 
trument extending from the top of the black band into a 
circular spot that pictures use of the applicator container 
Credits: “Bracon” polyethylene bottle by Bradley 

(Container Corp... Maynard, Mass 

Cap by ¢ Vig. Co Plasti Divisior Hartlord. Cs 
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Aerosol deal topper 


Colgate Palmolive Co. has ne itly solved the pr yblem of a 




















premium offer on an aerosol container with a cleverly de 
signed die-cut and scored card that does a dual job of pro 
viding a display and an order form. with no coupon handling 
by the dealer. This card—currently offering a peppermill and 
shaker set with the purchase of “Florient ierosol air deo 
dorant—fits over the collar of the can and is held in place 
under the plastic cap. Front of the card illustrates and de 
scribes the offer. At the base of the card copy reads Lx 
handy order form on back of this tag Back of the ecard 
provides space for the purchaser to fill in name and address 
Can and card are pre-assembled at the plant so that re 
tailers have no extra work in setting up the units on counter 
shelf or island rack. A score line permits each card to be 
folded down over the top of the cans so that the retailer has 
no stacking problem 
Credits: /) ard by Bro & Porter, li 
Vew Yor ler nta 
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Personalized in gold 


The shopper may “personalize” his gift by writing a messag 
in 24-karat gold on a candy box introduced by Hollings 
worth s of Atlanta for its assortment known a My Hobby 
Box Versatility of this idea to express sentiments for all 
occasions right on the box itself, the company believe 
give the product a special appeal that will create an even 


| 


or the already popular assortment 


larger market |! 

Space for the me ige is provided by means of gold-treated 
band placed cro the upper left corner of the box | 
purchaser mere] ise in ordinary pencil to write whatever 
he desire When the band is removed, his handwriting ip 
pears right on the box in attractive gold colorir rf 

At the point of sale, the new idea is being promoted with 
1 counter display that holds a box of the cand Back piece 


pla how how to “Write Your Qwn Word 


(,old ind iggests the pack ige For All Occasior 


ol the di 


The new package is being upported by a hea sve 
ng progra 0 television and in newspapers 
Credits: / hed display by Williams Printing ¢ 
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Low-cost squeeze bottle 


Polyethylene bottles suitable for very low priced items are 


suggested by a new light-weight polyethylene container 
adopted for Koops’ Prepared Salad Mustard put out by 
Holland Mille, Ine In 402. size the Koops’ polyethylene 


bottle weighs only 7 grams, in contrast to 16 to 20 grams for 


other polyethylene bottles of the same size—more than a 
10% reduction in weight. Koops’ mustard in a polyethylene 
bottle is retail priced at from 17 to 19 cents, depending on 


the type of distribution. The cylindrical shape with a 
chamlered shoulder reportedly provides sufhcient strength 
despite thinner walle and enables the container to stand up 
inder the filling process. Silk screening of the bottle at first 
pre sented a problem as the light weight walle would not 
withstand usual flame treatment or rotating pressures usually 
exerted during the screening. Research and experimentation 
finally overcame these problems, The new light-weight bottle 
is reportedly more transparent and easier for achieving a 
quick sharp smpueeze 


Credit: Polyethylene bottle by W. Braun ¢ 
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Beer-carrier realism 


The Terre Haute Brewing Co. has livened up the six-can car 
tons for Champagne Velvet Gold Label Beer by developing 
a series of four diflerent designs that tie in with fishermen’s 
interests. An unusual method of photography and printing has 
resulted in cartons that appear to be made of wicker, canvas 
cork and wood grain, with realistic-looking fishing plugs 
against the various backgrounds 

lo achieve this effect, 20 of the most popular fishing plugs 
were selected, posed and photographed against four diflerent 
backgrounds. Actual samples of wood grain, cork, canvas 
and wicker were chosen for backgrounds. Each style of car 
ton in the series was given a different “personality” by ar 
rangement of the plugs. The natural effect of the printing 
it is reported, results from making gravure separation nega 
tives direct from the subject 

Unmistakable brand identity is provided by the circular 
Champagne Velvet trademark design—a dark circle with 
the letters “CY in reverse—on each panel of the cartons 
integrated unobtrusively with the design. On the wicker 


basket design, variety is achieved by a reproduction of the 
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beer can label. The other cartons carry the Champagne 
Velvet name in bold type, together with trademark 
design and company slogan. 

Favorable reaction to the new cartons, from both 
the trade and consumers, has been reported 
Credit: Cartons by Gaylord Container Corp., 
St. Louis, Mo 
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Shaker-top on salt 


\ new shaker convenience has been added to the standard 
pouring-spout salt package by Leslie Salt Co., a leading 
West Coast supplier of table salt. This new, two-way top 
now used on the lodized Leslie Salt container represents a 
major improvement in salt packaging aimed at increased 
consumer appeal. The housewife may use the regular pour 
spout for spoon and cup measurement, while the shaker in / 


sert may be used for seasoning while cooking. Basically, the 


/ 
Sor, WML 


package is the standard round salt container with the stand 


ird aluminum pour spout, plus a 1%4-in, polystyrene plastic 


j 
dial insert in the top of the container opposite the spout LE 1E 
rhe dial is a two-piece closure with shaker type holes which 
can be rotated to open or closed position Leslie Salt Co } 
which makes its own cartons, had to redesign its production i) / 
git f/f 
KK DMM 


line so that this new feature could be incorporated in the 


ontainer. This low cost pat kage top is reporte d to withstand 


more than the average six weeks’ use salt containers receive ® 


. “" Sat os 
Credits: /’/asi: haker made by Columbia Basin Plasti ( 


Portlar Cire 
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Polyurethene applicator 


\ packaging ise lor polyurethene plastic has been found a 
i sponge applicator for a hair touch-up preparation called 
“Light and Bright” marketed by Richard Hudnut. While 
other materials could have been used polyurethene was s¢ 


lected in this « 


se primarily because of its clean, sparkly 
white appearance plus the fact that it permits the right flow 
of material and is chemically inert to the ingredients in the 
product. The applicator assembly consists of a polyethyl 


ene collapsible tube and threaded screw cap molded in one 





Fa toa, 


, 
gn ani 


piece with tubular exterior end into which the polyurethene 
sponge is held securely without adhesive. Secret of this 


achievement is a set of four prongs molded inside the tule 





which tightly retain the sponge 

Credits: Applicator cap by Pharma Plastics, Inc., Baltimore, Md 
{ppli ator tube by Bradley Container Ce ri 

Vaynard, Ma Carton by National Foldir Rox ¢ I 

Sub. Di Federal Paper Board Co.. New Y 

Bottle by Carr-Lowrey Gla Co., Baltimore Md. Cap by 
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Single worker at Western Frozen Foods now handles casing task 
former! 


requiring eight tor hand work. He needs only 


position the 


mpty case; the rest is automatic, Speed is up to 240 cartons per minute. 


A casing problem solved 


Flexible grip of new automatic machine 


for the first time permits mechanical loading 


of bulging frozen-food packages 


§ reezing obviously preserves frozen foods. But it 
| 


ilso causes them to expand within their containers 
bulging either the ends or the tops of individual 
packages, Such unavoidable distortion has made 
conventional mechanical casing of frozen-food pac k 
ages extremely difheult. So, until recently, even the 
most automatic frozen-food packaging lines have 
ended rather ignominiously with a group of workers 
tediously casing the chilly packages by hand 

If a pun may he excused, this is no longer th 


case at the plant of Western Frozen Foods in Wat 
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sonville, Calif. A year ago Western installed, on a 
trial basis, a new type of high-speed automatic caser. 
Today this caser is handling Western's complete 
output of consumer-size cartons, some 80°C of its 
volume. The machine has cased as much as 100,000 
lbs. of frozen food in a two-shift day 

Since then, more than a score of other firms have 
adopted similar units, not only for frozen foods, but 
also for such products as dried fruits, cake mixes, 
sugar, soap, rice and spaghetti dinners. 


While later models embody some modifications, 
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After filling, the « 
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Close-up of mechanism «hows in-feed conveyor. trom rignt 
issembly and elevator section, which gather x cartons, three 
them to loading tub pusher plat 
tier into tube ind shippin case 
lowerator whict iter will deposit 
roto case ealer Machine itself 

with bulging cartor 


ind plat forming loading t 


MACHINERY & CHPMICAL « 


all of these machines consist of three main compo 
nents: a feed conveyor designed to position and 
ilign the packages for proper gathering; the casing 
mechanism itself, with its elevator, assembly rack 
pusher plate, loading tube and “case lowerator 
and a discharge belt which removes the filled ship 
ping cases to a case sealer. Capacities of these casers 
according to the manufacturer, run as high as 24 
pac kages per minute for frozen foods Maximum and 
minimum speeds are governed by the package siz 
the casing pattern used and the output of other ma 
chines in the packaging line 

ach caser is built for one size of package only 
though minor package depth adjustments may be 
made. Therefore, to utilize its caser fully, Western 
has standardized the width and length of both its 
consumer cartons and its shipping cases, The tier 
pattern for Western’s 24-carton pack is two by four 
three deep and two by three, two deep for its 12 
carton pack. Change-overs from one size to inother 
take just five minutes, says O. L. Moulthrop, West 
ern’s vice president in charge of productior 


Success of the caser with previously hard-to 





handle frozen-food cartons is ( redited by Mr. Moul- 








throp to two features. First of these is its elevator 
Ihree other user and assembly-rack system, which gathers each tier 
oe) a a a ee of cartons in ready-to-case form. The second feature 
is the case-loading tube, actually made up of spring- 
and loading pattern loaded finger plates which “give” slightly to ac- 
commodate minor variations in the package size. 

“By flexing enough to take care of the bulge in 
the carton, yet still holding it firmly,” Mr. Moul- 
throp points out, “the fingers in the loading tube 
solve the distortion problem that licked most previ- 
ous frozen-food casers.”” 

Casing begins at Western's plant when the cartons 
and their freshly frozen contents are dumped onto 
an accumulating table. Here a male worker pushes 
them into the conveyor feeding the caser. Four car- 
tons the number required to complete one row in 
the case—-are conveyed into the elevator section. As 
each row is gathered, it is elevated into the assembly 
rack above. During their upward movement, the 
cartons depress a line of spring-loaded “dogs” 
which snap back out after they have passed. These 
metal dogs or catches then act as miniature shelves 
to support the row of cartons in the rack until a 
complete tier pattern is formed. 

When this has been accomplished, the pusher 
plate automatically shoves the completed tier out of 
the assembly rack and into the feed end of the load- 


ing tube atop the caser. As each new tier is placed 





Chet-Boy-Ar-Dee ig in the tube, it pushes the tier ahead one package 
- - - spaghetti dinner cartons 


st American Home Foods are cased lengthwise so space forward, thus loading the shipping case which 


price spots on top will be bared for marking 





Sugaripe Prunes, at Rosenberg & Bros., employ a compression 


belt just ahead of caser to insure sealing of carton flaps. Photo gives 


view of lowerator mechanism, ready to rise and hold empty carton 
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has been fitted onto the 
Loading 


mulate 


discharge end of the tubs 


tubes on later models of the caser accu 


just one case load at a time and are com 


pletely emptied during each cycle of the casing 
operation 


Only one worker is needed to man the caser 


His 
task is simply setting up shipping cases and slipping 
the As the case 


This causes the 


them onto loading tube. meets the 


tube it trips a microswite h arms ol 


a “case lowerator to swing up and support the still 


unsealed bottom of the case. It also permits the ma 
chine to complete the next phase of its cycle, the 
pushing of the tiers making up the case load out 
of the loading tube and into the shipping container 
When the « fully 
swing 


belt 


Triae hine 


ase 1s 


loaded, the lowerator 
the « 


arins 


dowr ind erase ase onto the discharge 


which « to 


onveys it an adjacent ise-sealing 
Safety features of the caser provide that it can 
not unload until the tube is completely filled and a 
case 1s In position to receive the load Loading pat 
terns may be adapted by the manufacturer for eithet 
top or end loading of cases, as desired, and with any 
surface of the carton toward the opening side 


At Western Frozen Foods, according to Mr 
throp 


Moul 
adoption of the new caser freed seven women 


workers for duty elsewhere in the plant. Formerly 


these women, plus two men unloading freezer trays 


and oe 


man setting up cases, wert all used in man 


ually casing the cartons 


Now ore 


man at the caser and the two unloaders 


M-J-B Cs n San 


» pul 


b rancise 


weight on top a well a on 


M-J-B Rice, 


’ 


et sling 


fina te iy cartons flat for lengthwise insertion into the ca 


phot shows the 


loading tube filled and ready for receiving 


i” 


‘ 


do the work 
better 
“With the 


stantial saving in floor space 


lw peopl did he fore and hye do it 


says, 


new ¢ 


user we also have 


gained a sub 
Mr. Moulthrop says 
‘The new method takes just 150 sq. ft. as compared 
to sq. ft. old 


method. The old way also stripped and marced many 


more than 800 


under the manual 
labels and was haphazard as far as getting all of the 
cartons in the case right side up was concerned. Our 
machine caser has eliminated 95 of this trouble.’ 

(Also praised by Western's production chief and 
other users is the caser’s simplicity of operation 
A single '-horsepower 


motor drives both the feed and discharge 


maintenance and clean-up 
clectris 


conveyors 


Individual self-lubricating air 


cevlinde ts 
wtuate the package elevator pusher plate and case 
lowerator, Only four points on the machine require 


occasional manual lubrication, while clean up con 


sists primarily of removing wrapper way 


deposits 


from the conveyor rails 
Just as pl ased are the casers manufacturer and 


With more than 95° of 


tion's consumer frozen-food pack 


his sales agents 


the na 


ace ording to es 


timates, still being manually cased, not to mention 


the potential market for casing non-frozen items 
they for 


expect a bright future 


Tria hine s suit h ais 


this one 
Credits: 
hy 


‘Sure-W ay pace kage caser 
Food Machinery & Chemical ¢ Va 
San Jose, Calif., and Hoopeston, Ill 


Miz. Co., Reedley, Calif 


sold exclusively 
orp Canning 
chinery Division 


manufactured by Salwasser 


wist in | haped 


ttom flaps 
his 


ind 


reat ew 


i new case 


































BEE R 


Pfeiffer Brewing becomes the first to add 


the pr olectton of a cellulose band 







WORLDS ONLY 
FLAVOR-SEALID BEER! 





from this bottle. 








BANDED 


to beer caps; operates 15 automatic machines 


Wie seal is your guarantes of precy 
at insures purity in pouring o tony 


| Fifer, the gay, fife-playing characte: 


shown on the label of Pfeiffer’s beer, is piping a 
happy tune these days about a new packaging devel 
opment the brewery hopes will boom sales. 

For Pfeiffer Brewing Co., Detroit, has become the 
first American brewer in this highly competitive 
industry to adopt shrink-type cellulose bands to pro 
tect its bottle closures—-and has installed a record 
breaking battery of machines to apply them auto 
matically. Fifteen automatic banders (11 more are 
on order) are now working around the clock apply 
ing seals to millions of beer bottles at Pfeiffer brew 
eries in Detroit and in St. Paul, Minn., where the 
new package was first introduced 

So important does the company consider its new 
package feature that it has built its entire advertis 
ing and prometion program —in newspapers, maga 
zines, radio and TV, outdoor billboards and car 
cards—around the trim, white band that covers part 
of the cap and bottle neck. The product is now pro 
moted as “Pfeiffer’s Flavor-Sealed Beer.” 

This message also is brought directly to the bee: 
drinker on a special neck label, which says, in part 
“The white seal is your assurance of protec ted flavor 
and insures purity in pouring or drinking from this 
bottle.” The seal comes off with the cap when the 
bottle is opened. 

The section of the bottle neck covered by the band 
is never touched by hand after sterilization, since 
bottling, capping and sealing are all done auto 
matically, 

Pfeiffer is applying the plain white bands to its 
jumbo quart, 12-0z. export, one-way non-returnable 
and 7-oz. bottles. Each bander unit automatically ap- 
plies the bands at the rate of approximately 75 per 


minute. All of the units, except one, are installed in 


Purity and flavor story, told by separat: 
neck label, is expected by Pfeiffer to make 
its new cellulose closure seal, now used on 


all of its bottled beer, a big sales booster 








MODERN PACKAGING 








iintain line speeds of 2600 pet ' 


bands, in roll form. are fed into position © 
\ 
into position to ree 
of me 


the bottle before being cut to precise length 


wheel feed indexes the bottle 
the band, which is opened by a combination 


the accurate 


ming of the cut band over the bottle. The band 
wer the 


chanical and vacuum actions prior to 


ositte 


} 
then mechanically stripped off a plunger 


is 
bottle nec k and ( ap 


Simple attachments on the banders permit quick Batteries of machines, 


change-over to the different-size bottles and. if ne handle cellu bandin 
essary, to diflerent-size bands. Operators are re ee ines. I 

regroun in Detr 
renew the rolls of banding material he : , 


quired only to 
banders. They are 


and supervise operation of the 
usually free for other duties on the bottling line 


In most automatic or manual banding operations 
are left to dry 





the bands, which are applied moist 
in the shipping cartons. As they dry. they shrink 
bottle necks. At Pfeiffer’s, wher 


spec ial ‘ le ctric ovens 


tightly around the 


last production Is a necessity 
have been installed to dry and shrink the bands 
tight within a few seconds after the bottles leave the 
banding machines. 


The type of automat bander used by Pfeiffer’ 
also can be equipped with an electronic feed mecha 


nism to register and cut off printed cellulose bands 
in electri 


automatically. In this type of installation 


eye determines each band length before cut-off to 
The machine also can 


to 


insure positive re gistration 


he equipped with a bottle spotting mechanisn 


position the bottle itself accurately with relationship 


to the printed band. This is important to distillers 
who must band their bottles so tax st imps are \ isible 
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and 


identification appears on the new deep blue 


cap 


white metal screw 


taltimore, Md 


lithographed Cap 


Crown & Seal Co Ine 


Becker Pretzel Bakeries, Ine., has 


ind animation in redesigning its snack-foods pack 


emphasized color 
ages. Trademark is now a lively chef. Conventional 
slab of cheese 
Baltimore 


price patch is now a porker or a 
Design, William L. Sehneider 
= 3 Bros Ine 
Paper Products Co 


Printing 


Stevens Baltimore, and Columbia 


Baltimore 


A new Pinky Lee doll appears to be actually tele 
casting in this folding carton simulating a TV con 


sole, with “screen” of clear acetate, Identity with 


NBC is provided by using the letters as part of the 
New York. ¢ 


design. Design, George Reiner irtons 
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intriguing labels give the illusion of actually 
seeing product inside the can, due to placement of 
full-color product vignette, white background and 
color block. Note taped, two-can deal at left 





Packaging ideas have boosted 
this new company to the top in its field; 


here are the latest 


A. attractive label bearing a tempting picture 


of the appetizing product the package contains, 
in an integrated display set-up that catches the 
consumer's eye and then leads it subtly from one 
related food item to another—that, in a nutshell, is 
the packaging secret in the rapid success of Chun 
King Sales, Inc., Duluth, Minn., now a leader in the 
American-Oriental foods field, 

Chun King was begun only eight years ago in a 
Quonset building in Grand Rapids, Minn., by Jeno 
Fr, Paulucci, a former wholesale produce salesman, 
with a staff of 20 and only one product-——canned 
chow mein. 

Virtually since the day of its organization, Chun 
King has been in a continual process of expansion. 
By 1951 it was housed in its present plant, said to 
be the largest and most complete in the American- 
Oriental foods industry, with more than 2,000,000 
cu. ft. of product and storage space, 500 employees, 
canning lines and a plant capacity of a quarter 
million units per day, 

Today, Chun King packages more than a dozen 
shelf and frozen products sold all over the United 


States and Chun King’s sales are said to be more 





Chun King sells—and how 





Frozen products incorporate con 
venience features. Foil-wrapped chicken 
chow mein at left contains two portions. 
Cantonese Dinner is on compartmented 
aluminum plate, as seen on foil wrap. 
Waxed-paper-wrapped chow mein at 


right has three package compartments. 















than a third of the estimated total of about $20,- 
000,000 for the industry, 

Chun King’s line of shelf goods includes chicken 
chow mein, beef chop suey, chow mein noodles, 
subgum chicken mushroom chow 


mein, chicken 
chow mein dinner, vegetable chow mein dinner, 
meatless chow mein with mushrooms, chop suey 
vegetables with meat, brown sauce, soya sauce, chop 
suey vegetables with water chestnuts, rice, bean 
sprouts and bamboo shoots, 

\ complete frozen Cantonese dinner introduced 
this summer leads the roster of Chun King’s frozen 
products. In addition to the dinner, Chun King 
markets chicken, beef or meatless chow mein in a 
unique compartmented package. Finally, the frozen 
line includes a two-serving pack of chicken chow 
mein. 


Packaging conscious 


Chun King’s president Paulucci recognized early 
in the history of his company that dramatic—and 
functional—packaging and labeling techniques 
would add tremendously to the impact his Ameri- 


can-Oriental foods would have on a consuming 
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public to whom such foods were still comparatively 
strange 

A major stride forward, Mr. Paulucci believes, 
was in the development of Chun King’s can “Divider 
Pack”—putting the chow mein base and the meat 
sauce in two separate cans, joined “piggy back” 
fashion. 

One of the recurrent complaints from consumers 
about canned American-Oriental foods such as 
chop suey or chow mein had been that the product 
had a mushy, unappetizing appearance. This seemed 
inevitable, as long as all components went in a 
single can, for cans had to be heated by the packer 
long enough to cook the heavier ingredients, such 
as meat chunks; in the process the lighter ingredi- 
ents, such as celery, were rendered oversolt. 

Paulucci conceived the idea of packing the chow 
mein or chop suey sauce in a separate can, allow- 
ing adequate time to cook the meat and simmer the 
sauce in that can, while vegetables were kept fresh 
and attractive in their own can with a far shorter 
cooking time. A can of sauce with chicken, beef o1 
mushrooms taped to a can of Chinese vegetables 


form the Divider Pack.’ 


Two-can Divider Pack provides better prod 
components which require different processing times. Cans 
by pressure-sensitive tape. Label for larger can ( 


advantages and suggests occasions for 


er 


serving in bright, cartoo 


The pack was highly successful, for consumers 
could mix the ingredients of both cans, heat and 
serve a crisp, delicious chow mein or chop suey 
dish within a few moments, comparable with the 
finest obtainable in Chinese restaurants 

The prin iple of compartmented packaging again 
was applied to ( hun King’s frozen chow mein and 
chop suey produc ts. Here ear h freezer pack whi h 
contained a single serving, had three compartments, 
formed by dividing boards one for the sauce, one 
for the Chinese vegetables and one for the frozen 
chow mein noodles. 


Chun King’s second mayor achievement in its 
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intriguing labels give the illusion of actually 
seeing product inside the can, due to placement of 
full-color product vignette, white background and 
color block. Note taped, two-can deal at left 
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Frozen products incorporate con 
venience features. Foil-wrapped chicken 
chow mein at left contains two portions. 
Cantonese Dinner is on compartmented 
aluminum plate, as seen on foil wrap. 


Waxed-paper-wrapped chow mein at 


right has three package compartments. 





Chun King sells—and how 


Packaging ideas have boosted 
this new company to the top in its field; 


here are the latest 


A. attractive label bearing a tempting picture 


of the appetizing product the package contains, 
in an integrated display set-up that catches the 
consumer's eye and then leads it subtly from one 
related food item to another—that, in a nutshell, is 
the packaging secret in the rapid success of Chun 
King Sales, Inc., Duluth, Minn., now a leader in the 
American-Oriental foods field, 

Chun King was begun only eight years ago in a 
(Juonset building in Grand Rapids, Minn., by Jeno 
Ir. Paulucci, a former wholesale produce salesman, 
with a staff of 20 and only one product-——canned 
chow mein, 

Virtually since the day of its organization, Chun 
King has been in a continual process of expansion. 
By 1951 it was housed in its present plant, said to 
be the largest and most complete in the American- 
Oriental foods industry, with more than 2,000,000 
cu. ft. of product and storage space, 500 employees, 
canning lines and a plant capacity of a quarter- 
million units per day. 

Today, Chun King packages more than a dozen 
shelf and frozen products sold all over the United 


States and Chun King’s sales are said to be more 


than a third of the estimated total of about $20.- 
000,000 for the industry. 

Chun King’s line of shelf goods includes chicken 
chow mein, beef chop suey, chow mein noodles, 
subgum chicken mushroom chow mein, chicken 
chow mein dinner, vegetable chow mein dinner, 
meatless chow mein with mushrooms, chop suey 
vegetables with meat, brown sauce, soya sauce, chop 
suey vegetables with water chestnuts, rice, bean 
sprouts and bamboo shoots. 

\ complete frozen Cantonese dinner introduced 
this summer leads the roster of Chun King’s frozen 
products. In addition to the dinner, Chun King 
markets chicken, beef or meatless chow mein in a 
unique compartmented package. Finally, the frozen 
line includes a two-serving pack of chicken chow 


Packaging conscious 


Chun King’s president Paulucci recognized early 
in the history of his company that dramatic—and 
functional—-packaging and _ labeling techniques 
would add tremendously to the impact his Ameri 


can-Oriental foods would have on a consuming 
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public to whom such foods were still comparatively 
strange. 

\ major stride forward, Mr. Paulucci believes 
was in the development of Chun King’s can “Divider 
Pack”—putting the chow mein base and the meat 
sauce in two separate cans, joined “piggy-back” 
fashion. 

One of the recurrent complaints from consumers 
about canned American-Oriental foods such as 
chop suey or chow mein had been that the product 
had a mushy, unappetizing appearance This seemed 
inevitable, as long as all components went in a 
single can, for cans had to be heated by the packer 
long enough to cook the heavier ingredients, such 
as meat chunks; in the process the lighter ingredi- 
ents, such as celery, were rendered oversoft. 

Paulucci conceived the idea of packing the chow 
mein or chop suey sauce in a separate can, allow 
ing adequate time to cook the meat and simmer the 
sauce in that can, while vegetables were kept fresh 
and attractive in their own can with a far shorter 
cooking time. A can of sauce with chicken, beef or 


mushrooms taped to a can of Chinese 


form the “Divider Pack.” 


vegetables 


Two-can Divider Pack provides better product by 


components which require different processing times. Cans ; 


by pressure-sensitive tape. Label for larger can (sample below) explains 


advantages an uggests 
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Serves 3 to 4 Generously 
TOTAL WEIGHT 2%L8S 
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separating two 


occasions for serving in bright, cartoon style 


MONEY-BACK GUARANTEE 


If, for any reason, 
sletely satisfied with this Chow Mein, 
fust mail a note 

gether with this guarantee to CHUN 
, Duluth, Minnesota 
will be cheerfully 
refunded, Please state purchase price 
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telling us why to ingredients 
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The pack was highly successful, for consumers 
could mix the ingredients of both cans, heat and 
serve a crisp, delicious chow mein or chop suey 
dish within a few moments, comparable with the 
finest obtainable in Chinese restaurants 

The prin iple of compartmented packaging again 
was applied to Chun King’s frozen chow mein and 
chop suey products. Here each freezer pack, which 
contained a single serving, had three compartments, 
formed by dividing boards—one for the sauce, one 
for the Chinese vegetables and one for the frozen 


chow mein noodles. 


Chun King’s second major achievement in its 
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Bean Sprouts, Celery, 
Mushrooms, Onions, 
Bamboo Shoots, 
Water Chestnuts, 

j Pimientos with Woter 


NET WEIGHT 1 LB. 13 OZ. 


Packed by 
CHUN KING 
SALES, INC. 


Duluth, Minnesota 


packaging and labeling program had two sources: 
first, it came in response to a frequent query from 
store managers —where should the various products 
in the growing line of Chun King’s 
Oriental foods be stocked? 


A merican- 


Should Chun King’s chow mein noodles, for ex- 
ample, be displayed on shelves with the familiar 
soup noodles? 

Were bamboo shoots a vegetable or a variety 
food? 

Where could a customer expect to find chow 
mein? With the potted meat produc ts? Next to the 
cans of mixed vegetables? 

Secondly, it came from a practical selling prob- 
lem, for from the customer's point of view, the situa- 
tion was equally unsatisfactory. If she wanted to 
buy the ingredients for an American-Oriental din- 
ner, she had to hunt all through the store for what 
she wanted, perhaps buying Chun King’s “Divider 
Pack” chow mein but chow mein noodles packed 
by Company B, rice packed by Company C and so 
on 

In short, Chun King’s advertising and promotion 
campaigns were directly helping competitors. 

Chun King solved the grocer’s problem, helped 
Mrs, Shopper-—and gained a still bigger part of 
the American-Oriental foods business by the de- 
velopment of the Menu Magic Bazaar. 

The Menu Magic Bazaar is a simple, dramatic, 
point-of-sale display unit of bamboo construction, 
featuring gay Oriental lanterns and menu sugges- 
tions, which can be mounted simply over any sec- 
tion of shelving with the complete line of Chun 
King’s shelf goods displayed beneath it. 


Its appeal to grocers—and consumers 


was im- 
mediate. Grocers not only solved the problem of 


where to stock American-Oriental food products, 


but moved them faster and realized greater profits 


per foot of shelving, Why? Because consumers 


New smaller [Divider Pack, serving two por 
tions, uses a single label to join the two cans, with 


lits to allow expansion at the chimes 
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both those who had entered the store intending to 
buy American-Oriental food products and impulse 
huyers—were attracted to the Chun King Menu 
Magic Bazaar and pleased to find that they could 
buy the ingredients for a complete Chinese Dinner 
in one place. 

From Chun King’s point of view, there was the 
additional advantage of knowing that a customer 
who selected a can of Chun King bean sprouts 
would probably also select Chun King chow mein 
noodles and Chun King Chinese vegetables provided 
she decided to buy products of this kind at all. 


Label redesign 


The most recent step forward in the development 
of Chun King’s aggressive packaging program has 
heen a complete redesigning of labels for its shelf 
goods, 

Traditionally, Chun King’s labels for its shelf 
goods have concentrated primarily on brand and 
product name set against striking background col- 
ors. A comparatively small, rather conventional 
representation of the product in the can appeared 
on each label. 

The old-style label for Chun King’s chow mein 
noodles, for example, made the most of the grocer’s 
usually unwarranted opinion that any label will 
attract attention—and sell goods—as long as it’s 
red, 

It was a predominately red label with the brand 
name “Chun King” appearing at the top in white, 
Oriental-style letters. A black band about an inch 
high formed the bottom of the label and imprinted 
on this black band in yellow letters was the product 
name, “Chow mein noodles, pressure packed,” all 
in block letters. The center portion of the label was 
given over to a rather indistinct picture of fried 
chow mein noodles (brown) set on a blue dish. 

The clutter of elements and the clash of many 
strong colors on each product's label did not, of 
course, combine to produce the desired over-all 
effect. To make matters worse, many of the labels for 
different products were essentially so alike that a 
customer would have to read rather closely to tell 
what the can before her contained. 

Chun King told its designer that it wanted a whole 
new line of labels for its shelf goods. 

In the first place, Chun King wanted each label 
to stand out in its own right as an attractive piece 
of work whose elements would produce a single, 
powerful impact—a label, in short, which would 
tell the customer what was in the can and would, 
at the same time, show her how the product looked. 

But that wasn’t enough, Because Chun King shelf 
products so often were displayed side by side in the 
Menu Magic Bazaar, the labels for the various prod- 
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Complete line includes 


other 


These 


cans of ‘ how 


& & & E 


Menu-Magic Bazaar solved a big 


merchandising problem by encouraging 


food stores to group all Chun King prod 
ucts ve getables, ete in 


meats, sauces 


one spot, rather than several departments 


had to be 


another 


ucts clearly distinguishable one from 
and yet clearly all part of the same line 

The designer came up with a series of labels 
which, according to Mr. Paulucci, were easily ree 
ognizable as “winners” from their first appearance 
on grocers’ shelves in test runs, 

The designer came up with a series of labels 
enough. Each label would bear a clear, attractive 
picture of the product it advertised set against a 
white background. But the basic effect sought was a 
suggestion that the can was really transparent, that 
the consumer was actually looking through the sides 
at the product within. 

Seemingly raised behind the product picture 
however, against the white background, was to be 
a bright splash of color against which the brand and 
product name would be applied 

The principles worked out in practice. All vi 
gnettes are printed against a ¢ lean white bac kground 
but 
the 
pac ked. The product picture itself 


which is not only attractive in its own right 


suggests the hygienic conditions under which 


products are 
plac ed at the bottom of the label with a silhouetted 
top edge, is clear, large and appealing. The spade 
shaped color panel a different color for each prod- 
uct-—points down to and runs behind the product 
vignette, heightening the illusion of depth. 

The white background, color emblems and uni 


form label design are recognizable motifs carrying 


through all the products. When Mrs. Shopper pauses 
before Chun King’s Menu Magi 


neighborhood supermarket she is assured that she is 


Bazaar in her 
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sauces, chestnuts bamboo shoots and 


addition to canned goods 


Note 


and noodles for a 


Oriental specialties, in 


of the 


Various 


are representative line window carton grouping 


mein ‘just heat and eat” dinner 


choosing from a wide variety of delicious foods 
packed in immaculate kitchens 

The regular-size Divider Packs, as well as a two 
for-one deal combining a can of chow mein noodles 
with subgum chicken mushroom chow mein, are 
joined by a colored band of pressure-sensitive tape 
at the chimes, in “piggy-back” fashion.* The tape 
is applied by machine, A new, smaller, two-serving 


of the Divider Pack, 


duced, employs an interesting new method of com 


size just now being intro 


bining cans: a single paper label covers the two 
with a series of close-spaced vertical slits in the 
label allowing for expansion at the bulge over the 


‘ himes, 


Frozen products 


Chun King’s line of frozen-food products, too, is 
rapidly becoming a sizable part of the company’s 
business and the same packaging and labeling prin 
ciples have sparked Chun King’s thinking—fune 
tional packages, attractive labels, each bearing a 
tempting picture of the appetizing product the pack 
age contains 

Chun King’s new frozen Cantonese dinner is a 
case in point 

1 he dinner itself Is packaged im a covered alu 
minum tray with three tidy compartments—one for 
the cooked Oriental 


tonese egg rolls and a third for the chicken almond 


rice, one for the crisp Can 


chop suey. After the consumer has heated the tray 


Continued on page 243 
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Polyethylene bag plus corrugated box, 
heating pad and insulation 


deliver tropical fish economically 


Live fi 














© isons live fish in a corrugated box sounds 
like pure fantasy. But it’s a practical reality for 
Paramount Aquarium, Inc., Ardsley, N. Y., mer- 
chandisers of rare tropical fish. 

The firm that once shipped its swimming mer- 
chandise in large tin containers is looking with new 
eyes at the conventional corrugated regular slotted 
box, doctored up a bit to accommodate a somewhat 
different and unusual product, 


Designed by a leading box maker, the new cor- 
rugated units boast no less than eight advantages, 
Paramount says, over the metal units they replaced: 
(1) storage space has been cut 80°; (2) freight 
costs have been trimmed; (3) bookkeeping has been 
reduced 20%; (4) all airlines have approved the 
new shippers; (5) the corrugated units provide 
better heat retention; (6) leakage has been elimi- 


nated; (7) cushioning has been improved and (8) 


First, the box is lined with multi-ply 


Second, a chemical heating pad is 
corrugated kraft insulation, over a 


dropped in box and waterproof-paper- 


Third, polyethylene bag filled with 


fish, water and added oxygen is sealed 


layer of same material in the bottom lined inner carton is inserted over it. watertight and placed in inner box. 
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packaging is neater and the procedure is simpler. 


used for 


Paramount's old method of shipping 


almost 30 years—involved a specially designed tin- 
plate can, insulated with a shredded paper packing 
and shipped in a large corrugated box. But the cans 
were They 


dropped, with the result that some airlines would not 


costly, often developed leaks when 
aceept them for shipment; they did not retain heat 
for a long enough period; they required large stor 
age area, and the return-the-can system under which 
they were used involved high bookkeeping costs. 
These were the disadvantages that encouraged the 
aquarium firm to seek a more efficient package. 
\ duplex polyethylene bag in which the fish could 
be shipped live was first obtained and tested to satis- 
faction. Then the problem was to obtain an exterior 
shipper which was light-weight, strong, absorbent, 
insulated and inexpensive enough to eliminate the 
returns system. 
It is 


actually a box within a box, cushioned and insulated 


rhe new box answered these requirements. 


with a special insulating corrugated paper liner and 
comfortably accommodating the plastic bag with its 
fish-in-water. As many as 500 fish are shipped in a 
single package. 

Boxes arrive flat at the Paramount plant and are 
compactly stored until the firm’s tropical fish are 
ready for shipment—a factor which accounts for the 
60Yo saving in storage space. 

Freight savings followed from the inherent light 
weight of the corrugated units. This is especially 
of the 


firm’s shipments are made by air and, secondly, be- 


important to Paramount—first, because 80% 


cause the freight savings are passed along to Para 
mount customers, effecting a lower price for the 
firm’s product. 

Because the boxes need not be returned, Para 
mount is currently saving one man day per week 
20% the 


on bookkeeping costs a reduction over 


Fourth, insulation is completed by 


placing multi-ply corrugated pad across ment, while 


top Insulation will absorb any leakage bac kground 


Finally, sealed and tied box moves 


another 


former method. In addition, preliminary inspection 
which was required under the old procedure has 
been eliminated, with an additional saving in labor 
costs, 

In the shipment of so delicate a produc l, protec 
tion is, of course, a major element. Both the reten 
tion of heat and the cushioning of the water-filled 
plastic bag are important. To maintain water tem 
perature at approximately 80 deg. during winter 
time shipments, small heating pads are inserted in 
each unit and the special 10-ply insulation helps to 
hold the heat. 

Phe heating pad, consisting of a special chemical 
contained in a cloth bag, is similar in principle to 
pads used in permanent hair waving. The chemical 
is activated by and will 
off heat 24 hrs.; thereafter, the heat is 


retained, up to the shipping limit of about three 


wetting continue to give 


for about 
days, by the corrugated insulation. 

But in addition to helping retain heat, the in 
sulating liner also serves a variety of other fun 
tions: First, it cushions the package more effectively 
than did the original shredded paper kven when 
dropped from heights up to 6 ft., the plastic bag is 
sufficiently protected that it does not fracture. Se 


should the 


usually rough treatment, the liner absorbs the water 


ondly, interior bag break under un 


so that other freight is not damaged. This was an 
important factor in securing the full approval from 
Third, the liner is mule h neater and eusiel 
to handle the shredded 


airlines 


than unwieldy paper it 
replac ed, 

The prefabricated polyethylene bag is made of 
two plies of 2-mil film. Each bag is pre-tested at the 
Paramount plant by filling it with water under 25 
lbs. pressure. Closure is a simple matter of twisting 
the top of the bag, doubling it over and sealing with 
a stout rubber band; this has been found adequately 
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Fish will survive at least three days 
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Brighter desk supplies 


For colorful line of plastic products, 
stepped-up packages 


mean greatly stepped-up sales 





he power of refinements in packaging on the 

stationery supply counter 1s apparent in the 
redesigned packages currently being introduced by 
Sterling Plastics, Union, N. J. 

This company makes sur h items as desk adding 
machines, rulers, pencil boxes, pencil and crayon 
sharpeners and sponge rubber moisteners for stick- 
ing labels and stamps. 

Most of these plastic items had been packaged 
previously in self-selection counter cartons. About 
a year ago, however, the sales department decided 
that the packages could be improved in attractive- 
ness and in illustrative treatment to emphasize prod 
uct uses and to encourage impulse sales. 

For the first time, the company engaged an in- 
dependent designer and a program of stepping up 
appearance was undertaken, starting with the adding- 
machine package. 


A bright, clear, new color scheme—green, brown 


and blac k 


hanced by realistic illustration of the product and 


gave new interest to the package, en- 


hold, smart lettering to tell the product story 


Printed boot stapled to hold 10-cent pencil sharp 


ener makes for neat, attractive counter arrangement 
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Success of the adding-machine package led the 
company to improve its counter carton for rulers. 
Here a two-color scheme—aqua and black——-was 
established as a suitable background for the multi- 
colors of the rulers. The simplified design gives 
greater emphasis to product name and selling fea- 
tures: “the special slots for easy loose-leaf carrying,” 
uses “for school, home, office,” and advantages of 
being “unbreakable” and “accurate.” 

A slot in the die-cut riser encourages the dealer 
to insert an actual ruler for display. The former 
package was equipped with a slot, but since it car- 
ried an illustration of the ruler, did not always in- 
spire the dealer to take the time to put an actual 
sample in the slot. 

Effectiveness of the aqua-and-black color scheme 
led to its use for family relationship on all successive 
packages. In turn, redesigned counter cartons were 
produc ed for the pencil-crayon sharpener, the Multi 
plier Pencil box, the sponge rubber moistener and 
the “Atomic” 


[Continued on page 244 | 


crayon sharpener. A comparison of 


NEW 


OLD 





Modern design emphasizes selling points of rulers. 


Slots in riser encourage dealer to display actual ruler. 
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ent attract attention to this add 
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machine. Side panels give efles 


tive shelf display at point of sale 


improved appearance is quickly apparent b 
mparison of old (background) and the newly de 
eloped cartons for multiplic r pencil box, pencil and 


rayon sharpener and sponge rubber moistenet 











Walkie-talkie butler 


\ moving and “talking” puppet that stands more than 3 ft 
tall will soon be promoting Ehlers coffee in supermarkets 
I he puppet fully attired as a butler, holds a can of Ehlers 
(rade A Coflee on a “silver” tray and will deliver short 
commercials” for both the retailer and Ehlers products 
The puppet was first conceived for television advertising 
Ile wears a haughty expression or winsome smile, depending 
m the action of the commercial. Realizing the impact that 
the puppet would have at point of sale, Albert Ehlers, Inc 

has had the figure executed, in somewhat larger size, for use 
in supermarkets, The figure is constructed with a stainless 
teel skeleton covered with an outer layer of a specially 
formulated plastic material which closely resembles human 
kin. The butler’s costume is made of actual cloth. tailored 


to the puppet’s figure 


Credit: Puppet ‘ pla igure f Vichae Vyerberg 
Production I) Vew Yori ing a pe aiiy formu ated 
plastic materia supplied by 

Coodvear Tire & Rubber ¢ f{hror Ohio 


Push-button remedies 


Self selection in the drug store has been stepped up to a 
remarkable degree with this electrical counter display of 
fered to druggists by McKesson & Robbins, Inc. With this 
unit, the shopper is automatically informed of a specifu 
remedy to treat his particular ailment 

The display consists of a selector board measuring 13! 
by 154% in, The two center panels list 60 common ailments 
ilphabetically, from “Aches and Pains—Children” to 
Weight Reduction.” Trade names of 30 different McKesson 
& Robbins products are listed on the two outer panels 
Alongside each trade name there is a light bulb. The full 
color lithographed back panel illustrating the packaged 
products invites the shopper to “plug in” the ailment he 
wishes to cure. A light will then flash to indicate which 
McKesson & Robbins product to buy as a remedy. The unit 
has 30 light bulbs, two standard flashlight batteries, a 
wooden frame and the lithographed back panel complete 


with literature rack The plug-in wire is at the front 


Credit: Display by The Electric Game Co., Holyoke, Mas 
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Shelves in one piece 


\ me play carton of unusual construction holds 24 heavy 
flashlight batteries made by the Electrical Division 

{ the Olin Mathieson Chemical Corp 
The unit, on which a patent is pending, is a one-piece 
it carton made of clay-coated kraft board. The front 
panel is cut to form shelves which fold up and are glued in 
ngle machine operation. It has an integral easel in back 
1 the side panels lock into the display to assure sturdy 
support for the weight of the product. The top panel is 


perforated and can be folded back to form a riser piece tor 


ell copy. The design is printed in black and white on a 
light blue background. Each shelf is outlined with a black 
band and the Olin logotype appears in black 

The display, which can be used in many promotional 
groupings, is shipped filled from the manufacturer, pro 
tected by a chipboard sleeve. Simple directions for setting 
up the easel and riser piece appear on the rear panel 
Credit: Carton by Gair Cartons Divisior 
Pierme 7 2 Robert Gair Co., Ine New Yor! 


Mince meat in motion 


Borden Food Products Co. is promoting holiday iles of it 
None Such Mince Meat with three colorful motion displays 

one for Halloween, another for Thanksgiving and the 
third tor Christmas The mobile part of the displa ire 


nade of paperboard, printed in full color. The base of each 


the mits is 1 three pronged metal tand into which i 
ide of paperboard tubing fits. Set up on the floor 
ded by neatly arranged package the mobiles ex 


ip to a height of 6 ft 


The d play ge ired to Halloween reads No Trick to 
Treat with Borden's None Such Mince Meat Cookie It i 
pped | i black cat At one side is a mo ng head ot 
Satan: at the other side, a moving head of a witch. This is 


the first Halloween promotion for None Such 
Purke ind Mince Pic is the theme of the Thank«gi 
ng display, which shows a smiling Pilgrim shouldering hi 
isket and a freshly killed turkey with a bobbing head 
[he Christmas display has moving heads of a gleeful 
Santa and a winsome reindeer peeking from behind a gaily 


lecorated Cle ! is tree Mouth water yt noe-meat pies 



























cookies ind ‘ ikes uggested " gilt ive hown 


is part of the “Bake It Yourself” theme 


Credits: Molhile di play hy Kindred VacLear 
& Cs lr Long Island Cit os 

Paperboard tubing b Vercer Paper 7 e & Mig 
( Vew ) 
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Easy opening anid re-use, plus ite 
ake Nichol 


pre-pac kage a boon to retailer, who prey 


Smart design plus complete infor 
mation makes Sears, Roehuck’s «tring 
opening can a self seller. Nail not only 
is shown in actual size on the front 
panel, but a scale on side gives precise 
length of two alternate sizes. Nail con 


tained in the box is printed in color 


informative labeling 


had to weigh out naile by the pound from wooden kegs 


Nails in paper 


The string-opening fibre can, 
as a merchandising package for the retailer, 


now joins the paperboard bulk shipper 


B hanks to paper packaging developments, the 


bulk wooden nail keg appears to be on its way 
out, The fact that fibreboard containers have proved 
their capability of handling this heavy, hard-to 
control product is something of a milestone in the 
paper packaging field and, in that sense, a matter 
of interest to packagers everywhere 

The successful development of bulk corrugated 
and solid fibre containers for 50- and 100-Ib. quan 
tities of nails has already been reported." The 
latest trend is toward factory packaging of a few 
pounds of nails——by counts from 300 to 1.500 or 
more-——in smaller fibreboard containers to eliminate 


ache p) 


need of the standard 100-lb. nail keg even for 
shipment to dealers, 

Nails have long posed a pointed packaging prob 
lem for hardware stores, lumber yards and othe: 
types of outlets handling these products at retail. 
Weighing up each nail purchase and transferring 
the nails from the keg to a kraft bag is time con- 
suming and involves a large amount of waste. In 
fact, according to a survey made by one large lum 
ber company, approximately 10°. of the contents 
of a 100-lb. keg of nails is either given away free 
to the customer on “overages” or lost through 
dropping, spilling, ete., leaving only 90 Ibs. of 


nails to represent recorded sales, Naturally, few 
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products can be handled economically on this basis. 


In recent years, pre-packaged nails have appeared 
in Imereasing volume, not only simplifying the 
physical handling of the nails in retail outlets, but 
also providing increased opportunities for eflective 
display and merchandising. 

Pre-packaging in a well designed container, in 
typical retail quantities, takes nails out of the 
anonymous class, giving the manufacturer identity 


and paving the way to establishment of brand 


recognition It also enables the producer to point 


out any spec ial sales features involved and to convey 
helpful information on proper usage. 
The latter considerations have become increas 
ingly important in view of the millions of persons 
now carrying out their own home remodeling and 


other “do-it-yourself 


projects. Unlike professional 
carpenters, these people need all the help they car 
get on nail sizes and proper application to various 
types of lumber 

Corrugated containers, telescope-style folding 
boxes, metal-edge boxes and fibre cans are among 
the package forms now challenging the kraft bag 


as a retail sales unit for nails 
Metal-end cans 


One of the latest packaging developments in this 
held, now being utilized by at least two large organi 
zations, is the adoption of metal-end fibre cans hay 
ing a convenient string opening feature. This ly pe ol 
package is particularly effective for nails because 
it Is easy to carry, store and open, insures the buye 
that he is receiving the full factory count and also 
serves as a useful container for miscellaneous small 
items in the home or workshop after the nails have 
been used 

The Nichols Wire & Aluminum Co.., 


la.. which pioneered the pre-packaging of aluminum 


Davenport 


nails in 1949, is one of the first to adopt the new 
metal-end fibre can with its patented pull-string 
opening device 

In line with the practice followed with previous 
Nichols lists on the 


container the approximate number of nails within 


telescope style folding boxes, 


the package and the average amount of coverage 
for a specific use, in board or square feet. This was 
to combat a major problem in selling non-rusting 
aluminum nails by convincing the buyer that the 
nails were not actually expensive in point of num 
bers or coverage. A pound of aluminum nails gen 
erally provides a count of approximately three times 
as many nails as a pound of steel nails. This practice 
has since been widely adopted by other manufac 
turers. Previously. it was customary to sell sails 
by the pound 


lo facilitate prompt identification, the same colo 


code employed on the former packages for each 
of Nichols’ 14 types of nails and the same coverage 
tables have been carried over to the new packages 

The front panel of the container bears on the 
wrap-around label a prominent description of the 
7d Wood Siding Nails,” along with 
a line illustration showing their exact size and styl 
of head 


ot square of! board feet or lumber 


nails, such as “ 


the approximate count and the number 
(bevel wood 
siding, etc.) the nails will cover. Average coverage 
when using alternate types of lumber is also pro 
vided 

The left display panel of the new Nichols con 
tuiner has an eye-catching 


shaped color patch 


indicating the location of the tear string, with the 
instruction To open pull string and press along 
Beneath it are illustrations of other 


Nichols high-tempet 


string line 
aluminum alloy nails. This 
useful merchandising feature encourages the put 
chaser to buy other Nichols aluminum nails fort 
specihic jobs The opposite side panel of the con 
tainer has a line illustration showing the application 
of siding. shingles, ete.. for which the nails in that 
package are intended 

The string-opening cans are shippe d to the manu 
facturer with the metal bottom already applied and 
the rip cord built into the fibre side wall, com 
pletely hidden by the printed label except for a 
short length which is grasped with the fingers in 
opening the package. After the filling operation 
the cans are sealed by equipment which applies the 
metal top and crimps it permanently in place 

Particularly useful to the home handyman are 


the new nail packages being introduced by Sears 


) ) 
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Bulk shippers of corrugated, like thie double 
wall telescoping box that carries 100 Ib are 


replacing wooden keg for builders and roolers 





Owens-ILLiInots AssuRES You A 


Co-ordinated Research 


Pure research into formulae and fab- 
rication of glass, packaging research 
into processing and handling methods 
in customer plants, and market re 
search into consumer attitudes, add 
up to greater specific value for your 
packaging dollar 


Engineered Design 


The package that takes your product 
to market must take three needs into 
Considerations of its func- 
tion in the retail Store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 
an Owens-Illinois package 


account 


i 


The Right Container 


Versatility of facilities enables Owens- 
Illinois to supply containers to meet 
special needs: Duraglas containers for 
almost any item; Libbey Safedge pack- 
ing tumblers or premiums; Kimble 
Ampuls and Vials; and a variety of 
Owens-Illinois plastic containers. 


The right closure sells 


Faster, Easier 
Retail Display! 
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(COMPLETE 


The Right Closure 


Know-how as to the best available 
liner and closure—best for packing, 
displaying, or using a specific product 

may well be one of the most impor- 
tant single points through which ex- 
pert packaging counsel will reward 
you many times over. 


while it 


Building more sell into your pack 
age often starts right at the top. 
Could you benefit from use of 
the pictured stacker cap and jar for 
easier display in the retail store? 
Could your cap carry a strong 
point-of-sale message? 


METAL 


AND PLASTIC CLOSURES 


AN (i) PRODUCT 


PACKAGING APPROACH 


Needed Fitments 


With emphasis on the word “needed,” 
Owens-Illinois specialists are keenly 
aware of sales benefits possible 
through use of plastic shaker and 
pour-out fitments which are not 
“gadgets” but which increase con- 
sumer satisfaction with your product. 


Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line and 
in transit. Owens-Illinois is pioneering 
such developments. 


protects... 


These Stak-R-Caps 


and molded closures 
both pass the test 


Would a smart molded closure im- 
prove the eye appeal as well as the 
utility? 

At Owens-Illinois, all the neces 
sary ingredients of salespackaging 
are co-ordinated to secure the ex 
tra sales impact you need. Look to 


Owens-Illinois as a market-minded 
supplier for glass containers of all 
types and capacities, cartons with 
built-in point-of-sale value, fit- 
ments that meet your dispensing 
need, quality closures in metal and 
plastic 


Owens-ILLINoIs 


GENERAL OFFICES « TOLEDO 1, OHIO 





17 Packaging Institute Forum 


Management interests highlight full program 


for pac kagers scheduled for New ork, 


Oct. 31-Novw. 2; record attendance is expected 


G rowing top- management interest in packaging 


» reflected in this year’s program for the 17th an 
nual Packaging Institute Forum, to be held at the 
Hotel Statler, New York, Oct. 31 to Nov. 2 
Membership of the Packaging Institute now covers 
7 5 companies ine luding most of the nation's users 
ol packaging and activities are directed solely in 
their interests, It is the only 
packaging organization that 
sponsors neo show or compe 
tition and devotes itself en 
tirely to exchange of infor 
mation. 
There will be as much em 
phasis as ever this year 
perhaps even more-—-on im 
portant papers on specifi 


technic al aspects of packag 
Gen. Lucius D. Clay 


K ing, with 54 talks and presen- 
ey note 


— tations already on the docket. 
Dut this year, for the first time, the entire first day 
has been set aside as “Management Day,” when top 
executives of six branches of industry will discuss 
packaging from the management point of view 

The keynote address, at a general membership 
luncheon on Management Day, will be given by Gen 
Lucius 1D). Clay, chairman of the board of Continen 
tal Can Co 

The three full, meeting-packed days will run from 
Monday through Wednesday 
dently expected to be the largest in the Institute's 
A record total of 1,390 attended last year’s 


Attendance is confi 


history 
Forum and early registrations this year are running 
well ahead of 1954, according to Charles Feld, PI 
executive director, who predic is a new high of 1,500 

Management Day, on Monday, will begin with 
registration at 9 a.m, At Ll, the opening session 
will be called to order by John C. Clay of National 
Starch Products, Inc., the program chairman. There 
will be an address by F. 5S. Leinbach of Riegel Paper 
Corp., Packaging Institute president, followed by 
the usual business session and a special closed-circuit 
color television demonstration arranged for the In 


stitute by the National Broadcasting Co. 


Following the Management Day Luncheon, fea 
turing Gen. Clay’s address, there will be a general 
afternoon session, at which five other industry ex 
ecutives will present their viewpoints on the manage- 
ment aspects of packaging. 

The final two days of the forum will be entirely 
devoted to multiple concurrent seminars on subjects 
of specialized interest. In both morning and after 
noon sessions on eat h day. four of these seminars 
will be running simultaneously. Two of the seminars 
will be full-day meetings and the 14 others half-day 
sessions, 

An intensive effort is being made this year, says 
the Institute, to make as much use as possible of 
visual material at these seminars and all chairmen 
have been asked to inject slides, charts, demonstra 
tions and the like wherever practical. 

Both members and non-members may attend any 
or all of the Forum activities. Registration fee for 
the three-day meeting, including Management Day 
Luncheon, is $30 for members and $35 for non 
members. Registration for any one of the three full 
days, for either members or non-members is $10, or 
$15 if the Management Day Luncheon is included. 
In addition, tickets will be available for the Monday 
or Wednesday luncheons alone, at $6, and for the 
Tuesday afternoon Social Hour at $7.50. 


The complete program follows: 


Monday, Oct. 31—-Management Day 

9:00 Registration 

11:00 Call to order: John C. Clay, National Starch 
Products, Inc., Program Chairman 

President's Address: F. S. Leinbach, Reigel 

Paper Corp 

Election of New Directors 

Other Business of Packaging Institute 

Closed Cireuit Color TV Special Telecast 

National Broadcasting Co. 

Management Day Luncheon— Main Ballroom, 

Hotel Statler 

Keynote Address—Gen. Lucius D. Clay, chair 

man of the board, Continental Can Co 

Management Day Addresses 

Fen K. Doscher, viee president, Lily-Tulip 

Corp 
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W. Kaufman Kraft Foods 
Joel 
Div. of Warner-Lambert Pharmaceutical C« 
William 


Mandard Oil Ce 


Lund president Lambert Pharmacal Co 


Naden executive 


Norman Greenway 


(,air Co., Ine 


senior 


Tuesday, Nov. 1 


9:30 


OCTOBER 


Drug and Pharmaceutical Seminar, | H 
Zahn, Ciba Pharmaceutical Products, Inc 


New Identification Seanning Devices for Fold 
ing t.artons, Willian B Leavens Ir Wilkata 
Folding Box Ce 


New Packaging Developments and Long Term 


Economies, Bradley Dewey, Brad Container 
Corp 

New Plastics 
Field, Robert A. Glaenzer; Plax Cory 

New Method for of Moisture 
Vapor Transmission of Pharmaceutical Closures 
George H. Hopkins, The West Co 

The Mylar Story, M. L. White, Film Dept 
DuPont de Nemours & Co., Inc 


Materials for the Pharmaceutical 


Determination 


Folding Carton Seminar, Walter F. Dal New 
Haven Board & Carton Co 
Folding Carton as a Packaging Medium 
Fk. Daley, New Haven Board & Carton ¢ 


Chairman 

Walter 
Design and Purpose of Carton Art 
Arens, Industrial Designer, New York 
Construction and Styles, John F. Haga: 
Board & Carton Co 

Specifications, N. W. Pe 
Admini tration | 


(,overnment 
Business & Defense Service 
Department | Commerce 

Paperboard, Grades, Characteristics and End 
Lse, W. J. Alford, Il, Alford Cartons 

Quality Control Within the Carton Plant Cover 
Making of The Carton, B. A. Gaffney 
New Haven Board & Carton Co 


Quality Control in the Consumer's Plant Covers 


ing the 


ing the Use of the Carton, E. S. Petze, Seott 
Paper Co 
Marketing and Selling Impact of Folding Car 


tons, Sherwood Dodd, Foote, Cone & Belding 


Education Seminar, John W. LaRocque, Ames 
ican Flange & Mig. Co. Inc.. Chairman 

James W. Goff, Instructor of Packaging at Michi 
with three student 


at tate lL niversity 
i graduate of the University 
yurse and hi employer 
Materials Seminar, Dr. L. E. Simerl, Film Di 
Olin Mathieson Chemical Corp., Chairmar 
Methods for Car Loading Wine to Reduce Dam 


John Turk, Glass Container Mfr In 


Car Loading Practices-Unit Loads for Empty 
Five-Callon Pails, Hunter Jaggard, Socony Mobil 
OU Cs 

New Mechanical Developments in Petroleum 
Packaging, ( I Smith, Jr Humble Oil & Re 


fining C4 


9:30 Food Seminar, |r. lL. J 


(,aviord tC.ontamer ¢ orp 


Containers, 


Bulk Handling in 
Wahler George 


Contract Packagers’ Seminar, William | 
Sr., Pack-It, In 
Aerosol in the Packaging Industry, Harold Lee 
(,. Barr & Co 

Mission of Individual Service Packages 

W. Mason, Mason-Keller Cory 

Better Communications between Contract Pack 


Leorge } 


(Chairman 


gers and Their Customers, Siebel 
The Cenpro Corp 

Contract Packaging from the User's Point of 
View, F. T. Pickerell, Schering Corp 

Contract Packaging as a Major Aid to Industry 


Robert H. Finkelstein, A. D. Finkelstein & Co 


Corrugated and Solid Fibreboard Shipping 
Container Seminar, Allyn ¢ feardsell, Con 
( hairman 


tainer Laboratoric Ine 
The Johnson & Johnson Basix 
ind Other Warehouse Economies 


Johnson & Johnson 


Frank Coon 
echnical Aspects of Current Type of Easy 
Opening Shipping Container led Rickard, Boa 
ar (¢ fainer 

Skit Fibreboard Buyer + bibreboard Pro 
ducer, Harold J. Haye Hankins Container ¢ 
ind group 

Importance of Easy Opening Container it bind 


L se, Roy Kin Topics Pub 


hin | 


Wednesday, Nov. 2 


Hayhurst, Kraft boo: 
(o., (hairman 

The Packaging Requirements of Bakery Prod 
Block 
The Role of Gas Permeation in the Spoilage of 
Packaged Foods, 4. Rumberger and R. DeLong 
Marathon Corp 

Developing Requirements for Packaging Filme 
in the Meat Industry, Dr. ©. J. B. Ther and 1 
Warren Tauber, Visking ¢ orp 

Keeping Nutrition in the Package, 
King, Nutrition Foundation 


Perishability of Foods in Consumer Packages 


ucts, Zena Doughnut Corp. of America 


lr. 


Prof. ¢ Olin Ball, Rutgers University 


Printed Packaging Materials Seminar, |. i 
Aver Robert Gair Cx In 
Speaker Herbert J. Connell, S&S. D. Warren Co 
F. L. Wurzburg, Jr 


Ink Dis RK. S. Hunter 


(hairman 
Interchemical Cory Printing 
Hunter | moratort 
Production Line Seminar, ( 
Lederle Laboratori I) Ameri namic 
(a (_hairman 

Problems of High Speed Glase Line Packaging 
John Suerth The Gerber Cx 

Selection and Training of Packaging Line 
Personnel, H. Parson Lederle 
Di American Cyanamid Co 
Production Line Round Table Discussion, KR. W 
Dohme, Di of Merck 


live ind ©. FF. Sechockmiller, Gr 


Abling Sharp & 





New package serves for whole line. Large, “pinked” window 


shows fabric and illustrates case of machine sewing. White paper 


sticker at right identifies styling of garment contained 


oval window below shows thread and accessories in package 


Set to sew 


With two windows and a sticker. 
a single carton identifies and sells 


diverse garment sewing kits 


W hen Apparel Items, Inc., Pomona, Calif., pre 


pared to introduce its Ready-Set to Sew products, it 
faced the hard fact that the only protection against 
competition was its brand name, because the idea 
itself could not be patented. 

Ready-Set to Sew is basically a do-it-yourself 
package consisting of fabric and findings (zippers, 
buttons, thread, ete.). The material is pre-cut and 
pin-basted so that anyone who knows how to operate 
a sewing machine can make the garment purchased. 
The line includes men’s and boy’s shirts, women’s 
ind children’s skirts and little girls’ dresses. 

The price is intended to provide a garment at a 
cost appreciably less than that of a comparable 
finished garment ready made. The majority of the 
items in the line retail at $1.95, $2.95 and $3.95. 

Since the company did not have an ad budget 
allowing a dominating ad campaign, the package 
was assigned the prin ipal burden of establishing 
the Ready-Set to Sew name. 

Larly in the year, the company had developed a 
package and tested it extensively among consumers. 
The package was standard for all the different gar 
ments, except that the various dress packages all 


pictured the same dress representation and, similarly, 


and 








Old package was deficient in 
that it failed to identify exact style of 
garment to be made. Special box was 
required for dress, skirt, shirt, et 


all the other items in a specific category carried the 
same representation for that type. A cellophane 
window did reveal the specific findings for each 
garment, 

The tests revealed quite clearly that a new package 
would be needed in order to dramatize the product, 
which must be seen to be purchased. 

The tests showed that: 

1. Everyone thought that the dress representation 
pictured was an exact replica of the cut-out gar- 
ment in the package. This indicated the need for an 
exact picture of the garment on the package, in 
place of a representation, 

2. People wanted a more specific picture of what 
they were getting in terms of material and findings. 

3. If people were not certain what was in the 
package they would rummage through many pack- 
ages, opening them to see what was in them. This 
was considered undesirable in that opening of pack- 
ages can cause damage and loss of contents. 

Apparel Items called in its advertising agency, 
Carson, Roberts Advertising, Los Angeles. These 
objectives were set: The package must sell brand 
identification; it must dramatize the product; it 
must tell a story visually and present clearly and 
fast the six basic selling features-—fabric, sewing 
guide, sew-it-yourself theme, findings included, fin- 
ished garments in use, style of the garment. 

It was felt that the achievement of these objectives 
on the package would also make it easier for sales- 
girls to sell, 

To these objectives was added that of using one 
standard-size box suitable for easy stacking and 
counter display. In addition, due to the multicolored 
fabrics and designs which were to be shown visually, 
it was necessary to have a box design that would 


[Continued on page 244| 
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Another Prestige Product 


Packaged by BURT 


Folding carton with cellophane window 
manufactured for the Terry Candy Co., 
of Elizabeth, New Jersey 


F.N. Burt Company inc 
Manufacturers of Small Set-up Boxes, 

Folding Cartons and Transparent Containers 
500-540 Seneca Street, Buffalo 4, New York 
Offices in Principal Cities Or Write Direct 
Canadian Division: Dominion Paper Box Co. Ltd., 
469-483 King St. W., Toronto, Canada 





for window envelopes 





paper unmatched for versatility... 


GREASEPROOF 





Sor diazo reproduction 
No other paper made approaches Glassine and 

Greaseproof in protective qualities at such 

low cost. No packaging material can match them 

in versatility or usefulness. These dense, tightly 

for printed forms formed papers will resist the penetration of grease, 
oil, fat or shortening. They will retain desired 
aromas and flavors, or exclude unwanted odors. 
Moreover, they can be made vapor-tight (by 


f waxing,* laminating or coating ) to keep moisture in 
or bag conversion 





or out. These Rhinelander papers also can be 


made transparent for jobs such as manifold forms, 


tracing paper, or window envelopes. Glassine 


— . and Greaseproof are used in literally hundreds of 
ter | { different ways because they are 
or lamination ¥ 

functional and economical. 


for corrugation ; Ww ple | 


Glassine and greaseproof papers are avail- 
able in scores of different grades to perform 
the job you want, or, they can be tailor-made 
to fit your needs. When writing, please state 
your application. 


Sample swatch books available on glassine, 
greaseproof and specialties. Write for your 
copies. 





“Waxed grades are available through leading converters 


RHINELANDER PAPER 


Rhinelander Paper Company « Rhinelander, Wisconsin (pastine 


pruaks proot 
I 
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RY POWER’ 
plastic tubes is 


~O1-90ns S41 


‘ 
aw 4 


| Label and directions on this tube for “Zotos” hair waving neutralizer are 















cle irly ind cle inly printed The fle xible nozzie also molded of Bake. 


Polyethylene, makes thorough application easy. Tubes by Bradley Container 
Corp ’ M iynard, Mass 











A plast 


c tube keep right on selling tubs formed from Bakeurre Brand B 
your pt duct ove ind ver iViallh Polvethvlen ( in be solid-color or trans O° 
° It won't stay crushed, so it’s always lucent. They take printing in close reg 










ittractive. Your brand name is always in istration. Inert to chemicals, they won't 
plain ] hit Direct I tor tay ch irly iffect content The y re filled on the 
. visible. Wher queezing t ps the tube irre typ of machinery lightly modi BAKELITE 
draws exce ntents back in, so tips fied, used for metal tubes. For further BRANO 
wont clog nif iat i rite todas ti Depart 


POLYETHYLENE 








BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [qj 30 East 42nd Street, New York. 17, N. Y. 
In Canada: Bakelite Company, Division of Union Carbide Canada Limited, Belleville, Ontario 
The term Baxerre and the Trefoil Symbol are registered trade-marks of UCC 
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hands you never see 
give your pressure sensitive cement 


the test that really counts 


Got a product that requires mechanical or adhesive installations 
or applications? Then by all means explore the possibilities of 
new pressure sensitive cements! But remember this: 


Hands you never see . . . the hands of the eventual product user 
. give your pressure sensitive cement the test that really 
counts. So look for experience with this new adhesive medium 


. » » experience that goes beyond the laboratory into the field 
FOR EVERY 


of use. 
INDUSTRY As adhesive manufacturers for over 20 years, and pioneers in 


Latest Developments the pressure sensitive field, we already have some unusual 
in Pressure Sensitive success stories to tell. Let’s talk about how they might be 
Cements applied to your product. 


Call or write Dept. B at the nearest Angier Plant for personal 
attention. We will help you define your problem as well as 


solve it. Inquiring will not obligate you in any way. 


== Auge P 
Resin Cements * 
Lniorts ond Sols ngier BH roducts 


Tie Coats 
Resin Emulsions 120 POTTER STREET, CAMBRIDGE 42, MASS. 


Midwestern Plant: Huntington, Indiana 
© 1955 Angier Products, Inc. 
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“Hi-Fi” PRINTING LIKE YOU'VE 
NEVER SEEN BEFORE 


j 
(Syl if 


SATIN 


EVP Food Wrappers Hit 
New High in Sales Appeal 


The answer to many a sales problem can be found 
in the new KVP quality of wrapper printing 

KVP special waxed papers have long been known 
for their “weld-tight”’ seals and perfect protection 
— whether foods must be kept crisp or moist 

Now 4, 6, and 8 color presses, making food repro- 
ductions that look “good enough to eat,” are adding 
their powerful appeal at the point of sale often 


with substantial packaging savings. 


Would you like to see samples of the latest KVP 
printing achievements? A letter will bring you com- 
plete details. And KVP artists will gladly work with 
you in developing designs to take full advantage of 


the great new “Hi-Fi” printing facilities. 


THE KVP COMPANY, Kalamazoo, Michigan 


BRANCH AT DEVON, PA. ASSOCIATED COMPANIES, KVP CO. OF TEXAS 
HOUSTON, TEXAS HARVEY PAPER PRODUCTS CO STURGIS, MICH 
KVP CO. LTO ESPANOLA, ONT APPLEFORD PAPER PRODUCTS LTD., 
HAMILTON, ONT.; MONTREAL, QUE 


Specialists in FOOD PAPERS Evp For Protection and Sales Appeal 





PHILADELPHIA 


DENVER 


HOW GORTON’S CUT 
PACKAGING COSTS 


IN LIMITED SPACE. 


in this limited area 


ywossitble the 


cartons 


cut blanks 


filled 
» the 
it ani 


feed 


topping 


ind the dav-to 


ommend the equiprime est 


cutting pertlormance 


orton 


iveraue 


and Ins] 


Wrapper 


aéutomaticall 


suited to 


s Csloucester planti 


st output and lower costs 


the use of automat 


produc tion rate 


delivers 


automaticall 
feed in from a mag 
rected a PC ( Mose 


Here 


(Oniv one 


? 
the versatile 


speed 


oper 
vhen 1 
day 


etheiency that I 


your 8 


ind the most 


products 


EAST LONGMEADOW, MASSACHUSETTS 
CHICA ¢ MINNEAPOL « ATLANIA 
° i AN FRANCISCO . sEATIU TORONT 


VELAN . 


PACKAGE 


MACHINERY COMPANY 





Methods 
Engineering 


Testing 


New approach 


humidity equilibria data 


Recent studies indicate 
improved methods for determining 


an inportant pac haging characteristic 


lr. equilibrium moisture content of food prod 


ucts is of great importance in the evaluation of 
storage characteristics and packaging requirements 
Although a number of methods for the determina 
tion of the humidity-moisture isotherm have been 
used in the past (4) none of these methods has 
proved salisiactory in every respect, Ihe three 
essential requirements of an accurate method of 
measuring moisture relations of foods are con 
venience, speed and precision. A survey of the 
literature shows that there are two basic ly pes of 
methods that most successfully fulfill these require 
ments 

The first type is a direct determination of water 
Vapor pressure over a sample of known moisture 
content placed in a confined space. For routine 
control purposes, the most promising method of 
determination of relative humidity is by means of 
a hygrometer (2) Ihe other basic method is the 
determination of moisture content (or change in 
moisture content) in a sample kept at constant 
relative humidity until it reaches equilibrium or 
for a specified length of time, by using the graphical 
interpolation method of Landrock and Proctor (6). 

Recently Henderson (4) derived, on the basis 
of thermodynamic 


considerations, a_ theoretical 


equation for the moisture-humidity isotherm, which 


By M. Karel. 
fikawa 


and B. Kk. Proetor 


allows the interpretation of the empirical data in 


mathematical form 

| rh e* (hq 1) 
where rh is the equilibrium relative humidity ex 
pressed as a decimal Lois the temperature oon 
degrees Rankine, M is the per cent equilibrium 
moisture content (dry basis). n is the exponential 
varying with material and k is the factor varying 


with material. 
If this equation applied strictly to all hygroseopic 
produc ts over the whole range of relative humidities 


at normal storage temperatures the measurement 


of the 


humidity-moisture isotherm would be 


significantly facilitated. Specifically, a determina 


tion of two points would allow the interpolation of 


the whole curve Henderson 


Although, in general 
found a good correlation between his equation and 


the experimental data of other investigators 


deviations from the theoretical 


possible 


curve 


might result because of 


several considerations 

The derivation is based on the assumption that 
the fixing mechanism by which the water is held 
in the hygroscopic product is adsorption. Thus, it 
is assumed that the binding is entirely a surface 
phenomenon, with moisture of hydration, solution 
and chemical combination present only in negligible 
amounts. There is reason to believe, however, that 
moisture of the solution contributes significantly to 
the total content of some 


moisture products 


especially (at high humidities) of products con 





* Creer mental Groen < (Wome rrergmtenan me! Nod 
Cectre Myqramete: 
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taining sugars and other crystalline substances. A 
partial change of the fixing mechanism to this type 
of binding would result in a lowering of the water 
the 


y por 


pressure according lo well-known 


Raoult’s law 


p prox (kg. 2) 
where p is the resulting water-vapor pressure, p, is 


the vapor pre seure ol pure water and x Is the mole 
fraction of water in the solvent-solute system. 

Furthermore, as Henderson pointed out, the 
adsorption theory proposed by Gibbs (1). on which 
the derivation of the equation is based, has never 
heen completely substantiated, 

It is also reasonable to assume that products con 
taining salts would hold an appreciable amount of 
water as moisture of hydration and chemical com- 
bination 
considerations, 


these theoretical 


the 


In addition to 
could he 
the 


surface 


deviations from aleulated curve 


caused by experimental factors, such as 


hysteresis eflect and the formation of a 


film on the samples during measurement. 


he 


factors in mind and with the following objectives 


present study was undertaken with these 


1. To determine the accuracy of electric hygro 


metric measurements and to correlate the results 


the electri 


the 


obtained with hygrometer with those 


obtained by using graphical interpolation 
method 


2. To study the applicability of the mathematical 
treatment of Henderson to routine determinations 
of the relative humidity-moisture isotherms. 

+. To 


midity curves of several food products as a pre- 


determine the equilibrium relative hu 


FIG. 1 


liminary step to indirect moisture measurement by 
means of electric hygrometric determination of the 


relative humidity inside packages. 


Experimental 


The products to be tested, selected on the basis 
of expected hygroscopicity, chemical composition 
and importance in packaging, were sweetened 
shredded cocoanut, commercial corn starch, flaked 
whole grain oats, gelatin dessert and shelled rice 

Samples of different moisture contents were ob 
tained by exposing the samples for different time 
intervals in an 85% r.h., 100 deg. F. incubator for 
high moisture contents and over anhydrous calcium 
chloride in a dessicator for low moisture contents. 
During the conditioning period the samples wer 
stirred frequently to assure a uniform moisture 
penetration. Between and 


conditioning testing 


periods, the samples were kept in hermetically 
sealed glass containers. 

The methods of determination used were the two 
methods mentioned earlier: the graphical interpola 
tion method and the electric hygrometric method 
The graphical interpolation method used in these 
studies was developed in the Department of Food 
Technology at the Massachusetts Institute of Tech- 
nology and has been described in detail by Land- 
rock and Proctor (6). A sample of the product of 
known moisture content was placed in cells kept at 
constant temperature and humidity. The change 
in weight of the sample was determined after one 
hour's storage in the cell. The equilibrium relative 
humidity for each sample was found by interpola- 
obtained at different humidities. 


tion of results 





DE TERMINATION ON FIVE FOOD PRODUCTS. 
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CORRELATION OF RESULTS OBTAINED WITH TWO DIFFERENT METHODS OF E.R.H, 


CALCULATED BEST STRAIGHT LINE 


WHERE 


Correlation coefficient «0.996 


Y *0.05+ 0.995 x 


Y* ERM Me), HYGROMETRIC METHOD 
X* ERM (6), GRAPHICAL INTERPOLATION METHOD 


@ RICE ( SHELLED) 

© SHREDOED COCOANUT 
@ CORN STARCH 

@ GELATIN DESSERT 

@ FLAKED OATS 











EQUILIBRIUM RELATIVE HUMIDITY Ga), HYGROMETRIC METHOD, 


2 ©) © © © 100 
EQUILIBRIUM RELATIVE HUMIDITY (%) GRAPHICAL INTERPOLATION METHOD. 








[he principles of electric hygrometric measure 
described other 
For 
equilibrium relative humidity, samples of the prod 
uct of different 


ment have been previously by 


investigators 9). 


previously determined 
contents were placed in a special multi purpose cell 

described in detail in previous publications from 
the Department of Food Technology (5, 8)—and 


the humidity over the sample was determined 


electrically in 5-min. intervals until an equilibrium 


obtained The 


was humidity at equilibrium was 


considered to be the equilibrium relative humidity 


Table I: 


relative humidity tests 


Results of equilibrium 


Voi ; Eq i. rel. humidity 
ntent Experimental point Calculate 
Product dry basis,% Graphical,% Hygrome ERH 
Shredde ] Lo 
inut > I 4) Ww. 
ty 0O.0 f 0) 
Oo 8.0 6.0 0 
12 87.0 3.1 ( 
Starch O00 Hw. 0.0 
EAL ) 2.0 ; 
11.10 v4.5 1 
] O00 ) 
16M 65.0 64.5 4 
16.4 ) 6/0 
Rice 13.0 11.6 BF. 
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Table ti: Values of constants k and n 
for five different food products 
a f 
Vaterial h n 
Shredded cow mut iw « 10 Ow 
rch 6.24 x 10 () 
Shelled rice Mt x 10 Lt 
(,elatin dess« 971 x 10 0.665 
blaked oat 1.22 x 10 hl 
Table ttt: Kesults of equilibrium relative 
humidity tests on two food produ ts 
LRA Standard andard 
VWoisture avera ‘ deviat error 
Product ontent 10 ‘ LRA LR 
Shredded 
cocoanut 194 16 1Lw& 0.44 
Shelled 15.0 / i 0 
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used for Liectre 
ERH 


Hygometnc 


4. Equipment weed fo 


lor the given moisture content. The electric hygro 
meter used in the experiments was of the standard 
Dunmore-AMINCO type with sensing elements cali 
brated by the American Instrument Co 

All moisture determinations on the food products 
tested were conducted according to standard pro 
cedures of the Assn. of Official and Agricultural 
Chemists (AQAC). A Cenco cylindrical chamber 
oven with vacuum chamber was employed 

The theoretical curves were calculated on the 
basis of the Henderson equation, For this purpose 
Iwo empirical points in the middle portion of the 


curve were selected 


The equation constants k and n were calculated 


by inserting the experimental values into a simpli 


fied form of Equation | 


Intl rh) kTM (hig 4) 


Results and discussion 


Io determine the reproducibility of results ob 


tained with the electric hygrometer, equilibrium 
relative humidity tests at a constant temperature of 


hO deg. f 


rt were made on 10 samples each of two 


different food products The moisture levels tested 
were as follows 


shelled rice 


tained are shown in Table Il 


shredded cocoanut, 1.94; and 
15.0%, on dry basis. The results ob 
It is evident from these results that a high degree 
of reproducibility was attainable with the electri: 
hygrometric method 
bquilibrium relative humidity tests were con 
ducted on the five food produc ts mentioned before 
Both the electric hygrometic method and the graph 
ical interpolation method were used. The results 


obtained are presented in Table 1. To correlate the 


Hyarometer 


hygrometric relative humidity tests 


two methods statistically, the results obtained with 
the electric hygrometer were plotted against the 
(Fig. 1). It is 


evident that a nearly perfect correlation between 


results obtained gravimetrically 


the two methods was obtained. 

Experimental points obtained on the five food 
products were fitted into the Henderson equation, 
and constants k and n were calculated for each 
of the products (Table 11). On the basis of these 
constants, theoretical points on the moisture-equilib 
rium isotherm were calculated and compared with 
the experimental results (Figs. 2 and 3). It is 
evident from these results that a good general 
correlation was found between the calculated curves 
and the experimental data. In the low and in the 
extremely high humidity ranges, however, there 
were significant deviations from the theoretical 
curve for some of the products. This is undoubtedly 
due to the factors already discussed. 

On the basis of the experience gained in this 
study, the following procedure is recommended for 
routine control determination of equilibrium rela 
tive humidity: 

1. The equilibrium relative humidity of two 
samples of different moisture contents is determined 
by the electric hygrometric or the graphi« al inter 
polation method. 

2. The sorption-isotherm is calculated on th 
basis of the experimental points, using Equation (2). 

3. Additional points are determined by experi 
ment to check the validity of the theoretical curve 
in the low and high humidity ranges. The actual 
number of determinations will depend on the 
accuracy desired. 


Continued on page 2. 7 | 
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Siliconed glass containers 


Production-run tests reveal 


new data on effec tiveness 






in preserving the strength of glass By J. P. Poole 


4 giass, which is one of the hardest and most 


P chemically resistant substances known. can profit surfaces are even lightly brought togethe 






by the phe nomeno 


1 of cohesion. When two pristine 





seizing 
onsiderably from surface protection is a fact not or cohesion takes place When the surfaces are 
generally ippreciated 





separated, minute areas which were in contact with 








. Glass technologists have known for a long time each other are pulled off the surfaces of the glass 


that the strength of freshly made o1 pristine glass leaving a flaw. If the surfaces are dragged across 












whose surface is without a blemish or flaw is ex each other, a series of fine cracks will result. The 
tremely high They have also known that the stre neth tendency for this cohesion between two vlass sur 
of glass decreases rapidly as the number of flaws or faces decreases as glass ages. as normal moisture 
discontinuities on the surface increases. Since glass pick-up from the air as well as oil from the hands of 
fails only from the surface under a tensile stress. any users provides a protective, lubricating film of sort 
discontinuity acts as a point of stress concentration Other obvious sources of surface damage, such 
which will affect ultimate apparent breaking stress as bumps impacts ind abrasions resulting from 
\ major source of surface damage is provided normal handling and usage also reduce the strength 









of the glass article 


Actually. the trength of glass ts primarily cle 


Differences in damage 


after one trip through filling line 







4. Little damage | 
ipparent ' ime type 


lent alter nor j ! i if vottie which 





teal 
reated 


1. Untreated 


2. Siliconed bee: 


ttle after 1 


est. Note the absen 











pendent on its surface condition, While strength Is 
also affected by chemical composition, heat treat 
ment, shape, methods of manufacturing, testing, ete 
the effect of the surface condition alone on the 
strength is so great that even small variations in 
urface condition will cause strength changes so 
large that the effects of all the other independent 
variables are completely masked, Only by observing 
the most careful and controlled procedures is it 
possible to isolate the effect of variables other than 
surface conditions on the tensile strength 

Glass has served admirably in spite of the fact 
that normal usage results in a continual decrease in 


1 here 


strength from originally high pristine value 


5, 6. Easy-pour-out feature i 


hown by thi 


comparison of untre sted bottle upper photo) and 
imilar licone-treated bottle filled with same 
jscous product siliconed bottle peony out clean 





fore, the service results that could be achieved if 
surface damage were prevented should be phenome 
nal. For this reason, various techniques for the sur 
face protection of glass have been the subject of 
study and experimentation by the industry for many 
years 

In the container field, one of the earliest methods. 
sulfuring, is still in wide use, especially on light- 
weight, non-returnable beverage bottles. Other tech- 
niques include the application of waxes, oils, soaps 
and other materials which will give lubricity to the 
glass surfaces and thus prevent cohesion from taking 
place. All of these techniques are advantageous in 
so far as they provide a degree of protective coat 
ing. However, because of the appearance of the 
treated container, or the effect of the film on the 
product, it is necessary usually to wash the bottles 
before filling. This removes the surface coating and 
the bottle no longer has any protection against 
surtac e damage. 

Obviously, a treatment which would give surface 
protection to the glass container throughout its life 
would be the most effective means of preserving its 
original high intrinsic strength. 

A silicone process whose surface protec tion closely 
approac hes the ideal surface treatment has been de 
veloped after many years of research. These silicone 
films, of which there are several types, are applied 
to the containers during the annealing process be 
fore the ware is handled and while it is still pristine 
Extensive experimentation and production tests have 
shown that these silicone films, when properly ap 
plied, are by far the most effective method yet de- 
veloped for preserving the strength of glass. As they 
are inert, non-toxic and invisible, they can provide 
permanent protection to single-trip containers and 
greatly extend the life of returnable ware. 

The effectiveness of the silicone surface protection 
can best be illustrated by comparison of the strength, 
surface damage and, best of all, differences in actual 
filling line and shipping performance between regu- 
lar unprotected bottles and siliconed ware. Consider 
able production and experimental data have been 
obtained on various types of containers, all of which 
have consistently demonstrated the superiority of a 
siliconed container. 

lo obtain this comparative data, sizable samples 
of siliconed and unsiliconed ware from the same 
production have been run through filling lines. A 
careful count has been kept of all produc tion break 
age. Sizable random samples are taken of the un 
siliconed bottles used as controls and of the siliconed 
test bottles at various points on the line, such as 
after the first unscrambler, rinser, filler, capper 
The breakage 


levels from pressure, thermal shock and impact of 


pasteurizer, labeller and case loader 
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We 8. Repose test used in determining the lubricity of silicone-treated 


irtaces, Cohesion of untreated ir 


(left) 


the siliconed jar right is Indicate | ow rele 


the various determined in the 


samples are then 
laboratory 

Some of the bottles from each sample location are 
etched in hydrofluoric acid and photographed under 
special lighting to record the actual surface damage 
received by the bottle up to that particular point 
This photographic tee hnique also serves to evaluate 


the severity of various parts of the filling line. I 


some cases shipping records have been kept wher 
this type of loss had been a matter of concern 
250.000 bottles. 


to O.O140 


In a typ al test on line breakage 


was reduced from 0.1‘ Shipping tests 


on the same ware showed that the normal loss of 
) 1% was reduced to less than OOOL, 


A run of 


breakage decrease 


15.000 bottles in a brewery showed a 
other 
loss from 0.4 


prote ection 


from O.5%° to O.O4 Ay 
brewery showed a decrease in lin 
to OL 

The se 


not only 


as a result of silicone 


reductions in line breakage are significant 


from the standpoint of the number 
bottles saved, but the sizeable decrease in down tim 
and product loss that is possible 

tests of oned 


ontainers with various other Ly pes 


Comparative certain types of silty 


containers and « 
of surface protection have shown that only the sili 


film y 


come y 


ave protection through the entire line and 
during shipping All other treatments were removed 


early in the filling operation and their protection 
lost 
Table | 


pressure etre ngth 


shows the improvement of hydrostatic 


given by the silicone treatment 


after filling line abuse 
Impact strengths have been evaluated in several 


wavs lhe 24-02 puice bottles mentioned ir lable 


| showed the siheone treatment increa ed 





reac he 1 4ecle ing! 


prevents reiease of t 


pact strength from 81.1 in. /see to YS.) In. / sec 


Drop tests of aerosol bottles, conducted by the 
Zonite Produc ts Co 


tainer would survive five to six times 


showed that the 
as many drops 


on a concrete floor from 4 ft. as the untreated con 


tainer. On the incline impact test, (a moveable pl il 


form dolly which rides on a plane inclined 10 deg 
from the horizontal 


Impacting a fixed backstop) 


coated containers averaged 82 ft.-falls 


lo bottle breakage 
only 25 ft 


the silicone 
sulfured containers 
bottle breakage 
better than threefold improvement 

The ms 
ill tests « 


while aver 


aged falls to This is 


results are typical of data obtained from 


onducted over several ears In every case 


the surtace damage is recorded by 


photographs 
could be used to predict the order of magnitude of 
the strength of the container. i« is the surface 
strength decreased 


bigs. 1. 2. 3. and 4 clearly 


damage incre ised, the 


show the difference il 


damage to the surface of siliconed and untreated 


containers after one trip through a filling line 


The durability of the silicone protective film is 
excellent. Tests in commercial bottle washers having 
Table 1: Hydrostatix pressure strength 
It f / i / 

; 7 wer bf f / j Ww 

/ 

1 | } 
” ] 
| } } 
) 194 
/ ‘ i} ; 
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a caustic concentration of 5°. at 160 deg. F. have 


shown that the siliconed container requires 20 trips 


lo evidence the same damage imparted to an un 


treated container in five trips. This is an indication 
of the increased trippage possible through the use 


of siliconed containers 
Other advantages 


Although preservation of stre ngth is the main ad 
vantage of siliconed containers, other advantages 
to certain packers have been realized. It has been 
found that better vacuum retention with easier cap 
removal results from the use of siliconed containers 
Crown closures are easier to remove while full pres 
sures are readily maintained. Similarly screw caps 
ire casier lo remove although no spontaneous hack 
ing-olf occurs. Cork and liner residue on the finish 
is also minimized 

Some products show remarkable drain-back and 
pour-out properties when packed in siliconed con 
tainers. Figs. 5 and 6 illustrate this feature 

Chemical durability of the glass against acid o1 
distilled water is improved about 15‘ 

More complete drain-out of rinse water from a 
siliconed container results in less trouble from dis 
coloration of certain ly pes of products which are 
sensitive to hydrolysis 

Smoother line operation is po sible, as the sili 
coned bottles are self-lubric ating Less jamming will 
oceur at unseramblers and other line constrictions 


Ax a result, all users of siliconed containers have 


reporte d improve d and more efhicient line operation 


9, 10. Droplet test to prove water-repe! 


ney of 


mnie | puid lrop 


form easily on liz 
of siliconed bottle left}, Same droplet test with 
ratee mrtt le ‘ ‘ of drop formation on 


omplete wetting 


Numerous proble ms have been attached to the use 
of siliconed containers. Originally, there were many 
but gradually through careful study and research 
they have been eliminated or minimized. The ap 
pearance problem of a clouding or fog over th 
headspace of the product, especially pronounced 
during cooling or heating cycles, has been eliminated 
hy the development of an application tec hnique 
where the silicone is confined only to the outside of 
the bottle. 

Users who wish silicone inside for various rea 
sons, or those to whom this is of no importance, will 
be interested to know that careful study has estal 
lished that there is no contamination of food wher 
silicone is used to coat wide mouth food containers 
both inside and out. 

Product tests conducted by outside laboratories 
have shown that siliconed containers have no effect 
on the color, taste, carbonation or foaming proper 
ties of the products. As the silicone film is inert 
this is to be exper ted. 

Undesirable characteristics of feel such as greasi 
ness or oiliness typical of early siliconed ware has 
been overcome by improved materials and appli 
cation techniques. 

The problem of label adherence to silie one d con 
tainers is still troublesome, but has been partially 
solved 

Numerous adhesives of all types, satisfactory for 
siliconed glass surfaces, have been developed within 
the past year. 

Siliconed bottles which are first washed in causti: 
such as returnable beverage bottles, do not require 
special adhesives. It has been found that the causti: 
removes the surface properties responsible for label 
ing difficulties without affecting the lubricity or pro 
tection provided by the silicone. And, of courss 
packers who use wrap-around labels need no special 
adhesives 

It can be safely said that great progress has been 
made during the past several years and that sili 
coned glass containers are now a practical and 
proven reality. The great advantages which accrue 
to silicone protected glass containers are available 
to users of glass at no extra cost. 

The development of the silicone treatment has 
been of great assistance in resolving some of the 
problems which may lead to future light-weighting 
and paper savings through the use of improved con 
tainers. The resulting savings plus those which can 
he realized from better filling line and shipping op 
erations can mean only a cost reduction to the pac ker 
of siliconed glass containers 

Similar benefits can be extended to the entire 
glass industry by the use of permanent silicone sur 


lace protec tion 





It’s easy to keep these hands beautiful 


ira hipping containers can now 


or nail breaking 


it containe to pop opt 
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FLEXOGRAPHIC PRINTERS ACCLAIM NEW IPI AQUALOX 
FOR ITS AMAZING ECONOMY AND RUB-RESISTANT GLOSS 
ON CARTONS AND KRAFT AND SULPHITE STOCKS 


Ideal for carton ind absorbent ston ks, here Is IPI : \qualox saves you money as well, lt needs less 
unique new Aqualox high gloss overprint varnish, ittention due to its excellent press stability and greater 
which needs no solvent reducer. Aqualox varnish uniformity. Clean-ups are faster, easier, less costly. 
reduces with just ordinary fap water What’s more, Aqualox is safer to use and there are 


It lays smoother... prints sharper... and not no unpleasant solvent fumes. 


only produces unusual color depth, but retains its When you next need a quality flexographic over 


sparkle longer. Repeated commercial tests prove print varnish, first use the varnish that is first: IP] 
Aqualox equal to alcohol and oil base varnishes in \qualox—first in appearance, first in toughness, first 


durability ind rub-re istance in economy, 


lpi It id Aquatlor re traden ih { Interchemica f rporation 


Interchemical Corporation mremcnemicat 


PRINTING INKS 
PRINTING INK DIVISION e 67 W. 44th ST., NEW YORK 36, N.Y 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 
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New glass 









research center 


* 
Further 20°, light-weighting of containers 
7 
is announced as produc / of long-term studtes Bottle-forming mold | 
opical ; 
now centered in new O-l laboratories happer 
bindis 
T. opening last month in Poledo of what has together , : olved the 1 ry of the stra 
been called the world’s most advanced research and lure ol *, we hope to put that knowledge to work 
engineering facility for glass studies brings lo make | , - rsatile ore adaptable and 
significant cde velopments in glass packaging enerall P serviceable to mat 
Thousands of persons toured tha vast ti _— Prin ipal point of interest were the exhibit 
Illinois Technical Center during a two-week showing the center's complete facil tor glass 1 
ram climaxed by dedication ceremonies S earch, fron pure theor throug! pilot polar ! produ 
lhe tours, designed to illustrate the sigt Hon 
{ the Technical Center's work and to demo hi pilot plant exemplifies the e¢ pretense ot thi 
the completeness of its facilities, also reve center hacilitne \ sane in itself, at 4 
the first time many important recent achie el rien sees + turn 
of Owens-Illinois research. These included 
| \ me lass-making process which tf 
ontainers 20 lighter but still stror 
laimed., than similar containers made 
rocesses Ihe commercial version of the 
ental machine used to demonstrate the 
produce these lighter jars, it is said 
i st twice as fast as any other machine 
\ heat-treatu process tor gia 
l to make them much more durable pre 
ip new packaging opportunities for 
Oscar G. Burch, Owens-Illinois viee pre 
harge of engineering and research, dese1 
ad chnical Center and its functions to new 
ivazine representatives al a special press 
ina iid its goal. briefl was to find 
7 proved glass products ind better wavs fo 
y ther lhat con prehensive goal, he said 


far-reaching and vital studies which are 


lass screntists 





This consultation service 


mand Simply address your 


Packaging, 575 Madison Av 


other identification will not 


Grease-resistant polyethylene 


Question: We are now using poly 
ethylene film in hag form for many 
of our products 
Nearly all of these 
ucts contain edible oils or fats of 


different 


various prod 
kinds and in variable 
amounts, Present polyethylene film 
is not satisfactory for all our prod 
ucts because it will not hold all of 
the fats 

u ¢ have 


new polyethelene resins have 


heard recently that the 
hetter 
greaseproofness, Can we expect het 
these new resins 


ter results from 


alone or would they be more satis 
factory as mixtures with present res 
inal’ 

Answer: Polyethylene film is an 
excellent barrier against water ind 
other outstand 


lack of resist 


penetration by marie oils 


water vapor and has 
ng properti but ite 
ance to 
probleme It 


itine many ippears 


that this penetration depends some 
what upon the type of oil (or fat 
its scosity and the temperature 
For example, mineral oils of low 


vi at room temperature can 


how rapid peneti ition while i hard 
inimal fat will show no penetration 
through the film 

Phere is some evidence that cer 
tain types of coating on polyethylene 
film can greatly improve the il re 
such coated film 


stance However 


are not on the market today 


The low-pressure-type polyethyl 


ene resins are reputed to have excel 
lent resistance to penetration by 


mineral oils, in contrast to high 


pressure resins which are used in 
today's filmes 

Hlowever, there are no data or ex 
periences to show if this improved 
grease resistance covers the many 
other oile and fats in use today. It is 
re sonable to assuine however, that 
the low-pressure-type resins will 


show a general improvement in 


grease resistance, Films from these 


resins may not be ivailable for 
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jestions te 


& 


on packaging subjects is at your com 


lechnical Editor, Modern 
New York 22, N. Y. Your name or 
appear with any published answer 


some time and it should be realized 


also, that they may have their 


peculiar problems which will not 


make 


with present films 


them easily interchangeable 


It is impossible to predict the 


grease resistance of mixtures of 
present resins with low pressure-type 
resins. However, a guess would be 
that the grease resistance would im 
prove as the amount of low-pressure 


resin is increased 


Boilable, freezable film 


Question: We are interested in a 
plastic film that can be used in a 
hag form for a special frozen-food 
product 

The idea is to have the purchaser 
boil the product in the same hag. We 
will enclose the bag in a carton for 
handling and merchandising. Hou 
ever, we have not found a plastic 
that will undergo both the low tem 
peratures which are required for 
frozen foods and also the high tem 
peratures required to boil the prod 
uct in water while it is still in the 
film 

Can you tell us of any plastic film 
that is on the market which will meet 


these re quirements £ 


Answer: There are a few plastic 
films that will meet either of the con 
ditions you mention. And perhaps 
there is only one now on the market 
that will meet both conditions and 
al 0 be satisfactory for u food prod 
uct 

It is suggested that you try one 
of the grades of saran 


chloride) 


frozen-food requirements and should 


(viny lidene 


This film could meet the 


not become too softened by boiling 


water, Obviously, the bag must be 


vented to release the pressure ot 


water vapor. The saran film will also 
give good moisture protection to your 
product 

In the 


a him 


future you should also try 


made from one of the so 


called 


Such resins and films will be on the 


low pressure pol ye thylenes 
market within the year and this poly 
ethylene film should be able to with- 
stand softening at boiling water tem 


pe rature 


Spring-back of wraps 


Question: One of our products uses 
a printed wrapper that must con 
form to the shape of the product and 
not spring back either during or 
after the wrapping operation. We 
tried 


wrappers and the 


have many kinds of paper 
results have 
ranged from had to good. Can you 


proper 
specification is for a wrapper which 


inform us on just what the 


must not spring back during or after 


application ? 


Answer: There is a very great 
range of spring-back properties in 
the possible materials that can be 
used for a printed wrapper. Certain 
hard-finished papers and rigid plas 
tic coatings or films will spring back 
so quickly and completely that they 
cannot be used on most wrapping 
machines unless they are adhesively 
held or heat sealed 

Aluminum foil either alone or 
mounted on thin papers will make a 
wrapper that has so-called dead-fold 
properties —that is, complete lack of 
spring back 

You should try a large number of 
different kinds of papers from vari 
ous mills. You will find a few that 
perform quite well. In general 
spring-back property of a paper will 
depend on the type of pulp, the 
density and finish. the size treatment 
such as wax 


and other additives 


clay coatings, resins, ete. Certain 


combinations of these factors and 
materials produce a paper with the 
type of folding qualities you want 
but it is impossible to give exact 
specifications because of the com 
plex relationship among the various 


factors which have been mentioned 
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CEL-O-SEAL bands lift your glass package 


6 vs fat. ove 


out of the food store maze 


Ts any 


peas 


— 


re: sie 


’ 7 
a an 


Eye-cat hing protec 


tive seal conveys qual 


ity, inspires consumer 


confidence 


erry? Pi seal Pees 


——— 
Weg-Crest.£ 


VEGETABLE JUKE 
COCKTAIL has = 


FH 0 orceay. pares OW 


ee 
b Veq-Crest. ¢ 


runt suice cons 


FRONT BACK 


Extra printing space permits P-O-P merchandising tie-ins, 


sales messages, recipes, labeling information 


DU PONT 
CEL-O-SEAL BANDS 


“eee. U8 PAT. OFF 


BETTER THINGS FOR BETTER LIVING 
. THROUGH CHEMISTRY 


* agi! 


pee? 


Highlighted brand 
names, trademarks, 
suggested uses moke 
each package self- 


selling. 


Band acts as a label 
or a seal or both 
Ideal for specialties, 


re-use containers 


Self-selling shelf standouts .. . that is what your glass 
to remain competitive 


See 


packages must be among the thou- 


sands of items in today’s food store appeal means sell 


era of impulse sales 


Cel-O-Seal”’ 


appeal in this 
Colorful Du Pont 
or family of pac kages 


bands offer your package 


distinctive merchandising “extras” 


designed to set it above competition, stop the shopper, win 


extra sales 


See the difference a sales “Cel-O-Seal” makes in 


igned bands complement your pack 


winning 
your package. Custom-des 
Write or send a labeled container to 
du Pont de Nemours & Co 
Wilmington 98, Del 
wold by 


age, meet your sales needs 
“Cel-O-Seal”’ Section, E. I 
10424-A Nemours Bldg., 

“Cel-O-Seal” cellulose 


Cork Co ; Li 


bands are also Armstrong 


incaster, Pa 


I. du Pont de Nemour 
Cel-)-Seal” Section, 10424 
Delaware 


“ 
Wilmington 9S 


Please send, without 


our survey booklet 


obligation, a copy of 
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Equipment and materials 


beaded rip strip for coffee cans ay, the kraft 


earimgs and other 


paired, One « 


introduced 





d papers 


Pressure-sensitive bakery trays 


type have been introduced by Marathon Cory 
W is They a io ¢ ninate complete 


lé produce 


treated 


another 

and cartor 

irea on side 

direct bond 1 

a more rigid 
conventional cartons, with less “play 
on changes on existing equipment 


und cartons can be made simy 


Marathon 


A new package cushioning material 
A new line of crepe-paper tapes 


ilar peciheation 


trial wee by Obwer nin y for slaving ind 
Made of biberg! drical boxes » thei 


w) tb per cu. | ina announced } Dennis 
delicate instrument und bramingham Ma 

items durin hipment made Irom tissue 
dimensionally aloe un and are creped if 


direction i rdet 


um i 
fit around corner mad « 


a the need tor tucking 


A conveyor attachment for its bottie filler 


| by Ertel Engineering Cor 


eliminate breaks in the 
onveyor feeds small 


"a metic and pharmaceuti 


| ESA filler and discharges then 


A new paddle-type bin level indicator 


bulk material that 
innounced by The Bin 
Detrowt’ 15, Mich. The 


aid te in urticular 


lumber 0 Pore: a, é adapted stallatior 


{ 
veneer-kralt where 
mi at ‘ 
ive | th phragm 


which can use not sati 


new principle under 
unlimited 


Cardina md it containing irge lumy 
hnock«lown condition ees RA. which tend to bridge 
tapled © which tend t rat-hole.” The Roto-Bin-Dicator ha 
mounted on a flexible shaft, whi 


tor. Wher 


wx assembly to tor sly rotating paddle | 


handling a can be oject nto the bin and is driven by a small me 
in the bin partially or entirely covers the paddle 
which then ma 


tlerial 
the motor stops and a switch is activated 


wiuale a control « ignal system 


Paper with good resistance to oil and grease 
ou peneneiiien came: “Ded A new machine for vacuum forming 


Mining & Mi tx oO +t suquier ha been introduced by Abbott Plastic Machine 
(lark ™ cago 26 produc ing 

mold, Small ol 

ot printed ima ¢ 


heet of plastic f 
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ER 47. 
HIRAM wart veler 





RAM WALKER, IN distiller and bottler of Canadian Club 
Walker's Deluxe and other famous brands has launched al 
revolutionary new Luxury Gift Wrap Program tor the holiday 
eason 

Hiram Walker selected Jones cartoners for reliability, high 
peed and flexibility. Bottles range from standard pints (16 oz.) 
to Impe rial Quarts (40 oz Cartons vary trom ipproximate ly 
$x2x8 to >zox iz 

These five machines are handling some of the heaviest bottle 
ever to be automatically cartoned in folding boxboard. For 
added pa kage security, bottom flap 1S trip glued before tuck- 
nY? 

This cartoning operation, so unusual to the distilling industry 


1S typi al of the de pe ndable, high spec d automation which has 


been applied to hundreds ot products by Jone ] 


P. 0. BOX 2055 
CINCINNATI, OHIO 


BRANCH WHITES 


& COMPANY, INC. 





New York, Chicago, Los Angeles 
St. Louis, San Francisco, Seattle 





100 Folds Per How 


without TEARING or CRACKING 


A 


J 
. 
' 


with the TABGER Universal 
FOLDER-CREASER 


Now Taber has made it possible to combine both 

the folding and creasing Operation in one machine 

Electrically heated, thermostatically controlled fold- 

blade ACTUALLY Mops sheet plastic into de- 

chmimating all fcaring, crac king or open 

Handles all types of thermoplastuc sheeting 

ingle folds per hour or more with multiple 

lding. By simply changing upper blade and lower 

die thus tolder can be converted to a 180" creaser 

Handles .00 tw .020" thickness cellulose acetate 

up tw 30° wide and will make open or tight 100 
fold. Designed to handle two blades if desired 


SEAD TWO EDGES AT ONCE WITH THE 
TABER DUAL BEADER 


Handles sheet roll, die cut blanks and strips, .005" 
to .020" thickness, 2” to 20° wide. Nine different 
beads and Specials! Each head can be used inde 


pendently it desired 
Tiger 


4 


Write for ittustrated literature 


TAGER ING TRUMENT CORPORATION 
111 Geundry S$t., NM. Tonawanda, N. Y. 


Section 12 
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machine heats and vacuum forms the plastic, drawing it 

r the product and sealing it to the paperboard. The 
nachine has two tables; while one is being loaded, the 
other is going through the forming and vacuum cycle 
Iwo sizes are available, the APM 30, which uses a 24 
by-24-in. sheet, and the APM 40, which can handle a 


sheet measuring 36 by 36 in 


A sliding metal handle for produce cartons 


has been developed by the Specialty Div., Crown Cork & 
Seal Co.. Eastern Ave. & Kresson St., Baltimore 24. Aimed 
at making stacking and 

earrying of fruit and vege 

table cartons easier the 

handle hooks into special 

openings in the outer wall 

of the double-walled box 

When not in use, the handle 

slides down into the box 

so that its top does not 

project thus making stack 

impler, The handles are made of galvanized cold-rolled 
with turned edges, and reportedly can carry weights 

to BO lbs. in conventional 8 and 12-qt. corrugated 


Handles and boxes are shipped separately 


A carry-home carton with a handle, 


designed for 12 cans of beer 
has been developed y Fibre 
board Product, In 1789 Mont 
gomery St., San Francisco 11 
The sal itie handle device can 
be built into various other styles 
of cartons without additional 
cost, says the supplier. Illustrated 
are Jones style 12-12 oz. canned 


beer cartons 


containers with an ‘imported’ look 


have been introduced by Atlantic Can 
Co., Delawanna, N.J., in a number of 
sizes and styles, and priced, the manu 
facturer claims, at one-half the cost 
of similar European tins. Designed 
for packing of candy, cake, cookies 
and the like the lithographed metal 
containers are at present available in two patterns, a Tol 
design and a series of five with French Imperial motifs 


one of which is illustrated above 


Two reinforced gummed tapes 


have been added to the line of Tru-Test sealing tapes pro 
duced Tape, Inc., Green Bay, Wis. Both are reinforced 
in two directions with glass fibre yarns and made from 
two sheets of 30-lb. basis kraft. One type is laminated wit! 
multi-blend asphalt, the other with a special resin 


Three new resins for the paper industry 


have been announced by the Plastics Div. Monsanto 
Chemical Co., 812 Monsanto Ave., Springfield 2, Mass 
Scriptite 50, a water soluble polyelectrolyte, is recom 
mended as a surface size for paper and paperboard, to 
improve its wet and dry tensile strength, decrease porosity 
and improve printability. Seriptite 52, another polyelec 
trolyte, is soluble in aqueous alkali, but not in water. Used 
as a sizing agent, it is designed to increase water resistance 


ind wet strength Scriptite SA is a partial ester of a 
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NOW... every dry product can have the 


sales plus of sparkling glass containers 
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Kimble Opticlear Vials Kimble Opticlear Shell Vial 


I 


KIMBLE OPTICLEAR VIALS...KIN BLE OPTICLEAR SHELL VIALS 
the aristocrat of all packages designed and priced for mass packaging 
Yor CAN GIVE vour di product the 
sale ; ic intace ota parkling-cl il 


glass container—no matter what your Limo iV ¢ produc | in) m ure. | 


pers to keep 
free from 
en after 
cost requirement hye ical , py ire remo ind replaced 
Kimbl Opticle uw Vial iré ‘ cr l-cle leaming epeateds it eseal tighth 
crat of all package 


gla containet put drs 


ot par 

ite for in 
mph 

ubsidian 
lL, Ohio 


KIMBLE GLASS VIALS Ov ENS-ILLINOIS 


iN (I) PRODUCT | GEN} 0 ' -LEDO 1. ONTO 





One operator and the Equipment and materiats 
versatile a 


sé 7” 
me-chain resin containing carboxyl groups insoluble 
! alkali« solve 


er and soluble in and several organi 


a paper coating, Ut is said to produ e higl resistar 


can wrap and label Reagpab ys ra y a ot ~- Aaah 
An autematic metal strapping machine 


your products We _yeegealll 


\ seals steel bands around 
t || | ’ ' oe cartons or boxes has been 
0 sé all Save . . A : — - announced by Ceneral 
. Strapping Corp 100 Park 
Ave... New York 17 Opera 
: tion is fully automatic 
“Oliver’’ Wrappers handle widest range of packages : wg ooh lg ~ hag 
or sutton nown as 
Auto-Band  Strapper 
“Oliver’’ quick adjustability saves dollars every day = stage goose ery 
girth of 20 by 22 i at 
. . . +f . ate of 18 straps per minute 
“Oliver’’ Labeling System simplifies your production ina 


Other sizes of the ma 


chine which ire available 


Paper specialties, textiles, baked nil bende hones 52 in. square, the supplier rep. 
gems, meats, and products only re 
motely similar the Oliver wraps A waterproof corrugating adhesive 
them securely, neatly, rapidly. Using 
madern packaging materials it heat for use in the fabrication of boxboard and laminated paper 
or glueseals your package for utmost . board has been announced by the Chemical Di Koppers 
protection. A smart diecut label can ‘ Co., Inc., Koppers Bldg., Pittsburgh 19, Pa. Claimed to be 
be heatsealed to the package The the first alkaline running adhesive with satisfactory ater 
«quick adjustability ot the Oliver keeps proofing characteristi it has reportedly proved effect 
the unit comt low. Lach of 7 models with a variety of materials, making higher p 

handles packages in a wide range of . peeds possible 

sizes at speeds up to 50 a minute - <> 
Printed wrappers are registered by an i|=—* , A new electronic counting machine 


electric eye Ihe many Oliver fea : for high-speed 


tures plus the Roll I ype Labeling : SHY tieaggh go vee 
System save you dollars every day : ol aaah albinet igs ee 
Write now for complete details, AR as ; 
io j 
Engineering (« »., BB Broad 
st Boston 10 vere 
designed for packaging of 
. short runs of a number f 
different products, the Mode 
B Counting Machine ort 
- ‘ 


rep 
. edly can change ver 1 
i was ‘ 
‘ 


ro 


< one ttem to another without 


the use of ad 


ounted 
the machine 
the desired batch quantit 
eet on a serie { dials. The 
correct number is ther 
sutomatically sorted, counted and divided 
quantity it a teeding rate of 120 ft per 
counting machine can be used with heat-sea 


und conveyors (as shown) or with manual packagir 


A new tape dispenser for bag, sealing 


intromluces ) Minnesota Mining & Mig 


“Oliver Wrapping Machine ~shrs 6, Minn. Designed 


“ks of him 
with Automatic Roll Type Labeling System 


OLIVER MACHINERY COMPANY - GRAND RAPIDS 2, MICH 








... fast going to the top among toothpastes 


R 
is topped by BEETLE Thermosetting Urea Plastic) 


Why was BEETLE chosen to top P&G's new toothpaste? 


Because 


BEETLE is available in any color, can be matched 


exactly to any packaging theme 


BEETLE molds to any shape, with sharp clean lines; 


it’s smooth, too, with a luxurious quality “feel” 


BEETLE stays beautiful in use, makes a product stand 


out in store displays in the user's home 


YO) 


and BEETLE its tops for performance. It gives a good 


HW. 


tight seal even on squeeze bottles, has good chemical 
resistance, doesn't attract dust on sales counters. Low 


WU f 


in unit cost, too! 


syn 


We'd like to tell you more about BEETLE. Just get in touch 


with us in New York or at our office 


Cleveland or Los Angel 


°o 


AMERICAA yanamid LUMPANY 


in Boston, ¢ hicago, 


‘| 


- 
ve 





Caps molded for Procter & Gamble by LND RESIN 


Braun-Hobar Corp 
Cc 
Mack Molding Co 32C Rockefeller Plaza, New York 20, N.Y 
Wheeling Stamping Co 
A. H. Wirz, Inc 
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be enough to seal 1,100 bags. To use the sealer, the packet 
a filled bag, slides it into a sealing slot 
the together lifts it 
out and pulls it over a fixed knife which cuts off the proper 
length of tape. A of the Model P-37 is a 


which the sealer 


twists the neck of 


where rubber jaws crimp tape then 


Ne 


GET HIGH-SPEED, 
UNINTERRUPTED STITCHING 
WITH 


MID-STATES 


Turn to Mid-States for fast, economical production 


new teature 


separate metal can be 


locked 


or table 


anchor plate into 


for easy mounting and demounting on a counter 


A manually operated can imprinter 


for round containers up to one 
gallon in size has been announced 


The Mureo Co., Irv 


(Cans are positioned by hand 


by 
NJ 


in the machine, 


ington 


e then the operator 


turns a crank which revolves the 


can and an imprinting drum or 


which a rubber-stamp die, fed 
ink, is 
to be possible 


Midget 


and packaging. For over half a century Mid-States 


with liquid mounted 


Speeds up to 400 cans per hour are said 


has led in consistent, high product quality and cost 
which is called the Murco 


on the imprinter 


cutting know-how. Whatever your packaging need, 


it will pay to do business with Mid-States. An improved-model vacuum packaging unit 


the 
been introduced 
& Almy 
of W. R 
Whittemore 
Ww. Mase 

Known 


for Crvyovac process has 
by Dewey 
Chemical Co., Div 
Grace & Co., 62 


St., Cambridge 


MID-STATES STITCHING WIRE 
gives you frictionless, uniformly 
off the coil and 


to 


& 


smooth flow 
through the stitching head 
assure high speed, uninterrupted 
In 5, 10, 25, 5O Ib it is a 
spools; 5, 10 lb All 


Standard sizes. Special sizes, 


Model 


semi-automati 


CWA 


as 
operation ma 
for packaging meats, 

poultry 
food products, 


coils chine 


chee ae, and other 


] a with the op 
spools on request 
erator either sitting or stand 
ing 

The improvements 
Dewey & Almy 
earlier 
ed 
nism and vacuum 
cut-off knife 
guard, air-powered horizon 
tal clip applier and adaptable heads 
range of products, With the new model, the operator slide 
rather than lifts the product onto 


MID-STATES BOTTOM STITCHER 
MACHINE staples carton bottoms 
up to 72 40” deep. Effe< 


tive on board stock to a maxi 


whi h 


lists over its 


wide model are: redesign 


nozzle twisting mecha 


mum thickness of Single foot control, 


pressure on saddle plate brings with safety 


The 


on 


Bottomer Post into position 


a eT for use with a wide 
famous Tip Toe’’ contact 


electric switch starts and stops 


the vacuum nozzle 


stapling. Stapling Head Arms 
in 12, 30, 36 inches in length 
Straight Arms and Sword Arm 
types also available 


A new closing machine for plastic bags 


has been introduced by Trescott 


MID-STATES WIRE TYING MACHINES 
are your fastest, most economical 
means of assuring sale, intact 
shipments of products. Mid-States 
the 


streamlined 


T’ model is answer — it's 


simple and fast! 
Moving handle forward and 
back tensions, ties, cuts wire in 

Mid-States 


supplies the wire to use with each 


one easy operation 


machine 





MID-STATES STEEL AND WIRE COMPANY 


CRAWFORDSVILLE, INDIANA 


JACKSONVILLE, FLORIDA 





Unanitianie 


Ly a a 





lo Ine., 


me 


can handle 6-02 


by 


the 


tre 


is 
m 


ir 


N.Y 


compresses 


Fairport Featur 
yoke that the 
ck of the bag so that twisting 


spinning is not necessary, it 
to 10-lb 


is grasped at the top 


sizes 

A hag 
the 
yoke 


and into 


voke 


wire 


operator swung 
the 
length of 


The working he ad 


in one motion; 
with a 
ma spool 


mounted on a floor stand and 
he adjusted to 


om 18 to 41 in. 


ay any height 


A new anodized can for hams, 


inside enarnne le d to 


al 


by 


canned hams cured by phosphates 


Park Ave 


American Can Co., 100 


combat corrosion 


and 


ha 


pro 
bee 


“ 


Ne 


tect the 
nh announced 


York 1 
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Service is a Tri-Sure feature 
Hf \ 


Tri-Sure service engineers are always available 
~__ to give you the kind of service you need, whenever you need it, 
on your container closure problems 


rvice On 


5°00LS 


ice HEN TRI-SURE* Products are sold, it is only the beginning 
endable service of Tri-Sure Service. Dependable service to the container industry 
For dep is a thirty-five year tradition of this company. 
as we _ We supply and service all Tri-Sure dies, presses, sealing tools and 
pneumatic plug wrench heads used for the insertion of Tri-Sure 
Closures, and ensure their efficient performance and the complete 
satisfaction of our customers. And Tri-Sure sales engineers will be 
pleased to work with you on your plans for the future. 
Tri-Sure plants at Chicago, Ill., Linden, N. J., Niles, Ohio, St. 
Catharines, Ontario—as well as in Europe and South America —are 
your assurance of quality products, prompt deliveries and service 
wherever your plant is located. There are Tri-Sure sales engineers in 
your area who can be consulted at your convenience, Telewriters in all 
our offices assure prompt action on all customer requirements, 
CLOSURES Whether you manufacture or fill shipping containers, you will find 


Tri-Sure Service as dependable as Tri-Sure Products, 
*The “Tri-Sure” Trademark is a mark of 


reliability backed by over 35 years serving AMERICAN FLANGE & MANUFACTURING CO. INC. 
industry. It tells your customers that genuine 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


Tri-Sure Flanges (inserted with genuine Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
Tri-Sure dies), Plugs and Seals have been used Tri-Sure $/A Inddstria e Comércio, Sao Paulo, Brazil 
B. Van Leer N. V., Stadhouderskade 6, Amsterdam, Holland 


Van Leer Industries, Lid., Seymour House, 17 Waterloo Place 
Pall Mall S. W. 1, London, England 


Over 35 Years of Service to the Container Industry 
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Vagnifique 
hvcelente 


omaute 
iton-forming machine for vari 
; bulk products. Type P.P.C 


Output 


Automatic machine for two 


ermicelli ete | pe 


IS to 2O 


Qhuitput 


Automatic machine for making 





Wunderbar 


Outstanding 


In any language, C.I.P. means 


FINE PACKAGING 
MACHINERY 


ZS 
ciPp 
Ma 


el thing 


filling ma 


10 to GO boxe per min 


tage io 
final-weight 
spaghetti 
Af 


veighing per 


bulk 


ol macaroni 


ind 





Automatic carton bundling 
machine 
Output: 9 


per minute 


rv. Fei 
‘ a 2 
beste 





filling triangular 


ype P.P.V.1 


contain 


and fast-out 
we ighing 
and other granu 
as bulk item 
buttons 


4 Automat high precision 
put vibration-feed 
tor collee, rice, sugar, 
AY product is well 

bi cuits 

metal part lype P.S.A 


machine 


» Sti hi 


as candy and mall 


CONSTRUCTION INDUSTRIELLES DE PRECISION 
145 Avenue du General Michel-Bizot — Paris XI! 
telegraphe address: Induspreci-Paris 


American and Canadian inquiries to 


C. TENNANT, SONS & CO., OF NEW YORK 
New York 17, N. Y. 
ORegon 9-1300 


exclusive sales representatives 


100 Park Avenue, 
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cleat welded to the inside of the bottom end ol 


and absorbs the corrosive ill 


Siti 
trode 
eflect of the phosphate 


the can acts as an eles 


materials 


A re-designed English package maker, 


the \utopar k Satchet Mak 
iny and 7 illing Mac hine has 
been announced by The 
Automatic Weighing & Pack 
ing Machine Co., Div ot 
\utopak Lad., 

England. | 
ined for 
packets, it ¢ 


Birmingham 
specially ce 
making sample 


an produce pack 


izes ranging from 1 by 1 
in. to 5 by 3% in. in size 
from heat-sealable paper 


film or foil, The 


material is fed 


wrapping 
roll 


serrated 


from a 
through a pair of 
and heat 


three sides. A 


filler with 


roller sealed along 


rotary-he ad 





Speeds of 80 packages 
ible 


scale is used per minute 


und up are said to be poss 


A hand packager for multi-unit cartons, 


sdapted for the small runs needed for test or spec 


Atlanta 


ial pro 


wlions has originated by 926 
Peachtree St Atlanta, Ga 
The Cluster-Pak Midget can 


package from seven to 10 


been 


Pape . io 


cartons per minute each 
holding 5- to 12-0z. cans in 
single rows of two to six 
or double rows of four to 
12 cans. Atlanta Paper Co.'s 
elf-locking kraft cartons are 
used. To operate the new 
machine cans ire fed by 
hand along a guided track 
into wrapping position Next, 
the operator slides a carton 





blank through the vuicde 

rails and folds it around the 

ean then pushes the car 

ton inte locking position, where pressure on a foot pedal 
causes it to be tightened and locked. The entire operation 
is tu] to take from six to eight second 


A hand sealer for thermoplastic films 


for use when large production 
heat-sealing equipment is unece 
nomical has been introduced by 


Sealine Mig Corp 
“tt (Chicago 44 


1716 W. Lake 


Designed for 


bag end and package sealing, lap 
sealing or cutting of polyethylene 
Pliofilm and other films, the 
sealer has an electrically heated 
revolving head, safety rest and 
handle. Weighing s than | lb 
it may be adjusted from 200 to 
150 deg. | using either alter 
nating or direct current 





A new transparent pressure-sensitive label 


Thru 


" (erard 


Allen 


tilable 


has been introduced by 


Ave., New York 51, Avy 


known as the Vu 
Hollander, Ine 
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MTUOMVATVMM | | onchuanctisons Knot 


she prefers containers 
by 


IMCO* 
V4 


In £ tionalize all you wish about 
ntainers, A. when you get down 
teen t 
f _ 
to tact$ youl les always depend 


, consumer preferenc e 


Mrs, Consumer wants beauty, color, 


. ¥ 
itility, and»safeey. And Imco plastic 


ae 


ntainers satisfy all of these demands, 


th at point of sale and in the home 


f es in the growing list of suc 


Jin IMC O« ontainets 


IMCO imme CORPORATION. 


EMPIRE STATE BUILDING RM 6204 STH AND CLEVELAND STREETS 


at 350 FIFTH AVE, WEW YORK WY BAMSAS CITY 30, MISSOURI 
“IMCO BOTTLES SHOW THE FLEX CEL TRADE MARK 








Equipment and materials 


~~ ALQUIST 
f Winding 
a 


A convenient portable code dater 


Engineeri 


that 


Can Save 
Money For You! 


SEND FOR 12 PAGE 
ILLUSTRATED BROCHURE 
THAT TELLS HOW! 


| Hobbs-Alquist winders are actually tailored 
| espec ially for each application and these 
4 winders have an exceptional scope of ap 
1 plication (see index of 12-page Hobbs- 
Alquist brochure) 
| Whatever you wind — plastics, rubber, tex- 
| tiles, paper or wire — your problem is spe 
1 cialized, particularly regarding tension 
1 control. That is why Hobbs-Alquist insist on 
1 the complete analysis of your winding 
1 picture before recommending winding ma- 
1 
a 
\ 
‘ 
1 


chinery or winding engineering 


Nowhere else can you get individual centra 
lized counsel and specialized responsibility 
plus a dependable source of supply for su- 
perior winding mac hinery Hobbs Alquist 
should be your winding headquarters! 


~~ | HOBBS MANUFACTURING COMPANY 


| 27 Salisbury St, Worcester, Massachusetts 
Send For | Gentiomer 


Send 


your engineering fact 
The ‘ 


Hobbs-Alquist sen yur 12 page illustrated Hobbs Alquist 
12-Page a 
Brochure 
NOW|! 


H (+: > @ MANUFACTURING CO. 


27 Salisbury St., Worcester 5, Mass 


& Y Area Office PO Bex 134. Crantord & J Chi. Oflee at 19 W. Wash Bivd 
Producers of Modern Machinery for the 


PLASTICS, RUBBER, TEXTILE, PAPER & WIRE INDUSTRIES 
Winders - Hand & Power Shears - Die Presses - Slitters - Corner Cutters 
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HOW TO STAR 


YOUR PRODUCTS 


AS AEROSOLS 
* 


Even slow-moving products have been reborn as 
best sellers when packaged as aerosols. The push- 
button convenience of modern pressure packag- 
ing, and its elimination of loss from evaporation, 
spillage, and breakage have proved tremendous 
sales advantages. With production of aerosols now 
approaching 200,000,000 units yearly, a gain of 
nearly 4000%, in ten years, it’s time for even the 
conservatively minded to start using this appeal- 
ing new packaging technique. 


Nota Cent is Needed tor 


Special Equipment or Personnel! 


Nothing in merchandising could be simpler than 
giving your products the sales advantages of 
aerosol packaging. If they can be sprayed, 
brushed on, dusted or daubed, see any of the 
Contract Fillers listed here. They have the facili 
ties and skills to take over the entire packaging 
job—whether you want a small test run or 
volume production. You won't have to invest a 
penny in plant or personnel. 

Specialization by the Contract Filler makes 
possible economies you might need months or 
years to achieve. He has the accumulated expe 
rience to guide you in obtaining the right con 
tainers, valves and formulations. Call on his help 
now ...he is your short-cut 
aerosol market 


to the booming 





aaa aoe “7 

nmraomaa == == . 
For further information, ! 
send for our ilustrates | 
technical manual an | 
market data hook. = 
” AEROSOL 1 | 

ALL ABOUT yi 


aan ana | 


— 
— 
— 
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These Contract 
To The 





The Finest Aerosols are Made 
with 


enetron 


Aerosol Propellants 


A propellant for every need 


Scores of different types of products have been successfully 
packaged and merchandised as aerosols with the use of 
General Chemical’s Genetron Propellants They are used 
alone or in combination to provide the ideal propellant for 
every aerosol need, every pressure and compatibility re- 
quirement, every type of container Genetrons include: 


GENETRON 12 —Dichlorodifiuoromethane 
GENETRON 11 —Trichloromonofluoromethane 
GENETRON 12/11 MIXES 

GENETRON 320 —Dichlorotetrafluoroethane 
GENETRON 320/12 MIXES 

GENETRON 101 —Monochlorodifiuoroethane 
GENETRON 320/101 MIXES 

GENETRON 226 —Trichlorotrifiuorcethane 
GENETRON 141—Monochlorodifiuoromethane 
GENETRON 100—Diftuorcethane (1-1) 
SPECIAL PROPELLANTS 


GENETRON DEPARTMENT 
GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 


40 Rector Street, New York 6, N. Y. 


Basic Chemicals For American Industry 






Fillers Are Your Short- Cut 
Rich Aerosol Market! 


Contract Fillers 


The Contract Fillers listed are equipped to fill aerosols with 
Genetron Propellants and are believed thoroughly qualified. Care 
has been taken to make the list complete, but there may be others 
in your area who can serve you equally well 


Aero-Fil, Inc 
10015 West Pacific Ave 
Franklin Park, III 


Aeropak, Inc 
3001 West 47th St 
Chicago 32, III 


Aerosol Corporation of the South 
203 Scott St 
Memphis, Tenn 


Aerosol Methods 
Johnson Road 
Morristown, Pa 


Aerosol Co., Inc 
525 North 11th St 
Neodesha, Kansas 


A-M-R Chemical Co., Inc 
985 East 35th St 
Brooklyn, N.Y 


Armstrong Laboratories 
421 La Grange St 
Boston 32, Mass 


Associated Brands Inc 
35 Claver Place 
Brooklyn 16, N.Y 


C. Barr & Co 
3601 South Racine Ave 
Chicago, II! 


Bridgeport Brass Co 
East Main St. & Crescent Ave. 
Bridgeport, Conn 


Cardel Enterprises 
Bethridge Road—Rexdale 
Toronto, Ontario 


Chase Products Co 
20th & Gardner Road 
Broadview, lil 


Chemi-Form Corp 
1631 South Michigan Ave 
Chicago 16, Ill 


Cleveland Aerosol Packaging Corp 
425 Lakeside Ave., N.W 
Cleveland 13, Ohio 


Connecticut General Research Corp 
706 Bostwick Ave 
Bridgeport, Conn 


Connecticut Chemicals (Canada) Ltd 
Curity Ave. and Hollinger Road 
Toronto, Ontario 


Continental Filling Corp 
123 North Hazel St 
Danville, Ill 


Edgerton & Riley, Inc 
Muirkirk, Md 


Eveready Pressurized Products, Inc 
1022 Belt Line St 
Cleveland, Ohio 


Fluid Chemicals Co., Inc 
878 Mt. Prospect Ave 
Newark, N. J 


Robert J. Kerr Chemicals, Inc. 
South Fairview Ave 
Park Ridge, III 


LaMaur Products, Inc 
520 Plymouth Bidg 
Minneapolis, Minn 


Lawson Chemical Products Co 
5634 Selmarine Drive 
Culver City, Calif 


Lenk Manufacturing Co 
30 Cummington St 


Boston,Mass 


McGuire & Co 
833 4/th Ave 
Qakland, Calif 


National Aerosol Packaging Corp 
330 S. Wells Ave 


Chicago, lll, 


National Spray Can Filling Corp 
1238 East 14th St 


Brooklyn, N. Y 


New Jersey Aerosol! Packaging Co 
108 Ashland Ave 
West Orange, N. J 


Par Industries, Inc 
2193 East 14th St 
Los Angeles, Calif 


Plaze, Inc 
9401 Watson Industrial Park 
St. Louis, Mo 


Powr-Matic, Inc 
Stroudsb tg, Pa 


Powr-Pak, Inc 
643 North Ave 
Bridgeport, Conn 


Products Manufacturing Corp 
135 Stevens Ave 
Little Falls, N.J 


Puritan Distributing Co 
160 Washington St., North 
Boston 14, Mass 


Regal Chemical Corp 
115 Dobbin St 
Brooklyn 22, N. Y 


Gene Rose Co., Inc 
1637 South Kilbourne Ave 
Chicago, Ill 


Schaefer Paint Company 
334 West Marion St 
Lancaster, Penn 


Sprayon Products Co 
2075 East 65th St 
Cleveland, Ohio 


Stalfort Pressure-Pak, Inc 
319 West Pratt St 
Baltimore, Md 


John Struthers & Co., Ltd 
3081 Ontario St., East 
Montreal, Quebec 


Sun-Lac, Inc 
725 Fairfield Ave 
Kenilworth, N.J 


Transco Co 
728 Chronicle Bidg 
Houston 2, Texas 


Whitmire Research 
Laboratories, Inc 

139 So. Vandeventer St 
St. Louis, Mo 


Western Filling Corp 
4151 Bandini Bivd 
Los Angeles, Calif 


Zenith Drug Co 
1 Vesey St 
Newark, NJ 


Zonite Products Corp 
500 Jersey Ave 
New Brunswick, N. J 





FOREVER 
YOUR COSTLY 
LABEL INVENTORY CONTROL 


with ROTO KIMCO 


AUTOMATIC LABELING SYSTEM 


Imprint labels, tags and tickets, as you need them, when 
you need them — speedily — 2 per second. Eliminating ex 


pensive and wasteful preprinted label inventories 


ROTO KIMCO Codes and price marks Box-end Labels, Bag 


Tops, Pre-pak Labels gummed, ungummed, Heat-Seal, Pressure- 
Sensitive—also all types of Tags and Tickets. Supplied in FAN- 
FOLD for economy of storing and speed in handling 


ROTO KIMCO Prints over 120 sizes of printing areas, from 


‘=x %” up to 6%" x 4%". Prints price logos, rubber mats, or 
type in 6 pt. to giant 36 pt. Imprints, cuts off, and stacks for 
speed in production 


ROTO KIMCO Eliminates all types of costly rubber stamp 


and hand marking 





A. KIMBALL CO. 


307 West Broadway, New York, N.Y 
Offices in Principal Cities 
A. Kimba ». Ltd., Toronto 





Equipment and materials 


Continued trom page l } 


swerosol cans so that they may be filled in the regular pr 
luction line It accommodates either a standard arrose 
alve or a standard ‘-in. Hoke needle valve, and alse ma 


be used to teat pray and pressure characteristics 


A new machine for imprinting cans 


with wiable data such as color, batch number and other 
uch information has been introduced by Markem Machine 
ta Keene 2 N H 
Designed to replace paper 
labels and reduce inventories 
of fully lithographed or pre 
printed containers the 
Model 7OAF is said to handle 
can or other cylindric al 
containet ranthviny in sive 
from 4 oz. to | gal. at speeds 
ranging up to 25 imprints 
per minute 
Imprinting is done as a 
liding carriage, holding the 
container, moves from the 
right to left past an inked 
printing element useing in 
sertable type or a rubber 


printing plate 


New types of polyethylene-coated papers 


have been de eloped by MelLaurin Jones Co Homer, La 
vhich says it can now coat light weight, thinly calipered 
films with more accuracy than before Almost any paper 
from tissue to heavy board reportedly can be coated, wit! 


we exact specifications throughout the eet 


A line of small seamless metal cans 


ha been introduced by George D. Elli AS ons, Ine 
American & Luzerne Sts Philadelphia 40. Unbreakable 
and ight 


in weight 


they are de 
—* gned for 
- ™ ) 


nd 


the line are 


* 
LabelStik 


. y} cans whiecl 
have a spe 


eilly cle 
signed hil 
to hold a printed label 


An unusual new kind of paper 


hich is extremely resistant to the pas e ot oil, water 
aml soother punds but will permit iir to pass through 
fr ha ieee uinnounced by Riegel Paper Corp 1) 


Madliscs Ave Ne York 16 


Two polyvinyl! acetate emulsions 


for use in adhesive and coating formulations have been an 


nounced by the Polyvinyl Chemicals Div., Stahl Finish Co 
Peabody Mass. Anown as NeoVac VION und V29N_. they 
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PACKAGE EARNS 
NEW DISTRIBUTION! 


Olin Cellophane Tra-Pak Helps JACKSON COOKIE CO.’s 


Ge. 


New Product Score Success in Crowded Market — 


Without Promotional Backing ! 


of vanilla cookies al 
the Jac kson 


knew their own new 


With many well-established brands 
ready crowding the shelves of southern stores, 
Cookie Co. of Little Rock, Arkansas, 
vanilla cookie needed an outstanding advantage before it 
could be profitably launched. Company executives used the 
ample trays from a unique Olin Cellophane Tra-Pak to 
work out the construction and features of a tray overwrap 
package 

The result was an immediate success in an extremely com 
petitive market. Without promotional backing of any type, 
jobbe rs, 
cookie “ 


tacking and handling, as well as their high brand identifica 


stores and consumers alike made Jackson's vanilla 
a new favorite. The trade appreciated their ease of 
tion. Shoppers liked the way full visibility was combined with 
protection against cookie breakage. The resulting reorders 
have had Jackson’s production climbing every month since! 

If you, yourself, are seeking new distribution or increased 
ales in the face of strong competition, examine the sales 
building, cost-reducing advantages of a tray package over 
wrapped with Olin Cellophane 

Call in 


lor a 


your Olin Cellophane converter or write us today 
Pak. This handy kit is 


ideal for helping you determine the tray construction most 


free Olin Cellophane Tra 


suited to your product's special needs. Olin Film Division, 


655 Madison Avenue, New York 21, N. Y 


OLIN MATHIESON CHEMICAL 





FREE OLIN CELLOPHANE TRA-PAK 


Yours on request —8 sample trays 


you develop quickly the 
type of tray design that best fit 


lo he Ip 


today's self-service packaging re 


quirements for food, candy, drug 


and other 








consumer produc te 


— 


A Packaging Decision Can Change the Course of a Business 


CORPORATIO 


N 
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Best deep-drawing qualities 


Deep-drawn transparent 
packages made from 


GENOTHERM 


Rigid containers round, oblong, 
oval, square or cylindrical sui 
table for the packing of all kinds 
of food, with practically unlimited 
applications. 


the rigid PVC foil entirely free of 
plasticiser and consequently phy 
siologically unobjectionable and 
officially approved for packaging 
foodstuffs 


the special type of PVC foil with 
excellent deepdrawing qualities 
for vacuum.-forming, blow-forming, 
and plug-forming 


the rigid PVC foil with an excep 
tional tensile strength, practically 
moisture proof, unaffected by tem 
peratures up to 176” F and with 
good transparency. 


the rigid PVC foil is available 
colorless and in colored finishes, 
opaque or transparent and in all 
widths up to 32 


ANORGANA 6.M.B-H GENDORF/OBB. Ys 


Germany 








ne 
ya 


excellent gloss, borax stability, pigment 


and combatibility with a variety of dextrin 


An air-powered strapping machine, 


said to be the first of its kind, has been introduced by 
Signode Steel Strapping Co., 2600 N. Western Ave., Chi 
7 i spre 

cially designed 

for strapping 

skid and pallet 

loads, it report 

edly speeds the 

strapping opera 

tion by eliminat 

ing the major 

cause of opera 

tor fatigue 

Known is the 

Model AP, it 

- . automatically 

Wa - p tensions the 

= strapping then 

: s and cuts it off in two motions. Tension is adjustabl 


" 


up to 1,600 Ibs. and a magazine holds up to 75 seals 


Price reductions for polyethylene film 


of as much as four cents per pound, depending on tubing 
width, have been announced by The Visking Corp.'s Plas 
ties Div Terre Haute, Ind. Only Visqueen films up t 
0.006 in. in thickness are aflected by the new prices 


Multiwall bags with built-in pouches 


for enclosing 


g printed instructions or sales promotional 

literature have been devised by St. Regis Paper Co., 230 
z i 

Park Ave New York 17. The special “literature pouch” 


on the back of each bag may be removed by the consumer 


by tearing a plainly marked tag 


Aluminum frozen dinner trays, 


utilizing what is said to be a 
new construction feature, have 
been introduced by Cochran 
Foil Co., 1430 5S. 13 St., Louis 
ville 1, Ky. The trays are avail 
able in aluminum ranging from 
0.005 to 0.007 in. in thickness 
separated by high, syuare-lop 
dividers into the conventional 
three compartment hide s of the trays are constructed 
with rigid curled rims whic h re portedly make the m more 
adaptable to re-use purposes and do not produce raw edges 


Reinforced pressure-sensitive tape 


aid to combine high tensile strength and strong adhesion 
qualities is now offered by A. J. Gerrard & Co., Melrose 
Park, UL Known as Tapebinder, it is impregnated with 
glass filaments in a rubber-base primer and is available in 
-, “%- and l-in, widths, either in individually boxed rolls 


or in bulk 


A vacuum former for experimental work 


has been announced by Atlas Vacuum Corp., 65 Broad St 
Rochester 14, N. Y. Called the “Form-Er,” it is designed 
for use with small runs and various types of draws in the 
design laboratory. It will form sheets up to 36 in. square 
und is capable of a 14 in. draw, using a replaceable quartz 
infra-red heating element which is suspended at one point 
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LOOK AT THE FLOOR... 


for proof this cap saves you money 





Cartoning Machines 


tomati for pa kaging various produ ! 
artons Closure by @g ing, or inser 


yt the end flaps on both sides 


‘Manvutactured in West Germony) 


INDUSTRIE-WERKE KARLSRUHE 
Aktiengesellschaft/KARLSRUHE 








only, but ¢ ” sed to heat 


stations ty ‘ pivot It 
methods of im and drape for: 


tional attachment nore complicates 


A wide-crown stapling machine 


designed to sea 
fewer staples has 
by Bostitch, 20 Me 
erty kK I 
Known i* 
hea 
“trad«dle 
where outside 
them tightly to 
Staples 
ipart to 
ihe ations 
the work 
Motor operaty 
minute or fen 


possible the compat 


A new automatic banding machine 


for fastening paper bands around pads, enve 


and similar items has been announced by 
Mig to Harrisburg, Pa. Designated Mode 
band fillers ranging in size from 2 to 9 in 

tion and up to 2 in. in thickness with paper banc 
to 9 in. wide, Only one operator is required, with the 
limited only by peed of feeding. Auton 


ets the machine to handle fillers of avin 


Stock packages for produce and ice cream 


have beer 

Continenta 

I 2 St 

The Mark 
nh fruit 

mac hy 

Betner D 

either pe 

lophane 

of sizes. It feature 

usual orange imprint 

which a retailer car 

unit price net 


mt and tot 


‘ 
eT of 20.000 o ‘ t ate * name 


harge by the 


A combination shipping and carrying case 


made from die-cut corrugated board, the 
old by Rebert Gair Co. Ine 155 

which recently acquired the license r 
inventor Made 


| designed to carry 


of merchandise the 
Cases ire nstructed 
usual fashion witl 
flaps that fasten se« 
out the use 
top flaps 
form a handl 
hipping or mailing, and the 
rn oan address label whe 
erchandise hipper 


container by the 





In Foil 


« Added Protection 
« Added Sparkle 


Lye Appeal to Saaik Yond Sales / 
ROTOGRAVU RE 


BEAUTIFUL CARTON OVERWRAPS 


vailable 
more than 
iry of experience 
1d producing 
ing packages, call 


FIRST! 


RON, ate ie Se 
Worn 
pee | 
ee INC 
riol LLL LL 


= ‘on en oe ee ee ee ee 


General Offices, A 





hivin ft Haullander has been elected 
president and a director of the Lynch 
Corp., Ander 

son, lad. Mr 

Hallander 

former with 

lrane 

bye 


at the 


juarter j 
Ander " 
Campbell has been ap 
f engineering for the 
will have charge of 
elopment for both 


forming machinery 


(eneral Container 
(,eneral (ontaines 


ntaimner 


with Dan 
Vickering a 


Robert W 


b. William Delres been appointed 
general sale nha ‘ wv the American 
Plastics Corp \ 


recently 

been filled at 

Stokes A 

Smith Lo 

ibsichiary 1 

hood Ma 

chinery 4 

Chemical 

Corp. J. Rus 

el Sonneborn has been named general 


er John S. Stokes, Ir has 


we ervice man 


(Crown Cork 


JALLIAL LE 


biy tine to pe 
niamer is being 
being elt up tor 
detergent edible 
product The new 


ibd it operation 


ervice has 
vided to the Western Division 

of Crown Cork & Seal Co headed by 
Arthur | 
Frank J. Campbell has been named 


¥ technical ale 


186 


ger of lithography for Crown Cork 
& Seal. His headquarters will be at the 


Vhiladelphia Can Division 


Reynolds Metale Co., 


Louisville, Ky 
inmerease Wo primary aluminum 
ipacity to 1.1 billion pound 
of the company’s latest ex 

program the largest in its 

history. Principal feature of the com 
pany span ion program i* 1 pre 
posed new 200,000,000-lb. primary pro 
duction plant in the Ohio River Valley 
to cost $168,500,000. Reynolds Metals 
recently completed installation of its 
first 78-in.-wide four-high aluminum foil 


Richmond, Va., foil 


rolling plant, believed to be the widest 


rolling mill in it 


foil mill operating in the United State 


(eorge G. Mier has been appointed 
sesistant president in charge of 
established Plastics Div 
Nopeo Chemical Co. 
hh Harrison, N. J. Plane for 


> 


the newly 


the new division call 


eo! thre 
‘ 


plas thi year, one in 
New Jersey ind one im 


(alitornia, with a capac 


completion of two 


nillion pound 

ind component 

I he New Jes 

plant will produce 

md flexible urethane and vinyl 


sam ancl sowill imelude = the research 
iboratory and the engineering and ip 


lations depar ent 


Haael-Atlas (lass { 
W. Va 


plant on a »acre tract of land located 


Wheeling 
will erect a new glass container 
about > Wile west of Chicago, on 
the outskirts of Plainfield, IL. The nes 
plant is expected to be in production in 
the early ta of 1956 Th company 
recently completed it Montgomery 
\la., plant, which has doubled the pro 
luction capacity of that facility. Addi 
tional warehouse facilities will be ac 
juired in the near future ut the co 

pany's Oakland, Calif., and Ada, Okla 


pliant 


The boards of directors of Crown Zel 
lerbach ¢ orp San Francisco, and of 
Gaylord Container Corp. St. Louis 
Mo have 


ger ot Caviord into Crowr 


rdopted un igreement of 
Zeller 
bach, subject to approval of both com 


panies’ stockholder The merger would 
enable Crown Zellerbach to serve the 
national market more effectively, since 


Crown Zellerbech 


principal productive 


facilities are on the Pacific Coast and 


Mid-West 


n the South 


Bradley Container Corp., Maynard 
Mass has moved its New York offices 


sraer quarters at 655 Madison Ave 


nue. E. W. Smith, III, is sales 


in charge of the regional office 


manager 


Pak-Rapid, Ine., 


aging machinery, has started construc 


manufacturer of pack 


tion of a new multi-story office and 
factory adjacent to the Schuylkill Ex 
pressway in West Conshohocken, Pa 
The new facility is expected to be com 
Pak-Rapid is 


presently located in Philadelphia 


| 


pleted im the late fall 


Production has started at the new Hinde 
& Dauch corrugated box factory 
Castonia, N. ¢ ibout 20 mile fr 
Charlotte. The new plant will serve 
most of North Carolina parts of Vis 
ginia and Tennessee South Carolina 


Ceorgia and Alabama 


The Connecticut Chemical Research 
Corp., Bridgeport, Conn., has acquired 
the Goodyear Rubber Sundries Co.., 


New Haven Conn 
plastic film. The 


manulacturer of 
xcquisition 18 part of 
a program of diversification for Con 
necticut Chemical Research Corp., man 
ufacturer of aerosol products, Goodyear 
will be operated as a separate division 


and entity with its present staff 


Trand Plastics Co 
has been announced by Nils Anderson 


The formation of 


Jr q « hairman 

of the board 

and John 

lroth, presi 

a dent Phe 

/ new organiza 

tion, which is 

~< / located at 40 
p Belden Ave 


Norwalk 
\nderson Troth 

Conn 
extrude and process thermoplastic sheet 
specializing in vacuum-formed packag 


ing, and opaque and transparent pla 


folding cartor Mr. Anderson is presi 
dent of Dehbevoise-Anderson, Inc New 
York ind headed the WPB Plastics 
1) on during World War I Mi 
formerly president of Trott 
Bright-Page, Ine 


froth was 


Alford Cartons, Ridgefield Park, N. J 
Martin Bros. Box 


to handle westert 


has ippor ited the 
Co. Whittier, Calif 
les of ites Fanci-Pak cartons for cor 


sumer packaging of peaches and apple 


John 7 


held manager of the Southern Division 


Schuler has been appointed 
for Permacel T ape Corp., New Brun 

wick, N. J. Mr. Schuler will headquarter 
in Charlotte, N. ¢ 


FE. F. Dival, director of the Packaging 
Institute and retired from 
Crown Products Refining Co., Argo, Il 


where he had been in charge of packag 


recently 


ing, has announced his entry into the 
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“Look, Harry... nails 
Mn a corrugated box!” 


Know why? Because H&D's practical 

Hevi-Duty box weighs only half as much as 

the wooden nail keg...takes a quarter less space 
. stacks more neatly, handles easier, puts 

together faster, provides excellent printing space 

and costs much less in the first place. 


Small wonder nail-makers (and countiess other 
manufacturers) are turning to corrugated packaging 
in general...to Hinde & Dauch in particular. 

Why not let us solve your packaging problem? 


HINDE & DAUCH 


AUTHORITY ON PACKAGING * SANDUSKY, OHIO 
13 FACTORIES * 40 SALES OFFICES 
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MODERNIZE 


SCREW CAPPING OPERATIONS 


SEALS rin 


FULLY AUTOMATIC 


LABELS ) i “TITE-CAP"' 


SCREW 
CAPPER 





Premium Plastics 
Marvin ©. Rithand 


is the company 8 sale Submit Sample 

Containers 

and Caps 

for Prompt 

{ W K. Grace & Cx Cambridge Introduction to 
Ma- ha ippointed H A Gilt-Edged 
Stanley Lawton a les Investment! 


Dewey & Almy Chemical Co., division 


manager | containet and 


ca pecialty prod Screw Caps 


Quick Change-Overs; Easy Adjustments 
Rossotti Lithograph Trouble-Free; Any Handy-Man Services |! 
Corp North Bergen, Performs the Work of 2 of 3 Men 


N J ha ippointed Increased Output, Automatic Operation 
Nathaniel S. Peters as Pay for the “TITE-CAP” in about 6 months 


ral manager of its New Hopper Handles Large Variety of Caps 


Kossotti California Models for all Types of Capping Operations 
San Franciseo. Mr including Special Closures, inner Seals, Lids, 
with Milprint Plugs, Et 


nee Farrant bos been appointed | I UU UESRR UE UL Lt URL Le 


nity of the \ Kimball Co., 56 Rose St., New York 38, N. Y. 


- oe ae ; 7 4 | ‘Ss CIE N TIFIC = 


lelphia ha ippomted Theodore ft portable 


Heidenreich, Jr as it» sales representa |) SEMI-AUTOMATIC STRAIGHT LINE 





Pork 


oe on OO ode Eland, Maes, Nec Len Pelee 


mosh ‘ ont and Northern Fills Directly from 
nnecticut Drum; No Overheon 
. Tanks Required 
Kenneth R. West, | Vials to Quarts 
Gioss o Tin 
eran packaging exer Up to 10 Spovts fo: 
tive ha been electes Smoll Containers 
vice pre vient and gen Quick Change 
é 4 | ‘ Overs. Cleans 
eral manager ot mere itself. S Minutes 
- Kleerwrap Packages, ONLY ONE OPER 
Inec., Mundelein, UL Mr ATOR for Loading 
‘ ; j and Filling 
West wa lormerity with LOW PRICED 
Andre Paper Box Co BENCH and STAND 
West und Fibreboard Products MODELS. 


( D | /. Stak Actually Pays For Itself in A Few Weeks 
orp ougias ach Write for FREE TRIAL OFFER 





burn ha been oted treasurer of the 
Andre Kleerwrap company 


‘ | 
Owens-Illinois Glass Co., Toledo, Ohio, irl! 
has appointed Edward A. Coleman as SCREW 
Fastern district representative lor its 
7 CAPPER 
( losure and Plastic Division with sel 
. © « U ‘ in 
headquarter in the New York City a | Reece , = 
branch office. Edward H. Morse is now inates Fatigue and 
1 Worn-Out Fingers. 
4 manager of the Baltimore Mad branch ANY CAP—ANY 
@ of the O-L Glass Container Division CONT AINER— 
wai es |e D. Weathe PERFECT SEALING! 
aren S ¢ =e — Adjustable Tension 





| hl 
ve awe eaeet oa av wax. Robert ¢ Rosenheim has been Device Controls Cap 
sa west ah siete named manager of the Denver. Col Tightness. 

gregor 90278 Portable, Flexible, 
fast; Easy te 
tainer Division. Frank G. Saxton, Jr. Operate. 
he now aaelstens bennch mancen CAN YOU AFFORD TO 8& WITHOUT IT? 
ACT NOW! Send Sample Cape For FREE TRIAL 

in Mt. Louis and Rebert ©. Shackelford 


meenmmrmtmerms (SCIENTIFIC FILTER CO. 


The Mark of Quality Powell, an attorney for Owens-Illinois, 56 Rose St., New York 38, N. Y. 


attends 1 2-month course ut the 


t 


branch of the companys Glass Con 
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lf you’re proud 


of your product, 


package it in 


EY ROL 


polyethylene 


PEELE 


Apples have always been tempting but today 
are even more so—especially when they're pack 
aged in Reynolon Polyethylene Film. Reynolon 
hides nothing —actually enhances the appearance of 
apples and other fruit because it’s super clear consist 
ently clear and is the “pick of the packaging crop” when 
it comes to reproduction of top design and printing 
Apples stay delicious longer and bring premium market prices 
longer, too, when they're Reynolon packaged. The humidity inside the 
bag keeps apples fresh and firm. Consumers get better fruit quality and 
growers get top dollars for their crops 
Reynolon Plastic Films—Polyethylene (either treated or untreated for printing) 
laminates of Polyethylene and Cellophane, Polyvinyl Alcohol and Polyvinyl Chloride are 
available in many standard specifications or can be economically produced for your specialized 


requirements. Our Technical Product Development Service is also available to you without obligation 


For complete information, contact your nearest Reynolds Metals Company office or write 
PLASTICS DIVISION, 
REYNOLDS METALS COMPANY 


3806 GEORGIA STREET « GARY, INDIANA 
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he 


@® Your Distributors, your Dealers, your Customers 
all prefer products that are better protected, more eye- 


appealing, easier to handle. 


@ Hayssen packaging gives you all this and more, at 
less cost... neater, tighter, hermetically sealed product 
protection everyone goes for. 


@ Hayssen uses more accurate Electronic control, com- 
pletely automatic operation, fewer moving parts to wear 
out-—-get out of adjustment, heavy-duty construction for 
years of trouble-free packaging production. 


This HAYSSEN wrapping machine is dependable, economical 
Any shape, any size, neatly, tightly, casily 
wrapped. So simple to adjust, the operator 


does it-—-no expensive mechanics needed. 


qin New HAYSSEN “COMPAK” is Complete Packaging 
One machine forms, fills and seals... any 
product: Solid, liquid, semi-liquid or powder. 
Heavy-duty Scale Feed, improved Volumetric, 
Auger or Pump Feeds. 


Let our pac haging engineers help you with your packaging 


MG §$LM mee. coma 


Since 1910, Manufacturers exclusively of automatic wrapping and packaging machines, 


Dept. MP-10, SHEBOYGAN, WISCONSIN 


Atlanta + Geston + Chieage + Dallas + Denver + Detroit + Los Angeles + Min» sapoiis 
New York + Philadeiphia + St. Lowis + San Franeisee + Seattle + Montreal + Torente 





Centre d'Etudes Industrielles, Geneva 
Switzerland preparatory to accepting 


i new assignment with the company 


Directors of the Cochran Foil Co.. 
Louisville, Ky. recently named H. G 
Hanks, a vice president and director 


6 . 


Hanks Gebhart Huflage 


as the company’s director of sales. T. D 
Gebhart, also a vice president and 
director, was made director of manu 
facturing. C. W. Huflage, vice presi 
dent and sales manager of the laminat 
ing division, has been made general 
sales manager of the company. These 
changes have been made because of the 
expanded sales activity and the inte 
gration of sales of the company's three 
divisions, 


Ambassador Plastics & Mfg. Corp. has 
moved its manufacturing facilities to 
308 W. Erie St., Chicago, where produ 
tion facilities will be tripled. Sales and 
executive ofices will remain at 620 N 
Michigan Ave., Chicago. 


The Lord Baltimore Press has com 
pleted a major addition to its Balti 
more, Md., plant, where one of the 
largest rotogravure presses for the pack 
aging industry is housed. The new press 
is an eight-color, 36-in., web-fed Cham 
plain machine 82 ft. long 


American Can Co., New York, has 
broken ground at Arlington, Tex., for 
a new can factory to help meet con 
tainer requirements of Central Texas’ 
food-packing industry. Canco has named 
Douglas M. Johnson assistant manager 
of sales in the Pacific division head 
quarters at San Francisco 


Gilbert Plastics, Inc., Hillside, N. J., 
has announced the appointment of 
Twinpak, Ltd., 6525 Somerled Ave., 
Montreal, Quebec, as its exclusive 
Canadian distributor for its line of 
plastic containers for the produce and 
food industries. A branch office of Twin 
pak is located at 131 Avenue Rd., 
Toronto, Ontario 


Albert J. Thiel, president of Angier 
Corp., Framingham, Mass., has an 
nounced purchase of his company’s 
entire common stock by Ludlow 
Mfg. & Sales Corp., Needham Heights, 
Mass. Purchase of Angier common 
stock is a result of Ludlow’s decision 
to diversify its interest. Angier’s activi- 
ties are in the paper converting and 


MODERN PACKAGING 


ee Fa. 
sage t 








SAND 
and 
SALES 


{ HAZEL-ATLAS SAND | 
| ANO YOUR SALES | 

















It’s routine for our chemists to analyse our 

sand for the important part it plays in the mix. 
They must be sure that the glass will stand 

up on the production line and give your products 
the protection they require; but the H-A chemist 
doesn’t stop there. He continues his analysis of 
every material ingredient until he is sure of the 

crystal-like sparkle which will make your 


container a sales showcase, for, like everyone 







else in our factories and sales offices (there is one 


near you), the Hazel-Atlas chemist is 






dedicated to your sales. 










ft 


foilcra 
makes ‘em 


STOP 


LOOK 


BU 


Flag sales attention to your product 
with the glitter of foilcraft ‘Flash- 
manship”’ . adapt its eye-catching 
sparkle to your labels, seals, wraps, 





add 
your 


FOILCRAFT PRINTING 


‘ Brooklyn, New York 
3611 14th Avenue, GEdney 6-4516 


FLASHMANSHIP/ 


a 
m your product | 


“Salesmanship | 
in FOIL” 


My FOUR AFT 


“C8? Ot ation 


NOL Ve0gE0) OnLLNIEg uvewos 4 


Write Dept. MP 


for FREE copy 


tip-ons, displays or complete protec- 
tive over-wraps. It costs so little to 


the sales flavor of Foilcraft to 
product. 


CORPORATION 


Cincinnati, Ohio 


Roselawn Center Bidg., MElrose 8963 








Don’t Risk 
Product Breakage 


USE A 


| 
















VIBRATORY FILLER 


FASTER AND 
MORE ACCURATE 


Fills any dry, semi-dry, free flowing or 
slow flowing products, from fine powders 
to pieces the size of walnuts in the shell. 


Write for illustrated circular 


ENGINEERING COMPANY 


107 STUYVESANT AVE. 
LYNDHURST, N. J. 
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while Ludle 


Ww process 





jute, burlap and twine Angier Corp 
will continue to operate independently 
with Mr. Thiel continuing as president 


ind Maleolm J. Odell as vice president 





Angier'’s new board of director are 

Henry M. Bliss, chairman; Maleolm B 

Stone, Joseph { Mahoney, Mr Thiel 

and Mr. Odell 

Robert M. Ulmer has been appointed 

manager of gla ontainer sales for the 
Armstrong Cork Co, e 
Lancaster, Pa. Mr. | 
mer succeed , » 


Holmauest, who ha 
ed 








. 
American Box Board 
Co., (,rand Rapid 
Mich., plans a $12,000 
OOO addition to tt mill 
Ulmer it Filer City, Mich for 
the manufacture of bleached kraft food 







board Iwo year will b required to 
omp! te construction of the new tacil 
ties \ new hippin container plant 
now under construction in’ Madison 
Wis is expected to be in operation 





next ] inmuary 





ind ha 
Avytch P 
board of 


American Box Be 





innouncead 
Woodson 


directors 





the appomtment of 





as a member of it 











The Robert Gair Co. New York 





has established a quality control labo 
ratory at its Pennsylvania Corrugated 
Box Division in Philadelphia to serve 


all 16 of its 


David I 


shipping container plant 


Anderson has joined Gair a 






manager of the laboratory and will re 
port to Alfred W. Hoffman, in charg: 
ol container quality control The new 
laboratory will take over many of the 


container quality control funetior pre 


iously handled by Gair’s Research and 
Pechnical Service ot at Unea 


ville, 


Ih partime 


onn, 











Walter H. MeCallum 


pointed sales 





has 
manager of the newly 
folding 
of H. S 
er Co., Ine., 


been i} 





created carton 


Crock- 


San Bruno 


division 









John Pomazon has join 
ed Ceorge br. Motter’s 
Sons, York, P ° 


i manu 
facturer ot printin 





\I equipment i ervice en 
af | 
allum gineer duties will 


include coordimation ot engineering 





manulacturing and related activitie 





R. W. Franz has been appointed sale 

manager for the General Line products 
of the Pacifie Metal Division of Con 
tinental Can Co. New York. He will 
continue his activities in lithographed 


metal housewares and defense products 


for the divisior 





Continental Can Co, has 


joined sever 
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in 
BOXES ARE YOUR AMBASSADORS 


Modern Gaylord containers reflect the excellence of 
the pr oduc t the "y carry. As they travel they create a 
que ality impression thre rughout your channels of 
distribution. This builds selling and buying < onfidene e. 


For full facts on the mer handising possibilities of 
handsome, mew Gaylord containers call your nearby 
( jaylord of fice. 


CORRUGATED AND SOLID FIBRE BOXES» FOLDING CARTONS « KRAFT PAPER AND SPECIALTIES « KRAFT BAGS AND SACKS 


GAYLORD CONTAINER CORPORATION * ST. LOUIS 


SALES OFFICES FROM COAST TO COAST * CONSULT YOUR LOCAL PHONE BOOK 


193 








OFF NE od ol — 


a model for every purpose...a speed for every need! 


NEW! INNERSEALER 


SOCCER EERE EEE EEE EE EEES CEREEHEEEEEEEEEEEE EERE EEEEEEEEES 





RESiNA 


Automatic innerseal machine for selecting and ap- 
plying standard innerseals to various types and 


sizes of tin cans as commonly used in the oil in- 
dustry. 


Capacity: 60-120 per minute. 
Seals from 7/,” to 11/2”. 


AND SPECIAL MACHINERY 


Agents in principal cities throughout the United States and Canada. 


Write for descriptive literature 


AUTOMATIC MACHINERY CO., INC. 


Brooklyn 31, New York 
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other firms in the construction and op 
eration of a nuclear reactor which Con 
tinental will devote to research on the 
deve lopment ot new improved products 
and materials in the packaging field 
The Industrial Reactor Laboratories, 
as the facility will be called, will be 
located on a 250-acre tract in either 
New Jersey or New York 

Dr. Robert M. Brick, former director 





of the school of metallurgical engineer 
ing at the University of Pennsylvania. 
has been named director of the depart ° ° 
ment of metallurgy of Continental Can 
Co.'s Central Research and Engineering 
Division. 
© . 
Economic Machinery 
Co., Worcester Mass 
Division of Geo. J. Mey 
~ er Mig. Co., has appoint 
ed Arthur R. Johnsen as 
sales engineer in the 
Chicago  ofhes 43 =6«S 
Dearborn St He was 
formerly with the New 
Johnsen Jersey Machine Corp 
J. W. Neal and W A. Hadfield have 
heen transferred to American Viscose 
Corp Avisco cellophane ’s West Coast 
district office, Los Angeles 
Empaques Industriales de Venezuela 
has been organized by Juan F. Colon 
and Victor M. Cabrera to represent 
and sell only packaging machinery and 
materials in Venezuela. Reportedly, the 
firm is the first of its kind in thi 
South American country devoted solely 
lo packaging Mr. Colon was for son 
time a member of the export division of 
Shellmar-Betner Div., Continental Can 
Co., Mt. Vernon, Ohio, and more re 
cently sales manager of Shellmar 
Papelera Industrial in Caracas, Vene 
zuela. Mr. Cabrera until recently was 
general manager of S. A. Galletera “El 
Avila,” leading Venezuelan biscuit and 
cracker plant. Both men speak fluent 
English and are thoroughly acquainted 
with American business methods. They 
founded their firm after market studis 
indicated that Venezuelan industry 
would welcome the assistance of ex 
perienced advisors on technical packag 
ing problems. Address is Apto 5204 . 
Correos del Esta, Edif. Banco Mercantil 
y Agricola, 6 Piso, Calle Real de 
Sabana Grande No, 148 
. 


The Seasongood Folding Box Co. 
Harrison, Ohio makers of folding 
cartons, has appointed S. J. Johnson, 
Jr.. as executive vice president 


Sinclair & Valentine Co. has acquired 
the Carmichael Printing Ink Co., At 
lanta, Ga. The newly acquired pr per 
ties will be operated as a branch of 


the S&V organization and will serve 
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SOWE LIKE VT INTHE ROT WINE DAYS OLD 


CTOBELE 1955 





A DIVISION OF 


ROSSETT 


ARK ANSA 


BALTIMORE OFFICE DALLAS OFFICE 


J. W. Taylor 
414 St. Paul 


St 


H. E. Manner 


5409 Oak lowr 


Ave 


e It takes a little extra effort to serve 
“pease porridge’ hot or cold to the 
taste of the eater instead of the 
whim of the cook. In the milling 

of food board it takes even more to 
serve hundreds of different packaging 
jobs to the specification of the buyer 


instead of the convenience of the seller, 


e For one thing it takes the flexibility 
of cylinder machine production with 
precision control over neutral 
sulphite semi-chemical hardwood 

and soft wood pulps, Ihe new 
chlorine dioxide bleac hed 

board mill at Crossett is 

ready, willing and able to 

provide exactly what you want 

in toughness, smoothness, 
whiteness, printability and many 
other important qualities in your 


own combination, 


e As a completely independent mill we 
are ready to assure you of a¢ onstant supply 


of board in all markets. May we tell you more? 


PAPER MILLS 


THE CROSSETT COMPANY 


CHICAGO OFFICE CINCINNATI OFFICE 

L. J. Walker, W. V. Willioms R. J. Lantry, J. T. Allen 

D. W. Schwier 1616 First Notional Bank Bidg 
300 West Washington 











“We rely on 
Filmotype 
for both 


package design 
and 
production!" 





says Robert 
Sydney Dickens 
Dickens Inc., package 
design studi 


“professional quality photo lettering 
and display type for packaging 


Where peed quality or volume is re 


quired for displa type of lettering a8 a 
wuice in comprehen ive layout ind tor 
finished art we always have the right 
wnewer rightin our own olliee Filmotype! 


Apply these pro ed dependable Filmotype 


feature to your operation 


© Almost 
opy re wdy for paste-up 


imatantly razor jet black 


h imp 


@ The ulphabet you want lor any occa ion! 
Filmoty pe enormous selection includes 
er 1.000 atyle ind sizes of popular 


hand lettering and importe dand domestic 


type 

© So easy to operate, anyone can do it 
ifter a few basic instructions » eco 
nomical, costs only a few cents a head 
line! 





THE FILMOTYPE CORPORATION 


OW 


uperior 
Chicago 10, Iiinot 

send me moplete details about the Filmotype photo 
composition machine. | am al interested in a tree 
demonstration in my ow fie 

NAME 

FIRM 

ADORLSS 

city zone STATE 
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Plants and people 


urket in the South 
W ug show ha 
ile manager of the Sinelair 


& Valentine Co home ofhee 


the graphic art 
Seymour been ip 


pointed 


Royce, Ine . 
kdgar 


earch engineers 


The afhliation of Clint 


Milwaukee Wi with 
Co. Ine., New York re 


“emer 


ha been announced The Royee organ 
which Clinton K. Royce is 


president, is engaged in materials de 


ization, of 
clopment for the packaging and ma 


terials -handlin hie la 


Imeo Container 
Kansas City Ma 


plastic bet 


Corp. 
manu 
facturer at 

the are jar has ap 
pointed Ellis Johnson to 
head it 


new Chicago 
ale ofhee in the Palm 
olive Bldg. Mr. Johnson 
was formerly associated 
Johnson with Hazel-Atlas 


Associated holding Box Co. Lawrence 


Ma has appointed Robert L. Land 
‘ district ale manager with head 
juarter in New York City 

Marvin N. Stone and Jerome H, Stone 
have been named executive ee presi 
dents of Stone Container Corp. Chi 
cago, under the companys program of 
re-alignment and re organization Mar 
vin Stone will direct activities of W. ¢ 

Ritchie & Co Chicago subsidiary the 
paperboard mill divisions at Franklin 
Ohio, and Mobile \la und the con 
tainerboard division at Coshocton, Ohio 
Jerome Stone will direct activitie of the 
orrugated shipping container plants at 
Chicago, Philadelphia and Mansfield 
Cihive 


Martin GC. Gale ha 


ol technical ervice for the 


been named director 


Monome t 


Dept. of The Borden Co.'s Chemical 
Division and will head the division's 
technical service laboratory in Leomin 
ter Ma 

r. O. Day has been appointed works 


Milwaukee operations for 
Milprint, Ine. Milwau 
kee Wis. Mr Day was 


formerly the 


manager ot 


company 


plant supe rintendent 
A. H. Wirz, Ine. Chee 
ter, Pa. maker of col 
lap ible metal tubes, has 
pure hased all the stock 
of the American Extru- 
sion Corp. Brooklyn, 
inulacturer of extruded metal parts 
American Extrusion will be operated as 
i subsidiary of A. H. Wirz, with Town- 
end Cox as president, Harold Pemple 
und Irving Sperry a8 vice presidents 


md Walter Rowan as treasurer 
Tee-Pak Line ( hicago manutacturer 
{ cellulose meat casings, has licensed 





Custom 


makesa difference— 


when 


it’s 





ervice 


That difference is the expert 
assistance you get in planning 
your packaging. It's in the service 
you get as part of the total pack 
aging picture. And most of all, it's 
in the savings you keep—and the 
investment you don't have to 
make in equipment 

A.D.F.’s plant and facilities are 
geared to translate bulk product 
to ‘Selling Units’’. It's a complete 
“Packaging Department’’ — ready 
for service without investment, 
delays and the problems of in- 
plant packaging 


Machinery for 


ages up to 


flexible pack 
5 x 7 inches in all 


types of materials 


Separate rooms with tempera 
ture and humidity control for 
each 


Space for all types of packag 
ing set-ups 


Complete facilities for correlat 
ing addressing shipping som 
pling services and other phases 
of packaging 


Formulating and mixing serv 
ice for your product in prepa 
ration for packaging 


THE ADF SPECIAL— 
COMPLETE-UNIT SERVICE 


Yt MA BM A 


COSMETICS SOAPS 
FOODS POWDERS 
CHEMICALS GRANULES 


SURGICAL PRODUCTS 


ond mony others! 


Write today, giv 
problem for a 
ADF 


ng full details of your 


complete picture of how 


service can help you! 


A. D. FINKELSTEIN & CO., INC, 
15 Wayne Ave. Suffern, N.Y. 
Phone: SUffern 5-0824 


MODE! 


N PACRAS 


ss a a “az - a 
Rn! EROS 8 eh ca tee Coe 


IN 








WN FPAK ._ New, Low-Cost Way To 


Groom Your Product 


For Sales | 
| " e ! Shelimar . aa - ea 
Betner Flexible Packaging Division of ‘ 


Continental Can Co. In I \ 
‘) Milprint Inve | 


\ 


be) (,eor 


ge Karr | i 


inager Phe Fleishhacker Pa Plastic Artisans DOMEPAK gave Schnefel Bros. an 
per Box , economical, high-speed way to show-package their 
LaCross line in torm-fitting plasti« 

The clear plastx dome containing the product i 
locked by a label to the card back only. This label i 
applied sutomath ally by a labe ling machine rreiraiinz 
ing assembly costs 

This mass-packaging technique makes transparent 
pac kages feasible for a whole new range of products 
Even items with very tight packaging budgets can now 
have the ible iles appeal given by Plastic Artisans 
DOMEPAK 

Write For Free Reprints Of The Lalross DOMEPAK eu Slory 

A recent article in Modern Packaging gave complete 
details on how the LaCross line is being packaged, For 
a free reprint, write to Plastic Artisans, today 


kd M. Petes 


Smiths, Canajohar PLASTIC ARTISANS, INC. 
ate 70 Westchester Ave., White Plains, W. Y. 


Custom-designed packages, package components, novelties, sampling 
devices, etc. in clear, opaque & colored plastics. 





Wh-4- Pa we 
OLLIE ie mC 





Arthur R Hitching ha 


} ' 
i i 


| | || J\"The only label bium that 
Oe ee ee oe COLVED OUR PROBLEMS " 


kverett widen ha 


Harold I Drury 
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Minnesota Mining & Mi 

Min has ar ef 

* . ined That's what Robert R. Mogul, President new exciting means of identification, pack 
| 9g 3 8 

of Mercantile Distributing Company, aging, merchandising, advertising 


says about Ever Ready While Red-E-Stik has opened up these op 


“The labeling job we require is portunities, it usually requires a great deal 
unique,’ says Mr. Mogul. ‘Pressure sen of visualization, and then, the ability to 
sitive stock must oct as both a label and produce the “brain child.” On both counts, 
a closure for the plastic box which houses Ever Ready is especially equipped to carry 
the multi-color variety of plastic party the ball 
picks we make for cocktails, canapes, pince we can point to more thon 40 yeors 

live Sonam... tt ~- casa of label leadership and the production of 
ouves Gn Ss qu an engi 60.000 orders a year, Ever Ready truly occ 
neering stunt to create such labels.’ 2 4 Apeen tbageone | 
pies a front-row box seat at the never-end 
ing packaging parade of American industry 
inaugurated a new era in labeling. Every Why not take advantage of this storehouse 
day, Red-E-Stik applications are flowing of label experience. Call, write or visit Ever 
from our presses, providing industry with Ready today 


In many respects, pressure sensitive has 


es Imagine a world without labels! 
F 
The Story 
of 8 Important 
Red-E Stik 
Applications 
Test-it-Yourself 
ee e.Stik Kit antennae ~ 


30th ST. NEW YORK 16 PLANT BELLEVILLE * 
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CLOS 
KEEP TOILETRY BOTTLES 


AIR TIGHT, LOOKING it 
Plastic closures for J. B. Williams Aqua Velva 








and Lectric Shave bottles must be specially 
designed ... fit snugly without binding... 


remain uniform in size and appearance... ay 
yet be competitively priced. Scott produces 

plastic closures by the million that meet 

every stringent requirement .. . free 

from flash and filling . . . flawless in 

design, perfect in performance. LY 













SEND TODAY FOR THE NEW 4 COLOR SCOTT FOLDER~— 
Discover how Scott specialization can benefit you! It may be 
the thrifty thing to do. 




















Write on Company letterhead for 
standard closure samples and prices. 


410 WINDSOR STREET ¢ HARTFORD 5S, CONN. 
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Whatever your plastic 
closure needs may be... 

stock or custom tops... in any 
size, shape and shade... with any 
type liner . . . Scott can deliver any quan- 
tity at any time and STILL SAVE You Money! 














the El Paso, Tex., territory. He ucceeds 
W B. Combs. who was recently trans 
ferred to Denver, Ce 


George S. Dillingham has been ap 
pointed district sales manager of the 
Great Lakes Box Co. Cleveland 


Lewis A. Curtis has been elected vice 
president in charge of sales for the 
Package Machinery Co.. 
Fast Longmeadow Mas+ 
Mr. Curtis was formerly 
the company’s general 
sales manager. Roger | 
Putnam, chairman of the 
board, had been acting 
as temporary director of 
sale Ss, a job he now has 


relinquished to devote 


(Curtis 


more time to Package 
Machinery’s Reed-Prentic« Division, 
W orceste r, Masgs., of which he is presi 
dent. 


Establishment of independent New York 
and Chicago district sales offices has 
been announced by the Du Pont Co.'s 
“Kinetic” Chemicals Division. Charles 
Wirth, III, is New York district man 
ager and Norman W. Kent is district 
manager in Chicago. The new offices 
which will handle Freon” sales, are 
located in the offices of the company’s 
Organic Chemicals Department. West 
Coast sales of “Freon” will continue 
under the direct supervision of the Los 
Angeles district ofhce of the company’s 
Organic Chemicals Department, with 
A. J. Mease as district manager and 
Samuel N. Seely as sales supervisor for 
the “Kinetic” Chemicals Division 

Robert A. Geuting has been named 
sales representative for “Freon” in the 
Cleveland area and will report to the 
Chir ago district office 


Robert Zeidman Associates, package 
design organization, has moved to new 


offices at 128-130 E. 56 St.. New York 


William C, Roberts has been appointed 
manager of the Southwest territory for 
Fred’k H. Levey Co., Ine., makers of 
printing ink. He will operate from Dal 
las, Tex., and cover the states of Texas 
Oklahoma, Arkansas and Louisiana 


Morlen R. Goetz and Robert E. Kim- 
ble, two of the five graduates from 
Michigan State College with a B.S. de 
gree in Packaging Technology have 
joined the staff of the Package En- 
gineering Branch, Detroit Arsenal, 
Center Line, Mich 


Chase Bag Co. Chicago has an 


nounced the following personne! 
changes in its manufacturing division 
David C. Wyland has been named as 
sistant superintendent of the St. Louis 


branch; A. Wellford Garrett has been 
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When you need a special machine fora 
special printing or converting job... 


SPECIALIZED 


Manhasset 
ollers... 


IMAGINATIVE 
THINKING 


PRACTICAL 
DESIGN 
ENGINEERING 





WEB PRINTING PRESSES - Hexos 


g of Cellophane, Po Paper, Board a 


BAG-MAKING MACHINES - 1 


f and multiwall tyr 


VEN SANS Sia 


MANHASSET MACHINE CO. 


Mineola, New York 


COATING and TINTING MACHINES 
CONSTANT TENSION and WEB GUIDE UNITS 
REWINDERS © SLITTERS * SHEETERS * STACKERS 








4 


ore ’ 
BRANDS 
TAILOR MADE PAPERS FOR 
PROTECTIVE PACKAGING 
GLASSINE 
GREASEPROOF 


Single Ply 
PLAIN « WAXED « TREATED « COATED 
Duplex-Triplex 
WAX LAMINATED « GLUE MOUNTED 
To Glassine—Foil—Kraft—Sulphite 


A new very strong and dense 


OPAQUE POUCH PAPER 


for Coating and Polyethylene 
extrusion 


FOR FOOD PRODUCTS 


HIGHEST QUALITY © PROMPT SERVICE 


THE HAMERSLEY MFG. CO. 


PAPERMAKERS 
GARFIELD NEW JERSEY 


“78 Years of Service to the Food Industry” 
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: “PARKING 
TE OprRoBLems’ 


=? 


‘4 for 
i case packers 





with 
Styl-O-Matic 
ROTARY 


ACCUMULATING 
TABLE 


© Aconvenient, practical terminal work table upon which 
the product from the conveyor collects to wait for man- 
ual case packing and accumulation. Extremely efficient 
ACTS AS A RESERVOIR FOR EXCESS BOTTLES WHEN 
FEED 1S OCCASIONALLY TOO FAST FOR CASE PACKER 
@ It's a “parking space” for excess units when feed from 
conveyor exceeds packer's ability to take care of same 


MAIL THIS COUPON FOR FULL DETAILS 


ISLAND EQUIPMENT CORP. 
27-01 Bridge Plaza North 
Long Island City 1, N. Y. 


Please send particulars on the Styl-O-Mati« 
otary Accumulating Table 








MOSSTYPE has the answers 
to better rubber plate printing 


Sa 


y 


j- oo 


A 
T MOSSTYPES 


ubber plates 


er 
..-th oi quality 


with bui 


Made by craftsmen of the largest, best-equipped rubber 
plate-making organization—-and quality-controlled by 
technical specialists MOSSTYPES are your best bet 
for consistently good impressions, trouble-free perform- 
available flat or ance on the press, long life. You can rely on them for 
uniform gauge, dimensional accuracy, maximum sharp- 
ness, close color register, freedom from blisters and 
* Plain-back other flaws. Premadeready by our special process, 
* Stickyback poe y cg are delivered ready to print when you 
iv + 


pre-curved as 


* Brass-back 









For printing seamless, all-over patterns—complicated 
jobs with many small repeats or close register—long-run 
and stock jobs use MOSSTYPE DESIGN ROLLERS 
Made with your design—single or multicolor—-for use on 
Write for any web press with removable plate cylinders . flexo- 
FREE LITERATURE graphic or oil ink. Widely used for printing box cover- 
ings, trademark papers, gift wraps, corrugated liners, 
folding cartons, merchandise bags, labels, wrappers, 
counter rolls, cups and containers, carbon papers, secur- 

ity tints, et« 


2 modern plants to serve you 
33 Flatbush Ave. 150 Franklin Turnpike 
Brooklyn 17, N.Y. Waldwick, N. J. 

A complete production service for converters and package printers everywhere 
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lerre i ! ! | 
the Crossett, Ark., branch; Robert H 
biehl has been added to the Chase Ba 


tran 


industria en neering department 
~! ] 


Rhinelander Paper Co Rhine t 
Wis., has appointed Robert M. Silver 
man a sivertiisin iT 
ile promotion manager 
David 5S. DeCamp ha 
joined thre company 
ile» I ister 


The cor pany $1,000 


OOO prograt to expar 

capacity lor sulphite 

peciaity papers ised 
Silverman principally in the pack 
ging of tood ha been completed 
Rhinelander No. 3 paper machine is 
now designed to produce a sheet ay 
proximately 123 in. wide at high speed 


The Treseott Co. | iirport N. ¥ ha 
been appointed national and Canadiar 
distributor of Swift weight scales made 
by the Industrial Seale Co., Portland 
Ore 


Perry T. Zenlea, formerly of Eastern 
Packaging baquipr ent Cory ha 
formed the Canning Machinery Co 


P () Box 24 lu hing N Y The 


firm specialize in plant layout work 
consultation, and ile und service of 
packaging and canning machinery. It 


will represent The Filler Machine Co 
Canning Machinery (Cs of Portland 
Ore., and the Ace Specialty Mfg. Co 

A change in name to convey more ap 
propriately the scope of the activitic 
of the company has been announced by 
Craig Machine, Ine.. Danvers, Ma 

which will now be known as Craig Sys 


tems, Ine 


Vulean Steel Container Co. Birmin 

ham, Ala., has completed the installa 
tion of an additional steel pail produc 
tion line which reportedly increases the 
companys production ¢ pacity ol | iil 


and drums by more than 60 


Marathon Corp. Menasha, Wi is 
planning a long-range deve lopment pre 
gram in the South, initiated by the re 
| 


ent purchase of i pulp and paper mill 


te ind a connectin carrier railroad 


line in Alabama and Mississippi 


Robert E. Van Rosen, consulting pack 
aging engineer has established new 
ofices at 3% W 7 St New York 
equipped with a folding-carton researcl 
center and a showroom. Mr. Van Roses 
will retain his former office at 34 W 


uo st New York, for execut 
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When baby needs 
new shoes, 
this set-up box 
will sell them! 


GAIR 


ROBERT GAIR COMPANY 


Doing fine for M1 
new di play ct-up box 

Designed by the I’riend Box Co 
Ideal Baby Shoe ¢ In th 
blue lithog: iphed overwrap mat he 


ittract 


Day's baby shoes at retail 
of Danver 
ompan' i 
} 
owding te 
ful di 


ittention without « 
Like many another succe 
up boxboard in thi ise omb 
vat lined board 
Whate your ct-up box 1 
gct the Gair boxboard that 


bartourd 


SPRINGBOARD TO more SALES 


re countel 


! 
5] i' box if use hire 


ination of filled new 


CI 


EAST 44°" STREET » NEW YORK 17, N 


verywhere is this 


for Mi Dar 5 


with soft pink ind 


Better still, it 
quality Gair set 
and whit wood 


upplier can 


I suy 
Why not call 





APPROVED 
MOISTURE 
ADSORBENT 
UNDER 
SPECIFICATION 
MIL-D-3464A 





When parts and equipment must be packaged 
moisture-free, specify HUMI-SORB for quality and 
performance And you can depend upon Cull gan 
for custom service and immediate delivery. Millions 
and millions of bags of Culligan desiccants have 
been used for a multitude of dehydrated packaging 
and static dehumidification applications. The fact 
that over 2,000 leading organizations have consist- 
ently specified Culligan desiccants is your assurance 


of complete satistaction 


Available in all standard unit bag sizes, in bulk, or custom 
packaged to fit your immediate needs 


Representatives in principal cities in U. S. and Canada. 


Two convenient shipping points: Northbrook, Illinois (sub- 
urb of Chicago); San Bernardino, California. 





DESICCANT DIVISION ae eayas ) wa Le 
HOME OFFICE NORTHBR KK Lut 





sales representatives: for Philadelphia, 
Ted Barnet, Foam-Pak Corp. 1341 
Brandywine St.; for Ohio, J. A. Cooper, 
6516 Kenview Dr., Cincinnati 27; for 
the upper West Coast territory, W. G. 
Atkinson, 766 Commerce St Tacoma 
2, Wash 


P. Stuart Holmaquest 
has been elected vice 
president in charge of 
container sales for the 
Thatcher Glass Mfg. 
Co., Ine., Elmira, N. Y 
Mr Holmquest was 
formerly manager of the 
Armstrong Cork glass 
Holmaquest container department. 


Vernon D. Enwald has been named 
Midwest regional manager for the 
Warner Electric Brake & Cloth Co. 
Beloit, Wis. He will headquarter in the 
company's regional office at 6429 W 
North Ave., Chicago 


Ekceo Products ‘ 0. ( hic ago, has pur 
chased Shore Machine ¢ orp., New 
York, manufacturers of containers and 


other products for the ice-cream field 


Orville C. Ottow has been promoted to 
the position of assistant sales manager 
Container Division, Triangle Container 
Corp., Chicago. 


The Weber Addressing Machine Co. 
has broken ground for its second new 
plant within the last eight years in Mt 
Prospect, Hl. The new building will 
contain 21,000 sq. ft. of floor space 


Ray W . I eser has joine dsthe sales 
staff of the J. W. Leser Co., packaging 
machinery manufacturers’ representa 
tive, Los Angeles 


Walter T. Palmer has been named sales 
representative for Consolidated Paper 
Co, in Lansing, Mich. Mr. Palmer will 
be located at Consolidated’s new Lan 
sing ofhee at 501 N. Walnut St 


Removal of United States Steel's Ger- 
rard Steel Strapping Division to new 
and larger warehouse facilities at 360B 
Shaw Rd., South San Francisco, has 


been announced 


The offices of Olin Mathieson Chemical 
Corp, at 460 Park Ave., New York, have 
been judged the best of 110 entries in 
two categories in awards presented an 
nually by Management Methods maga 
zine. Olin’s conference room won the 
prize in this grouping and the company 
also won a prize for the “Best Special 


Situation Solution.” 


The Hinde & Dauch Paper Co. has 
purchased a site for a new corrugated 
box factory at Eaton, Ohio. H & D has 
under construction already two new 
Continued on page 207) 
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* A Quality Product of FISHER'S FOILS of LONDON, ENGLAND. 





Throughoat al) stages of manufacture, every roll 
of foil made by Fisher's Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 


fishers 
foils 





Continued fron 


plants, one at Gaston 
other it Kansa ity Kans < 
the new Ohio site, scheduled for com 


p n next summer 


Jack H. Oliver has been appointed 
Wisconsin representative for Hinde & ny [ os A LL [ Fz 
Dauch. He will be in charge of the 
Mauston Wis other ind will 


the western ection of the state 


The Dobeckmun Co. Cleveland, Ohio 
has established a Florida district sales 
office Ww th headquarters in | impa 
Manager of the new ofhce is Ted De La 
Vergne He will be assisted by Edward 
Lezsak, The Florida operation is under 
the general supervision of Paul Ben- 
nett, Southern Division sales manager, 


with office in Atlanta 


Ira L. Sawyer has been appointed to 

the position of manager of the newly 
established 
Eastern sales 
district by 
the Rhine- 
lander Paper 
Co. Rhine 
lander, Wis., 
manufactur 
ers of glass 
ine and 

awyer greaseprool 

papers. He wil and direct 

all sales activitic ‘xcept merchant 

iles, of the New Yo Cleveland 

Atlanta offices 

John E. Becker has been 

ice president and assistant to t 


dent of Rhinelander Paper Co 


Announcement has been made of the Nour! Either high or low 


ypointment of Dr. Willis R. Hasel ; j 
re Ri As ., te ae . = speed (automatic or semi- 
“o rhineiance . ni manager re . : 
sponsible for the operation of the Con automatic) case sealing 
erting Plant and By Products Division equipment to fit your 
ind of the pulp and paper mills needs. 


Durez Plastics Division of Hooker 


Electrochemical Co., has started pro 


duction at its new $5,000,000 plant at The sealer pictured above adjusts from one size to another in a jiffy — 
Kenton, Ohio, for making Durez phe fast—easy—quickly. The glue skip is also easily adjusted and trouble- 
nolic molding compound free. It is built strong and sturdy, with welded rigid steel frame construction; 
heavy duty chains throughout, oversize bearings for long wear, and 


C. E. Jackson has been appointed pro gear reduction unit. Powered by a 4 H.P. motor, and yet the whole 


duction manager of the Specification sealer weighs only 1150 pounds. 
Packaging Engineering Corp. and will 


coordinate the production operations of Please ask for folder 300-53-A 
the company’s two plants ir sSurbank 


Calif. Norman J. Holmes has joined 


the company’s sales department 


( G MACHINERY 
onstruction o i new plant for the 
manulacture of Styrofoam plastic has 


Se au ak Me Wes” aacaaen FERGUSON COMPANY 
Co.'s facilities at Torranee, Calif., to JOLIET, tLLINOIS 
serve the West Coast market 
Package Machinery Cos New York 
office has been oved to the Midtown 
Manhattan vicinity, at 420 Lexington 
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FREE 10 Precision gravure 
SUBSCRIBERS PS agginee™ 


Where else con you obtain engraved cylinders precision 
made by a staff with so mony years of background and 


* 
Modern Packaging Annual experience in the rotogravure industry? Where else can 


you obtain base cylinders, copper plating, photographing, 
. . engraving, chrome ploting and color proofing accomplished 
Editorial Index by the same company under one roof? Where else can you 
obtain reliable information to help you with your rote 
gravure printing problems? The Inta-Roto Engraving Corpo 
(index to Volume 28, September 1954 through August 1955) ration takes greet pride in being able to offer this complete 
service to customers. Why not consider the advontages to 
be gained and give us the opportunity to prove to you 
@ You will find this extensively cross-refer thot service to the customer comes first with The Into-Roto 
Engroving Corporation? 
INTA-ROTO MACHINE CO., INC., invites you to their next 


demonstration of their GM 1000 Foil, Poper, and Board 
has appeared in a full year’s back issues of Lominator 


enced Cumulative Editorial Index a welcome 


time-saver in locating editorial material that 


the magazine. More than that, you'll discover 


that the Index increases the value of your file 

copies by providing a considerably more de O 

tailed breakdown of their contents—particu 

larly of “buried” references within an article ENGRAVING CORP. 


than is given on the “Contents” page of the RFD 6, Box 61 ° Byrd Airport * Richmond 23, Va. 
issues themselves Telephone: Fairfield 4181 


Actually, this Cumulative Index is two in 





dexes: an extremely detailed Alphabetical 
Index (of subjects) and an Index of Authors 


In the Alphabetical Index, each basic listing 

by subject is alphabetically cross-referenced, RIGHT - on every 
wherever such cross-listing is pertinent, by 

industr (e.g., “Candy,” “Food,” “Hard f LF point! 


ware’), by container type (e.g., “Bottle,” 


“Collapsible Tube,” etc.), and by material 
(e.g., “"( ellophane,”’ “Foil,” “Glass,” etc.). As 
a result, users of the Index are enabled to 
carry out truly exhaustive packaging re 
search assignments on “short order’ and 
with minimal effort 


To get your copy, just fill out and mail the coupon. TWIN-LOK 
Assembled Self-Locking Partitions 


Modern Packaging 
575 Madison Ave., New York 22, N. ¥ 


Gentlemer 


Pleane end free cop of MopeRN PACKAGING'S 
Editorial Index for Volume 25 


Subscriber's name 


. =. ' 


Company 


Address 
Fibre Partitions, Ime. 2300 South Adams 
PEORIA, ILLINOIS 
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A. Hjelm 


Anything 


Vern R. Cale 


The blinthote 


‘ (Larter a beer i a O 

ily cepa O 
Frank Gianninoto, \« York str => 
Bigelow c: siedianiacee ia ic ake 


CHICAGO, \LL 
“evete: |] SUPERIOR CUSHIONING 
Norhwon | Side. The. ‘new enn PADS & BLANKETS 
. and save money, too! 


“rey ater PROTEX pads and blankets give you the maximum interior 
iiitiens? Wacmdnr tac, Sak Micaaiee cushioning protection obtainable and fit virtually any prod- 
uct or assortment you can name! The cost is substantially 
David D. Jones has been elect lower than most other forms of interior cushioning and take 
pr ; a only a fraction of the time to pack. Avail yourself of this 
tn * Rar ee. eee. important money-saving clean method of packing. The pro- 
acerancetap et cerca oes fai tection your products get is superb...resists all forms of 
shock and protects the finish of the product as well. Ease of 
packing, availability of ample supine of packing material 
on hours notice are important too... you don’t have to order 
far in advance of production or store supplies all out of 
proportion to their rate of consumption. 


hxtruded 


" | 
t e Lnited States Printing 
& Lithograph Co., ¢ 


Consult us— Present your packing problems te us for complete package 
engineering design and service by experts. We will show you 
how to improve package performance and save money tool 


WRITE, WIRE, OR PHONE US 


AMERICAN EXCELSIOR CORPORATION 


1000 N. Halsted S1., Chicago 22, Illinois 


NATIONWIDE SALES & DISTRIBUTION 
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For your information 





The Chemical Specialties Mires. Asen. 
has announced that entries for the aero 


ol industry's fourth annual packaging 
contest will be accepted up to Oct, 15 
Winners of plaque awards for the best 
prac k ge in 10 diffe rent product groups, 
in addition to a Grand Award for the 
outstanding package of the year, will be 
announced at the association's 42nd an 
nual meeting in New York at the Roose 
velt Hotel on Dee ws Entry blanks 
md inetructions may be obtained from 
the Aerosol Awards Committee of the 
Chemical Specialties Mfre Asen., 5O 
k. 41 St., New York 


The Packaging Machinery Mfrs. In- 
stitute held ite 23rd annual meeting at 
The Homeste ad, Hot Springs Va., 
Sept. 15-18, with Tom Miller, Institute 
president, who is vice president of 
Package Machinery Co., East Long 
meadow, Mass., presiding. John B. Wil- 
son, pre sident of Wright Mac hinery ¢ 0. 


was Program Committee chairman 


The American Management Assen. has 
cheduled a special conference on “How 
to Prepare Packaging Specifications and 
Effectively Control Quality,” Oct. 18-19, 
Hotel Commodore, New York. General 
principles developed at the Conference 
will govern subsequent Clini ached 
uled as follows: Nov. 15-17, New York 
Folding and Set-Up Boxes, Labels and 
Package Inserts, Films, Foils and Lami 
nations; Keb 14 16, Ne w York Clase 
ware and Closures, Metal and Fibre 
Cans, Collapsible Tubes: March 20-22, 
Chicago Metal and Fibre Drums, Mul 
tiwall Bags, Wooden and Wirebound 
boxes. Attendance at the Clinics will be 
limited to 75, Registration fees for both 
the Conference and subsequent Clinics 
are $60 for AMA members and $75 for 
hon tie mbers 

Announcement has been made of the 
appointment of eight executives to the 
Packaging Planning Council of the 
American Management Asen. They are 
M. W. Barnell of the National Cash 
Register Co.; Glen P. Charpie of W. 1 
Grant Co.; Charles R. Gustafson of 
American Radiator & Standard Sani 
tary Corp.: Frederick W. Langner of 
Socony Mobil Oil Co., Inc.: J. V. Schade 
of Western Electric Co., Inc.; E. P. 
Troeger of Douglas Aircraft Co., Inc 
F. H. Wiley of International Harvester 
and G. M. Woodruff, General Foods 

More than 300 packaging firms have 
already reserved 115,000 a ft. of the 
Atlantic City, N. J., Convention Hall 
for the American Management Assn.’s 
Silver Anniversary National Packaging 
Exposition, scheduled for the week of 
April 9-12, 1956. The National Packag 
ing Conference, April 9-11, will include 
a comprehensive educational program 
for packaging management. 
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“Ads, Women and Boxtops,” by Duane 


s forth techniques for package 
advertising and it is aimed as ; 


stores or from the publisher at $3. 


McGraw-Hill Book Co 


4, announces publica 


2645-page book is priced at % per copy 
Four Government research reports con 
taining a survey on the 
ture in the field of radiation sterilization 


have been made available 
Office of Technical 


PB 111634 “Radiation Sterilization 
1955, $2; PB 111635 “Bib- 


Part I,” May, 1954, $6.75; 


“Bibliography on lonizing Radiations 


publication of Military 


proofed),” superceding JAN-B-121 and 
of Defense in Washington 
expected to resolve some of the more 


greaseproof barrier materials. Of special 
interest is the pre-purchase qualification 


and the inclusion of a “table of defects” 
to aid packaging-material inspection. 


\ Materials Handling and Packaging 


the University of Wisconsin Extension 


personnel engaged in 
materials-handling 
packaging activities and features a full 


27th annual Boston Conference on 
Distribution, to be held Oct. 





What's doing 


Oct. 9-12—Produce Packaging 
Asen., Fifth Annual Exposi 
tion, Conrad Hilton Hotel, Chi 
cago 

Oct. 10-12—Joint Military-Indus- 
try Symposium on Packaging 
and Materials Handling, 
Washington, D. ¢ 

Oct. 16-18—Brewers’ Assen. of 
America, 14th Annual Conven 
tion & Exhibit, Edgewater 
teach Hotel, Chicago 

Oct. 17-19— National Fibre Can 
& Tube Asen., semi-annual 
meeting, The Homestead, Hot 
Springs, Va 

Oct. 17-21—10th Annual Na- 
tional Hardware Show, Navy 
Pier, Chicago 

Oct. 20-22--Fibre Drum Mfrs. 
Asen., Edgewater Hotel, Madi 
son, Wis 

Oct. 24—-Packaging Assn. of 
Canada, 9th Quebec Regional 
Conference, Sheraton - Mt 
Royal Hotel, Montreal, Que. 

Oct. 24-26--Sixth National Con- 
ference on Standards, Shera 
ton-Park Hotel W ashington, 
ID. ¢ 

Oct 25-27 Parenteral Drug 
Assn., Ine., annual meeting 
Hotel New Yorker, New York 

Oct. 20-Nov. 2— National Assn. 
of Food Chains 22nd annual 
meeting, Palmer House, Chi 
cago. 

Oct, 31-Nov. 1-—Packaging Insti- 
tute, 7th Annual Forum, 
Hotel Statler, New York 

Nov. 8-10-—Packaging Assn. of 
Canada, 4th Canadian National 
Packaging Exposition, Auto 
motive Bldg., Toronto 

Nov. 9-1]1—Industrial Manage- 
ment Society, 19th Annual 
Time & Motion Study and 
Management Clinic, Sherman 
Hotel, Chicago 

Nov. 14-16—Advertising Trades 
Institute, Advertising Essenti 
als Show, Hotel Biltmore, New 
York 

Nov. 14-17—American Bottlers 
of Carbonated Beverages, In 
ternational Soft Drink Indus- 
try Exposition, Dinner Key Ex- 
position Hall, Miami, Fla 

Nov. 16 Society of Plastics En- 
gineers, Inc., Technical Sym 
posium on Plastics for Packag 
ing, Hotel Statler, New York. 

Nov. 16-18 Grocery Mirs. of 
America, Ine. 47th annual 
meeting, Waldorf-Astoria, New 
York 
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REBUILD TO RUN... 
THE NEW PLASTIC FILMS 








We modify 
packaging and converting 
machinery to handle 


Sart fify 
and other electronically 
welded films. 


Our P75 electronic generator is 


designed for automatic HIGH 
SPEED packaging machinery 











May we have details of your 
special problem ? 


FREDERIC A. RICHTER 


Blectrical Engineer 
8220 North State Street 
€M@5C AGO 10, IEE ENOES 








WEEL PADS & INMERSOLES 
(eatwe® 


Mit 


Y 
HOT DIE 
STAMPING 


WITH 


SWIFT ROLL LEAF 
@ DISTINCTIVE 
@ PERMANENT 
@ ECONOMICAL 
Pigment Colors, Bronze, Aluminum 
and Genuine Gold. Submit sam- 


ples of your product for free testing 


Iustrated Free Booklet—"“How To Brand Your 
Product" —mailed on request. 


M. SWIFT & SONS, Inc. 


TOLOVE LANE * HARTFORD * CONN 
NEW YORK « CHICAGO e« ST LOUIS « 10S ANGELES 
able Address SWIFTSONS 





A GOOD PRODUCT 
DESERVES A 
CLEAN CONTAINER 


More and more, packaging engineers 
are experiencing new economies gained 
by air-cleaning new containers. . . econ- 
omies either in the packaging process or 
in the marketing of the product, or both 





Air-cleaning costs so little . . . the lack 
of it can cost so much! Once a Sanitair is 
synchronized into the production line, 
its operation is entirely automatic. Oper- 
ating safeguards are automatic. Speed is 
adjustable to any line operation. Quick 
changeover for all sizes of containers. 
Handles all-glass sprinkler top, wide 
mouth and aerosol valve finishes. 


Learn why there are more Sanitairs in 
use today than any other automatic air 
cleaners and consider how profitable a 
Sanitair can be to your business. Write 
for the Sanitair Bulletin. 


THE EZ AIR CLEANER. A portable m 
» st it rvice 


idaptable t cak load 


{ S. ROTARY 
inside ind o 
plo Nater 
protected against f py 
rest of houlder Hand 
hape bottle or ir Writ 
er Bulletin 


UuU. S. BOTTLERS 
MACHINERY COMPANY 


4017 Nort? Fiockwe Street . on, ago is no 


ORK . PHILADELPHIA . Houere 
SAN FRANCINCO « LDenNvVER «¢ RATTLE 
New ORLEANS . LlAMPA . ATLANTA . Mo 
: ven « Winnipeg «© EXPORT OFFICI 
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VEST 
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Heat bleed resistant barrier papers 
Neon staining ream wrappers 

Unit packaging of oily products 
Protective covers and shrouds 
Fibre drum and case liners 

Tape base stock 

And, many other protective wrap 
ping applications 


REPEL M. FF. Kraft Papers 
All 5 levels of treatment available 
on natural MF. Kratt bose papers 
ranging trem JON te i bas 
wi 24236 500) 
REPEL Asphalt Laminated Papers 
Prevent ‘bieeding of aspholt 
laminant which otherwise 
with off er grease penetratior 
ordinary papers 
REPEL Wow Laminated Papers 
Eacellent moisture barriers that 
alse resist of! and grease penetr: 
tien as well as resistance to 
stain or bleed from won 
REPEL Polyethylene Laminated 
Papers Excellent moisture bo 
tier papers with extremely high 
resistance to e@il and grease pene 
tratior 
REPEL Polyethylene Coated Papers 
Eliminates ‘wicking’ of grease 
and «o aleng paper back ) 
thereby increasing grease resist 
ance of regular poly coated sheets 
from ow and good te EXCEL 
Ltwt 


Send for this FREE demonstration 
ond test kit 1t contain samples 
ef erdinary kraft Th 
REPEL paper and cag 7] 


Dree ei! on both pape 


t quickly penetrates the treated 
krott while the REPEL prote 
tive paper repels the and ve 


sists penetrot 


GET THIS 
Tes? «ir 
rc TooayY 


NEW YORK © CHICAGO 
CINCINNATI 
DETROIT © MINNEAPOLIS 





(7 \ YOURSELF / 


ie ~~ 


Thilco’s new protective papers 


employing SCOTCHGARD 


Grease and Oil Repellent Size 





STOPS oil and grease 
penetration up to 60 days 


Here } another Thilco first Thilco's 
high strength, long-fibred Krafts, specially 
treated by our own process with Minnesota 
Mining and Manufacturing Company's 
SCOTCHGARD grease and oil repellent 
size. In addition to imparting a high level of 
grease resistance, the Thilmany method used 
in the application of 3M’s SCOTCHGARD 
also adds materially to the wet strength 

of the paper 


THILCO REPEL Papers, as their name implies 
repel and resist a wide variety of substances 
including mineral oils, fatty acids, motor 
oils, lard, shortening, fibrous greases and 
other damaging substances of similar nature 
while still embodying the strength 
inherent in long-fibred Kraft papers. REPEL 
papers are available in a wide variety of 
combinations and 5 “level of treatments 
each designed to meet a specific requirement 


Thilco “imagineers’ will welcome an 
opportunity to recommend the REPEL 
paper best suited to your particular needs 





ber of the 

subject he 

trends affecting distribution 

ards of living. The 
i? the Retai Tract 


the Greater Boston Chamber 


nierenme 


merce in Cooperation with the Har 
University Graduate School of Bu 
Administration, Boston University | 
lege of Business Administration, Massa 
chusetts Institute of Technology School 


of Industrial Management and others 


The 49h Annual Exhibit 

ning Machinery & Supplies Assn. will 
be held in conjunction with the Na- 
tional Canners Assn. Convention, At 
lantic City, N. J Jan. 16-21. Exhibitors 
will show their newest canning equip 
ment and technical conterences have 


been arranged 


The international yearbook of advertis 
ing art “Craphis Annual °55/56" which 
is published in Switzerland and is now 
available through Hastings House Pub- 
lishers, Inc.. 41 BE. 50 St.. New York 22 
at $12.50 per copy. The 755 illustra 
tions, 66 in color, were chosen by the 
artists themselve from the exhibition 
Art and Advertising in the World 
held in April at the Musee des Arts 
Decoratifs, Paris, Of special interest is 
4 separate section devoted to packaging 
The covers of both Mopern Packacine 
(Aug. 1954) and Wodern Packaging 
} ave lopedia issue at Nov 1954) ire 
reproduced in a section on magazine 


covers book jackets house ofr itis anal 


record covers 


Olin Mathieson Chemical Corp. is 
offering samples of its Tra-Pak free of 
charge to interested packagers The Tra 
Pak consists of eight sample trays, each 
representing a basic packaging idea 
designed to help business executives 
devel p quickly the type of tray design 
which best fits their requirements. The 
sets can be obtained from the Olin 
Film Division, 655 Madison Ave New 
York 22 


The National Fibre Can & Tube 
Assn. « new ofhee ire located at 274 
Madison Ave., New York 16. Telephone 
Murray Hill 5-6754 


The Golden PAC Award for the mos 
outstanding contmbution to Canada 
packaging field, will be presented at 
the annual banquet of the Packaging 
Asem. of Canada, to le ld No 
Selection of the winner is made by 
board of judges and the award 

is a replica in three cdimenstor 


PAC. symbol 


The Steel Shipping Container Institute 
has announced three recommended uni 
versal standards for steel container 
specications The new specihcation 


are tor gal. drums 


¥ conlorming to 
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Next best thing to selling your product in person 


PYRON PLASTIC PACKAGING 


Select your star salesman from Dow’s Catalog of Packages 
for the eye-catching, visual selling that boosts volume. Plastics Sales Department, PL 477CC 
The Dow Chemical Company, Midland, Michigan 


Sel] 


iwht if you want to sustain high 


! 
Please 
volume if in wday market! That whiv « il-cleat 


ew Catalog Package 


packaging 18 now the ret 
Whether ul pack ie 
if t vu tl turned thee 


Dow 


———— ea 


| 
| 


you can depend on DOW PLASTICS 
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7 
‘ jar dice PROTECTS the surface and 


appearance of your product 
keeps the closure dry and clean 


‘ far dice gives your product a PRES- 


TIGE look, is oyster white, 
opaque, matte finish with sturdy 
005 “body”. The message on a 
printed jar-dise frequently elim 
inates a label 


Jar dice costs surprisingly little 


Write for samples and quota- 
tions on your letterhead. Indicate 
sizes and quantities. If possible 


mail sample jar for exact fit 


FLAT STYLE for every jar size. Most 

8i7e6 in stock 

PRINTED FLAT STYLE. Saves a 

direction label while it protects and 

beautifies 

FORMED STYLE. Shaped with a ridge 

to fit jar opening exac tly 

HOT STAMPED Either plain or formed, 

may be stamped with your logo in gold 

or color 

EMBOSSED. Either style may be em- 

bossed or debossed with your logotype 
*NOTE: Some sizes also available in 
molded polyethylene 


Walter Frank )\**'''5® 


PACKAGING a lei. | 4 4-3-3 ELMHURST, ILE 





Print Cartons 
At Set-up 
with the new 


Bivans Model 321 
PRINTER-CODER 


Printer-Coder 
Installed on 
TUCK-O-MAT 





Interstate Commerce (Lommission 
Regulation ah L,f ind WH whict 
cover the shipment of regulatory of 
dangerous products ICC-5SB and 1C4 
17¢ CON ticht-head drums for the 
shipment of liquid products; ICC-l 
covers a fully removable-head drum for 
the shipment of solid or semi-solid 
products The new specifications have 
been approved by various trade 

ation committee and are 

lished as Federal Specification 

729, Amendment 1. Detailed specifica 
tions are available to container users 
upon request to the Steel Shipping 
Container Institute 600 Fifth Ave 


New York 20 


The American Rack Merchandisers 
Institute has announced that Arnold 
Royce, (rove Keleo, In . will head ils 
newly formed merchandising committer 
The committee will explore new meth 
ods of improving the Institute's product 
information exchange and develop new 


merchandising methods 


General Chemical Div., Allied Chemi- 
cal & Dye Corp., 40 Rector St. New 
York 6, has announced the availability 
of a booklet entitled “Genetron Aero- 
sol Propellants.” It covers the history 
and uses of aerosols and includes tech 
nical information and data covering the 
physical characteristics of “Genetrons.’ 
Copies are available from the General 


Chemical Division 


At a recent meeting of the National 
Flexible Packaging Assen. in White 
Sulphur Springs, W. Va. Dr. L. EF 
Brownell of the Fission Products Labo 
ratory, University of Michigan, stated 
that it is his belief that a “new” ap 
proach combining radiation exposure of 
100,000 rep to 1,000,000 rep, normal 
refrigeration and polyethylene packag 
ing makes feasible lower-power atomic 
radiation for extending chilled shelf life 
of many fresh and cooked foods with 
out flavor impairment. Dr. Brownell 
stated that the work is still in 

fancy and invited industry to 

in its further exploration fo 


commercial application 


A new book of facts for laying out a 
conveyor system using the new Lamson 
pre-engineered “Install - It - Yourself” 
units has been issued by Lamson Corp., 
Syracuse, N.Y The catalog, with many 
illustrations, contains a general de 
scription of the uses and applications 
of the various conveyor components 
Copies are available on request to 


Lamson ( orp 


To help the food industry evaluate the 
packaging factors influencing buying 
decisions in today's self-service stores 
Du Pont’s Film Department has issued 
a study entitled “Master Summary, 
Latest Facts About Today's Shopper 
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more to it 


than looks! 


Art 4 


It seems fairly simple package a product in EKCO FOIL 
and sales rise because the container is brilliant and 
convenient. But even more responsible for increased sales 
is EKCO FOIL experience and technical skill. Before 

your product is packaged, our technologists, production 
experts and package engineers arrange a perfect 

marriage of product and container. EKCO FOIL'S 
engineering experience has developed more sales 


successes than all others together 


Send us your present package today for a complete 


analysis. No obligation. 


EKCO FOIL CONTAINER CORPORATION 
1900 North River Road «+ River Grove, Illinois 


IN CANADA: EK<( PROO MF 


‘7 














es 


in Supermarkets,” listing the 
buying-decision rates for supermarket 
products in 88 different clasification 
including fresh and frozen foods, gla 
packaged items and non-foods. In cor 
ducting the study, shoppers were asked 


what they intended to buy when enter 
ing the store and as these shoppers left 
the store all purchase were checked 
against the original list. Copies of the 


master summary are available from local 
Du Pont representatives, or direct from 
Film Departs ent | | du Pont de 
Nemours & Co live Wilmington, Del 


The Homestead, Hot Springs Va will 
he the ite of the semi-annual meeting 
of the National Fibre Can & Tube 
Assn.. to be held Oct. 17-19. Meetings 


will begin at 9:30 a.m. on Monday 





Oct. 17, with a banquet scheduled for 


Tuesday evening 


The general theme of the University of 


IHinois Fourth Marketing Symposium 


* will be consumer behavior and motiva 
tion in buyin The meeting will be 
held Obet 21-22 it Robert Allerton 
Park, near Monticello, IL, and ry 
| fe 


sored tyy the department 

of the College of Commerce i 
and ness Administration. A feature 
program will be the presentatio 


Paul D. Converse Awards 


standing contributions to the 
ol marke ing iene 
The Seventh Plant Maintenance and 


Engineering Show will be held in Phila 


delphia, Jan. 23-26, 1956, at Convention 

Hall The Seventh Plant Mz tenance 
to paperboard stocks 4A soso re tent will be held 
it the same time. Further information 


and other “eg eg I 
packaging materials 


Ave New York | 


The Film Division of American Vis- 
cose Corp has issued a new A visce 
cellophane pamphlet, “Characteristics 
AND Fuller makes other fast-setting and Uses,” which lists three new cello 


phane type indi several new h lesig 


adhesives for sticking cellulose ace- ee ee eo eae ee es 
tate, cellophane, polyethylene, and clude: M-5—for twist wraps, direct 


wraps tor carat carton liners tor 


other specialty films. For today’s iis Citenin Teele er eliiat eneiaatn elthin 
smart packages and packagers it’s heat eal is not needed MS-4 for 
‘ overwraps and bags for packag 


Fuller’s adhesives! h as 


or oly prod 


MSB-6~— fo 


\g iy mo tureproo 
s ” mildly hygere 


where durability 











ment was Aime ! ale v 

ra designations, efle« e Sept. 6 re Ms.2 
J formerly MS.5 . formerly MS-2 

*Mylar is DuPont's registered trade-mark for its polyester film MS.2 formerly MS4 and MSB 
. ormer! VMSB.3. Copies of the amphiet 

General Offices: 181 W. Kellogg eniapats: a 

H. B. FULLER COMPANY Bivd,, St. Paul 2, Minn, are available from the Market Dev 
opment Dept I Div., Americar 


Viscose Corp., 1617 Pennsylvania Blvd 


Philadelphia 














Factories in St. Paul; Chicago; Buffalo; Linden, N_J.; Cincinnati; 





Kansas City; Atlanta; Dallas; San Francisco; Portland, Oregon. 
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IN SET-UP 


BOX PLANTS..... 


Beset by ng cost more and more 
box men are turning to Knowlton for help. The 
reason? They've heard (and correctly) that Knowl- 
ton machi ire solving production problems and 
making new profits possible—that users enjoy 
important savings in time and material—turn out 
quality box hat have what it takes in today’s 
tough competitive market. 

Why not call in your nearest Knowlton man 
for a complete study of your present operation? 
The chances ; he can recommend a cure for 


your own particular headache. 


NO. 5 STAYER 


Designed, engineered, 
and built for outstand 
ing service, Applies 
stay tape up to 1” 
wide on boxes from 
Ye" to 4¥2” depth. 


COSTS DOWN 
QUIPUT WP 


WITH KNOWLTON MACHINES 


SINGLE CORNER CUTTER 


Unmatched for dependable per 
formance and fast, accurate opera 
tion. Minimum waste under all 
cutting demands. 5/2” knives and 


gear-adjustable precision gauges 


AUTOMATIC FLANGE BENDER 


The most comprehensive machine in the industry 
Quickly pays for itself by eliminating hand bending 
and by increasing output up to 400%. Simple to 
operate —one hand-crank makes all adjustments, 


BROOKLYN CHICAGO TORONTO, CAN. 
45-53 Beaver St. 9 S. Clinton S, 868 Dupont Street 
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U.S. patents digest 





Lhis digest includes each month the more important patents of interest to those 


who are concerned with packaging materials 
from the U.S. Patem Office, Washington 
certified check; 


ua 25 


order or postage 


Quinn (to Bemis Bro. Bag Cx s:. Louis. M 


r the Ke comprising a rectangular bottom panel of open 


esh tabric and a side and top-forming strip of open-mesh 


fabric having a length generally equal to the perimeter of the 
baotte panel, strip being joined along one lengthwise mar 
n ther f to the perimeter of bottom panel and having 
end omed together b 1 continuous stitched sea tart 
! it the pomt where ends of the rip meet one another 
md the perimeter of bottom panel, continuin completely 
sound the perimeter of bottor panel to meet point 


Case-Feeding Mechaniem for Packing Machine. L. Wim 


er and } Ardell to | hart Mig. Co 4 corporation of 

Delaware ts > 713.488, July 19. In an article packit 
machine packing mechanism for insertin i charge of 
article na case including @ reciprocati table 


Wrap-Around-Type Folding Box Construction, VM. lL Wi 


ant to National Folding Box Co Inve New Haves 
(one US. 2,715,450, July 19. A folding box of the wrap 
‘ md type tor thee isual packaging of content box com 
prising enclosin wall pane extending about the ntient 


Wrap-Around Type Folding Box Construction, M. 1. Wil 
iameon and F. G. Fishes to National Folding Box ¢ 


itr New Haven, Conn.) U.S. 2,713.45] July 19. A 


lding box for the visual packaging of contents, box 


wrap 


mound f 


prisu i ert of enclosin wall pane | ubstantially 
equal width articulated to one another along box corner 
fold lin und’ extending about the box content flange 
pane! irticulated fey copeproreate edge ! sid wall panel 


Wrap Around holding toxes, Mi | Williamson (1 Na 


ional | tie Box Os live New Haven, Conn.) Us 
Pi 13.452 lu 1u \ wrap-ar ind ty pe folding box for 
isual packagi { content box comprisin 1 series of 

ne wall pane umd a tuck panel articulated along 
lhe ' r told tin n end-to-end relation bhiy fla ¢ 
pan i ulated te py le i edwe of eact f aid 
vall pane ind of said flap panel, flange pan ben ur 
twulated to one snother alon j t told n¢ Lto-end 


relationahiy 


Hollow VW alled Folding Boxe . \ | 
Corp., Wilmington, Del.) U.S. 2.714.483, Au 2. A hollow 


walled f tit box made fr : e blank { foldable 
h tierial and ted tor automat nachine assembl 
bro pr ! a bot ' panel iter end wa panel ar 
ticulated 1 pposite end f the bottom pane top end 
panel articulated to each of i] outer end-wa pan 

i t toy ! par | j na bia 
Wi pp Around Folding Boxe M. |. Williamson to Na 
tional Folding Box Co. Ine New Haven, Contr Us 
»713,454, Ju IY A box blank of foldable sheet material 
! t wrap-around-type folding box blank comprising a 
' ter wa pane of ibstantia equal width 
art uted tt ' nother ‘ t nd relationship a 
thao rner told ne 
Beverage Package, L. Pet Evanston, Il U.S. 2.713,54 
Ju 19. A beverage package omprising a nera phe 
rical contaimer having e« 7 bl wa the wal { aid 
ontainer being flexible but non-elast und being light-tight 
anal retaining a sealed thet tul cot ted ' 
tainer adapted to be opened and to communicate with the 
interior { container 


cents each in 
stamps not accepted 


Copies of patents are available 


eurrency, money 


Edited by H. A Levey. 


Soft Plastic Food Package, I 
2.713.544 Ju y 19 A soft 


a thin, flexible but ne 


Peters, | 


plastic tood 


vanston, III U.S 


package COM prisit 


A perimetru ipport n-elasti pla ti 


ind extending 


film attached to the upper portion of support 
| therein 


downwardly within a mold cavity 


upport to provid 
lor molding a soft plastic food body, film portions providing 


i of ivity tapering trom top of cavity in a gener 
illy downward and inwardly direction, side walls having 
harply undercut shoulders spaced from top of cavity 


Carton-Bottom Locking Machine, FE. M. Mischke 
Rothschild, Wis.) U.S. 2,713,812 
\ carton-bottom locking 


walls, opposed pairs of bottom flaps con 


(to Mara 
thon Corp July 26 


machine, carton comprising op 


posed pairs of side 


nected to bottom end edges of side walls, an opposed pair of 
bottom flaps having locking tabs hinged thereto, the other 
pair of flaps having slots for interlocking engagement wit! 


tabs when tab ire igh the 


inserted internally of carton thro 


t said achine including a fixed plate adapted to be 
positioned within carton below the bottom thereof in car 


ton-inverted position 


tottle With Integral Pouring Means, ©. A. Tessen 
iwa, Wis. (10 to G. K. Anderson, Manawa, Wis.) Us 
2.713.952, July 26. A bottle including a neck portion ad 
neck portion having 


a closure. a spout extendi from neck 


intermediate the ends thereof, cork in pout, spout havin 
i lug thereon and a lid for spout his ged to lug a seal di 
to ed over neck portion in ailing engagement v ith rk 


Sealed Coffee Can. J. | Everett 
13,956, July 26. A 


ontainer having 


W ilmette 


COMprising i 


Hermetically 
iI US coflee can 
vlindrical an opening in one en 


between the center and the circumference, that portion of 
circumference being of 


from the 


opening adjacent the a configuration 


to facilitate pourin container and from its lower 


portion when m if stele 


Can Packaging Machine, F. U.S. Gilbert, J. Harrison, Jr 
und G. A. Kruse to The Cleveland Cleaner & Paste ¢ 
Cleveland, Ohio U.S. 2.711.959, July 26 A can packer 
comprising can-handling means to receive cans in sin 


file and to discharge cans in stacked rows bounded by a 


i! en rectangular geometric hg@ure said can handling means 
havin i discharge end, a plurality of carton-supporting 
in-receiving rectangular forms defining A space substan 
t ll equal to that occupied by geometric figure, cartor 
ipporting can-receiving tormes being mounted tor rotator 


if ind t piven ix 


Mitchell and A, ¢ 


High 
blank for the 


MeDonald Jr 
N.C.) U.S. 2 


formation of 


Corrugated Cartons, 5 ¢ 
to Carolina Container Co Point 


Julw 26 \ 


the lower 


ection of a container. said blank comprising a corrugated 

board sheet cut and scored to provide four wall panels and 

bottom flaps integral therewith, bottom flaps and approxi 
itely ome half the height of the wall panels being of 
louble-wall corrugated board the remainder being of 
ngle thicknes 


Carton, D. B. Andrews and H. | Marathon 


Riege (to 


Cory Rothschild, Wis.) U.S. 2.713.963, July 26. In a 
ding carton comprising a tray portion and an overlying 
over portion, said tray portion having a bottom wall, an 


walls adjacent 
each of side 
adhered 


inside 


wall and a pair ol opposed siete 


ediate wall bellows folds connecting 


folds 


means on the 


walls to intermediate wall, a portion of being 


face of side walls, locking 


outside 
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See how “Alathon’ protects chip board- 
gives better display to bulk cookies! 


ee. 


; 





CROSS SECTION 
OF COOKIE CADDY 


Kraft liners 
—<_____F 





Chip board 





N 


\-mil coating of 
ALATHON 


blended with aluminum 
powder 





~N 


Shock insulator—single-face 


corrugated parchment liner 





Cookies 








Le a 








Merchandising bulk cookies in retail “Alathon"’ polyethylene resin and alu board and results in a more attractive 


stores presented a tough packaging prob minum powder on the inside of the package without the use of an overwrap 
lem for the Federal Sweets and Biscuit carton Unmodified coatings of “Alathon 


Company By applying a *4-mil coating of the also offer: strength; transparency 


Mow 
The high shortening content of the “Alathon 


ind aluminum powder blend ture resistance 
cookies stained corrugated caddies, so to the back liner of .040 Kraft-lined 
glassine innerliners were used. In addi chip board 


heat sealability; low 
temperature flexibility; chemical resiat 
i strong folding carton wa Tite freedom from 
tion, a printed overwrap was required developed with a foil-like 
for eye ippe il 


odor, taste and 
finish on the toxicity 
interior. This produces a clean, sanitary 


After considerable testing, the Robert ippearance ind long shelf life re NEW 36-PAGE BOOKLET 
Gair Company of New York designed sults because of the 


non-staining and ALATHON & Polyethylene Resir 
and produced the more efficient, more non-sticking properties of “Alathon as a Coating Resin for Flexible 
economical mere handiser shown above This new bo ird also permits a muse h Material is yours free! Just send 


ALATHOn 
The secret: a coating of pre-blended better job of printing than the corrugated the pon below j 


Which type of | E. 1. du Pont de Nemours & Co. (In | 


Polye hemicals De pt. 5110, Du Pont Bldg 
package are you Wilmington 94, Delaware 


Please send me information on the properties and advan 


id interested in? tages of Alathon” polyethylene re 


POLYETHYLENE RESIN Siete oe is 


BETTER THINGS FOR BETTER LIVING 
. . « THROUGH CHEMISTRY 


ain, including new 36 





OCTOBER 1955 





fda 


TT eet | | U.S. patent digest 
and CODE DATING . 


Pp L 7 © | Fi L ” tf . lar ol intermediate wall op rable to ld side wall 


pendicular to bottom wall when tray | ) is set uy 


ob ° L y ETH y LEN E Reinforced Container, C. R. Camp and C. FE. Chamberlin 


AND OTHER PLASTIC MATERIALS a. ne as a ENT. Way Sree 


\ paperboard tray comprising a bottom pane 
»end walls, two side walls and four corner portions, each 
corner portion being integrally joined at one end with the 
end of an end wall and at its other end with the adiace 
end of a side wall, each corner portion being divided into 
jour sections by score lines extening angularly outwardly 


from intersection of end and side wall connected thereby 


Paperboard Container With Interlocking Flap Closure, 
t. E. Acker (to Container Corp. of America, Chicago, I 

US. 2,713,965, July 26. In a container of paperboard mat: 
rial including four side-wall panels hingedly joined in 
tubular form and a bottom closure flap hingedly joined to 
each of sidewall panels along the lower end thereof, im 
proved bottom closure wherein the underlying flap is of sub 


tantially uniform width and of a le ngth sufficient so that it 


Hi-Speed extends substantially half way across said container 
Machine for the Automatic Assembly of Folding Boxes of 


AUTOMATIC the Hollow-Walled Type, T. R. Baker (to Baljak Corp 


Wilmington, Del.) U.S. 2.714.344, Aug > A device for 


etting up hollow-walled folding boxes from flat blanks, the 

ROTARY device comprising a plunger and a die, plunger comprising 
a central portion having integral edges spaced less than the 
BAG SEALER distance between the inner side walls of box and end ex 
tensions of central portion, end extensions being spaced 

apart wider than the distance between inner end walls of 


box, being longer than the distance between lateral edges 


illustrated is AMSCO Heat-Sealing Machine and Sealing Member Thereof 


Fener (to Nicholas Langer New York, N.Y.) U.S 
2,714,416, Aug. 2. A sealing member for heat-sealing ma 


Model S&S (Poly) \ 


mounted on floor 
stand with adjustable 
t f leveli 
pe pte am os , lace and in elongated metal hie alter element ol curved con 
aa pe with figuration having its end secured to base in the absence of 
locking wheel brokes / any tensional forces on element and having its operative 


cl ‘ tn us » ; lace in palalleli m with face of base, portions of element 
joseup of code do . 


between its ends being free for displacement in the plane 
ing attachment 


chines COMprisity in combination a base having a plane 





of base, but being restrained against displacement awa 


Designed and built by AMSCO, the foremost manu- from base. 
facturers of rotary sealing machines. Tray for Certain Types of Fragile and Other Articles, 


PERFECT BAG SEALING lV’. A. Memoede (to Container ( orp. of 

© Heat, pressure and time fully controlled automati- Hl). US. 2,714,445, Aug 
cally. 

@ Film is sealed in relaxed state because weight of 
product in bag is supported by carrier belts of the 
sealing machine directly below the point of seal. 





America, Chicago 
2. A tray for fragile articles 
comprising a single piece of material such as paperboard 
cut, scored and folded to provide “a polygonal bottom wall 
side wall extending upward from each edge of bottom wall 


and means securing side walls in upwardly extending rela 


MAXIMUM PRODUCTION Roney 
® Rotary action provides smooth, continuous, non- 
intermittent operation. 
© The danger of costly downtime and maintenance 
due to heating and immediate cooling to prevent 
sticking to sealing means js eliminated by a special 
AMSCO sealing mechanism which does not re- tural ' 
. ling. group. with each group comprising @ plurality o con 
Gane ee tainers confined on the conveyor within an area not exceed 
CODE DATING ing 
® —orregee | categaay =P ont.» oe Devices for Assembling Flat Box Blanks into Hollow 
Folding Boxes, T. R. Baker (to Baljak ¢ orp., Wilmington 
Del.) U.S. 2,714,343, Aug | 


ww y 2. A device for setting up ho 
A low end walls of a bex blank having a main panel and 
Write Dept MP.10 for complete details I 


quared hollow side walls along side edges of main pane 


PACKAGING MACHINERY, INC. | <r! woe oanrtr ol re! onal! ou 


main panel the le vice comprising a par of opposed 


31-3) 48th Avenve @¢ Long Island City A N.Y. first-wall engaging elements 
Machines for Bag Sealing @ Bag Making © Bag and Carton Weighing 
and Filling @ Wrapping @ Labeling © Sheeting ond Giving 


Packaging Apparatus, J. K. Bruce and G. L. Frank (to 
Bruce Engineering Corp., San Franciseo, Calif.). U.S. 2 
714,481, Aug. 2. Apparatus for packaging containers in car 
tons, comprising a feeder conveyor for the containers, aut« 


matic means tor orienting the containers on conveyor into 


area of carton 


engaging and maintaining 


quared, hollow side walls; a pair of opposed second-wall 





engaging elements for maintaining outer end walls upright 
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kb. R. Sandhag 


14.980 














Container Cory St 


In a ontainer havin 































n. thick without ib 






Dispensing Device 









Tube 
to A 


thur ¢ ton (.0 





@ SELECT the items you wont 
i) 0 


Laminated Paper and 


Vial “Mopper Machine 


Shockproof Carton, W 


Container Handle and Closure 


havir i foldably connes 
ind a pair f opposing 


connected ipper marg 


(,usseted Bags of the 
in Machine (x Brooklyr 


\ rt eted bag ha 
pre } i i at the 
i sid nin lee 
tire ! rior ! aive 
ba nierior for a 
| ile lirection extending 
listance beyond inner 


Closure Liners and Methods 


( of America, Pittsburgh 
A 1 eal cl ire or 
ishionir ork layer 

non- absorber md flu 

heat-sealit al i 


porari idhered by an 


Under Pressure, RK. P 


Filling Machine, W 





Give Your Product 
a Sales “Assist” 
with Distinctive — 


Mack Standard 


Moided Closures... 


Molded plastic closures in 
all stock sizes are available 
for fast delivery from 
regular stocks in reasonable 
quantities. A wide selection 


of decorative designs assure 
a “custom look” at the cost of 
an economical standard seal. 


Custom Packaging 


of Distinction... 
Call on Mack packaging 


technicians for new ideas 
in special packaging 
Custom packaging by Mack 
has given a “sales assist” 
to countless successful 
promotions, Consult Mack 
on your custom packaging 
and closures requirements, 
now! Call or write for 


samples and prices, today! 


MACK 
Wy 
MOLDED 


EXCELLENCE 





















MACK MOLDING 
COMPANY « INC 
Generat Offices & Main Plant 
WAYNE, NEW JERSEY 















Other Plants at 





ARLINGTON VERMONT 
ond WATERLOO, QUEBEC, 
CANADA 


easy to ship — easy to store 


made on 


Typical examples of the many styles and sizes of 

FZ-Swifty practical collapsible bakery boxes made on International 
right angle machines, the cartons shown above provide 

maximum product protection at a lower cost per thousand. 

The collapsible bakery box represents savings in 


shipping costs, and solves the storage problem. 


FP-Universal 


Two versatile right angle collapsible box 


making machines outstanding members of 
the International family of better box making 
equipment 
PAPER BOX MACHINE COMPANY 


315 MAIN STREET, NASHUA, NEW HAMPSHIRE 
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ae MELPEUL LITERATURE | 0 nc... nu me 


Oo SELECT the items you want 


2) CIRCLE the corresponding number 
3) FILL IN“ the information requested 


4) MAIL — no postage required 


wove oot od HELPFUL LITERATURE GREE 


There is valuable data worth dollars and cents to you 


in the literature and samples describéd below 








PLASTIC FILM AND SHEET. Booklet de- 
scribes, gives physical and electrical prop 
erties of “Cenotherm,” a thermoplastic 
polyvinyl chloride sheet stock, Uses in- 
clude tood packages, tubing and bags, 
closure liners, laminating material. Anor 
gana G. M. B. H (J551) 


MEAT WRAPPER. Brochure describes uses 
and method of applying “Perfo-Roll” 
met plastic film in the goenaing of 
uncheon meats. Also describes the use 
ot machine that automatically heat-seals 
and labels the material. Continental Can 
Co., Inc. (J552) 


PACKAGING MACHINERY FOR FOOD PROD- 
ucts. Illustrated catalog describes line of 
machines for packaging food in lined 
cartons, heat-sealed inner bags, single 
cartons, multi-wall bags, single bags, and 
overwrapped cartons; also, bag filling and 
sealing machines, filling machines, wrap 
ping machines, and parceling and bun 
dling machines. Fr. Hesser Maschinen- 
fabrik (J553) 


AEROSOL PROPELLANTS. Brochure describes 
seven “Genetron” aerosol propellants, 
tabulates their properties, charts their 
vapor pressure and density vs. tempera- 
ture. Discusses aerosol test methods. Lists 
aerosol equipment suppliers and contract 
loaders. Allied Chemical & Dye Corp. 
(3554) 


POLYETHYLENE FILM. Literature mentions 
16 features of company’s “Polypane” 
»0olyethylene film bearing on its suitability 
cs a wide range of packaging applica- 
tions. Polypane Packaging (3555) 


LIQUID FILLING MACHINES. Lpomtare pre- 


sents detailed Sesostption of 
chines Coctenes to handle both = end 
—y liquids and containers ran 


from one ounce to gallon jugs, at 
up to 250 per minute. Pneumatic Scale 
Corp., Ltd (1556) 


PLASTIC LINER FOR PAILS. Folder describes 
“JaLiner,” a closed top, electronically 
sealed polyethylene contour liner with 
spout which is installed in metal con 
tainers during manufacture. Intended for 
“hard-to-package’ liquids in the food, 
drug and chemical fields. Jones & Laugh 
lin Steel Corp (1557) 


PACKETING MACHINERY. Folder gives de 
tails on machine that fills up to 24,000 
packets of small hardware items per day 
Handles up to four different types of 
items simultaneously and with automatic 
control of the number of items in each 
packet. Brown Bag Filling Machine Co 
Inc (3558) 


CELLOPHANE CHARACTERISTICS AND USES 
Folder gives general characteristics and 
uses of three new cellophane types, and 
lists several new film designations this 
company will use to avoid confusion with 
competitors’ coding. American Viscose 
Corp. (559) 


EQUIPMENT 






SUPPLIES 





CORRUGATED GLASSINE BOX. Sheet gives 
specifications of machine that makes one- 
piece corrugated glassine boxes or trays 
with smooth kraft backing in size range 
from 5%, by 11 in. up to 16K by Whig 
inches at speeds up to 70 per minute. 
Stokes & Smith Co. (1560) 


POLYETHYLENE FILM FOR PACKAGING. Pam 
phlet details the variety of possible uses 


and gives technical data on “Reynolon” 
polyethylene film. Reynolds Metals Co. 
(J561) 


FLAT STEEL STRAPPING. Illustrated brochure 
describes line of heavy duty flat steel 
strapping equipment and accessory items. 


SERVICES 





CHECK WEIGHING MACHINES. Folder de 
scribes machines that automatically 
weigh, classify, and sort products into 
correct weight groups at speeds up to 
100 units per minute with rejection toler- 
ance of up to 0.2% of unit weight. The 
Exact Weight Scale Co. (1566) 


VACUUM PACKAGING MACHINE. Folder 
describes “Flex-Vac” machine for pack 
aging perishable items in air-evacuated 
transparent, flexible packages. Standard 
Packaging Corp. (1567) 


PRESSURIZED CONTAINERS. Forty-three 
page handbook gives information on how 
products can be pressure packaged, In 
cludes lists of sources for propellants, 

















































































United States Steel Corp. (3562) valves, loading equipment, and contract 
loading services. Crown Cork & Seal Co., 
Inc. (568) 
AUTOMATIC BOTTLE LABELER. Illustrated 


folder describes operation of “World” au- 
tomatic rotary labeler for use with round 
bottles and jars. Economic Machinery Co. 

(3563) 


AIR CLEANER FOR CONTAINERS. Folder 
gives description of two-tube com- 
pressed air cleaner for removing foreign 
particles from containers made of glass, 
tin, oi, or other materials, U. 8, Bot- 
COLLAPSIBLE BOX WORKBOOK. Sixty-six tlers Machinery Co. (1569) 
page manual describes various ty of 
collapsible boxes, various methc for 
producing the blanks, and machines for 
wroducing them. Also gives suggestions 
- cutting and creasing blanks correctly. 
The International Paper Box Machine Co. 
(3564) 


RUBBER PLATE HANDBOOK. Manual for 
flexographic printers contains guidance 
on ordering, mounting, using, proofing, 
and protecting rubber printing plates. 
Mosstype Corp. (3570) 


PACKAGE Govarane EQUIPMENT. Catalog 


GLASS CONTAINERS. Fifty-seven page cat describes line of package conveying ma- 
alog describes line of pharmaceutical, chines, including unscrambling tables, 
chemical, and cosmetic glass and ceramic omg | tables, lateral curve con- 
containers; bottles, vials, jars, ampules, veyor, and bot can, and container 
glass-plastic aerosol containers, om clo- conveyors. fdland’ is fom. Corp. 

sures, Wheaton Glass Co. (3565) (3571) 


Fill ovt and mail this card new 











MODERN PACKAGING 
Manufacturers’ Literature Service 


| am interested in the following items: 


J-S51 5-552 5-553 5-554 5-555 5-556 5-557 5-558 5-559 5-560 J-561 
5-562 5-563 5-564 5-565 5-566 5-567 45-568 31-569 41-570 5-571 5-572 
J-S73 5-574 43-575 5-576 43-577 5-578 5-579 5-580 3-581 5-582 5-583 
5-584 5-585 45-586 1-587 45-588 5-589 5-590 1-591 4-592 1-593 4-594 


if yew deo not now subscribe te MODERN PACKAGING 
Canode 


but with te receive the next 12 
leswes (U.S.A. & Cc) 


. 846) Pan America, $10; oll ether countries $15) just check here 


PPT T CTT Ce POSITION .. 
(Please Print Plainly) 






eee eeveee 


GUE cocccccceccece oocvecs ooo GUY cocccccccone 


(This card cannot be honored after January 15, 1956) 


+ he 


HELPFUL LITERATURE 


EQUIPMENT 


TUBE FILLING MACHINES. > Sieteates bro- 
chure gives rs ma- 
chine for filling collapse at 
speeds as high as 3000 tubes hon = 
Specifications included. Arenco Machine 
Ca (3572) 


FOLDING CARTONS. Fifty-one page bro- 
chure traces company's history and its 
forest-to-finished product facilities for the 
production of paperboard, folding cartons, 
and corrugated containers. ot Cair 
Co., Ine. (J573) 


HEAT-SEAL PAPERS FOR LABELS. Literature 
gives tips on se the right heat-seal 
paper stock for » labeling applica- 
tions and for of 35 packaging ma- 
chines, Nashua Corp. (4574) 


SARAN FILM. Manual shows how to use 
Saran film in hand, semi-automatic, fully- 
automatic and vacuum- aging of link 
sausage and sliced lunc meats. The 
Dow Chemical Co. (4575) 


CONTAINERS AND CLOSURES. Booklet gives 
general description c= ny's fall line 
of glass food, pl and o crus containers, 
closures, cartons boxes. Owens-Illi- 
nols Glass Co. (1576) 


CONTAINERS FOR BULK PACKAGING. Bro- 
chure shows six different ty ‘ney of = 
packaging containers for mac 


chemicals and factory su > 
scribes benefits of A .¥- con- 
tainers. Gaylord Container Corp. (J577) 
ey WITH POLYETHYLENE pe 6- 
page folder reports on packaging applica- 
ons for polyethylene film in a wide 
range of ucts and describes the ad- 


vantages polyethylene has provided. 
Bakelite Company. (1578) 


Fill ovt and mail this card now 


Postage 
Will be Paid 


by 
Addressee 


SUPPLIES 


ADHESIVES MANUAL. Revised edition of 
booklet “How To Handle Adhesives for 
Transparent Films.” Also included is a 
detailed chart of commonly used trans- 
of sup fame containing data on sources 
o L, y, pro jes, gauges, 

ational Starch ch Products, Inc. 579) 


SLITTING EQUIPMENT. Literature gives de- 
scription of air-operated knife holder for 
use with any equipment that utilizes 
score cut slitting. Normal slit is % inch, 
but other size qt are possible. John 

Dusenbury Co., (5580) 


FILM BAGMAKING MACHINE. Folder de- 
scribes machine for manufacturing bags 
of transparent 2 film 

similar materials, in 5 tee fos ba 
ae all te die ton Ole ee 
by 21 inches. Renka Bag Co. (1581) 


CUTTING AND SHEARING MACHINES. Bulle- 
tin describes extensive line of machines 
for cutting and shearing—hand, semi-au- 
tomatic and automatic. Also describes 
company’s blade sharpening and cuttin 
shea Hob 
(3582) 


SURVEY OF CONSUMER BUYING HASBITS. 
Ln age study gives results of survey 

le of “in-store” buying decisions of 
cupasmnatens customers. Covers 88 differ- 
ent product classifications, E. I. duPont 
de Nemours & Co., Inc. (1583) 


PRESSURE SENSITIVE TAPES. File folder con- 
tains samples of 18 types of plastic, 
paper, cloth, and filament selatenees in- 
dustrial tapes. Complete specifications are 
iven, along with recommended uses. 
ernon Chemical & Manufacturing Corp. 
(3564) 














MODERN PACKAGING 
Village Station Box No. 103 
New York 14,N. Y. 


n the post card 


SERVICES 


PARAFFIN COATING MACHINE. Sheet gives 
ption of paraffin coating mac 
for strip coating of sheet material, with 
capacity from 2 to 70 inches. H & W 
Machinery Corp. (5585) 


PLASTIC «closures. Folder describes 
molded stock plastic closures, suitable 
for screw containers, and describes 
maker's facilities. Manufacturer will also 
send a collection of sample plastic bottle 
tops. Scott Plastics. (5586) 


HEAT SEALERS AND BELT CONVEYORS. File 
fences contains literature on company’s 
ine of rotary heat sealers, continuous 
oF nd sealers, hand sealers, and package 
ors. Includes sample sealed bag. 
Doutiber Industries, Inc. (1587) 


ROTOGRAVURE PRESS. Folder describes 
company’s Model “1000” heavy duty, 
high speed rotogravure press — y 

or volume package g. 
All features of the machine are covered 
in detail, and specifications are included. 
E. G. Staude Manufacturing Co 


ACETATE FILM MANUAL. 27-page handbook 
describes “V transparent rigid cel- 
lulose acetate packaging material. Covers 
forming and fabricating procedures, 
sealing, cutting, folding, Sotesiien 
printing and decorating, conipesent sup- 
pliers, and a table physical charac- 
teristics. Monsanto Chemical Co. (3589) 


CONTAINER FILLER. Booklet describes fill- 

ing ples and design characteristics 

of seven models of company’s filling 

oi 48 po Gives epoctBorsions and a table 

of products in typical viscosity classes 
these machines can handle. 


Food Ma- 
qhinery & Chemical Coxp. 


(1590) 
HOW TO SHIP IN CORRUGATED 68OXES. 
Manual contains on how 
store products pa in corrugated 
boxes, and how to save money in pack- 
ing, storing, sealing, loading, and ship- 
ping. H & Dauch. (1591) 


PLASTIC CONTAINERS. Folder describes 
line of “Clearsite” plastic containers, 
availah'e in a range of stock sizes, rigid 
or flexible, polystyrene or cellulose ace- 
tate. Detailed dimensions and des Tip 
tions are given. Celluplastic Corporation 

(3592) 


COLLAPSIBLE ys 16-page catalog gives 
information on od. collapsible tubes, 
available in od metals and a range 
of necks and openings. Also gives capacity 
chart and formula for determining cor- 
rect size of tube carton. Sun Tube Cor- 
poration (5593) 


TUCK-END CLOSING MACHINE. Illustrated 
data sheet gives ions for ma- 
chine that closes reverse or straight tuck- 
end boxes at speeds from 30 to 120 boxes 
per minute. Rex Packaging Machine Co. 

(1594) 





DISTINCTIVE PAIR 


MERLE NORMAN AND SHEFFIELD TUBES 


SHEFFIELD TUBES 





Paul Revere rides again been altered somewhat, in order to Another newly introduced Revere 


make the et more compact The Ware combination is the three piece 
Continued trom page 115 


same heavy white corrugated is used Skillet Set. The outer carton, similar 
printed in maroon and blue, but a in construction to that used for the 
self cover that can be folded back (,00d Cook's Set, is printed in blue 
to form a headpiece for display pur and copper colors, and holds 6-, 7 


market pose now used. The various pieces and 9Y-in. skillets. inverted and sep 


Kitchen Jewel Chest are tissue wrapped and packed in arated by heavy folded corrugated 


clude even different uten the bottom of the carton and covered walls. This set also includes a supply 
ind J-qt. sauce pans, 6 with i separate tray which is of the new hangers 


killet bat suce pot ty iv ina simulated wood Most unusua of Revere’s 1955 


ind LO-hook hanging pattern. A retailer can display this packaging innovations are its three 
essentially the et by removing all the pieces and sets of miniature Revere Ware for 
outer dimension replacing them, edge-on, into the children 


ore on all ippropriate slots in the tray Companies in a very wide vari 


ind the design features Minute The original 11-Purpose Set, re ety of fields have sponsored junior 


Man head n blue alternated with christened the All-Purpose Sel. now sized versions of their 


products,” 
olden jewel-like decoration Is 


equipped with the new utensil but in most cases these have bee 
With its enthusiasm for multiple hangers rather than a steel rack with manufactured and distributed by 


packaging continuing to grow, this hooks. These hangers are packed in specialized toy or novelty firms. K 


Tt 
immer Revere came up with some individual blue-and-maroon folding vere, however, seeing the great pro 
more new ideas cartons with transparent windows motional possibilities in educating 


With an eye towards marketing a and are made up of a hook, a slanted little girls to begin using Rever 


lower-priced set (the first two now nail and a solid copper wreath- o1 Ware at a very tender age, decided 


ell for $42.50 and $59.95 Revere oblong-shaped medallion to cover the to take over the job itself 


has brought out what it calls the hook. In addition to including them rhis means that the miniature rep 


(,00d Cook's Set.” including a sauce in its lower-priced sets, Revere is licas have 
pan double boiler, skillet and ¢ 


been made with the 
ge offering them separately, packed six same care as full-scale Revere Ware 
poacher insert and six of Revere to a folding carton with top that can with the same patented 
new utensil hanger he folded back to make a counter 


irrangement has display at point of sale 


“a opper 





it = NO GAMBLING 
aa PAR-PAK 


b> POLYETHYLENE 
BAGS 
AND 
LINERS 


PAR-PAK BAGS ARE TOUGHER! 
Made from only the best films available, to avoid rupturing 
PAR-PAK bags will withstand any normal strength test 


PAR-PAK BAGS ARE SEALED TIGHT! 


We take extra time and use special effort to produce bags 
with siftproof and leakproof seals. They're really sealed! 


Spec tr ichrome, the new marvel ¢ olor process 

PAR-PAK GUARANTEES THICKNESS! ecatiaieels ‘oli tm i brilliar 
% GUE f 1Ves ¢\ i 

There's no sacrificing of thickness-for-cost at PAR-PAK! Thick pes ™ , , ih & — — 


nesses are guaranteed, within standard tolerances box wr: ips, tags, tickets and labels. Both pro 

PRINTED OR PLAIN—TRANSPARENT are so unique that we added 25,000 sq. ft. of spac: 
PAR-PAK supplies plain bags or printed, in any design, up to to produce the m Yet cost 1s less than compar ib] 
4 colors. Crystal clear, water clear or normal transparency L.hle 


jobs by other means. (Spectrapak only availal 
PAR-PAK SERVICE IS TOPS! combination with Spectrachrome 


e in 


Many sizes in stock for immediate delivery. Size range—1! to 


40° wide, 1)" to 96” long, 00125" to .006” thick sPETRACAROM, 
WRITE OR PHONE PAR-PAK FOR ADODITIONA INFORMATIO on 
scncnmeia LINERS FOR DRUMS omnia CARTONS 7 l 4 Write for Information 
RR, W. M. BROWN & SON, INC 
PAR-PAK co., Inc. BROWS 


Color Printers 
1426 WEST 117th ST., LAKEWOOD, CLEVELAND 7, OHIO 
PHONE: ACademy 1-8029 700-706 S. Belvidere St., Richmond 5, Va. 





MODERN 





even bye 


for actual cookir - skillet 
Hg rb =f “ghd ree po YOU CAN DEPEND ON FORMVA(, 


plaving them 
grown-up cousins with 


emphasis on sales in 


designed three 
isils, using brightly 
cartons to hold three FOR MORE PROFITABLE DRAPE AND DEEP DRAW 
or seve nece combinations, As 

1 extra feature, each of the cartons AUTOMATIC VACUUM FORMING OF THERMOPLASTICS 
in be converted into a play stove ; 
Reproductions ol tour stove burners 
ire printed on the bottom of the 
irton, so that a child can turn hes 
el empty carton over, insert the 
paperboard “control panel that is 

upplied and proceed to “cook 
Revere’s su with its set pack 
ind) = adult—has 
to take a new look 


vidual utensil packaging 





ited cartons used 
id l il open sloOckK Re vere 
(there are 66 diflerent 
ve been redesigned 
tock number of 

don all six 

quicker identification 
oe ystem ilso has 


(red for the regular The Formvac is more than a good 
miniatures, orange for looking, rugged vacuum forming machine 
And an entirely with obvious advantages in economy and perform 

ance. It is backed by vast resources of engineering 

experienc e in the manufacturing Of superior processing equipment 
Ware, will by for the plastics industry. It combines the cream of European design- 
corrugated car ing “ak outstanding American technical skills, offering the kind of 
flexibility that demands the attention of engineers and management 
who reserve their nod of approval for equipment which improves 
their competitive position in the hard-hitting and progressive plas- 
tics field, For a complete new production line, for a single pilot or 
xecutives think production unit, for expansion or replacement of your present manu 

now that facturing equipment. . Formvac is your best investment 


for outdoor 


imulated woo 
Ni outline draw 


within 


in earnest ¢ 
Sales ir 
t DEMONSTRATION PROVES ITS 
initicipates 
i ea REMARKABLE SUPERIORITY! MAKE 


things they AN APPOINIMENT TODAY! 


Vv Get acquainted with Formvac’s flexible 


design. See how FPormvac’s shorter 
heating and cooling cycles save you 


ONLY FORMVAC W dy map ggg ten 


product quality reduce rejects 


OFFERS COMPLETE Formvac automatic vacuum forming 


equipment is completely synchronized, 


Shatin St | — COORDINATED v- ) engineered for vibrationless 


operation, easily adapted to 
Re e Ware se ‘ enge | EQUIPMENTI | production line feeding and 
ba j | unloading for high volume and 
, bigger profits 


« Continuous Compounding * 


Write today for further information, 
demonstration appointments, sales or 


Dies ° Sheet Take-off . Sheet engineering service 
Laminating « Sheet Cutting + FORMVAC CORPORATION (a di 


Vacuum Drape and Deep vision of Welding Engineers, Inc.), 
601 West 26th Street, New York 1, 
N.Y. Telephone W Atkins 4-0014, 


Sheet Extrusion « Extrusion 


Drawing «+ Sheet Testing 








"Uni- “ 


THE MOST VERSATILE 
OF ALL LABELING MACHINES 


Here are the exclusive features that 
will bring your labeling costs down! 


FLEXIBILITY —handles all sizes and shapes of labels 
and containers from fractional ounces to gallons. 
VERSATILITY handles both gluing and thermo- 
plastic labeling operations 

NO DOWNTIME — changeover from one size con- 
tainer to another only a matter of minutes 

NO EXPENSE changeover parts at an absolute 
minimum. 90% less than other makes 

EFFICIENCY —Perfect registration on flat, curved and 
recessed surfaces. No oozing of glue whatsoever 
MAINTENANCE Simple design and minimum 


adjustment eliminates need for skilled operators and 
maintenance help 


Truly the most revolutionary 
labeler today! 


iil git Meelilelelahv am lala 


191 Berry Street, Brooklyn, N.Y 





the PLUS Bin PLUSH! 


produces 

a wonderfully 
deep 
long-lasting 
luxurious 


NAP 


on papers 
and boxboard 


WRITE FOR SAMPLES 


CLAREMONT WASTE MANUFACTURING COMPANY 


taetmont NEW HAMPEHIAE 








WHEREVER SOMETHING « | 


oiled’, 


au 
SILICONE 
FLUID SPRAY™ 


ON FILM SEALERS, CRIMPER JAWS, EMBOSSING ROLLS, 

PANS; STAMPING, FORMING DIES— MOLDS OF ALL KINDS 
SIMPLY SPRAY ON THIS PURE 
SILICONE FLUID COATING 


And your sticking problems are over! 


The most economicol way to apply 
costly Silicone Release Agents! 


SAFE — NON-TOXIC 
CLEAN — LONG LASTING 


Handy Self Dispensing Can 
Has No-Fumble, Speedy Spray Head 





PRICES (Delivered) 


Sample Can $2.00 
Per Unbroken Dozen. $18.00 
Per Unbroken Gross $197.40 


NJECTION MOLDERS SUPPLY CO 


AP 





Upgrading stationery 


Continued fron page 103 


ments Basic colors of the « sddies 
and black with white, brown 
pink and 
white 
of the caddy 
packa . 1s we I orrugated 
shipping container, printed in char 
coal with pink, selected as the sea 
sons high-fashion colors 
Phe corrugated container opens up 
into a display simply by cutting 
along a perforated line and folding 
back the top ilong score lines to 
make a! yiece and shelf. The 
individual rf cages thus ippear in 
is ) arral ment on the counter 
The caddy packages command a 
slightly higher price than conven 
tional cellophane wrapped units 
the same quantity and quality 
they are tast sellers because the 
attractiveness of the colorful pack 
ges in display and the re-use feature 
offered by the caddy 
Drug stores like the multiple-unit 
display pack because it requires no 
arrangement other than opening to 
be ready for selling 
“What we did iys Bernard 
Scheff ) den _ to ‘cos 
meticize our package to give it the 
color ippe il that perfumery and 
toiletries have on the drug store 
counter pl is convenience for sell 


Credits: 
by Re; 


Oneida’s 
Ohualh Y 


~ is a feather 
in your cap 


When it comes to packaging, nothing 
but the best will do! Today's packaging 
must do more than protect the content 

It must catch shoppers’ sharp and 
critical eye ell them on sight! 
Packaging by Oneida, unsur 
passed in quality for a quarter 

of a century, does just that! 
Let Oneida put a feather in 

your cap. Call Oneida today 





PAPER PRODUCTS, INC. 


10 Clifton Boulevard, Clifton, New Jersey 
\ 5 Angeles Calit « Baltimore Md «© Centraha | 
CONVERTERS and COLOR PRINTERS of Quality Packaging from 
Glossine, Cellophane, Polyethylene, Vinyls, Parchment, Sulphite, Fol 
Kroft, Waxed, Coated and Laminated Moterials 











All this 


Variety in 


NIEMAND 


BROS 


TUBULAR PAPER 
PACKAGING 


Need a package that’s rugged or 
attractive...or both? Money no ob- 
ject or if you must count pennies 
NIEMAND BROS. TUBULAR PA 
PER PACKAGING can do the job bet 


' 


ter! Available plain or printed with 


decorative papers and with paper, metal 


or plastic closure 


o 
Iiustrated literature showing ponmend ri 
atheging Engines, 
will be gled ts, fomsult 
age applications, available Porneet 2h your 
Ld 
- soe one Problem 


many interesting tubular pack 


NIEMAND BROS., INC. 


Manufacturers of Vapor The Precclusols 
37-01 Thirty-Fifth Avoawe + Long island City 1, M. Y. 
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This revolutionary machine brings tremendous 
economies to users of labelled heat-sealable bags! 


cuts tase. costs— Uses labels printed on ordinary 
printer's enameled stock. No special thermo-plastic 
coated papers required. 

ATTACHES LABELS SIMULTANEOUSLY 48 bags are sealed. 
Handles tent or saddle-type labels. 

FAST, HERMETICALLY-TIGHT SEALING — Neatly heat-seals 
against moisture, evaporation and contamination. No 
staples, no pins, no unsightly closures. One operator 
does the work of two or more! 


SEALS ALL HEAT-SEALABLE BAG marTeRiats — Cellophane, 
pliofilm, polyethylene. 

PROVED PERFORMANCE —Simple design, continually im- 
proved over many years, is your insurance of long life 
and trouble-free performance! Ask for literature! 


Full line of HEAT SEAL-IT machines evailable 


* GLOBE * 


HEAT-SEAL, INC. 
HEAT SEAL-IT DIVISION 





scorry 


Carding Pocket Watches at Y the Cost! 


Faster production, a iter display and a 
Saving in cost these are what the Westclox 

Division of General Time got when they switched “a 

from cotter pins to Bostitch stapling machine 

Your Bostitch representative may show you Sav 

ings, too, in your wding operatior Look up 
Bostitch” in your telephone directory or write 


Bostitch, 490 Mechan treet, Westerly, R. | 


Fasten U betier and taster with 


BOS TCH 


MOLDING 
AND ENGRAVING 
RUBBER 


at these convenient 
sources of supply 


Molding and engraving rubber from “U. S.” assures the 
finest printing results. Why? Because “U.S.” has com 
plete control of manufacture all the way. “U.S.” grows 
its own natural rubber and compounds its own synthetic 
rubber. It has the vast resources, the experience, and 
the skilled technical staffs 


Get “U. S.” rubber from any of its distributor’s, 
Williamson & Co., three offices: 


Caldwell, New Jersey or Bryan, Ohio 
or San Francisco, Calif 


or call 


UNITED STATES RUBBER COMPANY 


Mechanical Goods Division - Providence, Rhode Island 








4 | Maile in nanar 











SAFETY \ 


SAVINGs 


SALES \ 


LUSTEROID 
PACKAGING 
Gives You All 3 

























FOR SAFETY— 


LUSTEROID 





vials and 
tubes are strong, rigid, 
unbreakable. They 
completely protect 
your product in han 
dling, in transit 
in use 





























and 












FOR SAVINGS — 
LUSTEROID’S light 
weight 
omy in handling and 
shipping. Its printa 
bility saves labeling 
cost. 


FOR SALES — 
LUSTEROID provides 
full visibility and 
merchandising appeal 
through a full range of 
colors, clear or opaque 







PATTERN 


LES 


means econ 




































Sizes from ‘Ve to 1\“a inches in diameter, lengths to 6 inches 


Cork, slip-on, screw cop and polyethylene closures. Write for 


somples, prices and brochure 







LUSTEROID 


Container Company, iT 


10 West Porker Avenue, Maplewood, New Jersey 
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Phase tre irch meluade 

\ Pure research, in which tl 
the is developed 

B Applied researc ! whict 
the theory is tested and ipproved 

{ Oper ition of the theory to 
test its praciica manutacturing prs 
ibalatie 


etual machinery or product im con 


ta 


t 
() 
li 
in 


mm 


inal the 








ore machine 


















me 


silcling i 


(1) Pilot 


production on i 


plant operation to test 
limited 
otot yee ~4 ile 


(| Creation and testing of the 


reial operation of production 


The new process for manutactur 


lighter, but stronger la con 


mer provice i pertect example 


| 


l complete evele 
Work on thi 


new proce which 


. light we ight 


ind right weighting wis 
irted TT the early Tt) when 
wel Illinois foresaw the need for 


hiter md better ylas contamet 


olume beyond anything existing 


rehne ould produce 
lo get the inswer took five eur 


construction of a ecumber 





which the research 


lubbed “Messy Bessy” bee 


if tar le of wire 





iiine 








ording 
ibled 


time two 


ind ree 


trument Thi machine ¢ 








crentist for the first 





inge if will the temperature 

ind pressure in the glass-form 
proce ind to record the effect 
the changes on the gla product 


With Mi y Le 


ide then res¢ 


information 


inches ind en 
eer took the next two eat 


pilot ren 


whiere 
quired and 


reduce 


il promt 


the proes 
taine produced | 1} 
‘ not nl lighter ind 
nue but more i irate in | 
nsion iti nd 
Q-] engineers estimate that the | 
i required for development of 
proce probabl could na 
tin balf with ftacilite pr 
ed | the ‘ researc ' 





making a 


MARKED 
IMPROVEMENT 


in COLOR 
CODING products 





























































































































range from 
simultaneous applicat f up to six bands 
on wire lead electrical ¢ { ents to color 
banding drill cr iCKS n the t business 
Meetir g these needs are Markem machines 
and ink 


better and at 


(like the 69A showr type which 
do the job faster 
thar 
When size, shape 


uct part or 


ower cost 


tedious hand methods ever could 


r material of your prod 
package poses a marking 
{ Markem’s 44 
Markem 


New Hampshire 


pr yDier get the benefits 
years of experience. Write or call 


Machine Co., Keene 1 








































































Converters and 
Direct Users 
of Protective 


Packaging Materials 








depend on 
H. P. SMITH 
EXPERIENCE 
in developing and 
Producing Barrier 
Constructions 








for Functional 
Custom Processed 
Combinations of: 





PAPER 





FOIL 





POLYETHYLENE 





FABRICS 





LAMINATING - PLASTIC COATING - OILING - WAXING - REINFORCING 


Wet SI 
A Vane 


PROTECTIVE PACKAGING MATERIALS 


FOR OVER HALF A CENTURY 





5009 W. SIXTY-SIXTH STREET a CHICAGO 38 POrtsmouth 7-8000 
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Nails in paper 


Continued from page 141 


Roebuck & Co. These also consist of 
attractively labeled metal-end fibre 
cases incorporating a string-opening 
device. 

Initially, the new Sears family of 
nail containers includes 4-, 6-, 8- and 
10-penny-box nails and finishing 
nails in 4, 6- and 8-penny sizes 
Colorful packages, designed by 
Sears, use an unusual front panel 
treatment showing a mixed pile of 
nails for general use, supplemented 
by an exact-size reproduction of the 
type of nail in the package and a 
figure showing the minimum number 
of nails contained 

On the right side panel, the label 
of the new Sears packages bears a 
scale, graduated in half inches 
against which several sizes are shown 
to indicate their exact size. To facili 
tate proper selection, the size of nail 
within this particular package is 
shown in a different color 

In addition to an arrow indicating 
the location of the pull string and 
brief opening instructions, the left 
panel of the new Sears nail cartons 
reminds the purchaser to “use this 
handy container for a more efficient 
workbench.” Additional copy sug 
gests that the cans be stored “with 
the opposite end out, so you can in 
stantly find the nail you need. With 
a complete assortment of these pack 
aged nails, you'll always have the 
right nail at your fingertips.” 

Typical of the several nail pro 
ducers now using corrugated bulk 
containers in place of wooden nails 
is the Dickson Weatherproof Nail 
Co, of Evanston, Il 

Dickson ships 100 Ibs. of roofing 
nails in a full telescoping corrugated 
box of double-wall stapled con 
struction. The lid section has con 
venient hand-holds on two sides and 
Is colorfully printed in two colors 
playing up the company name, brand 
and trademark, and a giant-size 


drawing of the nails construction 


Credits: Pre-labeled  string-opening 
composite cans and lid-sealing equip 
ment for Nichols and Sears, Roebuck b 

Selton Fibre Can Co 1275 Rig Bend 
Blod., St. Louis 17, Mo. Contract pacl 

aging of Sears, Roebuck caniste 
Smith, McClintock Co., 520 N. Mi 
Ave Chicago. Corrugated bulk con 
tainer for Dickson Weatherproof Na 
Co. by Hinde & Dauch Paper Co., San 
dusky, Ohio 
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tf a projected series 
eport on manut 
i verted fle xible 
iging prod ts has been released by 
the Bureau of the Census. | Ss 
partment of Commerce. The first 
! figure i was gathered on 
Kper t il ba with the as 
‘ ot the National Flexible P; 


iging Asst covers the month 
January 1955. Future reports 
expected to ippear, on a 

monthly basis, beginning with 


overing 


i an 


pre ente 


Reasor 





individ 
ot end-u 
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New USDC report 
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s during 
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the total value was too small to 
istily eparate reporting ino man 
is@s It was also discovered that 
me producers do not maintain re« 
rds that would readily provide the 
information that was requested 


However the Census Bureau wa 


ible to release some of the detailed 
end-use figures that were gathered 
lor the experimental january report 
even though these will not be in 
cluded in future monthly surveys 
Figures will be compiled for 12 


major categories ol converted flexible 
kor 


thousands ol 


packaging materials Januar 


the total shipments, in 


Shipments of flexible packaging 


(In thousands of dollars) 
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number 


i dis 


( ophane unsupported) $1,922 

| thylene unsupported) 2,331 
\ ther plastu unsupported 62H 
| hylene in combination 

vith paper, film, foal blo 
Kraft or sulfite paper (single 

ind =oin)=6combination with 

that other paper or plastic 
than pM lyvethvlene 


( insite greaseprool 


| ment and waxed papers (all) 
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> A ght-weigl 


CONTACT US! 


Bottles are Blow-Molded in ONE Piece of 
Polyethylene 


h Molecular Weight 


[ UNBREAKABLE 


LIGHT WEIGHT 


INERT 





NBREAKABLE 


~—~ADVANTAGES 


SAFETY 
CHEMICALLY 


PACKING 





6% and 13 
GALLON - 
PLAXPAK 
CARBOYS 





J. RABINOWITZ & SONS, 





Inc 
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STOP STICKING... 


speed packaging and labeling 


WITH... 


















Corning Corporation - Midland, Michigan 


adhesive 
selector 


.-- YOURS, free 
for the asking! 


CELLOPHANE If your laminating problems involve the bonding of any 

films, any foils, any papers to themselves or to each 
FOIL other write, today, for this helpful “Adhesives Selector 
PAPER Chart” which lists recommendations for 26 different lamin 
FABRICS ating materials over 670 different single-laminate com 
MYLAR binations approximately 6,400 laminate/adhesive/lamin 
POLYETHYLENE ate combinations with their outstanding properties! 
PLIOFILM This comprehensive Chart is part of a deluxe, profusely 

illustrated brochure showing how BONDMASTER Adhesives 
VINYL FILM have successfully solved such problems for other leading 
ACETATE firms in your own field. Write for 


SARAN FILM your FREE copy today without 
AND 16 MORE! cost or obligation 


RUBBER and ASBESTOS CORP. 


233 Belleville Avenue, Bloomfield, New Jersey 








‘Gentlemen: | 
Please send me... 


It isn't necessary to write an individual letter for every 


booklet or brochure you want on a packaging subject 


By using the Manufacturers’ Literature Page in this 
magazine, you can join the many readers who regularly 
ask for and receive the publications distributed by sup 
pliers to the packaging field. 


The Manufacturers’ Literature Page is easy to locate 
in this issue, and easy to use. It’s printed on heavy 
colored pape! All you do is circle the items you want, 
fill in the free reply card and mail. Before long you will 
receive the literature you have asked for 


Take advantage of this free service without further 
delay. Turn to the Manufacturers’ Literature Page now! 


A Service of MODERN PACKAGING 


A BRESKIN PUBLICATION 
575 Madison Avenue, New York 22, N. Y. 














Check-out at the 5 & 10 


Continued trom page 10? 


more serious than in a conventiona 
store. Apparently the need of passing 
by an eagle-eyed check-out girl is 
enough to deter many a_ casual 
pilferer 

but as in any self-service retail 
outlet, the right kind of packaging 
is the most eflective deterrent to 
pilferage especially the carding 
of all sorts of small items—so that 
they can be displayed on easily 
watched racks end large enough not 
to be slipped into pocket or purse 

Price marking is another kind of 
problem. With self service and 
check-out every single item must 
bear a legible price. This is obvious 
But who's going to do the price 
marking’ Price marking can be a 
very expensive proposition for the 
average store. Trade estimates place 
it at one-seventh of the entire store 
payroll’ and at to 1%, of the total 
cost of selling 

Naturally most operators would 
very much like their suppliers to 
take over this job for them and pre 
price as much merchandise as pos 
sible in the factory. And this seems 
to be the trend. In most cases it is a 
simple matter to incorporate a large 
readable price in the package design 
and variety-store opinion seems to be 
that 80°, of all merchandise will be 
price marked by the manufacturer 
within the next year 

Otherwise, variety men are begin 
ning to insist that all packaged prod 
ucts carry a large whiite price spot 
for in-store marking 

What else specifically does this big 
change in physical arrangement 
and selling methods of the variety 
store mean to individual packagers? 

No longer is the top surface of 
the package the only one that may be 
visible The package may now b 
displayed upright on a shelf at the 
customer's eye level or even highe 
This means that it must flash its 
message story from every possible 
angle or lose potential sales 

In recent weeks we have talked to 
experts in many phases of the vari 
etypstore field. Here are a few of the 
suggestions they make to packagers 

® Watch quality control. There's 


nothing angrier than a customer who 





Hiram Walker’s new personalized Holiday gift 
packages presented a tough labeling problem 
Their packaging would work as planned only 


if the labels could be removed and resealed 


Avery's Kum-Kleen Pre ire-Sensitive Labels wer 

elected for all nine of their unique gift wrapped box« 

because they are self-adhesive, require no moistening 
| 


ily removed yet can be used for instant 


aling simply by pressing them on again 


Although Avery’s ability to meet Hiram Walker’ 
production and delivery needs was an important 
onsideration in their choice of Kum-Kleen label 

the deciding factor was Avery’s complete control of 
production from start to finish. Avery makes their 
own adhesives and do their own designing, laminating 
die-cutting, printing and embossing. Avery the 


only manufacturer of preassure-sensitive label 


with all of these fac fis 
AVERY Kum Keen LABELS 


- Ly’ 
SL» 


( 
AVE 


AVERY ADHESIVE LABEL CORP., Custom Div. 127 
117 Liberty St., N.Y. 6 © 1616S. California Ave., Monrovia, Calif 
608 Dearborn St.. Chicag © Offices Other Prir a ’ 











“able-stik 


at work 





*non-moistening 
SELF-ADHESIVE LABELS 


Able-Stik is playing 
a dual role in the 
labeling of a plastic 
butter dish. A unique 
strip label carries the sales message and 
at same time, holds lid to the base 





Because of the up 
ward swing in coffee 
prices, @ chain store 
organization recently 
changed their brand to stimulate sales 
Rather than destroy their old containers, 
they used an attractively designed Able- 








Stik label which reads, "New improved 
Brand.’ Result: increased coffee sales 
~ » Bands for Tie-In 
> = Sales the per- 
- fect pressure sensitive 
| Aree application for spe- 
cial promotions and 
ee wrap arounds 
Stripstik Instead 
of all over pressure 


KEL) 
\ zp 


sensitive backing, strips 
of pressure § sensitive 
adhesive applied 
where needed to bands, 
wrap arounds, etc 


A cosmetic company 
was stuck with thovu- 
sands of dollars worth 
of expensive displays 
when a price change 
But instead of junking 
the lot they had an inexpensive Able- 
Stik label designed to blend with the 
displays. In this way they were able to 
change the prices and save their invest- 








went inte effect. 


ment in the original displays 
A costly packaging 4 
label problem was 
solved for a national 
pharmacevtical com- 
peny in conjunction 
with a polyethylene 
squeeze bottle. Since ordinary paper 
labels would not hold, ao specially de- 
veloped ABLE-STIK label proved to be 
ideal with sufficient flexibility and ad- 
herence 

Ask for the “Blue Print to Modern 
Labeling’ and ovr kit of ABLE-STIK 
samples 


inc 


YORK 54! 


allen hollander co., 


4 PRARD AVENUE NEW 


MOtTt Haven 5-1818 





236 


Bricker, superintendent of buyers, 
F. W. Woolworth Co.; G. P Charpie, 
standard methods manager, W. T. 
Grant Co.; F. E. Myers, 
and sales promotion manager, H. L. 
Co L. C. Shockley, 
promotion manager, McCrory Stores 
Corp 


advertising 


(,reen sales 


and the editors of Chain Store 


Age Variety Editions and Variety 


Store Merchandiser. 


Wines and liquors 


Continued from page 112 


How far 


will go in the tradition-bound wine 


cans,‘ the metal container 


industry, however, is questionable 


A distinct trend on the West Coast 


and elsewhere is an 


attempt to en 
courage impulse sales of wine by 
offering pint bottles of a variety 


of six different types of wines in 


carry-home cartons similar to those 


used for soft drinks. Prices are low 
per unit to induce the shopper to 
sample 


Splits of champagne and sparkling 


wines are not new, vet seem to be 


favor in that they offer con 


gaining 
venience for using sparkling wines 


home. A 


enough for a glass or two of cham 


in the split offers just 
pagne or sparkling burgundy without 
opening a large bottle that will go 
flat if not used immediately 

Many 
models of production efficiency with 
the most up-to-date methods of fill- 
ing 
matic 


American wineries are 


closing and labeling. An auto 
labeling machine of outstand 
ing interest has been installed at the 
Christian Bros. Winery in California 
this 
three pointed die-cut label. The ma- 
chine must register the three peaks 
at the of this label 

archways embossed in the 


mold bottle. The new labeler orients 


designed for handling firm's 


top with the 


custom 


the label, bringing it into positive 
position for accurate placement. 
Because a large part of their out 
put is purchased for gift giving, wine 
producers are also important users 
of decorative 


Many 


boxes 


packaging materials 


colorful set-up and folding 


are used to house attractive 


assortments of wines 


Americans, more than any other 


nationality, like their liquor straight. 


But 


apparently 


when it comes to packaging 


the fancier the better 


At least that is the big current prob 


P acu acine 














moa PARTITIONS: 


SAFELY—SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 


Plain and Die Cut | 


Prompt Delivery 
Write or Call for Complete Data 


RAPID CUTTING 


CO., INC. 


90-96 ENGERT AVE. 
BROOKLYN 22, N.Y. 


EVergreen 8-2512-3-4 





(Formerly at 169-173 Franklin Ave.) 
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and one that 
lime in dozens 


hadusteve 
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ihe Ve on A {sso iales 
t.. New York; Four Roses 
ter by Donrico, Inc., 438 
ew York. Hiram Walker 
Roger Bradfield. 512 Nicolette 
foe Minneapolis Minn. Canadian 
Club wrap produced by Reynolds 
Vetals ¢ 00 S. Third St., Louisvi 
Ky ar machir 
Minnesot Mi 
Fauquier Ave 


ré 
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e, 
e-applied ribbon by 
ge & Mig. Co. 900 


with 


Labe 


Ce 00-540 
1 Y. Seagram's 
Golden Gin Vational Folding 
Box ¢ Sul ederal Paper Board Co 
I 105 Lexington Ave., New York Ji 
Old Taylor carton, Robert Gair Co 
I 155 f M4 St New York 1 
Schenley Reserve ecanter by Thatcher 
Gla V ( 101 Grand Centra 
Y. Kentucky Tavern 
Gla ( Vi 


ed 
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oretit il 

2. One of 

inimuized by the 
procedure outlined 
graphical inter 
grometric meth 
ne pre-knowl 


ties before 


Summary and conclusions 


A, modihcation of the electric 


grometri metho or t deter 
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NATIONAL FOLDING BOX 


Cc © M P a N V « 1 ™N Cc 


SUBSIDIARY OF FEDERAL PAPER BOARD COMPANY Inc, 
SALES OFFices 
FOLDING BOX PLANTS 


PAPER BOARD MILLS © 











PROTECT YOUR 


CHECKWEIGH EVERY PACKAGE 


SELEC TROL takes the guesswork out of package weigh 


ing — eliminate leliberate overfill to assure full weight 
protects you from unnecessary product wast 

[his high-speed checkweigher fits into your conveyor 
production line, weighs in motion, no spillage, no inter 


ruption to production 

moothly diverted into 
Immediate labor 
pe 
weighing 


Overweight 
ve paruale 
result 


and underweights are 
channels for correction 
ince correct weight pac 
handling. With constant check 
the filling processing 
sdjusted to maintain a high percentage of 
SELECTROL will handle up to 100 weigh 


aving 
further 
pac k Ape 


require no 


can be 


every cn 
operator 


correct weight 


ments per minut lolerance | wijustable to as little a 
1/10 of 1% of package weight 
Write for omplete information—learn how others are 
protecting their profits with SELEC TRO 

Sales and Service Coast to Coast 








.. BE SURE WITH EXACT WEIGHT 


PROFIT MARGIN 


Bact Welglat 


Better quality control Boales 


Better cost control 


EXACT WEIGHT SCALE COMPANY 
914 WEST FIFTH AVENUE, COLUMBUS 8, OHIO 


). Box 


THE 





Canada; P 9, Statior Q 
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¥ 


Up to 300 well-formed, 
high quality bags a min- 
ute. Lip-type construction 
permits high speed con- 
version of PT or MST 
film without fusing, as- 
turing easy opening by 
and or on automatic 
filling machines. Wide 


POTDEVIN 


Flat and Square 


CELLOPHANE 


Specialty 


2 range of sizes — from 
Bag Machine 2” x 6%" up to 10%” 
x 16%", 


Write fer detailed intfermation 


POTDEVIN MACHINE CO. 


244 North Street Teterboro, N. J. 
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no need to, once you discover 
the SIMCO “Midget” Static Eliminator ! 


Why cut out paper dolls when you 

can cut out static much more easily ? 

The SIMCO "'Midget’’ Static Eliminator 
is guaranteed to be the most effective, 
yet least expensive means available 

for all packaging machinery, including 
cutting, slitting, bagmaking, wrapping, 
and filling machines! It is also adaptable 
to all types of materials, including paper 
and synthetic films. Write today for 

full information about your problem 


the SIMCO company 


920) Walnut Street, Lansdale, Pa. 
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tested and tound to 
hly reproducible results 
re lts obtained with the elec 
tre hygrometer were compared with 
those obtained by the graphical 
interpolation method and a nearly 
pertect correlation was found (co 
etheient of correlation 0.996 Both 
wthods seem to be uitable lor 
outine control purpose Both meth 
od were found to vield highly ac 
curate results The hygrometric 
method is much faster than the 
graphical interpolation method, but 
nitial cost of equipment is higher 
The applicability of the Hendet 
“On mathematical treatment to 
routine equilibriun relative humid 
studied on 


cone | sion 


caleulated 

oblype 

live imdicator ot ‘ WeETOscOpICcHly 

ol mater he ¢ culation of the 

ol two poml 

thal eem justi 

hed since ce ons " e low and 

high humuidit ive ‘ po ibvle 
in some produc 

Humidity-moistt isotherms were 

determined for following food 

produc shredded cocoanut, shelled 

rice. gelatin desse corn starch and 

flaked oat These isotherms provide 

a basi for further studies on the 

determination ) humidity inside 

package ind for indirect moisture 


measure! nt 
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artitions for 


Pre-assembled 
partitions 
made to your exact 
specifications 


rotective for faster packing 


ackaging ce 


YOUR REQUIREMENTS 


peter partition corp. 


Manufacturers of Cardboard Partitions 


TRiangle 5-4033 


19-21 HEYWARD ST. ,,{°"?"o"s.., BROOKLYN II, N. Y. 





Something Really NEW 





in a Paper Bag Closing Machine 





DOUBLE FOLDS 
and GLUES 


DOUBLE FOLDS 
and 


DOUBLE FOLDS, 
HEAT SEALS 
and GLUES 


FRY CONTINUOUS-MOTION 
Bag Closing Machine (MODEL 6s 54) 


oe og 


Makes strong, silt proot closures 
Other models available. Send for descriptive litera 


ture 


GEORGE H. FRY COMPANY 
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ich paper 1s 


When it’s WET-STRENGTH you want— 
PATAPAR has it! 
w you test Patapar Vegetabl 


for 


Patapar 


No matter ho Parchment—in a water tan} 


vith a baseball, o1 ome specific application — it will come through 


th flying color s wet-strength is aure and permanent 


Resists grease, too 


Patapat high wet-strength, plus the fact that it resists penetration 
of grease, fats and oils may be the economical! solution to some prob 
em in your busin 


As a packaging material, Patapar is the proven protective wrapper 
for products like butter, poultry, margarine, ham, sausag: 


itty, 


fectionery, ice cream, p oiled machine 
In other fields, Patapar ha 


ibstances, a 


parts 


won release 


for 
er sheet for direct print copy machine 


praise as a iner tacky 


a tran icent mast 


as a dialyzing membrane, as a release backing for poly 


ester film, and in hospitals for wrapping articles to be 
teriliized in live steam ae , 
MANY DIFFERENT TYPES Patapar is produced } 
hundreds of different types for a wide variety of appli 
cations. It is available in sheets or rolls plain ot ac 
colorfully printed Look for this 
rell us the application you have in mind, and we’ Keymark on 
2 : Patapar food 
end information and samples of the type of Patapar 


wrappers 


we recommenda 
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322-324, 


6. Landrock 4. H., and Proctor, 
B. E.. Measuring Humidity Equilibria, 
Mopenn Pacxacinc, 24 (6) 123-130, 
186, 1951 

A Packaging Institute, Procedure for 
Determination of Humidity-Moisture 
Equilibria of Food Products. Test Pro 


cedure Pl Food 1p-52. New York, 1952 
8. Proctor, B. E., Lockhart, E. | 
Goldblith, S. A., The 
of Electronic Treatments to Destruction 
of Insects in Packaged Military Rations 
and Packaging Materials, Final Report 


and A pplication 


on Contract DA 1] 009-OM 19888 with 
OM Food and Container Institute for 
the Armed Forces, June 17, 1952-De« 
31, 1953 

9. Yee, J. Y., Determining Hygro 


Ind. Eng. Chen 
1oV4 


scopicity of Fertilizers 


Anal. Ed., 16 (6), 367 


369, 


New Colgate set-up 


Colgate Palmolive Co 
i. Fe 
f a 


Jerse y City 


has announced the formation 


new integrated organization to 
consolidate all its pack 
aging activities The 
new departme nt 1s 
headed by W. T. Egan 
who will have the 
title of Director of 


Packaging and be re 





for coordi 


all Colgate’s 


sponsible 


Egan 


nating 

packaging operations, including de 
velopment work, engineering, art cost 
evaluation, ete. These func 


handled by a 


number of different departments 


analysis, 


tions were formerly 


In announcing the creation of this 


new organization, which will be an 


element in the company’s Research 
William | 


Sims, Il, Colgate president, said that 


and Development Dept 


the move “reflects the importance of 


packaging in modern merchandis 


ing.’ 

Mr. Egan joined the Colgate or 
ganization in 1916 and since 1950 
has been assistant research director 


Canadian show 


The fourth Canadian National Pack 
the 
largest shows of its kind in the world 


aging Exposition, now one of 
will be held in the Automotive Bldg 
National 


Toronto on 


Exhibition 


Nov 8. 9 


Canadian 


Grounds, in 


and 10. Its sponsor, the Packaging 
Assn. of Canada, predicts that it 


17.000 
all 


will be visited by more than 


packaging representatives from 


MODERN PACKAGING 
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pack and sellin t es by WIiIRZ 


\ 
\ 


IDEAS THAT INDICATE THE GROWING LIST OF PRODUCTS SUCCESSFULLY PACKAGED FOR GREATER SALES IN COLLAPSIBLE METAL TUBES BY Wirz. 


ee 


Black & Decker packages 
high quality lubricant 
for its power fools in 
air-tight Wirz tubes. 
Polyethylene or hard 
plastic caps seal 

for indefinite life. 


LUBRICAN 


j 
. 





eeeeeee eee eeee ee ee ee eee e ee ee ee ee ee eee eeee ee eee eeeeeeeeeeeeaeeeeeeeeeeeeeeeeeeee 


Lea Compound, a greaseless 
abrasive composition for 
burring, buffing, polishing, 
and satin finishing, is 
packaged in Wirz tube with 
can-type closure that keeps 
moisture in, air out even 
during long storage periods. 
Handy tube keeps work and 
hands clean, product instantly 
available when needed. 










Wirz tube insures 

ease of application of 
Minnesota Mining & Mfg. Co.'s 
Super Weatherstrip Adhesive. 





Special applicator tip seals 
on reclosure. 





si RBLISHED 836 





Vvile “) lday atoeal your ff wal pouckaging necds 
i .- AND FLA I MOLDING 
4th & Cole Sts., Chester, ?0 Hew York 17, 0.7. Chicago 4,11. Memphis 2, Tenn, Les Angeles 48, Calif, Hevens,(ube Export Div.— 1618 Schall Bldg. 


BRANCH PLANT. CARROLLTON, KENTUCKY 50 £. 42nd St. 00 E.jockson Blvd. Wurzburg tres. 4355. Le Cienega Bivd. Roberto OrtizaSen Philadelphia 7, Pennsyivenia 
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AVUIDED | = a 


than 50,000 sq. ft. of exhibit space 


have already been rented to com 
Have You Missed Out on panies which represent all phases of 


Canada’s estimated $750-million-a 


Flexible Packaging’s Advantages year packaging field 


Admission to the I Xposition is tree 


because Your Product is a Problem ont Steines waeaiion cane oo 


available from the Packaging Assn 


to Conventional Machines? a ee oe ee 


5. Canada 


Live fish in a box 


Continued from page 135 
q ) 
waterprool Before closing extra 
oxygen is added to the bag. sufhcient 
for the fish for at least three days a . 


The neat outside printing on the 
Paramount bax provide - nother 
labor short-cut in the firm's packag 
ing operation. Contents identification 
and complete shipping ins'ructions 
are legibly pre-printed on the ex 
terior so that these labeling function- 
are eliminated in the shipping room 

Paramount's shipping department 
packs 20 to 40 boxes a day “im 
plicity of the new box construction 


permits this quota to be met easily 





Model “’B’” 
| The Completely New, High Speed 
| UNIT PACKAGING MACHINE 


“Every man in the shop can as 
semble and pack the units with no 
training whatsoever.” says Hugo 
Schnelle, Paramount vice pre sident 


| 
| 
| Here's how simple the packing 
| 


|... An efficient versatile machine for packaging single and 
| multiple products of regular and irregular shapes and 
| characteristics as well as the unique product which has 


procedure actually is: First, the out 


side shipper—a regular slotted box 





measuring 22 by 17 by 8 in.—is set 

heretofore resisted automatic handling. yie and lined with the fitted 2-in 
ae ee Se oP ee eee ee eee 6 thick insulating liner. Next, for win 

@ Lightweight, limp, fragile and irregular objects handled with equal facility. ter shipment, the heating pad i 
. _ slaced on the bottom of the bo ind 

@ A basic machine that lends itself to adaption to the peculiarities of placed on | “ sheet 
particular products. a second regular slotted box is put 


snugly inside the liner. The fish 
@ Made in different sizes to accommodate a very wide variety of consumer 


already packaged in their water-filled 
and industrial products. 


polyethylene bag are placed in the 
@ Each size machine completely adjustable within its range. inner box. Both units are closed; the 
outside box is sealed and tied, and 
@ Soft goods require no supporting stiffener. 


the “corrugated aquarium” is ready 


@ Can use different materials in combination by forming packages from two for shipment ‘ 
webs. This represents great savings in preprinting costs and develops wide Paramount supplies tropical and 
possibilities for functional packages. exotic species of fish to 1,500 dis 
t yutors all ove he orle vd aes 
@ Intermittent cut-off and perforation. ributors all over the world and u / 
about 5.000 boxes a vear 
@ Hole punching for display purposes. 
Credits: (Corrugated boxes and “I 
@ Optional single color printer for coding and price marking. sulpak” insulating liners by The His 
" & Dauch Paper Co., 407 Decatur St 
@ Electric eye for preprinted materials. 


Sandusky Ohio Polyethylene hags by 

Shellmar-Betner Div. Continental Can 
( We Vernon. Ohio Heating pads by 

betel FL 7 Vem Pte | mete) ot hd ~aenag™ er = _ . 

120 EAST 3th STREET, NEW YORK 3, WN. Y Bauer & Black, Div. of the Kendall Co., 

222 W. Adams St., Chicago 6 
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Chun King sells 


| 
Continued tro page 133 


in her oven, the meal may be eaten 
directly trom the tray 

The tray itself topped with foil 
comes in a folding carton which 
helps to protect the inner tray from 
damage in handling And, finally 
the carton ts overwrapped in brightly 
printed aluminum foil featuring an 
ippealing, almost-life-size picture of 
the dinner tray re idy to serve 

The foil cartor wrap, of course 
serves several functions. It helps 
keep out moisture which might 
weaken the paperboard packaging 
materials It parkles brightly ind 
ippealing| under the lights which 
generally illuminate frozen-food dis 
play units. And it is not likely to 
become an unrecognizable mass of 
frost. lost in the lower reaches of the 
displa init 

Frozen chicken chow mein with 
mushrooms comes in i two-serving 
carton wrapped in a ingle full 
color-printed foil overwrap 

While advertising programs have 
in important place in Chun King’s 
plans the final appeal to the con 
sumer is made at what Chun King 


believes is the crucial moment 


or pass on 
i flective labeling ind packaging 
ike her pratise ind bus 


when she is in the store before the Founded 1920 
product, deciding whether to buy it 
¥ P I ti 
Credits: Pes: Ben Larsen o 
4?) : ‘ Vinneapoli Divider 
r an lahe H. S. Crocker Co 
i ie ie eserves 
Caliut, OW mn late / Vuirson Label 


( Ii PO. Box I Peoria 1, Wil 
Frozen-lo« wraps by Shellmar-RBetner 
moe) the Best 
l ernor Ohu f{/uminum tra lor Can 
tanese Dinner i, {/uminun fo al 





/ ¢ ood ca Hoerner Boxe 
/ (00 Mar an tf Ke / } / ua, at d 
Leu Container Co. Colh Hi Car 
p baegcncnegh nA ~ "| ELINTEX INKS FOR BEAUTIFUL AND DURABLE PACKAGES 
\Veu ndew cartor / a 
Pape I’; ts ¢ St. Pa 1 
ul G trainers by Owens 
thy * / loleda Ohio. Lathe - 
a en ene Howard Flint Ink Co. 
Wuirson. ¢ ; Haze {tlas Gla 


Co., Wheeling, W. Va. Pressure-sensitive Gravure “Letterpress Lithegraphle ‘Plerographte 


Permace Tape Corp Veu 
It ‘ \ / Wer Vag Bazaar 


ATLANTA + CHICAGO + CLEVELAND + Denver - DETROIT - Houston 
INDIANAPOLIS «LOS ANGELES « MINNEAPOLIS « NEW ORLEANS - NEW YORK - TULSA 
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THE NEW INSTALLATIONS 
Are COLTON 


(dole Gia t,t 


| 


cam cay 
ALLWITE —ess 


WILDROOT 


ARNER « DR. LYON 


SHARPE & DOHME e S e LADY ESTHER 


). B WILLIAMS . ‘mall > AMPANA . 





No Other Filler Approaches 
Colton No. 175 Automatic Tube Filler, 
Closer and Crimper in Speed, Accuracy, 

Versatility, Ruggedness 


Fills creams, pastes, liquids, powders into tubes, bottles, jars, 
cans with quantities so exactly metered that your savings on 
no over-fill ave substantial. Fills bottom to top to prevent air 
pockets. Tubes up to 12” x 7%"; Speeds up to 85 per min- 
ute. Clean, no tube wiping necessary. Extra equipment: Tube 
Cleaner; Cap Tightener; Stirring Device; Electrically Heated 
Water Jacketed Hopper; No-tube-no-fill Device; Heavy Duty 
Pump; Special Tube Holders; Delivery Conveyor Belt. Glad to 
send you literature. 


ARTHUR COLTON COMPANY 


DIVISION SNYDER TOOL & ENGINEERING COMPANY 
3514 E. LAFAYETTE . DETROIT 7, MICHIGAN 


244 





MODERN PACKA 


Set to sew 


[Continued from page 146 


show all the patterns to advantage 

The result was a 12-by-12-in. tele 
scope-style paper box, 2 in. deep 
printed in black and white, with two 
acetate windows—one to show the 
findings, the other to show the fabric 
and reveal the sewing guide 

The problem of showing the exact 
item and its style on each package 
was solved with a line drawing of 
each item, printed in black on a tear 
shaped, white gummed sticker. The 
sticker, which integrates with the 
over-all design, is pasted on the ap 
propriate box. The larger window 
with “pinked” edges like a swatch of 
material, shows the fabric as if it 
were actually going through a sewing 
machine. The oval-shaped smallet 
window, revealing the findings, is 
shaped like the dot of an exclama 
tion point under the paper sticker 

After seven weeks with the new 


package, sales were tripled 


Credits: Window boxes by Angel 

Paper Box Co., Div. Robert Gair Co 
Inc., 621 E. 61 St.. Lo ingeles. Gun 
med labels by Maple Press, 4665 Mel 


rose Ave.. Los Angeles 


Brighter desk supplies 


Continued from page 13; 


old and new packages shows what 
improved handling and arrangement 
of lettering, plus proper illustra 
tion, can do to stress selling points. 
For greater convenience in han 
dling and to discourage pilferage, a 
stapled die-cut fold was added to the 
Atomic crayon sharpener. This adds 
to the appearance of this 10-cent 
item and is neater for display 
Over all, more careful planning 
of die cutting of the cartons has 
provided not only sturdier cartons 
and fewer flaps, but packages that 
reportedly save paperboard as well 
Phe company is so enthusiastic 
about its present stationery-line 
packaging, that it is going right 
ahead with improved packaging for 


its many household and picnic items 


Credits: Designed by S. Jay Kent, 12 
E. 46 St., New York 17. Cartons by Key 
stone Folding Box Co., 367 
dve.. Newark 4, N. J.. and Downington 
Paper Box Co., Downington, Pa Boot by 
Display Printing Co 1430) Herkime 
St... Brooklyn 


173 Verona 
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YOUR Roll Label Printer 


is a specialist in this field. 

His specialized “know-how” is 
based on years of experience 
and study in connection with 
designing and printing 

labels that sell! 


He prints on KLEEN-STIK 
pressure-sensitive paper stock, 
using specially-built equipment, to 
provide you with labels that will 
keep your production lines rolling 
at top speed. Practically any 
size... any shape... . any stock — 
for fost,easy application without 
the use of water, glue or heat. 

For low-cost, high-impact 

labeling on your product or 
package, see your 

Roll Label Printer. 


FREE! TEST-1T-YOURSELF KIT 


Contains a selection of pressure- 
sensitive samples for on-the-spot 
testing in your own plant. 

Write today! 








ROLL LABEL SPECIALIST 
of your choice 


Pressure-sensitive roll labels in specially 
designed dispensers give you the world’s 
fastest known method of hand labeling. 
Available through your Roll Label Printer in 
automatic, semi-automatic, or hand-operated 
models to suit every need. 





KLEEN-STIK PRODUCTS, INC. 


Pioneers in Pressure Sensitives for Advertising and Labeling 7300 W. WILSON AVENUE ° CHICAGO 31, ILLINOIS 


OCTOBER 195 
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Fatase Set! 


These products — plus an 
endless variety of others 
are package-wrapped 


sine for market / 


AUTOMATIC — continuous rotary motion provides 
amazing, new, high speed wrapping production — 
eliminates counter-acting motion that causes 
material breakage and machine down-time. 


“FLOAT WRAPPING — packages products of 
anes an regular or irregular shape without breakage or 
BACON crushing whether product is hard, soft, firm 

or brittle. Size change-overs accomplished 

with minimum down-time. 


POSITIVE SEALING — by heat, glue or crimping 


keeps moisture where you want it—in or out. 
DAIRY PRODUCTS Sanitarily protects against dirt, dust and handling. 
tT Ps Ends may be flared, folded under or diamond 


folded — longitudinal seams heat or glue sealed. 





CANDIES & 
CONFECTIONS 
SAVES LABOR .. . MATERIALS — push button, 
automatic feeds permit one person operation 

and tending of several machines at the same time. 
And, because no stiffeners are required, unless desired, 


BAKERY savings of 25 to 50% in materials are effected. 
PRODUCTS 


USES ALL MODERN WRAPS — Cellophane, 
CITRUS FRUITS glassine, foils, films, polyethylenes and others. 
& VEGETABLES Electric registration accurately positions 
pre-printed or attached labels. 





THUMB TACKS 
& HAROWARE 





PAPER 
SPECIALTIES AND TEXTILES 
CANDLES 
AND CYLINDRICAL 
PRODUCTS 


SOAP AND 
TOILETRIES 





WHAT'S YOUR PROBLEM? 


Send us a sample product— 
our packaging engineers will 
uladly advise you how the 
Campbell Wrapper can fit 
your needs, There's no obliga 
tion, of cours 





New! 
Completely 
revised tree 

beootlet 
Write tor 
your copy 


NEW YORK: 55 WEST 42 STREET 





17th Pl Forum 


Continued from page 145 


9:30 Adhesion Seminar, Irving Si 


herd, National Distillers Products Corp 


Chairman 

The Pros and Cons of Label Stocks in 
Glass Adhesion, R. 1. Drake Champion 
Paper & Fibre Co 

The Pros and Cons of Stocks with Pre- 
Applied Adhesives in Glass Adhesion, 
Austin Sanborn, Nashua Corp. 

The Pros and Cons of Application and 
Transfer Method in Glass Adhesion, 
Sidney Carter, Economic Machinery Co 
Div. Geo. J. Meyer Miz. Co 

The Pros and Cons of Various Types 
of Adhesives in Glass Adhesion, Wil 
liam Sederlund, National Starch Prod 
ucts, Ine 

The Pros and Cons of Various Glass 
Types in Glass Adhesion, Dr. John 


Scharf, Armstrong (Class 0 


2:00 Films and Foils Seminar, 
W. B. Tibbets, Bakelite Co. Div 
Union Carbide & Carbon Corp., Chair 
man 

A Modified Elsberg Olfactometer for 
Quantitative Odor Measurements in 
the Stream Injection Technique, Dr 
L. F. Borchardt, General Mills, Ine 
(Three other speakers to be 


2:00 Flexographic Printing Semi- 
nar, Clarence H. Miller, Riegel Paper 
( orp Chairman 

Drying for Flexographic Printing, 
B. Offen, B. Offen & Co 

Press Proofing of Flexographic Print 
ing. Earl Harley, The Harley Co 

The Role of the Plate Cylinder in 
Flexographic Printing, Alexander BR 
Bradic Mossty pe Corp 


2:00 Package Design Seminar, 
Robert G. Neubauer package designer 


Chairman 


A Seminar of Case Histories of Pack- 
age Design Accomplishments, Don 
Brice, Dictaphone Corp.; Fred Fleisch 
man, Seabrook Farms, Ine Dom White 
Don White, In 


2:00 Packaging Machinery Auto- 
mation Seminar, W. bi. Bronander 


Jr.. Seandia Mig. Co., Chairman 


Planning and Evaluating New Machine 
Requirements, ( A. Wetli, Hudson 
Sharp Machine Co 

Suggested Procedures for Purchasing 
Packaging Machinery, W. Fb. Coughlin 
Pneumatic Scale Corp., Ltd 
Installation, Maintenance and Servic- 
ing Problems as Viewed by the Ma- 
chinery Manufacturer, Harold Mose 
dale. Jr.. Package Machinery Co 
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MERCHANDISE BAGS 


EQUITABLE presents 


% the Biggest Show 
ae in Bag yuk 


r neavy 
4 ‘ chandi ‘ bags 
y¢ ene me}! 
Paper and poly thyle! color! il shopping bags 
duty shipl velopes Equitable 
leeves mate se ' of bag l 


tures the r \ | sais Aad 


ying sacks 
yroducts 


record 5 
from 





manufa 
In fact Equitable is eM” 

inche a to 14 feet long elie ee 

variet! *quitab also offers yu 
vi ve | fir acn ¢ rder j supe ry 
al on . . i 
horatory Paper 4) 

5 Equitable’s quality col ol “ ot a ei 
. adhesiver, printi g } si a aiiaed 


| 
tant U sting to 4 


\ 
In addition t bor 
lity, From. 





o cons 


econom 


” EQUITHENE ” 
POLYETHYLENE BAGS 


¢here is no pa kage more 
_ be sure to 


Remember d oe 
nay 4 Whatever your ne , , \ — 
sauitable f° i 

Equita and prices 


fol samples 


today 


RECORD SLEEVES 


& 4 
lake -2 
2 itiwell 4-4900 


"avy Ovty 


ano city en, ees Telephone $T 


DAM STREET LONG 1S 
+ ORANG TERAS 


- 

——— 45-50 VAN 
«i 

: : BAG PLAN 


teat | I PAPER MILLS 


ANO SOUTHERN 





ENVELOPE 
’ SUPER -LONG BAGS 
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Eliminate costly hand-made partitions 


Your production costs can he slashed with the Inman 
automatic adjustable partition machine 


From roll stock to finished partition in one operation 


Only one operator required 


Clean cut, accurate and uni 
formly made partitions 


Machine fully equipped and 

easily adjustable for a wide range 

of sizes 

Production of 100 or more tucks per minute 


Will handle partitions up to 7” deep 


Production proven 





FLEXOGRAPHIC 
INKS 


Through our wide experience in packaging, we've 
developed special inks to meet requirements for . 


BREAD WRAPPERS — Quality printing plus resist 


ance to wax bleed, high end-sealing temperatures 
and moisture 


PAPER CUPS — No bleed into drinks 


how hot or cold 


PAPER PLATES —and a wide variety of other 


printing and product end-use abuse problems. 


no matter 


Give us your specific problems . . . our 
laboratories are at your service. 
Write for details and samples. 


General Printing Ink Company 


10th Street and 44th Avenue 


DIVISIONS OF SUN CHEMICAL CORPORATION 

WORN + WUDSON + WILEY (points, moist and constrechon maternats industye! costings) + WARWICK 

(texte end mndustral chemcats) © WARWICK WAL (iefiners of specislty wanes) © RUIWERFORD (\thographic equip 

ment) + SUN SUPPLY (lithegraphic supplies) + GENERAL PRINTING INK (Sigmand Uliman + Fuchs & Lang + fagie 

+ Amevcan + Kal) + Chemical Cole & Supply inks) + MORRILL (news wks) + ELECTRO TECHNICAL PRODUCTS 
(cuatings end plastics) + | .GMELNTS DIVISION (pigments for pants plastics printing wks of af hinds) 








better because 


e@ All corners are heat- 


sealed — hold longer, 
look better. 

Corner ridge made by 
electronic seal gives 
added strength. 

Uniform, consistently high 
quality is achieved only 
by automatic machinery. 
Only the highest quality 
acetate in all thicknesses 
is used. 


ONTAINER-( RAFT 


Increase the sales potential 
of your product through quality 
transparent packaging. A new, 
revolutionary method of produc- 
ing acetate covers for boxes 
through the use of fully auto- 
matic high speed machinery 
results in a better, stronger 
product. Container Craft Inc. 
makes all these preferred fea- 
tures available to you at the 
lowest cost ever! 

Sizes from 4 1% te 
10 «6. Write or call for 


quotations regarding your 
requirements 


WEST 


Lie NEW YORK 


WATKINS 


Some Territories Open For Active Salesmen 
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Banded beer 
Conttemell rem pags 128 ‘ Saves time and money 


through 1 transparent window 
section ‘ the bands Machine : bd 
ada her acer | nCcodin 
changed fron printed to plain bands O 9 
Pfeiffer expects to get better dis 


play it point ol sale bes suse oft the 


touch - smartness added to its pack imprinting 


ige recent study which dis 


closes that seven out of 10 buying 
decisions on. all types of glass ° l b l ! 
packaged items are made after the ; a e S; 
shopper enters the stores emphasizes 
that the in-store buying decision 


rate for beer is , ' 76.8 


Cre 


nar 


dits: “(. 


i 


Even in small operations, the Tickometer has 
made substantial savings in the cost of coding 
and/or dating product labels. In large companie 
batteries of Tickometers are tremendously 
effective in reducing costs 

The Tickometer codes, dates, or otherwise 
imprints labels and wrappers at speeds 
up to 1000 preces per minute can save losse 
on unused labels that have pre-printed 
identifications. This remarkable, electrically 
operated machine also counts as it imprints 
Gives whole or partial counts. Handles most any 
kind of card or paper item. And it’s so accurat 
banks use it to count currency! Without 
question, here is your easiest and most 
economical way of dating and identifying 
your products 

Rented, as well as sold, the Tickometer is 
serviced by Pitney-Bowes from 259 places 
coast-to-coast. Ask your nearest PB office for a 
demonstration, or send coupon for free 


illustrated booklet and folder of case studies 


Counting, Imprinting Machine 


he originators of the postage meter re 





in 94 cities in U.S. and Canada 
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Classified Advertisements 


Machinery and 
Equipment For Sale 





TREMENDOLS STOCK OF BHRAPPERS 


Rebuilt and anteed. At great 
All types and s of 
ow available for | 
Machinery FA2 Wrappers 
Machinery Medel CA2Z Adjustable 
kage Wrapper. Haysesen 3-7, 7-11 
je Collephane W pers. Had 
mpbell Medele 2W6, 26H 
yhane Wrappers. Oliver Model 
or. Stekes and Smith A and B 
. Wrap-King Medel DW Foil and 
Cellepheane Wrappers. Cree 
Lewenstein Foil 
wide range of shapes and 
Deughhbey Hotary Keg * 
requirements, write wire, 
today 


W rapper, 


tnien Stendard Equipment Company 
$16-522 Lafayette Street 
New Vork 12, N.Y 











achines; Packaging machin 
; Cappers; Case 

idle equipment 

lidated Products 

ken, NJ. HO 


POR SALP Herand new in original erate. One 

Medel SH Hette Carton 

motor wired Also 

lel K ser with meter 

wired « twe anite which cont 

$1290.00 je othe age can be bought 

for less and dollars. Bristol Car 
den Pre Bristol, th 


SHEET VAMNISHEN tao Wald » Aut 
Lae with Cheistiansen stream feeder. Like 
$11,000 oF will sell seperately. Hox 195, M 
Packaging 





POR SALE AT CHEAT SAVING 


Very modern, high epeed, fully automatte 
Preumatic Seale Packaging Unit 

of: high speed ca feeder and 
souler, 2 each two ~ eighers 
top eealer with « 

ale wrapper 


Mainta 


Hes 204, Modern Packaging 


eperating 











POM SALE. tine complete ale ‘ 
with 4& intake 
weed fer free pw beng a tals 
ouch rice, ot¢ 


ving #) «tem 
discharge tiene. Can be 


Const a of 
press blower—24 « with 
all « ole 1 cach—rot 
oopar butterfly direct 
‘ a 4 steel tubing random length 
square duct. Will sell « 
$2,500.00, of will 
Model 


neweewilth dial 


uplete eutfit' fer 
pert todividually 
Allee, ome platform scale 

al ‘ Capacity moO lhe 
8575.00. Austin Packing Co Hex 1956, Heals 
mere 3. Ma 
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HAG MACHINE Rete Polyethylene, P O 2 

nplete with electric eye, forming plates, & 
spare parts. This machine is in perfect condi 
tien, being weed very lithe, and can be seen 
Centact Product» 
 ockhaging Company, Kenton, Ohie. Phane 1500 


in eperation in our plant 





AVAILABLE AT REAL LOW PRICE 


Stendard Kaapp 429 Aut athe Case Gluer 
1 f(t. compression ahi and width 
adjucta t throughout size carton 
47" «20° "26" high. New cost $11,000. Will 
coll at fraetle of cost. leemediate delivery 


In exeellent condition 


Hex 205. Modern Packaging 











POR SALF Polyethylene Hag 
Machines « (1) Simplex 
Cellophane Machine. All in working condition 
Priced at 50% the cost of new machines. Bos 
L007. Modern Packaging 


POR SALE Iwe Label Dri het 
labelling machines ling dies 
use lees than on limited production 
Telephone Lexington 1156 


POR SALI 1 MRM 12 5 

Rotary Gravity Filling Mach 

noarles Little ed, offered at huge 
saving te . Harry Benet. 10053 Plam 
Street, Cincinnati 2. Obie 


rom SALP 
m cookles soap ete 


Automatic Packaging Machine far 
Complete h 
electric eve and A © moter 82500. Cel-l-Dex 
Corp.. 1 Main St., Brooklyn 1, New York 


Pom SALF t Simplex Cellophane Bag Making 
Machines. 1 Foldover Model No. 1. 2 Crimp 
Models No. 1 with electric eyes and duplex 
wall sealers. Can be seen in operation. Bagphan« 
Corporation, 65 Se. 11 St. BWhiyn TI, N.Y 


rv t-6100 


Machinery and 
Equipment Wanted 


WANTED 


(Capper 


Preum atic Seale Packagi 
Labeller, Cellophane Wrapper 
Hex 1351, Charch St. Station, New York 8. N.Y 





WANTED 


Wrap Machine with a Kell Feed 


Packaging 





WANTED fine used Ridder or other flexe 
vhic presse 24° te 30 wide in geod condi 
tlen. Give full specifications, available pris 
evil ere, age 
Nes 212, Mod 


vl available delivery dat« 
Packaging 


WANTED: One Model 14 of 4 Simplex Bag 
Maker with or witheat electric eve Rex 214 
Vedern Packaging 


Help Wanted 


PACKAGING & BOX SALESMAN: Wanted side 
line saleeman comm. basis te sell transp. plastic 
vials, conte + end sluminam foil plates. Re 
ply giving 4 ile of lines now selling and ter- 
ritery Weinman Bros. Inc.. 3260 W Grand 
Ave thiceage 5S! 


Employment 


Business Opportunities 


Used or Resale Equipment 


PLASTIC SALES ENGINEER: We are socking « 
well qe fied » experienced in plastics ex- 
trusion for attractive Market Development 
tien. Kindly give your education 
and expected salary in 
replies will reeeive careful t 

W rite 108 Per 


Division, Kopp Company 


MANTEL FACTLURERS REPRESENTATIVESWANTED 
Hy Fastern Polyethylene Sz 
noting, and converting of Polyethylene. ¢ 
ee Most 
giving present lines and territory 
Hex 197 


jalists in extruding 


territeries op K 
wanted te 
Modern Packaging 


PACKAGING SALESMEN With knowledge of 
field of uw 


in Metros an area and F 


packaging to sell packaging service 
mylvania for 
progressive Desire comm 
tive Reply 
Packaging 


representa- 
confidence Hex 198 Modern 


MANELPFACTURER'’S REPRESENTATIVE 
WANTED To sell automatically and manually 
sensitive labels 
ngage substantially with the 
« of sell-«ticking (ne 

labels in the packaging busi Healthy 
mis on this easy to sell label | He 

er your customers outstanding new ideas in 
pressure sensitive labeling. Write teday te Pee 
Cee Tape and Label, 521 Ne. La Brea Ave., Low 
Angeles 36, California, Department PP 


MERKS. REPRESENTATIVES: With good follow 
ing and well experienced in packaging field 
are w d by new 
corn, W specialize in custom vacuu forp 

tour packages; blister packs; 


progressive Michigan e 


acetate cove 
excellent 

servi Write fall details. Pr ot inter 
views arranged nings in all major areas 
Hex 200, Modern Packaging 


design and engineering service; 


COMMISSION RKEPRESENTATIVES WANTED 
growing expanding verter Plain 
printed ' i foils 
acetate, in replies 


treated in «tric confidence erviews ar 


Hertel Ave 


ranged Lustreprint Corp 932 


Huffale 16, N. ¥ 





PACKAGING ENGINEERS 
There are several challenging openings for 
lifted Packaging FPangi re for work on 

nt electronic ects. Industrial 
ex perte required ’ ating, carten de 
sian hioning or flexible packaging. Good 
calarios efite including re- 
lo ’ of heuse- 
held moving expenses 


Salary 


« (orperation 


f inelanati 5 tthie 














Your vinyl packaging’ 
can bring home 


the BACON... ul a host of other foods 


97, 


Pfizer CITROFLEX A-4@ 
THE NONTOXIC, ODORLESS PLASTICIZER 


| er CITROFLEX A 1 plasticizer (Acety Tributyl 


ops” in toxicological safety. It's accepted by | Chas. Pfizer & Co., | 
os. izer o., inc., 
d Drug Administration for use in plastic pack new row 630 Flushing Ave, Bkiyn 6, NY 
fait prices now Please send me ; 


[ 1 e send me a sample 
Technical Bulletin 3 { Pheer CITROFLEK A 4 
er te 


make bet make 
ackaging for frozen Name 
inyl coating CITROFLEX A-4 


Vinyl 
for 


Title 


more Company 


attractive Street 


f any kind, be 
ed Pfizer CITRO 
‘ 


lor de 


than ever City 


MP 





Continued tram pare 2A) 


SALESMEN WANTED A rapidly-growing of 
santzation converting and printing polyethylene 
and cellophene bags tx open for salesmen caver 
ing New Bagland territery. Side-line will 
bee Hex 20° Modern Packaging 


men 
considered 


WANLFACTURER'’S 
pending Midwest 
concern, All 


and 


AGENTS 
Polyethylene 

sleee of bags 
Hepresentatives 


Hox 


Desired by ox 
beg & 


liner 
and printed 
perticularty 


210, Modern 


plain 
in Widweet 
aulng 


desired 


Pack 


territerlos 





MANUFACTURERS KEPRESENTATIVES 

To cell veewum formed plastic packaging for 
arowing Mid-West Converter in 
Cleveland, Detroit York 
jon bests, Forward pertinent information on 


wrernmt aetivity 


Hee 211 


(hicage 


and New (aommis 


Modern Packaging 





PACKAGING 
AGENTS: Por 


and 


WHOLESALERS JOKE KS— 
manutacturer of faney foil labels 
Sell of 

wraps, wufacturers for 
identification 
liberal 
wples 


emb 
products 


display 
attractive Competitis« 
volling prices with 
commission basis, & 
snd Alenthle pric 
dealers 


Nese 218 


discounts oF 
iMustrations 

active qualified 

Reply giving present lines and territory 
Modern Packaging 


dealer 
design 


whedule for 





FOLDING CARTON—SAMPLE MAKER 


Paperienced maker for 
tegrated carton manufacturer 
ity and knowledge of 
desirable 


cam ple major in 
abil 


machinery 


Creative 
bes plant 
Consolidated Paper Company 
Monroe, Michigan 


Situations Wanted 


PAPCL TIVE 

feop bracket 
over twenty 
cluding 


TYPE SALESMAN 
salesman, 
years corrugated 
estimating, designing, 
ete. Can supply the b of 
ested in improving 
management 
south 


AVAILABLE 
employed, with 
experience in- 
correspondence 
references. Inter- 
position in sales or sales 
in the packaging field. Midwest or 
Box 196, Modern Packaging 


now 


preferred 


PACKAGING SALES Admi 
work. Harvard M.B.A. 16 
selling heavy industrial 
such as foil, film and 
eaerial and production 
bastern Will relocate 
Modern 


trative or field 
years experience in 
and flexible packaging 
wax laminations. Man- 
experience. Leeated in 
Will § furnish 
Hox Packaging 
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MANLFIACTURERS MEPRESENTATIVE Now 
covering Eastern Penna., New Jersey, Maryland 
and Delaware, seeking additional flexible pack. 
aging lines. Interested in polyethylene sheet 
and tubing, polyethylene coated kraft, govern 
ment barrier specification foil, film 
or wax How Medern Pack 
aging 


papers 


laminations 202 


IDEA 


ereative 


MAN WITH SPELL SELL SELL: Seeks 
sales oppeortunity—Proven sales record 
in flexible packaging and point of salee—Han- 
dies complete campaign from creation of com- 
prehensive and visual through finished pro- 
duction—L ithography—rotograyure— letterpress 
—~lustro, Has received recognition from this 
magazine and other trade journals in illus- 
trated articles on re-designing of packages 
leading «a ts. Bex 208, Modern Packaging 
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MANLFACTURERS REPRESENTATIVE 
te represent basis for Seuthern 
Ohie, a glass bottles, bottle 
caps, plastics, shipping cartens and opal jars. If 
you make any of the ahove items and are not 
actively represented, write for full details of 
our plan to: Packaging Suppliers, 55 F 
Street, (thie 


We wish 
on an exclusive 
anufacturer of 


Stewart 
Dayton 


WANTED: One or two additional products 
selling packaging material to bag « 

Cover New York ¢ New Jersey 
delphia areas. Products need 
same market. Prefer prods 
facturers. Commission 
Modern Packaging 
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and Phila- 
not be sold to 
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Box 215 
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PLASTIC SCRAP & REJECTS 
Cellulose Acetate, Butyrate, 
Polyethylene, ete. We pay 
colored and 


IN ANY FORM: 
Polystyrene, Vinyl, 
top prices for elear, 
printed scrap in any quantity. Box 


Modern Packaging 


SPECIAL OFFERING Duplex Kraft 
Containers L4n8'4¢%24'% Kraft 70/70 
or part at $38.90 M Subject to Prior 
New, perfect condition use for 24 14 Bags 
Coffee, ete. Less than present mfg. Cost. Dis- 
continuing this item Coflee Bag Co 
Ine., 200 Kosciusko io, N.Y 
Nevins 8-8100 


Shipping 
90 M All 
Sale 
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Let Our Years 


of Experience 


Solve Your Every 


Requirement... 


Complete services for producing 


monotone and full color cylin- 


ders for foil, cellophane, paper 


and paper board products. 


CHESAPEAKE 3.1377 
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Your food products customers 
=~__ will soon be asking for... 


—_———-s 


__... newest, low-cost way to protect * 
<== foods against oxidative spoilage — 





When fats and oils migrate from food n actu °§ baked goods stored waxed paper for baked goods 
product to box or wrapper, they ran i : in lonol, C.P. impregnated cereals, meals, shortening, butter 
cidify quickly, causing deterioration of boxboard cartons were free of ran packaged meats, and similar products 
lavor and aroma cidity at the end of ninety days. With Be among the first to offer your 
The effective way to combat thi out the protection of lonol, C.P customers this modern, effective way to 
erious threat to product shelf life is to baked goods stored under similar con protect packaged foods. Your Shell 
incorporate lonol, C.P.—a most effi ditions often develop rancidity within Chemical representative will gladly co 
cient antioxidant—into the boxboard a week operate, Write for “Jonol, C.P. for 
or wrapping material Packaging materials suitable for Impregnating Paper and Paperboard,” 
Rancidity is then stopped rightwhere lonol, C.P. impregnation § include 
it begins, at the surface paperboard parchment glassine, 


SHELL CHEMICAL CORPORATION 


CHEMICAL PARTNER OF INDUSTRY AND AGRICULTURE 
380 Madison Avenue, New York 17, New York 


Aflenta - Bester - Chicege - Clewetend - Detrelt - Hewsten - Los Angetes - Newark - Mew York - Sen Prenciece - & Lewis 
i CANADA: Chemical Division, Shell OF8 Compeny of Coneds, Limited « Mentest « Yerente « Vencouver 
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STANDARD-KNAPP 
GLUER & SEALER 








Installation above illustrates the econ- 
omy obtained in space and labor by 
using Standard-Knapp Short Hand Fed 
Gluers and Sealers. Compact 11!’ 
. length “a shorter than usual. Two 
units in this installation require one op- 
erator and handle different case sizes 


PALLETIZERS 


Standard Knapp s Short Model 429 ( ise Se iler 18 designed 





) to get a lot of work done in a minimum of space. This compact . ra Py pea 

, init, which both glues and seals manually fed cases, is only eer af 
114% long. Yet it handles a wide range of case sizes and will PACKERS jade af 

glue and seal top or bottom flaps or both at speeds up to seven wv * 
per minute. Higher speeds are possible if desired 


Featuring close coupled integration of gluer and compression 





units, the 429 Short is built to the same high standards for which 
Standard-Knapp equipment is famous. You can count on cases that 
are tightly, squarely and uniformly sealed with printed matter 
unobs« ure d We will be happy to vive you complete de tails 
Please write Dept. G, Standard-Knapp, Division of Emhart 


Mfg. Co., Portland, Conn., for descriptive material 


STANDARD-KNAPP 


Division of Embart Mfg. Co. 


PORTLAND, CONNECTICUT pr B Baweage well 


LATIN AMERICAN REPRESENTATIVES. American Steel Export Company, New York. WY 
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VERTI-PAK 


completely packages 
almost any product 
faster — better! 


This radically new machine 
takes cellophane or polyethy 
lene from a roll, forms a 
center-seam bag and seals it 
the 


product to be packaged - 


top and bottom around 
quickly 
Efficient 


available 


and automatically! 
feeding devices are 
foods, confec 


chemicals, 


for 


tions, drugs, toys 


soft goods, hardware and 


other items 


To package your product more 
economically —Write for Ad- 
ditional Information Now! 


MERCURY 


MEAT SEALING #QOUlPMERT CO 


27-03 Bri 





Underwear 
Lingerie 


For: 
J Cosmetics 
Toys, Christmas 
Novelties 
etc. 


THINK OF — 


For: 
Confectionery 
Notions 
Novelties 

etc. 


TRANSPARENT ROUND BOXES 


Custom designed and fabricated around 
the product to compliment the in- 
dividual item .. . yet CELLUBOX trans- 
parent round boxes are inexpensive 
Available with cardboard or transpar- 
ent tops attractively printed in 
any number of colors. 





Cardboard or metal bottoms 
Accessories. 


Decorative 
as 


Send vs @ sample of your product, We! 
return it in @ custom designed 


CELLUBOX. No obligation 


AMERICAN CELLUBOX CORP. 


dge Plaza North Long Island City, N. Y. 
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STEIGERWALD 
SENSI-STICK 


LABELS 


Pressure Sensitive 





PERMANENT 
OR 
REMOVABLE 


Easy to Apply... Sure to Stick! 


Gone 1s the glue pot! Gone is water! Steigerwald Sensi- 
Stick pressure sensitive labels eliminate forever old-fash 
ioned start-up and clean-up labeling machine jobs 
Sensi-Stick pick and stick 
quick way—Individual labels or Dispenser automatically 


implifies labeling to a 1, 


feeds individual labels on a tape ready for rapid application 





Economical — Faster 
Better for all surfaces 


Steigerwald Sensi-Stick labels hold securely on all surfaces 
won't buckle, curl or rub off even where others fail and 
nothing else will hold—choice of permanent or easy-to- 


take-off, surface safe adhesives 


Beautiful designs 


‘Niabelsmiths 


Reproduce your present label just as it 1s on Sensi-Stick or 
consider a new design with a choice of gold or silver foil; 
lustrous papers and sparkling inks to add an 
extra note of quality to your product. Use Sensi-Stick to 
show you the way to the world’s fastest hand labeling 
operation 


embos sed 





CINCINNATI, OHIO 
A. C. Stolimaier 
Stollmaier & Sor C 
Mariemont Center Bidg 

BRamble 02 


LANSING, MICH 


lark 


DENVER, COLO 

J. L. Netson Sales ( 

2001 W. Alameda 
kA. 2.8847 


CLEVELAND, OHIO 

andj Foster 

Hippodrome Bldg 
yl 462 


LOUISVILLE. KY 

Practical Products 
joe Herma 

416 Jefferson Street 


Wabash 1257 


TAMPA, FLORIDA 
Harry J. Blakeslee 
525 W. Platt St 
H-20761 


EAST AURORA, WW. Y 
£. A. Brewer 
33 Park Place 
Phone 1004 


MEMPHIS, TENN 
Edward Magnus 
278 S. Front Street 


Memphis 8-2574 


ST. LOUIS, MO 


Marvin Yates yg 
idg 


Clayton Forsyth 
8230 Forsyth Bivd 
Parkview 6-0572 





FORT WORTH, TEXAS 


Ray A Cunninghar 


% University Drive 


Wilson 7468 


MINNEAPOLIS MINN 
Mo 


MILWAUKEE, Wis. 
H.C. Lackowsk 
1300 S. 72nd Street 
Bivnemound 8.0065 





KANSAS CITY, MO. 
A.B. Mason 
905 Jeflerson Street 
Baltimore 9834 





NEW YORK. Y 
Jonna H. Mela 
500 West liith St 
vooument 2027 (OM osMMe a (-llel av CF VT. Ere 
910 West Van Buren Street 


CHICAGO 7, ILLINOIS 
TAylor 9-5400 
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THE BETTER YOUR PRODUCT SHOWS, 





- wy <s * 
: es 
¥ 




















ah 
As 





> 


Yar 


Brand-new, modern plant of Standard Packaging Corporation in Clifton, New Jersey, to be occupied in early Fall, 1955 


eeeeeeeeese 
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te move makes all of us happy. Greatly expanded 


and improved facilities will speed up our production and the fine 
service which Flex-Vac has always tried to give you. Thank you for your 
considerate understanding of the problems all of us have had 

during the change-over operations. We promise big, new 


satisfaction from our big, new plant. 


Standard Packaging Corporation 
1 Lisbon Street, Clifton, New Jersey, GRegory 1-6200 


THE PACK OF PERFECTION 








Mastery of 
rinNLe. PACRAKAG I PRINTING 


The Pressman! ...he’s the inspiration behind Shellmar-Betner’s 
striking, exacting gravure printing. His skill depends on a deep 
understanding of his job and a craftsman’s pride, as well as the most 
modern presses and printing equipment. Shellmar-Betner was the 
first company in the United States to perfect gravure printing on 
cellophane. Many of today’s pressmen have been with us since its 
inception and are master craftsmen with years of experience in this 
exacting art. You can’t duplicate the printing experience and talent 
we have under one roof — yet it’s here to serve you. For flexible printing 


at its best, come to the home of master printers—-Shellmar-Betner. 
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SHELLMAR~BETNER 
FLEXIBLE PACKAGING DIVISION 
MT. VERNON HIO 


Seles Offices in Principal Cities 
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